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Chapter 1

Introduction

1. Background

The 2010 Information and Communication Technology Survey in Household has been undertaken
since 2001 and from 2003, the survey has been conducted annually by attaching the questionnaire with the
Labor Force Survey. However, because the demand of using statistics about information and communication
technology has significantly increased, since 2005 the questionnaire has been separated from the Labor Force
Survey in order to add more questions to serve demand of users. For this year, the survey was conducted in the
1" quarter (January — March) of 2011.
2. Objectives

2.1 To know the number of persons using computer and Internet, mobile phone, fixed line
telephone and related devices.

2.2 To know the number of household having information and communication technology devices
including fixed line telephone, computer, fax and Internet access in household.

2.3 To know the detail of the use of computer, Internet, mobile phone of persons such as location

of use, activity of use, time of use, and budget for purchasing.

3. Benefit of the survey

3.1 The survey informs the development of the use of technology in terms of computer, Internet
and mobile phones used by persons.

3.2 The survey informs the number of information and communication technology devices in
household as well as the detail of related devices used.

3.3 The survey results can be used as indicators of the country’s development of information and
communication technology.

3.4 The information can be used to define policy and create information and communication
technology plan in both human resources development and create plans to thoroughly distribute information

and communication technology knowledge to persons.



4. Scope and Coverage

For the 2010 Information and Communication Technology Survey in Household, coverage is
private households and special households. The total sample household is 79,560 households. Data were
collected by interviewing heads of households and members of households who were 6 years old or over by

enumerators from the National Statistical Office.
5. Enumeration period
The enumeration period was 1 — 12 of January — March 2011.

6. Limitation of the data

The Information and Communication Technology Survey in Household is a household sample
survey. The estimates from a sample survey are affected by two types of error: (1) non-sampling errors, and (2)
sampling errors. Non-sampling errors are the results of mistakes made in implementing data collection and
data processing, such as response errors, non-response errors, interviewer recording errors, processing errors,
etc. Although numerous efforts were made during the implementation of the ICT survey to minimize those
error, non-sampling errors are impossible to avoid and difficult to evaluate statistically.The sample of
respondents selected in this survey is only one of the samples that could have been selected from the same
population, using the same design and sample size. Each of these samples would yield results that differ
somewhat from the results of the actual sample selected. Sampling errors are a measure of the variability
between all possible sample.Therefore, users should be aware of the errors that may occur in the sample

survey.



