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PREFACE 
 

 One of the main duties of the National Statistical Office (NSO) is to produce basic 
statistics on the social and economic issues of the country. The Business Trade and Services 
Survey, among the others, has been carried out by the NSO, once every two years. The main 
purpose of the survey is to collect the basic information from business trade and services 
establishments for the need of policy formulation and planning development. 

 The 2014 Business Trade and Services Survey was the 25th round. The survey result 
was published for 7 volumes, i.e. the Whole Kingdom, Bangkok, Vicinity, the Central,                 
the North, the Northeast and the South. The field work was conducted during April 1 to               
July 31, 2014. The data presented in this publication was detailed information on business 
operation during January 1, 2013 to December 31, 2013 of business establishments located in 
Central region. It was found that there were in total 303,276 business establishments in 
Central region, most of them (about 98.8 percent) were establishments with 1-15 persons. 
About 46.3 percent of all establishments was engaged in retail trade, (except of motor 
vehicles and motorcycles). Regarding persons engaged in business establishments, there were 
totally 945,072 persons. Out of this, about 463,756 persons were employees, who received an 
annual remuneration of about 127,462 baht per person. Business establishments in Central 
region contributed about 938,744.3 million baht of income, 723,200.8 million baht of 
intermediate consumption and 215,543.5 million baht of value added.   

 In this regard, the National Statistical Office would like to express our grateful thanks 
to all entrepreneurs and all those concerned for their kind cooperation to the success of the 
survey. The survey information would be useful for both public and private sectors in policy 
formulation and economic development of the country. 
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CHAPTER 1 
INTRODUCTION 

 
1.1 Background 

 The National Statistical office has 
carried out the annual survey of Business 
Trade and Services since 1968. The main 
purpose of the survey is to collect the      
basic business information to be used in 
implementing the business policies and 
development planning. This survey planed 
to conduct every two year. This is the 25th 
Business Trade and Service Survey.   

1.2 Objectives  

 1.2.1 To collect basic information              
on business establishments such as number, 
type and size of establishment, number of 
persons engaged, number of employees and 
remuneration, value of goods purchased, 
operating expenses, receipts, fixed assets of 
establishment, etc. 
 1.2.2 To be use for National Account 
and Input - Output tables compilation. 

1.3 Scope and coverage  

 The establishments under the scope 
of the survey were those engaged in 
wholesale trade, retail trade and services 
classified according to the Thailand Standard 
Industrial Classifications (TSIC-2009).  

The survey covered all the business 
establishments located in fixed premises in 
Bangkok, Pattaya, municipal areas and non-
municipal areas throughout the country.  

1.4 Reference period 

  All the information collected refers 
to the operation period of establishment 
during January 1 to December 31, 2013. 

 
 

1.5 Data collection period  

  The survey was conducted during 
April 1 to July 31, 2014 

1.6 Items of data collection 

     1.6.1 General information of business 
establishment such as type of business trade 
and services, form of legal organization, form 
of economic organization, period of operation, 
registered capital, investment or share holding 
from abroad. 

    1.6.2  Persons engaged, employees 
and remuneration. 

      1.6.3  Expenses of establishment. 
      1.6.4  Receipts of establishment. 

            1.6.5  Fixed assets        
            1.6.6  Opinion and recommendations 
of establishment. 

1.7 Utilization of data 

  1.7.1  To be used in policy formulating 
and development plan of the country and           
to be used in development of Small and 
Medium Enterprises (SMEs) and will be used 
for National Account compilation and constructing 
economic indicators. 

   1.7.2 To be used as the 
administration implication policy for private 
sector to understand the economic situation as 
a whole and to enable them in making 
decision in investment, improvement and 
development their of business.  

   1.7.3 To be used by those who are 
interested in relevant indent study of business 
situation. 
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1.   

 Stratified Sampling   
   

 1.1.   

