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 10,000,000 

500,001 – 1,000,000 
1,000,001 – 2,000,000 

2,000,001 – 5,000,000 

200,000 – 500,000 
 200,000 

 

0

40.6 
50.8 

3.6 

2.0 
1.1 

0.6 

0.3 
0.6 
0.4  
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 15    

 ICT   2549   

  
 ICT   2549  

B2B B2C B2G 

 100.0 100.0 100.0 100.0 
 40.6 32.3 42.0 34.5 

 200,000  50.8 52.0 50.6 11.2 
200,000 – 500,000  3.6 6.3 3.0 35.3 
500,001 – 1,000,000  2.0 1.7 2.0 4.4 
1,000,001 – 2,000,000  1.1 3.0 0.8 10.2 
2,000,001 – 5,000,000  0.6 0.9 0.6 - 
5,000,001 – 10,000,000  0.3 1.7 0.1 4.4 

 10,000,000  0.6 1.4 0.5 - 
 0.4 0.7 0.4 - 

-   ICT  

 ICT 

   e-Commerce 

 31.3  ICT  

 2549  e-Commerce  ICT 

  2,144   

 B2B  B2C 

  B2B 

 48,600    B2C  

34,300  (  16) 
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  16    ICT  2549   
  

  

 ICT  

   e-Ccommerce   ICT  31.3 
 

 2549  ICT  
   e-Ccommerce   

 

  ( ) 2,143.76 
B2B 974.88 
B2C 988.34 
B2G 180.54 

  ( )  
B2B 48,600 
B2C 34,300  
B2G 10,600 

 

3.  

 3.1   

 1)    

 1  3 ( 32.9)  e-Commerce 

    

  3.9    31.6  

(  8) 
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(  58.0)   Search Engine  

(  48.8  45.4 )   

 Bill board  (  49.8)  (  17) 

    B2B 

 B2C   1  3   

    B2G    

(  50.9)    (  17) 

 

 

 8      

  

  0.6 % 
31.6 % 

32.9 % 

31.0 % 

 

 

 

 

 

  3.9 % 
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  17    
    
  

   

 
 

B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 32.9 30.8 33.2 50.9 

 3.9 7.7 3.2 10.2 

 31.6 31.1 31.8 8.8 

 31.0 29.3 31.3 30.1 

 0.6 1.1 0.5 - 

  1/     

  58.0 46.1 60.0 18.8 

 48.8 51.1 48.5 31.8 

 Search Engine 45.4 39.8 46.4 26.1 

 25.4 20.5 26.2 13.1 

 15.7 20.7 14.7 77.8 

  10.6 14.9 9.8 14.8 

 3.0 1.1 3.3 5.7 

  6.6 9.5 6.1 -  

  1/     

  Billboard 49.8 27.7 54.0 -  

  . 45.8 65.1 42.0 100.0 

  34.8 22.4 37.2 -  

  14.5 13.8 14.6 23.2 

 : 1/  1    
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 2)  

 e-Commerce 

 (  75.6)   

(  73.3)  

(  63.0) 

     B2B    B2C  

 

  18    

    

   

 1/  
B2B B2C B2G 

 75.6 76.0 75.5 82.0 

  63.0 61.5 63.2 85.4 

 29.7 30.2 29.8  - 

 73.3 80.4 72.1 95.6 

 45.3 49.0 44.6 46.5 

 5.8 2.4 6.4 - 
 : 1/  1  
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 3)  

 e-Commerce  (  68.4) 

     

 23.8   

 7.8  

  2550 

 1.60    2549  1.38

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 (  67.8)    

(  31.3)    

13.9  (  20) 

 9    

  

 

( ) 

 2549  2550 

1.38 1.60 

 

 

 

    

68.4 % 

23.8 % 

7.8 % 
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  19    

   

  
  

B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 68.4 72.0 67.7 100.0 

  23.8 20.8 24.3  - 

  7.8 7.2 8.0  - 

  ( )    

. . 2549  ( ) 1.38 1.43 1.37 1.19 

. . 2550  ( ) 1.60 1.75 1.57 2.36 

 

  20    

    

  
 1/  

B2B B2C B2G 

 67.8 57.7 69.7 30.1 

 31.3 38.5 29.9 54.3 

 13.9 19.2 12.9 19.0 

 : 1/  1   
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3.2   

 45.4  e-Commerce  

   

  (  52.4)       

/  (  48.7) 

 (  40.0) 
 

 

 

 

 

 

 

 

 

 

 

 

   47.6 

 B2C   (Front End)   

 

  /  

 (  49.6)        

  

  (  39.7   39.1 )    

 B2B  B2G  

 (Front End)   

 10    

                     (Front End) 

 45.4 % 
 38.7 % 

15.9 % 
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  21    

  (Front End)   

   

(Front End)  1/ 
 

B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 45.4 34.4 47.6 11.2 

 38.7 47.3 37.1 53.3 

 15.9 18.3 15.3 35.5 

   2/    

 52.4 73.4 49.6 60.7 

/

  (Credit 

 Check)  48.7 41.7 49.6 60.7 

 

  40.0 46.2 39.1 69.7 

 38.4 29.0 39.7  - 

 

  22.3 23.5 22.1 39.3 

 

  
14.1 27.5 12.4 -  

 13.3 12.8 13.4  - 

 2.2 0.3 2.5 -  

 : 1/  
 2/  1    
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3.3  

                     

e-Commerce  58.1 

 (Privacy Policy/Statement)  TRUSTe  Better Web          

 25.9  14.6    

  18.3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 11    

                       
 Privacy Policy/Statement 

 Trust Mark   1/ 

 : 1/  1  

 (CA) 

 34.1 % 

 47.6 % 

 18.3 % 

 Better Web 

  

 TRUSTe 

 Privacy Policy/Statement 

60503020100

15.9 

13.4 

14.6 

25.9 

58.1 

 

 BBB online 

40
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  B2B  B2C  B2G  

 (Privacy Policy/Statement)  

(  76.5   54.2   39.3  ) (  22)  
 (CA)  

