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w. R ﬂ'ﬂmqﬁwﬁfﬂﬁuaqaamﬂizﬂaumiﬁ@gjhwméaa
1 L
VBIHINUUTENOUNNT | viajeioy | B

w, — —l
1 n.
\]
Nij Ao wnanuUsEneuNIdueylurungey

VOIFNUUTENBUNNT | viajeiay i

v v l
v d e

n. Ao uuEnIUUIENRUNSALIITULS aﬁuwaqiumm@sjaa
VBIHUUTENOUNNT | Yiyjeiay |



2. gnIN1TUTTUUAIDATINYRIRN B TIABINITANYY X Y83an1uUTENUNTVIYERY |
YDILAALIUIAVDIADIUUTENOUNITNADINITUNEUDNG AD

VuIQvavnanIuulsNaunN1s | Nos1B91tu1IINS

1) 1-15au(j=1,23) X, =>X,
j=1
~ 3 N
2) 1625 au(j =4,5) Xo =2 X,
-
3) 2630 AU (] = 6) X, = X,
4) 31-50 AU (j = 7) X, = X
~ 9 R
5) 51-200 AU (j=8,9) Xs = ZgX,
J=
~ 12 ~
6) =201 au(j=10,11,12) X, = ZIOX,,-
=

2.6 S19N1SVaYaNINUSOUSIU
'TH o Boannuustnounis 0 mswWasuwaovavgoavie/snesu

Elh anll tRounulasunanaurtin
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Q e T 1“; enjsmU?auuUaD\iaDahooh\nJallswsu

-EI-L“ ihounulasunaldeonunutneu
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a» =_ﬂ, AA1Q01dumALIKa Vel

@ ADIUAQLAUCIONOESSD
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2.7 NIsSIUsSoUsoUvaa

1) 3Bn1siusivsiudeya 1aeds
dryanuuszneumsiiandusogmndmin
Jhuspina S1uusidu 10,000 aonuUsEnoums
Faldanruusznounisfiedrayaifioafy
nnlasuia lunisiiusiusiudeya 1935013
dadmihigadudrsvnis winouniegniig
Yo tinuadRuiaR senluvimsdunival
EvosvidefUszneunisvedilasueumng
Toimeudeya uenanil fusznaunisdsananse
MRULUUABUNULDY HIUTZUU Web Application
I¢ishe Tnewdmihilazuey URL damudiiudin
Toyali wardldisinsdni diua wieds

wuvasunuldan ulsznauniIsnielusuald

2) MUY URNU

Tnsua 1 5ewinadudl 1-15 Wwneu 2568
Ipsana 2 sewineudl 1-15 nsngeu 2568
lnsuna 3 sewinedudl 1-15 ganAu 2568
Tnsuna & sswineSudl 1-15 unsIay 2569

2.8 ADTIUAATIAIAADUVOLVIUA

foyaiithiauelilussnuatuionasiinnuaaiandouagtng dsauaainindon
sanandlurnuemaidousnnisidiendieis (Sampling error) wavaueaaRAsulildiAnaN
nsLdendegns (Non-Sampling error) i Aneuldldoyaniuainuluase deyaluwuvaeuniy
Linsufau nsassiaRanatasentstufindeyananatn Wusu 0819lsia drdnauad A
emenemenuaulideyaiinnuemaindoutiosiian Swelildteua thieyalUlithemmszingy T
ANEANATT

2.9 nasvatlAuy

NASIUVDILAAZINUIUDN LUV VYDA

& A
MtiiilosannnistaLey







o UNA 3
NAaAN1ISAad1SO9v



uni 3 Wan1sd1so9o

3.1 UsHNnNSsNoliasvunavanamuus=:noums

UWUNW 1 91uoUNazSaavavanIUUS:NaUNIS FMUNAIWUSHNNSSAD

" ysussnoJoutud
£

aniuds=naunns

gaq

- esebw = o
RouUsEINF TIC nasvaguan 968,220 56.2%
= or1sItASovau m 24.1%
BBl nmssouvevld 137%
ey qgaq
| HOTEL | 3.
T T nvnusu S 3.4%
w
Aau: vulino
<> B
- WwannIweuas 0.5%
gad :
\ w o -
J n1stigvoL il m 0.50%