     4   6  
 309  

 ( )  2552 (Thailand Standard Industrial Classification: 
TSIC 2009)              

   6   

 
 1 2 3 4 5 6 

 ( ) 1 – 15 16 – 25  26 – 30 31 – 50  51 – 200  > 200 

 

 1.2   

     
   40,120  

 1,715,567     
 

  
  

1 2 3 4 5 6 

 10,637 5,117 1,691 772 1,233 1,214 610 

 5,685 3,914 670 243 379 389 90 

 6,286 4,379 748 241 432 364 122 

 5,923 4,382 637 204 371 280 49 

 5,881 4,294 670 207 324 315 71 

 5,708 4,123 621 210 343 304 107 

 40,120 26,209 5,037 1,877 3,082 2,866 1,049 
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2.   

      (  
   )  (   ) 

   
  2552 (Thailand Standard Industrial 

Classification: TSIC-2009)   ( ) 
 6    

 
         1         2        3         4        5         6 

             1 – 15    16 – 25    26 – 30    31 – 50    51 – 200     > 200 

 
          

   q   =   1 , 2 , 3 , ... , hmpn   ( )  

  p    =   1 , 2 , 3 , ... , 12    ( ) 

  m    =   1 , 2 , 3 , ... , 309  ( )  

  h   =   1 , 2 , 3 , 4 , 5 , 6    ( )  
 

2.1   X  
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1.  

                   
 

    

2.  

 . . 2555  
 

             2552 (Thailand Standard Industrial Classification: TSIC-2009) 
  G, I, J, L, M, N, R  S 

  

  
   G, I, J, L, M, N, R  S  

  G :     (   
  45101-47991  478   47999 ) 

  I   :    (  56102 56103 56303   
   56304) 

  J  :   (  59 60 62  63)   
  L :   (  68101-68202) 
 M :     (  69100-74909) 
 N :    (  77101-82990) 
 R :     (  90 92  93) 
 S :    (  95110-96309) 
    2  

  45-47  55-56 59-60  62-63  68  69-74  77-82  90  92-93  95-96   27  
     3  

  451-454  461-469  471-479  551-559  561-563  591-592  601-602  620-639  681-
682  691-692  701-702  711-749  771-799  801-803  811-829  900  920-932  951-952  961-963 

 75  
 



 

     4      
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9000  9200-9329  124  

     5          
 45101-45405  46101-46900  47111-47749  47911-47991  55101  55102  55103  

55109 55200  55901  55909  56101  56210-56302  59111-59203  60101-60203  62011-63990            
68101-68202  69100-74909  77101-82990  90001-90002  92001-93299  95110-96309   309 
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APPENDIX A 
Methodology 

1. Sample Design 

The stratified random sampling was adopted for the survey. Bangkok and each region was 
constituted a stratum. The sampling units were establishments. 

 1.1  Stratification 

   Bangkok and each region was constituted a stratum. There were altogether            
6 strata. Each stratum was classified by TSIC (Thailand Standard Industrial Classification: TSIC 
2009) at activity level into 309 sub-stratum and in each sub-stratum was divided into 6 sizes 
according to number of persons engaged as follows: 

 
Size of establishment 1 2 3 4 5 6 

Number of persons engaged 1 – 15 16 – 25  26 – 30 31 – 50  51 – 200  > 200 

 1.2  Selection of Sampling Unit  

 The sample selection of establishments were done by simple random sampling 
and performed separately and independently in each sub-stratum and size of establishments. 
The total sample were 40,120 from 1,715,567 establishments. 

 The total number of sample establishments selected for enumeration by region 
and size was as follows:    

 
Size of establishment 

Region Total 
1 2 3 4 5 6 

Bangkok 10,637 5,117 1,691 772 1,233 1,214 610 

Vicinity 5,685 3,914 670 243 379 389 90 

Central  6,286 4,379 748 241 432 364 122 

North  5,923 4,382 637 204 371 280 49 

Northeast 5,881 4,294 670 207 324 315 71 

South 5,708 4,123 621 210 343 304 107 

Whole kingdom 40,120 26,209 5,037 1,877 3,082 2,866 1,049 

 
 
 
 
 



312 
 

 

2.  Estimation method 

 The survey results were presented at regional level namely Bangkok, Vicinity (Samut 
Prakan, Nonthaburi, Pathum Thani, Nakhon Pathom and Samut Sakhon), the North, the Northeast 
and the South. All the establishments were classified by TSIC at activity level and divided into 6 
sizes according to number of persons engaged as follows: 
 