  B2B  19.2   B2C   18.2     B2G   20.4  

(  23)   
  22    

    

  
 1/  

B2B B2C B2G 

 Privacy Policy/Statement 58.1 76.5 54.2 39.3 

 TRUSTe 25.9 4.8 30.4 -  

 Better Web 14.6 20.9 13.2 30.3 

 BBB online 13.4 15.7 12.9 30.3 

 15.9 7.6 17.6 30.3 
 : 1/  1   

  23    
  (CA)   

  

(CA)   e-Commerce 1/  
B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 18.3 19.2 18.2 20.4 

 47.6 51.6 46.9 44.1 

 34.1 29.2 34.9 35.5 
 : 1/  
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3.4    

 e-Commerce /  

  63.7  

  6.7   

  28.3 

 

 

 

 

 

 

 

 

   (  79.9)   

 (  50.1)   

   

e-Banking/ATM (  41.4)   

(  34.5)  /

   B2B  B2G   B2C  

  (  24) 
 

 12      

  /  

 1.3 % 
 

 

63.7 % 

28.3 % 

6.7 % 
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 24   

 /    

   

/  
 

B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 63.7 68.1 62.9 91.2 

 6.7 6.3 6.7 -  

 28.3 22.0 29.4 4.4 

 1.3 3.6 1.0 4.4 

  1/     

 79.9 80.5 79.8 72.1 

 50.1 45.7 50.9 46.1 

 12.7 17.1 12.0 3.6 

 5.2 6.7 5.0 - 

 6.0 7.2 5.7 27.9 

  1/     

 e-Banking/ATM 41.4 43.6 41.2 -  

 34.5 27.4 35.5 -  

 31.0 42.2 29.5 -  

 Mobile Payment 3.7 4.6 3.6 -  

 EDI 2.9 13.8 1.5 -  

  14.6 5.3 15.8 100.0 

 : 1/  1    
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3.5   

  e-Commerce     

28.0    Outsource  30.5 

 34.2  

 

 

 

 

 

 

 

 

 

 

           

e-Commerce  (  44.2)  2 – 3     

  20.3   1     

   B2B  

B2C   B2G    2 – 3   (  39.3   45.0  

  49.9  )  (  25) 

 

 

 

 Outsource
34.2 % 

28.0 % 

 
Outsource 

30.5 % 

7.3 % 

 13    
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/

 (  58.6)    (  

41.2)   (  28.6) 

 (  25.1)  

  

     

  (  26) 

 25   

    

   

 
 

B2B B2C B2G 

 100.0 100.0 100.0 100.0 

 1  20.3 18.8 20.6 -  

2 – 3  44.2 39.3 45.0 49.9 

4 – 6   16.1 17.4 15.9 4.4 

7 – 14  10.8 11.7 10.6 31.1 

15  7.1 10.3 6.6 10.2 

 1.5 2.5 1.3 4.4 
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 26   

     

  
 1/  

B2B B2C B2G 

 58.6 58.7 58.6 66.4 

 41.2 44.2 40.6 63.0 

  28.6 21.7 29.9 4.4 

25.1 24.1 25.4  - 

 21.4 26.9 20.5 43.7 

 13.0 9.1 13.7 3.4 

 : 1/  1    

4.  

 4.1   

 e-Commerce  69.7  

    

     

     

 (  57.0)   (  

56.1) 

 e-Commerce   B2B    

    (  58.6)   

 B2G    (79.0) 

 B2C    (  71.7) 
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 27   

  e-Commerce   

  
 1/  

B2B B2C B2G 

 69.7 58.0 71.7 48.9 

 57.0 58.6 56.8 29.2 

 56.1 49.2 57.3 52.3 

 49.6 45.3 50.2 79.0 

 42.2 43.2 42.0 45.5 

 

  35.7 39.5 35.1 15.6 

 26.4 25.0 26.7 35.3 

 16.6 16.5 16.7 3.4 

 5.6 7.3 5.3 3.4 

 : 1/  1    

4.2   

 1  3  e-Commerce  (  34.9)  

  2549  2548  2550 

 2549  54.8 

    (  10.5)  

 2550  2549    (  28) 
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 28   

    

  

 

 

     

 2549   2548     

  100.0 34.9 56.0 7.0 2.1 

 B2B 100.0 39.2 52.7 4.0 4.1 

 B2G 100.0 60.3 7.8 - 31.9 

 B2C 100.0 34.0 56.7 7.6 1.7 

 2550   2549     

  100.0 54.8 32.8 10.5 1.9 

 B2B 100.0 56.2 34.2 5.0 4.6 

 B2G 100.0 85.4 4.4 - 10.2 

 B2C 100.0 54.5 32.6 11.4 1.5 
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 29   

   

 

   

    

 2549  2548     

  100.0 34.9 56.0 7.0 2.1 

   

     100.0 36.0 53.2 6.9 3.9 

      100.0 28.9 61.1 9.0 1.0 

    100.0 46.5 39.1 10.9 3.5 

   100.0 29.8 53.2 14.3 2.7 

   

  100.0 47.7 45.6 4.2 2.5 

  100.0 30.0 64.7 3.1 2.2 

   100.0 35.2 58.1 5.4 1.3 

 2550  2549     

 100.0 54.8 32.8 10.5 1.9 
   

     100.0 54.9 34.2 8.1 2.8 

      100.0 45.8 35.6 17.9 0.7 

    100.0 53.7 28.7 13.0 4.6 

   100.0 55.7 35.5 6.5 2.3 

   

  100.0 60.6 30.1 7.5 1.8 

  100.0 46.2 42.2 9.3 2.3 

   100.0 61.0 28.9 8.8 1.3 
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4.3   

   1  4  (  26.2)   e-Commerce 

  

   1-2    B2B 

  35.9    

B2C  24.5 

  

36,600     

 3.8 /  
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 30  

  

 
 

 
  

B2B B2C B2G 

 26.2 35.9 24.5 36.3 

     

           ( ) 36,600 10,400 26,000 200 

   ( / ) 3.8 5.3 3.4 5.7 

 100.0 100.0 100.0 100.0 

1  26.5 18.3 28.7 - 

2  26.1 28.8 25.5 - 

3  11.6 20.2 9.6 - 

4  6.4 10.0 5.5 - 

5  6.6 0.7 7.6 87.9 

6  6.1 0.8 7.5 - 

7 – 9  1.6 1.4 1.6 - 

10  3.9 4.0 3.8 12.1  

 10  4.9 12.2 3.1 - 

 6.3 3.6 7.1 - 
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 2   

 . . 2550  

    

  

 

 

 2   

  

  

 2 

  7  

  3   B2B 

B2C  B2G  
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 3  

  

1. 