i

31nN1siusITINdeyalnsung 1-4 U 2568 lneldanulsznaunismedns lasunaas
10,000 Wit wagldanyinsuszanaimieada wuin faaiudszneunsiuseina Ussunm
1.7 &1uusis Felusruaud drulngilugsfanisvieudn $1uau 968,220 uia n3esesay 56.2
sosasndugsianisuinisemnsuasiadesiu Jevas 24.1 uaggsnanisvenveslidruyana
uazvesliluafiBou uazAanssumsuinsdyanadu q esas 13.7 dmsugsiansnannineuns
Favimd warsrenisingimd msufindesasuude m1av wavgsAamislidiveslddiuyanauas
vouldlunsisau va4 Tdndrutouwiniufe Souas 0.5




WeRrsanauruiaresaniulsznaunis (Furuaurau) wuin dulugidu
anuUsEnounsTidAurney 1-15 Ay Uszana 1.69 auuns nieseuay 98.4 @aauusznouns
faurhau 16 auduly Sitesdoray 1.6 wio 27,578 una luswuiifuaniulsznounisiia
AT 16-25 AU 14,406 WA T998911AD @01UUSTENEUNISTIAAUTINIU 31-50 AU 4,960 WIS
druanuUsEnaunTiTiauheuLINngT 200 AY Sifes 777 wis

08.4% EEaLER

AUN1Y1U 1-15 AU |
(1.69 aquuKv) 14’406""“0“3“(’['[‘;}\1?0Oums

4,960 4411

3,024
A

16-25Au 26-30AuU 31-50AU 51-200AU >201AU

vulavovaniuds:=NaunIs
(9udsuUAUNILUY)

AuRvIU 16 AUVUTY
(27,578 urv)

uWunNIw 2 9audsuunazSagarvovaniudsnaunas duUNAIUvVUIAVaLANIUUSENAUNIS
(9ausuAUN1ILU)



3.2 nMwsouyanuasSoga:n1swasuudao
vovgaavig/s1esuvavaniuds:nauns
9IUUNATNUKUDQEO8YOAAIKNSSY

a1s1v 1 yaAuasSovan1swWasunlavvevgaavia/siesuvavaniudsznounistisunulasuianau
9MUNAWUSENNSSAD

KUO® : WUdTuUIN

wm QU2568" | Q212568" | Q3I2568" | Q4I2568

7,007.6 17011 1725.0 17207 18518

(na) (1.4) (0.3) (71)
AsveUaNn 53441 1307.0 1320.2 1311.3 1,405.6

(n.a.) (1.0) (-0.7) (7.2)
AWNUSL 568.9 137.6 1351 1415 1547

(n.a.) (-1.9) (4.8) (9.3)
MSUSNISBIMIS 728.0 1695 179.7 1851 1037
llaulﬂSO\)OU

(n.a.) (6.0) (3.0) (4.7)
MSWaaNIWauas 82.8 185 2058 213 222
3anAU gad

(na) (12.4) (21) (4.3)
MstAdvotd 18.2 42 45 47 48
douunna gad

(n.a.) (7.6) (5.2) (0.7)
nonssuAau: 048 235 234 238 241
ADUUULAD ' : ' ' :
uaz:uununn1s

(na) (-0.1) (1.7) (1.3)
NsgauVe(d 170.8 408 M3 42.0 467
douunna gad

e (1.2) (1.8) (11.0)

KUNELKQ : r doavusSudsolkl
Golaviuoviaudo soaa~mquaauuUa\)va\)aoovwa/swsuva\)amuUs~noumsm8unulmsmanou
n.a. Ao ludveya WiovonDnisiasunsaudoagnomsaisoosaaviesialasuna w.A. 2568