Size of establishment 1 2 3 4 5 6 

Number of persons engaged 1 – 15 16 – 25  26 – 30 31 – 50  51 – 200  > 200 

 
 Let,      

   q   =   1 , 2 , 3 , ... , hmpn  (sample establishment)  

  p   =   1 , 2 , 3 , ... , 12  (size of establishment)  

  m   =  1 , 2 , 3 , ... , 309  (activity)  

  h   =   1 , 2 , 3 , 4 , 5 , 6 (region)  
 

2.1 The estimation total number of characteristics X of the establishments for the pth size, mth 
activity,  hth region was based on the formula: 
 

    
hmpn

1q
hmpqhmphmp xw      X̂   

   where 

hmpqx  is the value of characteristics X of the establishments for the qth 
establishment, pth size, mth activity,  hth region   

hmpw  is the weighting factor of the establishment for the pth size, mth activity, 
hth region. Where  

hmp

hmp
hmp n

N
      w  

hmpN  is the total number of the establishments for the pth size, mth activity, 
hth region.  

hmpn  is the total number of the sample establishments for the pth size, mth 
activity, hth region.  
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3. Data collection 

 The interviewing method was employed in data collection. The enumerators who are 
permanent and temporary staff of the National Statistical Office were sent out to interview the 
owners or the entrepreneurs of the sampled business establishments during April –July 2014 

4. Errors of the data 

 Data presented in this report might be subject to sampling and non-sampling errors. For 
instance, errors from the imputation for missing values and non-response, intentional 
misreporting and errors arising at coding and data entry stages. However, the NSO tried its best to 
minimize such errors, thus the data should be used with appropriate cautions.  

5. In round figures 

 The summation of each amount may not equal to the total due to rounding. 
 

 



  Appendix B 
Definitions 

  
Concepts and definitions  

1. Business trade and services establishments 
Refer to establishments which engaged in wholesale trade, retail trade, selling prepared 

food for immediate consumption and provision on a fee basis of lodging and camping facilities as 
well as in services, such as rendering in letting or operating real estate, in business services and in 
other business services. 

     2. Business industry classification 
The 2012 Business and Industrial Census are classified business industry activities according 

to the Thailand Standard Industrial Classification (TSIC-2009), categories G, I, J, L, M, N, R and S 
which the arrangement of the TSIC structure is as follows: 

Category G : Wholesale and retail trade; repair of motor vehicles and motorcycles       
 (activities 45101-47991 except groups 478 and activities 47999) 

Category  I  :  Accommodation and food service activities (except activities 56102, 56103,  
 56303-56304) 

Category  J  :  Information and communication (divisions 56, 60,62-63) 
Category  L   :  Real estate activities (activities 68101-68202) 
Category  M   :  Professional, scientific and technical activities (activities 69100-74909) 
Category  N   :  Administrative and support service activities (activities 77101-82990) 
Category  R   :  Arts, entertainment and recreation (divisions 90, 92-93) 
Category  S   :  Other service activities (activities 95110-96309) 

          Divisions are the sub categories which identify by the two digits code. There are 27 
divisions, ranging from 45-47,  55-56,  59-60,  62-63,  68, 69-74,  77-82,  90,  92-93,  95-96. 
 Groups are sub divisions which identify by first three digits code. There are 75 groups, 
ranging from 451-454,  461-469,  471-479,  551-559,  561-563,  591-592,  601-602,  620-639,  681-
682,  691-692,  701-702,  711-749,  771-799,  801-803,  811-829,  900,  920-932,  951-952,  961-963. 
 Classes are sub groups which identify by first four digits code. There are 124 classes, 
ranging from 4510-4540,  4610-4690,  4711-4799,  5510-5590,  5610-5630,  5911-5920,  6010-6020, 
6201-6399,  6810-6820,  6910-6920,  7010-7020,  7110-7490,  7710-7990,  8010-8030,  8110-8299, 
9000,  9200-9329. 
 Activities are the single industries which classify the classes and identify by five digits 
code. There are totally 309 activities, ranging from 45101-45405,  46101-46900,  47111-47749,  
47911-47991,  55101,  55102,  55103,  55109, 55200,  55901,  55909,  56101,  56210-56302,  59111-
59203,  60101-60203,  62011-63990,  68101-68202,  69100-74909,  77101-82990,  90001-90002,  
92001-93299,  95110-96309.   
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2.1   Division 45  Wholesale and retail trade and repair of motor vehicles and 
motorcycles 