   2.  

    3.    
 

  
 

 1.  Need Gap Analysis 

 2.  Factor Analysis 

 3.  Multiple Regression Analysis 
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1. 

 

 1.1  

 31   ( )  

  

 ( ) 

   

(  1-7) 

  

(  1-7) 

  E-commerce 4.59 6.01 

(1)  Web-site 4.59 6.26 

(2)  4.53 6.24 

(3) /  4.71 6.33 

(4)  (Inventory Control) 4.44 5.67 

(5)  (Logistics) 4.65 5.96 

(6)  4.34 6.26 

(7)  4.45 5.92 

(8)   /  4.33 5.92 

(9)  Front-Office  4.17 5.48 

(A)  Back-Office  4.28 5.61 

(B)   5.49 6.47 

(C)  5.30 6.46 

(D) /  4.60 6.24 

(E) -   5.15 6.34 

(F)  5.24 6.24 
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 31    ( )  

  ( ) 

 ( ) 

   

(  1-7) 

  

(  1-7) 

  E-commerce 4.59 6.01 

(G)    5.00 6.00 

(H)  5.20 6.17 

(I) /  4.80 6.14 

(J)  4.79 6.15 

(K) /  4.40 5.32 

(L) /   4.19 5.80 

(M)  5.11 6.10 

(N)   4.67 6.04 

(O)  4.13 5.92 

(P) /  e-Commerce 4.30 5.95 

(Q)  ( ) 3.56 5.85 

(R)   

 e-Commerce  4.55 5.98 

(S)  4.51 5.96 

(T)    

  4.63 5.97 

(U)  3.84 5.67 

(V) /  e-Commerce 4.42 6.06 
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 1.2  Need Gap Analysis 

  

    

  

  

  
 

(  “ ” 

 ) 
 

    

  

 

  
 

(  “  ( )”) 
 

  

    

 

  
 

(  “ ”)

    

  

 

  
 

(  “ ”) 
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 14  Need Gap Analysis 

 

  

 

 Need Gap 
Analysis 

  

 ( ) 10  
  

(3)  /  
(B)    
(C)   
(E)  -   
(F)   
(H)   
(I)  /  
(J)   
(M)   
(N)    
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 ( ) 3 

  
 (5)   (Logistics) 
 (G)     
 (T)     

 

  ( )  5   
(1)   Website 
(2)  
(6)   
(D)  /  
(V)  /  e-Commerce 

 ( ) 13   
(4)   (Inventory Control) 
(7)   
(8)    /  
(9)  Front-Office  
(A)   Back-Office  
(K)  /  
(L)  /   
(O)  
(P)  /  e-Commerce 
(Q)   
(R)   e-Commerce 
(S)   
(U)   
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 32  Need Gap Analysis 

   

   

 
 

 

 

  

Need Gap Analysis  

 4.59 

 7   (3) / 



   . . 2550 

   

51

 (B)   (C) 

 (E) -   (F) 

 (H)  (I) 

/  (J)  (M)  

  (N)  

 10  (

)    

  (5)  (Logistics) 

(G)     (T) 

    

 14  

 

 B2C   

  

   ( )    

(1)  Web-site (2)  (6) 

 (D) /  

 (V) /  e-Commerce  

       

 B2C (  32)  

  13  (

)  (U)  (S) 

 (O)  (9)  Front-Office 

  (A)  front  back office   
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B2G  B2B  B2C 

 Need Gap Analysis 

    

   

 

 

 (Multiple 

Regression Analysis)  

 31 

 

  31  

  

 

 (Factor Analysis) 
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 1.3  (Factor Analysis) 

 

  

  

 33   

  (Factor Analysis)  PCA   

 Varimax 

Total Variance Explained 

Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings 
Component 

Total 
% of 

Variance 
Cumulative % Total 

% of 

Variance 
Cumulative % 

1 15.93 51.38 51.38 5.54 17.86 17.86 

2 1.82 5.88 57.26 3.44 11.10 28.96 

3 1.36 4.37 61.64 3.14 10.13 39.08 

4 0.97 3.12 64.76 3.08 9.94 49.03 

5 0.92 2.95 67.71 2.48 8.00 57.02 

6 0.81 2.61 70.32 2.24 7.24 64.26 

7 0.70 2.26 72.58 1.77 5.71 69.97 

8 0.65 2.10 74.68 1.46 4.71 74.68 

  - PCA  (Factoring)  Principle Components Analysis  
    Varimax 
 - Varimax  (Factoring)  (Factor)   
   (Maximizing variance)   (Factor) 

    8 

  34 
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 34   

   (Factor Analysis)  

 PCA   Varimax 

Rotated Component Matrix (Varimax Method) 
1 2 3 4 5 6 7 8

/
 

    
   /    
      

/  
     

 
 
  

Logis
tics  Web-

Site

1 0.630
2 0.710
3 0.755
4 0.567
5 0.555
6 0.405
7 0.746
8 0.569
9 0.765  
A 0.770
B 0.763
C 0.736
D 0.461
E 0.700
F 0.795
G 0.649
H 0.560
I 0.470
J 0.814
K 0.675
L 0.607
M 0.669
N 0.537
O 0.599
P 0.636
Q 0.712
R 0.428
S 0.656
T 0.612
U 0.610
V 0.544
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 8  

 (1) /   

  8   (B)  

 (C)   (E) 

 (F)  (G)   