MNuaNTATREeavIeTelaTng 1-4 ¥esgsianisvean
AuAuagnsudnaTssma wuin dyadiane/se¥usandied
Usganm 7.0 drudruum luduaudyadmesudnlngunain
§3NANSNLUAN Usvanay 5.3 AUAUUm S898%nAD §3NaNISUSMS
91NIuaTIATERN Slyar1TesulsEanm 728,100 &uum 530
Fiinusy (5usu Saesn inadiond lavand waviesin) fiyarsesy
Us831104 568,800 A1UUM wargINaN1sYeuvedlddiuyanauas

voslflupFiSeularianssun1susmsdiuuanadu 9 dyarsesu
Uszanas 170,900 anuum usiy

dlofiansanfesarnisidsuntasueisenie/se5u
yasan1uUsEnaunsluldasUseinngsnaieuiulasuianou
WU lnsana 2 gsfansannneunIRveal warsensinsvie
189 Sesudfistuinniiandesar 12.4 lasua 3 gsfanisliian
vodliduyanauazvadliluniaiFeu a9 dneuifinduuindiae
Jovay 4.2 dwsulasuna 4 gsfansdeuveddddiuynnatasvadls
lupsideunaginnssunisuinisdiuyanadu q dsefuduiy
wnnilandosas 11.0




a1s1v 2 yaAuasSouazniswasunlavvavuaavigl/sigsuvavaniudssnoumstisunulasundniou
duunawvuIavavaniuds:naunas (9ausuauniviu)

KU2® : WUATuUIN

vulQvav Q1/2568" Q2/2568" Q3/2568" Q412568
anauudstnaunis

Sou 7,007.6 1,701.1 1,725.0 1,729.7 1,851.8
(n.a.) (1.4) (0.3) (7.1)
1-15 AU 4517.6 1,094.7 1,118.4 1106.4 11981
(n.a.) (2.2) (-1.1) (8.3)
16-25 AU 514.3 1315 121.3 124.0 1375
(n.a.) (-7.7) (2.3) (10.9)
26-30 AU 1357 325 34.0 337 355
(n.a.) (4.5) (-0.8) (5.3)
31-50 AU 3767 935 93.4 93.2 96.6
(n.a.) (-0.1) (-0.3) (3.7)
51-200 AU 974.8 2337 239.6 248.0 2535
(n.a.) (2.5) (3.5) (2.3)
UANN31 200 AU 4885 15.2 118.3 124.4 130.6
(n.a.) (2.7) (5.2) (4.9)

KUNBAQ : r AoavusSuUsolkL _
doaviuovidudie Sevasmsiasuudavvevgeavie/sigsuvevaniudssnounisineunulasunanou
n.a. Ao WWbVeya Wovoninmswagunsaudoagnunsdnsoogoavigsialasund w.A. 2568

deRansandesagnisiudsunlasuessenuie/Meiuvesdaulsznounisluusiaguunn
Ysanulszneunsifisuiulasinanou wui lnsina 2 anuszneunsideauriienu 26-30 Ay
fsefuifiutuninlasuna 1 Y 2568 winflgndesar 4.5 lasua 3 anudszneunisiidauhay
1N 200 au fisefuifistuinniiandosas 5.2 dmsulasuna 4 aouuszneunsiifiauriey
16-25 A fisefuidfindunniianiosay 10.9