 This division includes all activities (except manufacture and renting) related to 
motor vehicles and motorcycles, including lorries and trucks, such as the wholesale and retail sale 
of new and second-hand vehicles, the repair and maintenance of vehicles and the wholesale and 
retail sale of parts and accessories for motor vehicles and motorcycles. Also included are activities 
of commission agents involved in wholesale or retail sale of vehicles. This division also includes 
activities such as washing, polishing of vehicles etc. This division does not include the retail sale of 
automotive fuel and lubricating or cooling products or the renting of motor vehicles or motorcycles. 

2.2  Division  46  Wholesale trade, except of motor vehicles and motorcycles 
 This division includes wholesale trade on own account or on a fee or contract 

basis (commission trade) related to domestic wholesale trade as well as international wholesale 
trade (import/export). Wholesale is the resale (sale without transformation) of new and used 
goods to retailers, business-to-business trade, such as to industrial, commercial, institutional or 
professional users, or resale to other wholesalers, or involves acting as an agent or broker in 
buying goods for, or selling goods to, such persons or companies. The principal types of 
businesses included are merchant wholesalers, i.e. wholesalers who take title to the goods they 
sell, such as wholesale merchants or jobbers, industrial distributors, exporters, importers, and 
cooperative buying associations, sales branches and sales offices (but not retail stores) that are 
maintained by manufacturing or mining units apart from their plants or mines for the purpose of 
marketing their products and that do not merely take orders to be filled by direct shipments from 
the plants or mines. Also included are merchandise brokers, commission merchants and agents 
and assemblers, buyers and cooperative associations engaged in the marketing of farm products. 
Wholesalers frequently physically assemble, sort and grade goods in large lots, break bulk, repack 
and redistribute in smaller lots, for example pharmaceuticals; store, refrigerate, deliver and install 
goods, engage in sales promotion for their customers and label design. This division excludes the 
wholesale of motor vehicles, caravans and motorcycles, as well as motor vehicle accessories (see 
division 45), the renting and leasing of goods (see division 77) and the packing of solid goods and 
bottling of liquid or gaseous goods, including blending and filtering, for third parties (see class 8292). 

 2.3  Division 47  Retail trade, except of motor vehicles and motorcycles 
 This division includes the resale (sale without transformation) of new and used 

goods mainly to the general public for personal or household consumption or utilization, by 
shops, department stores, stalls, mail-order houses, hawkers and peddlers, consumer cooperatives 
etc. Retail trade is classified first by type of sale outlet (retail trade in stores: groups 471 to 477; 
retail trade not in stores: groups 478 and 479). Retail trade in stores includes the retail sale of 
used goods (class 4774). For retail sale in stores, there exists a further distinction between 
specialized retail sale (groups 472 to 477) and non-specialized retail sale (group 471). The above 
groups are further subdivided by the range of products sold. Sale not via stores is subdivided 
according to the forms of trade, such as retail sale via stalls and markets (group 478) and other 
non-store retail sale, e.g. mail order, door-to-door, by vending machines etc. (group 479). The 
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goods sold in this division are limited to goods usually referred to as consumer goods or retail 
goods. Therefore goods not usually entering the retail trade, such as cereal grains, ores, industrial 
machinery etc., are excluded. This division also includes units engaged primarily in selling to the 
general public, from displayed goods, products such as personal computers, stationery, paint or 
timber, although these sales may not be for personal or household use. Some processing of goods 
may be involved, but only incidental to selling, e.g. sorting or repackaging of goods, installation of 
a domestic appliance etc. This division also includes the retail sale by commission agents and 
activities of retail auctioning houses. 