 (I) /  (M) 

  (N)   

 (2)  /  /   

  5   (D) /  

(P) /  e-Commerce (Q)  

(R)  e-Commerce  (V) 

/  e-Commerce 

(3)   Logistics 

  4   (5)  (Logistics) 

(8)   /  (9)  Front-

Office   (A)  Back-Office  

(4)     Website 

  5   (1)  Website 

(2)  (3) /  

(4)  (Inventory Control)  (6) 
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 (5)   

  3   (S)  (T) 

     

(U)  

(6)      

  3   (K) /  

(L) /    (O) 

 

(7)    

  2   (H) 

  (J)  

(8)    

  1   (7) 
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   1.4 

 (Multiple Regression Analysis) 

 

  

  

 15   (Multiple Regression 

 Analysis) 

  

 
 

 

 
  0.05 
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 15  

 ( )  

   /  /  

 (  0.42  

20%)  ( ) 

 ( )   

(D) /  

(V)  /  e-Commerce  

(P)  /  e-Commerce  

(Q)   ( ) 

(R)   e-Commerce  

  /  

 (  0.328  

15%)   (

)  

    

  Website (  0.326  

15%)  ( ) 

 ( )   

(1)   Website 

(2)   

(6)    

(4)   (Inventory Control) 
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 (  0.29  14%) 

 ( )   

(S)    

(U)    

   

 Logistics (  0.23  11%) 

 ( )   

(5)  

(8)    /   

(9)   Front-Office   

(A)   Back-Office   

    

 (  0.22  

10%)  ( )   

(K)  /   

(L)  /    

(O)   

  

 (  0.18  9%) 

 ( )    

(7)   

   (  

0.14  6%)  

 ( ) 
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 1.5  7  

       1.5.1   

  

 Need 

Gap Analysis   (Multiple Regression 

Analysis)  

 16   (Multiple Regression 
 Analysis) 
  
  

 

 

  0.05 
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   /  /     

 (  0.42  22%) 

 ( ) 

 ( )   

(D)  /   

(P)  /  e-Commerce  

(V)  /  e-Commerce  

(Q)  ( ) 

  /  

 (  0.38  

19%)   (

) 

    

  Website (  0.32  

17%)  ( ) 

 ( )   

(1)   Website  

(2)     

(6)  

(4)   (Inventory Control) 

  

 (  0.27  

14%)  ( )   
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(S)    

(U)    

    

 (  0.18  

9%)  ( )   

(K)  /   

(L) /    

(O)   

  

 (  0.14  7%) 

 ( )    

(7)   

   

 Logistics (  0.12  6%) 

 ( )   

(8)    /   

(9)   Front-Office   

(A)   Back-Office  

   (  

0.09  5%)  

 ( ) 
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   1.5.2  

 

 

Need  Gap Analysis     (Multiple Regression 

Analysis)  

 17   (Multiple Regression 

 Analysis) 

  

 

 
 

  0.05 
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   - 

  Website (  0.55  19%) 

 ( ) 

 ( )   

(2)     

(6)   

(4)   (Inventory Control) 

   /  /     

 (  0.53  18%) 

 ( ) 

 ( )   

(D)  /  

(P) /  e-Commerce 

(Q)   ( ) 

   

 Logistics (  0.47  17%) 

 ( ) 

 ( )   

(5)   (Logistics)  

(8)    /   

(9)   Front-Office   

(A)   Back-Office  
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(  0.39  14%) 

  ( )    

(7)   

  

 (  0.38  

13%)  ( )    

(S)  

(U)   

  /  

 (  0.37  

13%)   ( )    

(N)  

    

 (  0.14  

5%)  ( )   

(K)  /   

(L)  /    

(O)   

  (  

0.03  1%)  

 ( ) 
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 1.5.3  

 

  Need 

Gap Analysis   (Multiple Regression 

Analysis)  

 18   (Multiple Regression 

 Analysis) 

  

 

 
 

  0.05 
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 (  0.46  

23%)  ( )   

 (T)      

    

(U)   

   /  /     

 (  0.34  17%) 

 ( ) 

 ( )   

(D)  /  

(P)  /  e-Commerce  

(Q)   ( ) 

(V)  /  e-Commerce  

  /  

 (  0.34  

16%)    

(F)    

(G)      

(M)   

(N)    

   -
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2. 

 

 2.1  

 35   ( )   
  
  

 ( ) 
  

(  1-7) 
 

(  1-7) 

 3.61 5.87 

(1)  4.69 6.11 

(2)  4.47 6.27 

(3)   e-commerce   EDI, Web service 4.17 5.90 

(4) /   IT  3.62 5.71 

(5) /  /
    logistics 3.60 5.72 

(6)    
    3.27 5.88 

(7)  3.30 5.71 

(8)  3.43 5.72 

(9)  3.42 5.62 

(A)  
  e-Commerce   3.30 5.87 

(B)   e-Commerce 3.37 6.06 

(C)  (Logistics) 3.66 5.85 

(D) 
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(E)  
  (CA) 3.51 6.07 

(F)  3.22 5.78 

(G)   e-Commerce 3.51 5.92 

(H)  e-Commerce  3.55 5.78 



   . . 2550 

   

90

 

 2.2  Need Gap Analysis 

 26   Need Gap Analysis 

  

  

 
 

 Need Gap 

Analysis   

  ( ) 3 

  

 1)   

 2)    

 3)   e-Commerce  EDI, Web Service  

  ( ) 2 

   



   . . 2550 

   

91

 4)  /   IT   

 C)   (Logistics) 

 (Logistics)  

  ( ) 5    

 6)  

  

 e-Commerce   

 B)   

 E) 

 (CA)  

 G)   e-Commerce  

 D) 

  (Cyber Crime Police)  

   ( )     

 (5) /  /  

  logistics 

 (7)  

 (8)  

 (9)   

 (A)   e-Commerce 

 

 (F)   

 (H)   e-Commerce 



   . . 2550 

   

92

 36   Need Gap Analysis 

   

   

 

 