uwun W 3 yaAleoave/siesuladsvovaniudssnounisnbUdouro SunawusHANgsno

KU2® : a7UUIn

nstlsvenls
douunna gad

5.5 2.2

nIsvaguan

AWNUSU - -
NoNSsuAaus
9.8 ADIUUULAD
uasuunuINis
NNSUSNISOIKIS ' 34
uaztnSovdu

1.7

mswaonweuas nnsgouvonld
gag v as’uunna gad

0.1 — | , 0.7

Fefiansanyarisesuledssoaniuuszneunis wui giiavaUsuna dlyadiedu
Tnoindevislszanm 4.1 Suumsiowis Tnsgsiafiinusy dyadseiuededoaniuUsznauns
snigauszann 9.8 AUUIW FesawNFe ManaRnNeuRs Aviml uazsenisingsie dyaei
eFuledUszanm 9.1 Suuivseunis gsiansueUan dlyaiseiuindedeaniulszneunis
Uszanal 5.5 v ginaienduianssuaineassddats mnutuliis 1as dyadisneiuiads
Useanad 3.4 Suumsiowis gsnan1siiveslddiuynnatavvesliluaiigey e dyarsiesu
WwAsUszann 2.2 Euumseusia §3RanIsuInIseIsuaTiAsesil dyadisieuedeUssann

1.7 Suumdennia drugsnanistenvedlddiuuananazvedddluaiiisounasianssunisusnig
druyanadu 9 duadisesumdedeaniuusznaun1susennn 0.7 MuUImsaui




UWUNTIW 4 yaA1goavig/siesuladsvovaniulsznounasivldoukv siunauvuIavon
anquds=naums (9ruounuritvu)

SOu
4.1
ajuun =

&

UINNo1 200 AU
51-200 AU
31-50 AU

26-30 AU

16-25 AU

Hlefinrsunyadisefuledsseaniulszneunis muvLIAYesaaILUIENBUNNS WU
yaATIFULUSRUANYLAYeIRanTs naNAe anuUsznounsitiauyie 1-15 au dyaisiesu
\awsean ulsznaunstesfiantszuna 2.7 v lunasigsisvuialngfidaumau
1A 200 Au fyadisesuiedssdeanuuszneunsinniigauszana 628.7 dum



3.3 yaAluasSagazniswasuudavvov
£0aVI8/S1USUVODANIUUSENOUNTS DN
KUED8UAMNSSY

3.3.1 ssfionasvaedan

a1s1v 3 yaduaSesamnisiasundavvevaaaviel/siresuvavssiionisviedan ineunulasuianau
JMUNAUKLE0890AMNSS

KU2® : WUdTuUIN

ena'mnssu

5,344.1 1,306.9 1,320.2 1,311.2 1,405.6
(n.a.) (1.0) (-0.7) (7.2)
O9MKIS lﬂJS}E)Da.U
rEoEnau 1,425.7 3454 347.8 3475 385.0
wWudunran
(n.a.) (0.7) (-0.1) (10.8)
dudnnioludu 4185 1025 07.6 04.8 1235
(n.a.) (-4.8) (-2.8) (30.3)
9IKNS 3205 70.0 81.6 83.8 849
(n.a) (16.6) (2.7) (1.3)
1novdiu 423 10.3 104 105 111
(n.a.) (1.5) (0.3) (6.2)
waanourigngu 1.9 05 05 0.5 05
(n.a.) (-7.8) (1.2) (4.8)
ADUWOLOOS
gunsiciowon
soWALOS uas 225.3 53.7 545 587 58.4
aunsoidodns
InsAuuAU
(n.a.) (1.6) (7.6) (-0.4)



a1s1v 3 yaAuaSesanisiasundavvaveaavia/sigsuvavssiionisvielan ineunulasundnau
duunauKgasgaaiknssu (do)

KUO® : WUdTUUIN

n quases | qzizses | qaizses’ | Quizses

agunsounNwua: B[3)

(n.a.) (-5.3) (-3.3) (8.1)
dono 26.9 6.8 6.5 6.7 6.9

(n.a.) (-3.7) (2.6) (3.5)
ndovlan: d uasns:on 662.6 164.7 166.9 163.5 167.4

(n.a.) (1.3) (-2.1) (2.4)
wsl ouwu SaqUamio
e 5.9 14 15 15 15

(n.a.) (2.9) (-0.8) (0.2)
InSonlEiwith washiwos
aUnsaiwWiih dmSUFuADES D 469.0 109.7 118.2 118.8 122.4
uasvouliau o tlunsodou