This division excludes: 
- sale of farmers' products by farmers, see division 01 
- manufacture and sale of goods, which is generally classified as manufacturing 

in divisions 10-32 
- sale of motor vehicles, motorcycles and their parts, see division 45 
- trade in cereal grains, ores, crude petroleum, industrial chemicals, iron and 

steel and industrial machinery and equipment, see division 46 
- sale of food and drinks for consumption on the premises and sale of takeaway 

food, see division 56 
- renting of personal and household goods to the general public, see group 772 

2.4 Division 55 Accommodation 
This division includes the provision of short-stay accommodation for visitors and 

other travelers. Also included is the provision of longer-term accommodation for students, workers 
and similar individuals. Some units may provide only accommodation while others provide a 
combination of accommodation, meals and/or recreational facilities. This division excludes activities 
related to the provision of long-term primary residences in facilities such as apartments typically 
leased on a monthly or annual basis classified in Real Estate (section L). 

2.5 Division 56 Food and beverage service activities 
This division includes food and beverage serving activities providing complete 

meals or drinks fit for immediate consumption, whether in traditional restaurants, self-service or 
take-away restaurants, whether as permanent or temporary stands with or without seating. 
Decisive is the fact that meals fit for immediate consumption are offered, not the kind of facility 
providing them. Excluded is the production of meals not fit for immediate consumption or not 
planned to be consumed immediately or of prepared food which is not considered to be a meal 
(see divisions 10: Manufacture of food products and 11: Manufacture of beverages). Also excluded 
is the sale of not self-manufactured food that is not considered to be a meal or of meals that are 
not fit for immediate consumption (see section G: Wholesale and retail trade; ...). 
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2.6 Division 59 Motion picture, video and television programmer production, sound 
recording and music publishing activities 

This division includes production of theatrical and non-theatrical motion pictures 
whether on film, videotape or disc for direct projection in theatres or for broadcasting on 
television; supporting activities such as film editing, cutting, dubbing etc.; distribution of motion 
pictures and other film productions to other industries; as well as motion picture or other film 
productions projection. Also included is the buying and selling of distribution rights for motion 
pictures or other film productions. This division also includes the sound recording activities, i.e. 
production of original sound master recordings, releasing, promoting and distributing them, 
publishing of music as well as sound recording service activities in a studio or elsewhere. 

2.7 Division 60 Programming and broadcasting activities 
This division includes the activities of creating content or acquiring the right to 

distribute content and subsequently broadcasting that content, such as radio, television and data 
programs of entertainment, news, talk, and the like. Also included is data broadcasting, typically 
integrated with radio or TV broadcasting. The broadcasting can be performed using different 
technologies, over-the-air, via satellite, via a cable network or via Internet. This division also 
includes the production of programs that are typically narrowcast in nature (limited format, such 
as news, sports, education or youth-oriented programming) on a subscription or fee basis, to a 
third party, for subsequent broadcasting to the public. This division excludes the distribution of 
cable and other subscription programming (see division 61). 

2.8 Division 62 Computer programming, consultancy and related activities 
This division includes the following activities of providing expertise in the field of 

information technologies: writing, modifying, testing and supporting software; planning and 
designing computer systems that integrate computer hardware, software and communication 
technologies; on-site management and operation of clients' computer systems and/or data 
processing facilities; and other professional and technical computer-related activities. 

2.9 Division 63 Information service activities 
This division includes the activities of web search portals, data processing and 

hosting activities, as well as other activities that primarily supply information. 

2.10 Division 68 Real estate activities 
This section includes acting as lessors, agents and/or brokers in one or more of the 

following: selling or buying real estate, renting real estate, providing other real estate services such 
as appraising real estate or acting as real estate escrow agents. Activities in this section may be 
carried out on own or leased property and may be done on a fee or contract basis. Also included 
is the building of structures, combined with maintaining ownership or leasing of such structures. 
This section includes real estate property managers. 
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2.11 Division 69 Legal and accounting activities 
This division includes legal representation of one party's interest against another 

party, whether or not before courts or other judicial bodies by, or under supervision of, persons 
who are members of the bar, such as advice and representation in civil cases, advice and 
representation in criminal actions, advice and representation in connection with labour disputes. It 
also includes preparation of legal documents such as articles of incorporation, partnership  
agreements or similar documents in connection with company formation, patents and copyrights, 
preparation of deeds, wills, trusts, etc. as well as other activities of notaries public, civil law 
notaries, bailiffs, arbitrators, examiners and referees. It also includes accounting and bookkeeping 
services such as auditing of accounting records, preparing financial statements and bookkeeping. 