 
 B2B B2G B2C

1 + + + + + + + + + + + + + + + + + + + + + + 
2 + + + + + + + + + + + + + + + + + + + + + 
3 + + + + + + + + + + + + + + + + + + + 
4 + + X X X X X X X + + + X

5 X X X X X X X X X + X X X

6 X X X X X X X X X X X X X X X X X 

7 X X X X X X X X X X X X
8 X X X X X + X X X X X X
9 X X X + X X X X X X X X
A X X X X X X X X X X X X X X X 
B X X X X X X X X X X + + X X X X X X X X X 
C + X + + X + + + X + + + X X +
D X X X X X X X X X X X X X X X X 
E X X X X X X X X + + X X X X X X X X X X 
F X X X X X X X X X X X X X
G X X X X X X X + + + + X X X + + X X 
H X X X X X X X + X X X + + X
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 (Factor Analysis) 

  17 

 

 

 2.3  (Factor Analysis) 

 37   

  (Factor Analysis)  PCA   

 Varimax 

Total Variance Explained 

Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings Component 

Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 10.59 62.29 62.29 3.91 23.00 23.00 

2 1.38 8.09 70.39 2.83 16.63 39.63 

3 0.83 4.85 75.24 2.51 14.78 54.41 

4 0.64 3.78 79.02 2.18 12.82 67.23 

5 0.52 3.03 82.05 1.91 11.24 78.48 

6 0.46 2.72 84.76 1.07 6.29 84.76 

   - PCA  (Factoring)  Principle Components Analysis 
    Varimax 
 - Varimax  (Factoring)  (Factor) 
   (Maximizing variance)   (Factor) 
 

   6 

  38 
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   (Factor Analysis)  PCA 

   Varimax 

Rotated Component Matrix (Varimax Method) 

1 2 3 4 5 6 
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1         0.888   

2         0.797   

3           0.827 

4   0.740         

5   0.801         

6   0.648         

7     0.591       

8     0.792       

9     0.765       

A 0.716           

B 0.735           

C 0.699           

D 0.703           

E 0.720           

F       0.697     

G       0.699     

H       0.598     

 6  

(1)    

 5   (A) 

 e-Commerce   (B) 

 (C)  



   . . 2550 

   

96

(Logistics)  (Logistics)  (D) 

 (Cyber Crime 

Police)  (E)  (CA)  

(2)   

 3   (4) /   IT 

 (5) /  /  

  logistics  (6) 

   

 e-Commerce   

(3)    

                3   (7) 

   (8)    (9) 

 

(4)    

 3   (F) 

 (G)   e-Commerce (H) 

 e-Commerce 

(5)      

 2   (1) 

  (2)   

(6)   EDI, Web Service   

 1   3)   e-Commerce 

 EDI, Web Service  



   . . 2550 

   

97

 2.4 

 

 (Multiple Regression Analysis) 

  

 

 27   (Multiple Regression 

 Analysis) 

  

 

 
 

  0.05 

 



   . . 2550 

   

98

 

 

 24 

 

 ( )   

  

 (  0.362   20%) 

 ( )   

( )     

 (B)   e-Commerce  

 (E)  

 (CA)  

 (D)  

  (Cyber Crime Police)  

 (A)   E-

Commerce  

  

  

  

   

(  0.357   20%) 

 ( )  (

)     



   . . 2550 

   

99

 (7)   

 (8)      

 (9)       

  3 

   

       

  (  0.339   19%) 

     

  (G)   E-Commerce 

  (F)    

  (H)  e-Commerce 

   

 

  

   

 (  0.304   17%) 

 ( )  (

)     

 (6)    

  

 (5) /  

  logistic 



   . . 2550 

   

100

  

 

    (5) 

/  /    

logistics   

B2B  

    (  

0.267   15%)  

  

  

 

     EDI, Web Service 

(  0.185   10%)   

  E-Commerce  EDI, Web Service 

   

  

   B2G  

 2.5  7  

  2.5.1   

   

 Need Gap Analysis   (Multiple 

Regression Analysis)  



   . . 2550 

   

101

 

 28   (Multiple Regression 

 Analysis) 

  

  

 

 
 

  0.05 
 

   

(  0.5  28%) 

 ( )   

(7)       

(8)      

(9)      

 



   . . 2550 

   

102

 

   

(  0.34  19%) 

   

 (A)      e-Commerce 

  

(B)      e-Commerce  

  (E)     

 (CA) 

 (C)   (Logistics) (D) 

 

(Cyber Crime Police)  

   

 (  0.32  18%) 

 ( )  (

)   

(G)      e-Commerce  

(F)      

(H)     e-Commerce 

    EDI, Web Service 

(  0.24  14%) 

   

(3)      e-Commerce  EDI, Web Service 
 



   . . 2550 

   

103

 

  

 (  0.24  13%) 

  ( )   ( ) 

  

 (6)      

   

 (5)    /  /  

  logistics  

   (  

0.16  9%)  

 ( ) 

 2.5.2  

  

 Need Gap Analysis   (Multiple 

Regression Analysis)  

 

 

 

 
 



   . . 2550 

   

104

 

 29   (Multiple Regression 

 Analysis) 

  

  

 

 
 

  0.05 
 

   

(  0.37  18.6%) 

  ( )   ( ) 

  

(B)   e-Commerce  

 (D)  

  (Cyber Crime Police)  



   . . 2550 

   

105

 (E)  

 (CA)  

 (A)   e-Commerce 

 

   (  

0.36  18.2%)  

 ( ) 

  

 (  0.35  17.5%) 

 ( )   

(4)  /   IT   

 (5)  / /

    logistics  

 (6)    

   

    EDI, Web Service 

(  0.33  16.5%) 

  ( ) 

    

 (  0.32  16.2%) 

 ( ) 

 ( )    

(G)    e-Commerce  

(H)   e-Commerce  

(F)   



   . . 2550 

   

106

   
(  0.26  13%) 

 ( )   
(7)    
(8)    
(9)   

 2.5.3  

  

 Need Gap Analysis   (Multiple 
Regression Analysis)  