(n.a.) (7.8) (0.6) (3.0)
KULED KUDEOWUW 837 19.3 19.4 19.4 25.6
uazn3oavIvaU

(n.a.) (0.8) (-0.4) (321)
Fovuinidoo uaznaw 0.5 0.1 0.1 0.1 0.1

(n.a.) (27.3) (-18.2) (11.2)
1nSoniwn 46.8 1.8 11.0 111 12.8

(n.a.) (-7.2) (1.3) (15.4)
(U Lasvovlau 6.7 1.6 15 1.8 1.8

(n.a.) (-2.9) (16.3) (-2.5)



a1s1v 3 yaAuaSesamniswasundavvaveaaviel/siesuvavssionisviedan ineunulasuianau
duunauKgasgaaiknssu (do)

KUo® : WUdauuin

KUE289OaIMNSSU Q1/2568" | Q2/2568" | Q3/2568" | Q4/2568

AUfn3U o GruSausssu 18.9
wazuunuin1s
(n.a) (-2.3) (-3.1) (14.3)
[Horin sovui uasndooKlin 1435 38.0 355 344 355
(n.a.) (-6.6) (-3.2) (3.3)
SUAMDINABNSSU LA 258.9 60.7 65.9 64.4 67.9
indovrou uasindovus:nulay
(n.a) (8.5) (-2.3) (5.4)
AudntKudu 9 767.8 1957 189.3 190.0 1927
(n.a.) (-3.3) (0.4) (1.4)
FumiBudo 15.1 39 37 37 37
(n.a) (-4.6) (-2.1) (1.9)
n1svaelanlagnissudn
duAnolusurtd InsnAd - o0, 036 o1.8 834 85.6
3ng InsAwr wazn1o
dunasilia
(n.a.) (-1.9) (-9.2) (2.7)
msviedanlasludsu 310 76 72 79 8.3
A08359U ¢ (NNSVI8aSL)
(n.a) (-5.3) (9.2) (5.5)

KUNBLAQ : rmomastuUS\ﬁhu
molaviuomauna soaahmquaauuUa\)va\)aooma/swasuva\)amuUshnoumsmaunulmsmanou
n.a. o quveua WiovonDnisiasunsaudoagnomsaisoosaaviesialasung w.A. 2568

a

dudugshanisvisudn wuin Tulasuna 2 veaviefinisusuduintu 9nlasuna 1

¥ 2568 1Antloy N5ovay 1.0 uwazanadlulasuia 3 Nsesar 0.7 nduiln1sUSUMATUDNASY
Tulesuna 4 Sevaz 7.2



Wafisanaunydeganavnssuvadgsnansvelanluwdazlasuna wuii tnsuna 2
gsnaveUandetuiinides waznm dsesuiiaduanniign Seeay 27.3 seaanme gsnaveUanavs
Joway 16.6 4argINAVIEUANAUAIMILNFVNTTU LazIvimel LAToInaNLaziATesUsefiulay
Jeuaz 8.5 lnsuna 3 530 BUANNY Lazaday I51eTuiiuduuniian Sevay 16.3 589a3u1fA0
ganaueUdninen1ssudsdurmnslusudld vav Seeas 9.2 uasgsnavieldnAeuiames aunsalsian

s s e v a = v A U A a e
waiuIT avaunsaldeansinsauuiey Segar 7.6 uaglnsuna 4 gsfavieUinuilsde wilsdefius
LazASOUTEY Isesuiintuuniiansosas 32.1 se%adu1fe gsnavieuanduaialuau o laun
1% a v § = [ a9 < v 1% a a = a 1%
sassndumnariead Wunda lsludu 1Uudu Sesaz 30.3 uargsnaviguinaiesiun Jeuay 15.4

3.3.2 ssNoNWNUSU

uwunaw 5 Sosaznisiasuudavvaveaavig/sigsuvavssinonwnusu thsunulasuidnou

DIMUNANUKLIE M4N . . w
unalukydaaqaa Ssu m KUo® : Wudquuan

Q1/2568" 137.7 (n.a.)