2.12 Division 70 Activities of head offices; management consultancy activities 
This division includes the provision of advice and assistance to businesses and 

other organizations on management issues, such as strategic and organizational planning; financial 
planning and budgeting; marketing objectives and policies; human resource policies, practices, and 
planning; production scheduling; and control planning. It also includes the overseeing and 
managing of other units of the same company or enterprise, i.e. the activities of head offices. 

2.13 Division 71 Architectural and engineering activities; technical testing and analysis 
This division includes the provision of architectural services, engineering services, 

drafting services, building inspection services and surveying and mapping services. It also includes 
the performance of physical, chemical, and other analytical testing services. 

2.14 Division 72 Scientific research and development 
This division includes the activities of three types of research and development: 1) 

basic research: experimental or theoretical work undertaken primarily to acquire new knowledge 
of the underlying foundations of phenomena and observable facts, without particular application 
or use in view, 2) applied research: original investigation undertaken in order to acquire new 
knowledge, directed primarily towards a specific practical aim or objective and 3) experimental 
development: systematic work, drawing on existing knowledge gained from research and/or 
practical experience, directed to producing new materials, products and devices, to installing new 
processes, systems and services, and to improving substantially those already produced or 
installed. Research and experimental development activities in this division are subdivided into 
two categories: natural sciences and engineering; social sciences and the humanities. This division 
excludes market research (see class 7320). 
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2.15 Division 73 Advertising and market research 7310 Advertising 
This class includes the provision of a full range of advertising services (i.e. through 

in-house capabilities or subcontracting), including advice, creative services, production of 
advertising material, media planning and buying. 

This class includes: 
- investigation into market potential, acceptance and familiarity of products and 

buying habits of consumers for the purpose of sales promotion and 
development of new products, including statistical analyses of the results 

- investigation into collective opinions of the public about political, economic 
and social issues and statistical analysis thereof 

2.16 Division 74 Other professional, scientific and technical activities 

This division includes the provision of professional scientific and technical services 
(except legal and accounting activities; architecture and engineering activities; technical testing and 
analysis; management and management consultancy activities; research and development and 
advertising activities). 

2.17 Division 77 Rental and leasing activities 

This division includes the renting and leasing of tangible and non-financial 
intangible assets, including a wide array of tangible goods, such as automobiles, computers, 
consumer goods and industrial machinery and equipment to customers in return for a periodic 
rental or lease payment. It is subdivided into: (1) the renting of motor vehicles, (2) the renting of 
recreational and sports equipment and personal and household equipment, (3) the leasing of 
other machinery and equipment of the kind often used for business operations, including other 
transport equipment and (4) the leasing of intellectual property products and similar products. 
Only the provision of operating leases is included in this division. This division excludes financial 
leasing activities (see class 6491), renting of real estate (see section L) and the renting of 
equipment with operator. The latter is classified according to the activities carried out with this 
equipment, e.g. construction (section F) or transportation (section H). 

2.18 Division 78 Employment activities 

This division includes activities of listing employment vacancies and referring or 
placing applicants for employment, where the individuals referred or placed are not employees of 
the employment agencies, supplying workers to clients' businesses for limited periods of time to 
supplement the working force of the client, and the activities of providing human resources and 
human resource management services for others on a contract or fee basis. This division also 
includes executive search and placement activities and activities of theatrical casting agencies. This 
division excludes the activities of agents for individual artists (see class 7490). 
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2.19 Division 79 Travel agency, tour operator, reservation service and related 
activities 

This division includes the activity of selling travel, tour, transportation and 
accommodation services to the general public and commercial clients and the activity of arranging 
and assembling tours that are sold through travel agencies or directly by agents such as tour 
operators, as well as other travel-related services including reservation services. The activities of 
tourist guides and tourism promotion activities are also included. 

2.20 Division 80 Security and investigation activities 
This division includes security-related services such as: investigation and detective 

services; guard and patrol services; picking up and delivering money, receipts, or other valuable 
items with personnel and equipment to protect such properties while in transit; operation of 
electronic security alarm systems, such as burglar and fire alarms, where the activity focuses on 
remote monitoring these systems, but often involves also sale, installation and repair services. If 
the latter components are provided separate, they are excluded from this division and classified in 
retail sale, construction etc. 