 30   (Multiple Regression 
 Analysis) 
   

 

 
 

  0.05 



   . . 2550 

   

107

 

   

(  0.42  25%) 

   

(7)    

(8)    

   

(  0.4  23%) 

 ( )  ( ) 

  

 (A)   e-Commerce 

  

 (B)   e-Commerce  

 (E)  

 (CA)  

(C)   (Logistics)  

(D)  

  (Cyber Crime Police) 

  

 (  0.33  19%) 

  ( )   (

)   

(4)  /   IT   



   . . 2550 

   

108

 (5)  / /  

   logistics  

 (6)    

   

   (  

0.26  15%)  

 ( ) 

    EDI, Web Service 

(  0.19  11%) 

  ( ) 

   

 (  0.11  6%) 

 ( )  

( )   

(H)   e-Commerce  

(F)    

(G)    e-Commerce 

 2.5.4  

  

 Need  Gap Analysis   (Multiple 

Regression Analysis)  



   . . 2550 

   

109

 31   (Multiple Regression 

 Analysis) 

   

 

 
 

  0.05 

   

 (  0.49  29%) 

 ( )   

(F)    

(H)   e-Commerce  

   

(  0.35  20.9%) 

 ( )   

(7)    

(8)    



   . . 2550 

   

110

(9)   

   

(  0.28  16.4%) 

  ( )   ( ) 

  

(B)   e-Commerce  

 (A)   e-Commerce 

  

 (D)  

  (Cyber Crime Police) 

   (  

0.26  15.5%)  

 ( ) 

  

 (  0.24   14.6%) 

 ( )   

(4)  /   IT   

 (5)  / /  

  logistics  

 (6)    

  

    EDI, Web Service 

(  0.06  3.3%) 

  ( ) 



   . . 2550 

   

111

 2.5.5  

  

 Need  Gap Analysis   (Multiple 

Regression Analysis)  

 32   (Multiple Regression 

 Analysis)  

   

  

 

 
 

  0.05 
 

   (  

0.51  29%)  

 ( ) 



   . . 2550 

   

112

   

 (  0.39  22%) 

 ( )    

(F)    

  

 (  0.31  18%) 

  ( )   

( )   

 (5)  / /  

  logistics  

(4)  /   IT   

 (6)    

  

   

(  0.28  16%) 

  ( )   ( ) 

  

 (D)  

  (Cyber Crime Police)  

 (E)  

 (CA)  

 (A)   e-Commerce 

  



   . . 2550 

   

113

   

(  0.26  15%) 

   

(7)   

(9)    

 2.5.6  

 

 Need  Gap Analysis   (Multiple 

Regression Analysis)  

 33   (Multiple Regression 

 Analysis)  

   

 

 
 

  0.05 



   . . 2550 

   

114

 

   

(  0.6  24%) 

  ( )   ( ) 

  

 (A)   e-Commerce 

  

 (B)   e-Commerce  

(C)   (Logistics)  

(D)  

  (Cyber Crime Police)  

 (E)  

 (CA) 

  

 (  0.53  21%) 

  ( )   (

)   

(4)  /   IT   

 (6)    

   

 (5)  / /  

  logistics 

   

 (  0.51  21%)  
 



   . . 2550 

   

115

 

  ( )   

( )   

(F)    

(H)   e-Commerce  

   

(  0.39  16%) 

 ( )   

(7)    

(8)    

(9)   

   (  

0.29  12%)  

 ( ) 

    EDI, Web Service 

(  0.16  7%) 

  ( ) 

 2.5.7  (   

 ) 

 

 Need  Gap Analysis   (Multiple 

Regression Analysis)  



   . . 2550 

   

116

 

 34   (Multiple Regression 

 Analysis) 

  

  (    )   

 

 
 

  0.05 

   

(  0.39  23%) 

 ( )   

(7)    

(8)    

(9)   

   

(  0.33  20%) 



   . . 2550 

   

117

  ( )   ( ) 

  

 (B)   e-Commerce  

(D)  

  (Cyber Crime Police)  

 (E)  

 (CA)  

 (A)   e-Commerce 

  

   

 (  0.3  18%) 

 ( ) 

 ( )   

(G)    e-Commerce  

(F)    

(H)   e-Commerce  

   (  

0.26  15%)  

 ( ) 

  

 (  0.23  13%) 

  ( )    

 (6)    

   



   . . 2550 

   

118

    EDI, Web Service 

(  0.19  11%) 

  ( ) 

 2.6   

  2.6.1  B2B 

   

 Need Gap Analysis   (Multiple 

Regression Analysis)  

 35   (Multiple Regression 

 Analysis) 

   B2B 

 

 
 

  0.05 



   . . 2550 

   

119

 

   

(  0.47  25%) 

  ( )   ( ) 

   

(8)    

(9)   

(7)    

  

 (  0.34  18%) 

 ( )   

 (6)    

   

 (5)  / /  

  logistics 

   

 (  0.303  16%) 

 ( )   

(G)    e-Commerce  

(F)    

(H)   e-Commerce  
 
 



   . . 2550 

   

120
 

   

(  0.302  16%) 

  ( )   ( ) 

  

 (B)   e-Commerce  

 (E) 

 (CA)  

 (A)   e-Commerce 

 

 (D)  

  (Cyber Crime Police)  

   (  

0.29  15%)  

 ( ) 

    EDI, Web Service 

(  0.18  9%) 

  ( ) 

 2.6.2  B2C 

 

 Need Gap Analysis   (Multiple 

Regression Analysis)  



   . . 2550 

   

121

 36   (Multiple Regression 

 Analysis) 

   B2C 

 

 
 

  0.05 
 

   

(  0.38  21%) 

  ( )    

 (A)   e-Commerce 

  

 (B)   e-Commerce  

(D)  

  (Cyber Crime Police)  

 (E)  

 (CA)  



   . . 2550 

   

122

   

 (  0.35  20%) 

 ( )  (

)   

(G)    e-Commerce  

(F)    

(H)   e-Commerce  

   

(  0.33  18%) 

   

(7)    

(8)   

(9)   

  

 (  0.29  16%) 

  ( )   

( )   

 (6)    

  

(4)  /   IT  

 (5)  / /  

  logistics 
 



   . . 2550 

   

123

   (  

0.26  15%)  

 ( ) 

    EDI, Web Service 

(  0.18  10%) 

  ( ) 

 2.6.3  B2G 

  

 Need Gap Analysis   (Multiple 

Regression Analysis)  

 37   (Multiple Regression 

 Analysis)  

   B2G 

 

 
 

  0.05 
 



   . . 2550 

   

124

 

  11  

   (  

0.62  37.6%) 

 ( )  ( )  

  

 (A)   e-Commerce 

  

 (B)   e-Commerce  

 (C)   (Logistics)  

 (D)  

  (Cyber Crime Police) 

 (E)  

 (CA)  

3.     