Q2/2568" 135.0 (-1.9%)
Q3/2568" 141.5 (4.8%)
Q412568 154.7 (9.3%)

g&% o
 iinusuvssindu

ajuc'i\)d'wW'nusu
noaasawoL daqy

Q1/2568" 129.2 (n.a.) Q1/2568" 0.04 (n.a.) Q1/2568" 8.4 (n.a.)

Q2/2568" 126.5 (-2.1%)  Q2/2568" 0.03 (-9.4%) Q2/2568" 8.5 (1.5%)
Q3/2668" 132.7(4.9%)  Q3/2568" 0.03 (5.4%) Q3/2568" 8.7 (2.2%)
Q4/2568 145.7(9.8%)  Q4/2568 0.04 (6.8%) Q4/2568 9.0 (2.9%)

KUNBLKQ : r dotavusSudsolki .
dolaviuovidudie Segarmsivasuudavveveaavie/sigsuvevaniudssnounsiieunulasunanou
n.a. fio lUdVeya Weovondmswasunsaudoagonisdisoosaavigsielasing w.rA. 2568

6 v

giafnusy 1dun Tssusy Saedn inadiond lauawnd wagvown nuin lnsuna 2
fyar1se3uanasainlasuna 1 9 2568 fovar 1.9 wazusudntululasuna 3-4 evay 4.8
Larsouay 9.3 MUAIU

Slofimsansmgosgnanmnssuvedgsiaiinus wui asuna 2 sanafiinususrevdy
(sausu3aes inadiond trustnlumgtu (Home stay) uazgsiaaudsaneinusy faonsanag
uasdfigaiinusuuuuedond Sesuanas uasnduandiusitululasna 3-4 dmsugshafiinusy
Useanmdu § (ewndmsutinGew/inAnwlulssSowdeuninends waveannluthufiuudlia)

fyadsesuiiudunnlasung



3.3.3 §SNONISUSNISOIKISUAEIASDLAU

uWunNIw 6 Sosarn1siWaguulavvevgaavig/s18SuUVaVSSAONISUSNISOIKISIaLIASaL AU
iteunulasuianau SruunaUKgaga0dIKNSSY

KUO2® : WUdauun

NISUSNIS91IK1S msu§ms:icua""u\auanan'luﬁ=
Q1/2568" 143.9 (n.a) Q1/2568" 1.3 (na.
Q2/2568" 149.5 (3.9%) Q2/2568" 1.4 (3.8%)
Q3/2568" 153.8 (2.9%) Q3/2568" 1.4 (0.9%)
Q4/2568 1591 (3.4%) AR iR

; ° n J
SN T
' Q1/2568" 169.5 (n.a.) \‘
- Q2/2568" 179.6 (6.0%) &

Q3/2568" 185.1 (3.0%)
L o‘ s Q4/2568 193.7 (4.7%)
Al

l.|ﬂ

n1suSN1sa1KasUs:NN3U 9 nsusSnasindondu
Q1/2568" 1.0 (n.a.) Q1/25668" 23.3 (n.a.)
Q2/2568" 1.1 (10.3%) Q2/2568" 27.6 (18.5%)
Q3/2568" 1.3 (11.8%) Q3/2568" 28.7 (3.7%)
Q4/2568 1.3 (2.2%) Q4/2568 31.8 (11.0%)

KUNELKQ : r AolavUSuUUSOIKL

mmaviuomauna Sogar ﬂ']SllJaEJUllUGDVO\)EJOOVWEJIS']EJSUVO\)HO’]UUS naumstneunulasuianou
n.a. Ao IUUVOUG lUO\)OWﬂUﬂ']SLUGEJUHSOU('IOOEJ']DH'WSEV]SOOEJOOV']EJS’]EJICISU']H W.F. 2568

dfugsiantsuimasnauasiedosiiu wuth lnsuna 2-4 Syarmseudivtugnlasina
Tnglasana 2 fivesufistuanlasinag 1 Y 2568 Youay 6.0 lasina 3-4 feva 3.0 wardovay 4.7
ALEY