2.21 Division 81 Services to buildings and landscape activities 
This division includes the provision of a number of general support services, such 

as the provision of a combination of support services within a client's facilities, the interior and 
exterior cleaning of buildings of all types, cleaning of industrial machinery, cleaning of trains, 
buses, planes, etc., cleaning of the inside of road and sea tankers, disinfecting and exterminating 
activities for buildings, ships, trains, etc., bottle cleaning, street sweeping, snow and ice removal, 
provision of landscape care and maintenance services and provision of these services along with 
the design of landscape plans and/or the construction (i.e. installation) of walkways, retaining 
walls, decks, fences, ponds, and similar structures. 

2.22 Division 82 Office administrative, office support and other business support activities 
This division includes the provision of a range of day-to-day office administrative 

services, as well as ongoing routine business support functions for others, on a contract or fee 
basis. This division also includes all support service activities typically provided to businesses not 
elsewhere classified. Units classified in this division do not provide operating staff to carry out the 
complete operations of a business. 

2.23 Division 90 Creative, arts and entertainment activities Arts, entertainment and recreation 

This section includes a wide range of activities to meet varied cultural, 
entertainment and recreational interests of the general public, including live performances, 
operation of museum sites, gambling, sports and recreation activities. 

2.24 Division 92 Gambling and betting activities 
This division includes the operation of gambling facilities such as casinos, bingo halls and 

video gaming terminals and the provision of gambling services, such as lotteries and off-track betting. 
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2.25 Division 93 Sports activities and amusement and recreation activities 

This division includes the provision of recreational, amusement and sports activities 
(except museums activities, preservation of historical sites, botanical and zoological gardens and 
nature reserves activities; and gambling and betting activities). Excluded from this division are 
dramatic arts, music and other arts and entertainment such as the production of live theatrical 
presentations, concerts and opera or dance productions and other stage productions, see division 90. 

2.26 Division 95 Repair of computers and personal and household goods 

This division includes the repair and maintenance of computers peripheral 
equipment such as desktops, laptops, computer terminals, storage devices and printers. It also 
includes the repair of communications equipment such as fax machines, two-way radios and 
consumer electronics such as radios and TVs, home and garden equipment such as lawn-mowers 
and blowers, footwear and leather goods, furniture and home furnishings, clothing and clothing 
accessories, sporting goods, musical instruments, hobby articles and other personal and household 
goods. Excluded from this division is the repair of medical and diagnostic imaging equipment, 
measuring and surveying instruments, laboratory instruments, radar and sonar equipment, see 3313. 

 
2.27 Division 96 Other personal service activities 

This division includes all service activities not mentioned elsewhere in the 
classification. Notably it includes types of services such as washing and (dry-)cleaning of textiles 
and fur products, hairdressing and other beauty treatment, funeral and related activities. 

3. Form of legal organization 
1) Individual proprietor refers to a privately - owned establishment or an 

establishment owned by or organized in the form of partnership, but not register. 
2) Juristic partnership refers to an establishment which is legally registered by at least 2 

persons who were bound together to form and share their responsibilities in a business. 
3) Company limited or public company limited  

- Company limited refers to an establishment which was established and legally 
registered by an initiative group of at least 7 persons. 

- Public company limited refer to an establishment which was established and 
legally registered by an initiative group of at least 15 persons. 

4) Government or state enterprise refer to an establishment which entirely owned by 
the government or more than 50 percent of its shares belonged to the government. 

5) Cooperatives refer to an establishment which was organized on cooperative lines and 
registered under the Cooperation Act. with an initiative group of not less than 10 persons. 

6) Others refer to establishments other than those mentioned earlier, such as 
associations, societies, clubs, etc.      

4. Form of economic organization 
1) Single unit refers to an establishment which was not a branch of any establishment 

or which had no branch or subsidiary. 
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2) Head office is a head quarter establishment which owned or controlled their 
branches or subsidiary units. 

3) Branch or subsidiary refer to an establishment which was a branch or a subsidiary of 
another establishment which was a head office.  

5. Registered capital  

Refers to capital permitted by the government officials in setting up of the 
establishment in the form of corporation. This capital is not defined as cash on delivery or ready 
money from the share holders but it represents how much money the establishment used to run 
the business. 