 5 

   (3.1)  

 1    2.  

  (3.2)  

(3.3)  TOWS Matrix  (3.4) 

   (3.5)  

 3.1  



   . . 2550 

   

125

 3.1.1   

 

 
 

  
 

 39 
 
  (Multiple Regression Analysis) 
  

 

 
 
 

 

 

 
  

 
 

 
 

 
 

 
 
   

  
  

 
 

 
 

4.59 4.80 4.52 4.56 4.43 4.42 4.22 4.58 

Adj R^2 0.61 0.72 0.73 0.58 0.83 0.87 0.75 0.58 
/

   15% 19% 13% 16% 12% 15% 25% 15% 
 /  /

 20% 22% 18% 17% 16% 13% 4% 26% 
 

 Logistics 11% 6% 17% 6% 6% 18% 2% 12% 
 

 Website  15% 17% 19% 13% 19% 5% 17% 13% 

 14% 14% 13% 23% 16% 14% 13% 13% 
  

 10% 9% 5% 6% 21% - 16% 10% 
 6% 5% 1% 12% 3% 21% 8% 3% 

 9% 7% 14% 7% 6% 13% 15% 8% 

  0.05 
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 40  

 

  (Multiple Regression Analysis) 

  

 
 

B2B B2G B2C 

 4.75 4.53 4.54 

Adj R^2 0.68 0.68 0.61 

/    15% - 16% 

 /  /      21% 28% 19% 

  Logistics 11% 12% 11% 

   Website  9% 39% 16% 

 12% - 14% 

   4% 21%  11% 

 14% - 4% 

 13% - 9% 

   0.05 

 1) 

 

 

 (Multiple Regression Analysis) 

 

  4.59  7  

 

 (4.22 – 4.80)  
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 1.  2.  

 ( )  

   /  /  

 (  20%)   
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  (D) /
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(Q)   (R ) 

  

 7 
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    Logistics  
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 Website (  15%)  

   (1) 

 Website (6) 

  (4) 

 (Inventory Control) 

 ( )  (2) 

  (3)  

 7 

   

  

 

 

 B2C  B2G   B2B 

 

  

 

   

   /  

 (  15%)  

 (

)  

   (G) 
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 7 

    

 

 

  B2C  B2B   B2G 

 (   11  B2G) 

   

   30  

   

   B2B    (N) 

  

   (I) 

  

   

(  14%)  

   (S) 

  (U)  

  (T) 

     
 



   . . 2550 

   

130

 7 

    

 

 

  B2C  B2B   B2G 

 (   11  B2G) 

    

 

   

  

    

 Logistics (  11%)  

   (8) 

 (9)  Front-Office 

  (A)  Back-Office  

  (5) 

 (Logistics) 

 7  3 

   

   

   4  
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  B2B B2C  B2G   

  

    Logistics  

    

   

     

   (  10%)  

     (K) 

 (L)   (O) 

  

  7  

   

 

  

  

  B2G  B2C 

  B2B   
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 (  9%)  

 7  3  

   

   

  

  

  B2B  B2C 

  B2G  (   11 

 B2G) 

   

  

   

 

      (

 6%)  

 7  

   

    5 
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  B2B  B2C 

  B2G  (   11 

 B2G) 

      

  

 

 

2)    

 

 

 

 

 

 3   B2B B2C  B2G  7 

 

 

   (1)  /  /

  (2) 

   Web Site (3) 
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/   (4) 

 (5) 

  Logistics (6)   

    (7) 

/   (8) 

  

 3    

 

 B2B  8 

   (1) 

 /  /  

 (2) /  

 (3)  (4) 

 (5) 

 (6) 

  Logistics (7) 

   Website  (8)  

   

 B2C  8 

   (1) 
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 /  /  

 (2)    Website (3) 

/   (4) 

 (5)   Logistics (6) 

   (7) 

  (8)   

 B2G  4  

8 

   

(1)    Website (2) 

 /  /  

 (3)       

 (4)   Logistics  

 7   

 

  8 

   (1)  /  /     

 (2) /   

  (3)    

 Website (4) 
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 (5)   

 (6)  (7) 

Logistics  (8) 

  

    

 8 

 

  (1)     Website  

(2)  /  /      (3) 

  Logistics (4) 

 (5) /

   (6) 

 (7)  

   (8) 

  

  8 

   (1) 

 (2)  /  /     

 (3) /   

 (4)   Website (5) 

 (6)  (7)  
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   (8) 

  Logistics  

  8 

   (1) 

   (2) 

    Website  (3)  /

 /      (4) 

 (5) 

/    (6) 

 (7) 

  Logistics  (8)   

 

 7 

 

  (1)  (2) 

  Logistics (3) /   

 (4) 

 (5)  /  /

     (6)  

 (7)     Website  

  8 
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(1) /    

(2)     Website  (3) 

   (4) 

 (5) 

 (6) 

 (7)  /  /      

 (8)   Logistics  

   

  8 

   (1)  /  /     

 (2) /   

 (3)     

Website (4) 

 (5)   

Logistics (6)   

 (7)   (8) 
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3.1.2 

 

 41   

 (Multiple 

Regression Analysis)  

 

  
 

 