Sofinnsanaumydesgramnssuvesginanisuinsesiaziaosiy nud lasua 2
gsfansUinaedesiy dnesudfistunniign lasina 3 ssian1suinisemnsussnndu 4 ldur
vinmsTwomnslulssnu/ddnau/amineds $uomnsluifarem Wudu fsefudistuinniige
dulnsana 4 gsfansuEnsdnisuenaniudl wu Uins/Sudalfviuuenaniudl fuhewnsndes
Tile Hudu Teesudivdumndia



3.3.4 ssfionIswaanaweguas danu uas
snemisinsniAu NMSUUNNIE&ALUUFD NMSTQNDSIBNS
HA=NISUWSNIWNSEDNULFID uasionssudiaunvid

11510 4 yaAuazSasazn1siasuudavvovgaavig/s1gsuvavssionisKaaniweuas 3andud
uassnenasinsidd gad isunulasulanau 9uunaukjgosaaannssy
KUO® : WUauuln

“ quases: | Qaizses’ | Quizses’ | Qaizses
Sou 82.8 18.5 20.8 21.3 22.2

(n.a.) (12.4) (21) (4.3)
nISWaaNIwaUas danAd . A Ll 17.3 18.1
uassngnIsinsriAd (na) (15.0) (2.0) (46)
ADNSSUNIEIKADNISWAN 5.1 1.3 13 13 13
nwauas 2anAU
uassnonsinsiAd (n.a.) (-01) (2.2) (0.9)
NISIWNEULWSNIWEUQS 1.0 02 0.2 0.3 03
34NAU uazsnonasinsnAd

(n.a.) (0.8) (6.5) (2.5)
n1sangNIWaUaS 25 0.6 0.6 0.6 0.7

(n.a.) (13.1) (-3.9) (9.9)
msUuRnidevavuudo 22 0.5 0.5 0.6 0.6
LasNISYAWUWIIKUNE
KSOINEUWSQUOS (na) (2.0) (2.5) (2.7)
N1S$9ONdINIANILINE 3.6 0.9 0.9 0.9 0.9
ARG EY)

(n.a) (0.8) (5.8) (2.8)
NNSYANDSIENIS LAs 06 0.2 0.2 0.1 0.1
AISULWSNIWNSEDNELEED
anInsﬁﬁu (n.a.) (1.7) (-09) (09)
fionssudunvio 0.6 0.1 0.1 0.2 0.2

(n.a.) (-1.7) (3.5) (1.B)
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TABLE 1 QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY DIVISION OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuu ™ In thousand baht)