6. Persons engaged  
Refer to persons who worked in or for the establishment, including working proprietors, 

active business partners, unpaid workers and workers permanently worked outside the 
establishment, such as sales agents, repair and maintenance. Excluded are managers or directors paid 
solely for their attendance at meeting of the board of director, persons from other establishments 
working at this establishment and home workers. Persons engaged are classified as follows: 

1) Unpaid workers refer to the owners or business partners who managed or 
participated in the management of the establishment but received no wages/salaries and persons 
living in the household of the owners or partners, or any other persons, who were working for the 
establishment at least 20 hours a week without regular pay. 

2) Employees refer to persons engaged in sale, services rendered or other related 
activities, either inside or outside the establishment and received regular wages or salaries such as 
salesmen, clerks, book-keeper. 

- Management level such as manager, operation manager and other manager line 
function etc. 

- Operational level such as salesman, clerk, accountant, driver etc. 

7. Remuneration 
1) Wages/salaries refer to all payments paid to the employees during January - 

December 2013, whether they were paid by monthly, weekly, daily, hourly or piece-work basis. 
2) Overtime, bonus, special payment, cost of living allowance and commission 

refer to payments paid to employees rather than wages/salaries. 
3) Fringe benefits refer to payments in addition to wages or salaries paid to 

employees such as food, beverages, lodgings, rent, medical care, transportation recreational and 
entertainment services etc. Payments might be in cash or in kind. 

4) Employer's contribution to social security refer to all payments made by 
employers in respect of their employees, to social security schemes for the benefits received by 
the employees, in respect of absence from work during  employment, injury, accident disability, 
maternity and death. Those contributions are, for example, social security fund,  additional social 
security insurance workmen's compensation fund and health insurance etc.    
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8.  Total expenses 

This refers to the amount paid for sales or rendering services during January - December 
2013, which are as follows: 

1)  Value of goods purchased for sales or rendering services refer to the total value 
of goods, and components purchased, including taxes and other expenses related to the purchase. 

2)  Other operating expenses refer to other expenses in running the business rather 
than value of goods and components purchased for sales or rendering services and remuneration. 
It includes amounts paid for rent on land and on fixed assets, maintenance of fixed assets, fuels, 
electricity, water supply and other taxes and other expenses such as postal, telegram, telephone, 
stationery, accountancy, interest paid, losses of currency exchange, bad debt, advertising, 
insurance premium etc. 

9.  Value of stocks  

This refers to the value of goods and components owned by the establishment, 
regardless of where they were kept. 

1) Value of stocks at the beginning of the year refer to the value of goods and 
components as of January 1, 2013. 

2) Value of stocks at the end of the year refer to the value of goods and components 
as of December 31, 2013.  

10.  Change in value of stocks  
Refer to the difference between the value of stocks at the end of the year 2013, and at 

the beginning of the year 2013 (value at the end - value at the beginning of the year) 

11.  Total receipts  

Refer to the total amount received for operating the business in 2013, such as receipts 
for sales of goods, for hotels and restaurants, for rendering services and commission, irrespective 
of time or method of payment.  Hire - purchase or installment contracts and value of goods sold 
by other establishments are included, as well as receipts for rent on land and on fixed assets, 
dividend, interest, gains from currency exchange and others.  Excluded are goods for sales on the 
account of others and the discount given to customers. 

12.  Book value of fixed assets   

Refer to the net value of fixed assets after deducting the accumulated depreciation at 
the end of the year 2013.  Fixed Assets are land, building, machinery and equipments, vehicles 
and office appliances etc.  Included are major additions, alternations and improvements to fixed 
assets during the year in order to extend their normal life or raise their productivity.    
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13.  Value added 
 The value added is computed as follows: 
     Value added     =   Income – Intermediate consumption 
                                Income       =   Total receipts of establishments 

                        Minus            Receipts for rent on land 
                                                        Dividend / Interest 
                                                        Gains from currency exchange 

                          Plus            Change in value of stocks 
 Intermediate consumption    =    Value of goods and components purchased 

                                             for sales or rendering services 
                          Plus            Other operating expenses 
                        Minus           Interest paid 
                                            Bad debt 
                                            losses of currency exchange 
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