 

 

 

  

 

 

 

 

 

 
   

 

  

 

 

 
3.63 3.82 3.65 3.68 3.76 3.67 3.31 3.59 

Adj R^2 0.557 0.726 0.467 0.519 0.642 0.725 0.828 0.513 

 20% 19% 19% 23% 16% 16% 24% 20% 

 17% 13% 18% 19% 15% 18% 21% 13% 

 20% 28% 13% 25% 21% 15% 16% 23% 

 

 19% 18% 16% 6% 30% 22% 21% 18% 

 15% 9% 18% 15% 16% 29% 12% 15% 

   EDI, Web Service 10% 14% 17% 11% 3%  - 7% 11% 

  0.05 
 
 



   . . 2550 

   

140

 42   

 (Multiple 

Regression Analysis)  

 
 

B2B B2G B2C 

 

 3.91 3.01 3.59 

Adj R^2 0.539 0.375 0.565 

 16% 100% 21% 

 18% - 16% 

 25% - 18% 

  16% - 20% 

 15% - 15% 

   EDI, Web Service 9% -  10% 

  0.05 

1) 

 

 (Multiple Regression 

Analysis)  

  3.63    
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 (3.59 – 3.91) 

   B2G  

3.31  3.01   

  1.  2.  
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  (B)  e-Commerce 
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  (A) 

 e-Commerce  

  (C)  Logistics  

 7    

   

   

 

  B2C  B2G   B2B 

   



   . . 2550 

   

142

  

  

  Cyber Crime Police  (CA) 
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 (  19%) 
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  (G)  e-Commerce 
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  (H) 
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 (  17%)  
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 7    

  

   

 

  B2C  B2B   B2G 

 (   11  B2G) 

   

Broadband   

     EDI, Web Service  

(  10%)  

      e-Commerce 

 EDI, Web Service  

   

  

  B2G  
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 B2C  B2B   B2G 

 (   11  B2G) 
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 2)  

 

 

  

 

 

 3   B2B B2C  B2G  7 

 

 

 

  (1)  (2) 

 (3) 

 (4) 

 (5) 

  (6)  

 EDI, Web Service 

 3  

 

 B2B  6 
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    (1) 

 (2) 

 (3)  

(4)  (5)   

(6)   EDI, Web Service  

 B2C  6 

    (1) 

  (2) 

(3)   (4) 

 (5)    (6)   

EDI, Web Service  

  B2G  

 6  

   (1) 

 

 7   

 

  6 

 

   (1)  (2)  
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 (3)  

 (4)   EDI, Web Service (5) 

  (6)   

    

 6 

    

(1)   (2)   (3) 

  (4)   EDI, Web 

Service (5)     (6) 

  

  6 

     (1) 

  (2)   (3) 

  (4)   (5) 

  EDI, Web Service   (6) 

  

  6 

    (1)  

  (2)  

(3)   (4)   (5) 

   (6)   EDI, 

Web Service  
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 5 

    

(1)   (2)  

  (3)   (4) 

   (5)  

 

   6 

    (1) 

  (2)   (3) 

   (4) 

  (5)    (6)   EDI, 

Web Service  

   

  6 

  

  (1)   (2) 

  (3)   

(4)   (5)  

 (6)   EDI, Web Service  
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 3.2  

 

 2   8-9   

2   2550  

   

  /  
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Website    

  

 (e-Commerce) 
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1.  

B2C   

  

   

2.  

B2B  

 

 

  

 

3.  

B2G   

  

4.    
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3.3  TOWS Matrix 
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• /
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•  
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 (ST)  (WT)  (T) 

•  

   

•     

•   
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•   

 

  

    

        

     

•
  

  

 

•  

 

 

  

 3.4  

 B2B B2C  B2G 

  

  

   

  

1.   

  

  

2.   

    One - Stop Service  
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3.      

    

   

 

 

4.  

 

1.   

    

   (IT) 

    

2.  

3.  

 4.  (CA) 

  5.  

  6.  e-Commerce 

 

 1.  

 2.  

 3.  e-Commerce  EDI, Web-Service  
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3.5  

  

1.    

   

      

  

1.1  

  25    

1.2      

 

  

2.   

  

2.1 

   

2.2   

3.   3.1  CA, 

 Digital Signature    

3.2  

  

4. 

  

4.1   

   

 

5.  5.1 

   

  

5.2  

5.3  

6. 

  

6.1  

7. 

  (One Stop Service)  

7.1    

     

7.2 

  

7.3   (Help 

Desk)    
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8.  

 (Logistics)   

8.1 

   

9. 

  

9.1  

9.2    

10.  

  (Infrastructure) 

10.1  Broadband  

  

11.      

 web portal  

11.1 

   

11.2  

 (Community) 

11.3 
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 . . 2549 
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 1)     

  

  

    

 - 

   

/  

 

 -   

   

  

 e-Commerce   

 -  

 /
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2)    

 

  

   

 

3)     

 

   

  

    B2G 

  

 
 

1.  (Electronic Commerce)  -

 (e-Commerce) 
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2.   e-Commerce 

2.1 B2B (Business to Business) 

  

  B2B (Business - to - Business) 

               

     /

 

2.2 B2C (Business to Consumer) 

  

  

   

2.3 B2G (Business to Government) 

   

  

 (e-Auction) 

  

2.4 C2C (Consumer to Consumer) 

   

  

  C2C   
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3.   (e-Marketplace) 

   /         

          

( )  

  

/   

  TARAD  Marketathome  

4.  Pure Internet  Click and Click 

                 

 (online)  (offline) 

5.  Click and Mortar 

   

    

  

6.   

6.1   (Physical Goods) 
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6.2   (Digital Goods) 

    

      

  

    

7.   (Service) 

   

     

   

  

               

(Web Hosting)  (e-Learning)  

 (e-Payment)      

8.  Privacy Policy  

    

 

  

 Privacy Policy 

 

9.  TRUSTe ,  BBB online  Better Web 
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10.  CA (Certification Authority) 

   

   

    

    

     

      

      

 

 