MNAYDYNAVNTTH/ FIUIUEUUTENDUNNT/ yarmesuselasuna U 2568/ Quarterly turnover in 2025 Division of industry/
YUINVBIANUUTENBUNS Number of establishment U . . . Size of establishment
o o Q1 Q2 Q3 Q4
(FMUIUAUNNNU) Total (Number of persons engaged)
wmmiaﬂaqmmwnssu 1,722,478 7,007,583,814.1 1,701,104,522.2 1,725,006,278.1 1,729,705,188.4 1,851,767,825.4 Division of industry
nMsveUaEn 968,254 5,344,052,571.4 1,306,925,966.4 1,320,241,446.2 1,311,255,431.0 1,405,629,727.8 Retail trade
inusu 58,045 568,836,337.9 137,658,096.3 135,044,872.0 141,469,348.4 154,664,021.2 Accommodation
MUINMSOIMISHAZLASDI 415,918 728,051,869.1 169,552,187.3 179,648,625.5 185,113,480.2 193,737,576.1 Food and beverage service
MsHARNEUAS Fnvied wagsiensinaviel 9,030 82,830,928.0 18,536,271.1 20,841,850.9 21,270,095.1 22,182,710.9 Motion picture, video and television programme
mstufindesasuude nsdadisenisuaznisunsnin production, sound recording, programming and
nszaBLdes wazianssudtingn broadcasting and news agency activities
nshiiveddduypnauazveddluaiaizou 8,349 18,118,870.6 4,168,848.3 4,484,812.3 4,716,429.7 4,748,780.3 Renting and leasing of personal and household
uazianTsuNsAREeNTnLan N WEURS TNVl goods and activities of casting agencies and
LLaxﬂﬂiLLﬁmﬂﬁuﬂ bureaus
AanssuAavs AMuTUAY wagiunuinig 27,547 94,838,345.9 23,447977.2 23,426,864.8 23,830,151.4 24,133,352.5 Arts, entertainment and recreation activities
nsgeuvedliduyana wazvedldluaiiiou 235,335 170,854,891.3 40,815,175.7 41,317,806.4 42,050,252.5 46,671,656.7 Repair of personal and household goods and
LLa35’«3ﬂiiﬂﬂﬂiU%ﬂﬂiﬁ?uuﬂﬂﬁgu‘] other personal service activities
YUIAVBIFAUUTENBUNS 1,722,478 7,007,583,814.1 1,701,104,522.2 1,725,006,278.1 1,729,705,188.4 1,851,767,825.4 Size of establishment
1-15nAu 1,695,375 4,517,611,864.7 1,094,702,305.9 1,118,466,927.7 1,106,368,466.0 1,198,074,165.1 1 - 15 persons
16 - 25 Ay 14,167 514,341,873.4 131,469,959.8 121,307,375.9 124,048,399.8 137,516,138.0 16 - 25 persons
26 - 30 AU 2,962 135,749,729.2 32,541,032.5 33,988,828.8 33,714,773.2 35,505,094.7 26 - 30 persons
31-50 Ay 4,919 376,646,919.1 93,512,241.9 93,405,851.3 93,156,720.0 96,572,106.0 31 - 50 persons
51 - 200 AY 4,361 974,758,560.8 233,674,054.0 239,569,597.8 247,960,949.2 253,553,960.0 51 - 200 persons
1131 200 AY 694 488,474,866.7 115,204,928.2 118,267,696.6 124,455,880.3 130,546,361.6 More than 200 persons
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TABLE 1 QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY DIVISION OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

wmmsiaaqmammw/

YUNVBIANUUTENBUNT

Jegavnsfsuulaswesyaruenlasnaten/ A%QoQ

% Change of quarterly turnover (QoQ)

Division of industry/

Size of establishment

(Furuauineu) 01 Q2 Q3 Q4 (Number of persons engaged)
wu'meiaaqmmwniiu n.a 1.4 0.3 7.1 Division of industry

nMsveUaEn n.a. 1.0 0.7 7.2 Retail trade

s na. -1.9 4.8 9.3 Accommodation

AMSUBNTOIMTHALIAT DL na. 6.0 3.0 4.7 Food and beverage service

MsHARNEUAS Fnvied wagsiensinaviel na. 124 2.1 4.3 Motion picture, video and television programme
mstufindesasuude nsdadisensuaznisuninin production, sound recording, programming and
nszaBLdes wazianssudtingn broadcasting and news agency activities

nshiiveddduynnauazveddluaiaitou na. 7.6 5.2 0.7 Renting and leasing of personal and household
uazianTIuNIsARLEeNTnLan N WEURS TNVl goods and activities of casting agencies and
LLaxﬂﬂiLLﬁmﬂﬁuﬂ bureaus

AanssuAavs AMuTUAY wagiunuinig na. -0.1 1.7 1.3 Arts, entertainment and recreation activities

mﬂiamaﬂ%muuﬂﬂa wazvedldluniaisou n.a 12 18 11.0 Repair of personal and household goods and
LLa35’«3ﬂiiﬂﬂﬂiU%ﬂﬂiﬁ?uuﬂﬂﬁgu‘] other personal service activities

VUIAVBIFAIUUTENBUNS n.a 14 0.3 71 Size of establishment

1-15au n.a 22 -11 83 1 - 15 persons

16 - 25 AU na 1.7 23 10.9 16 - 25 persons

26 - 30 AU n.a 4.5 -0.8 5.3 26 - 30 persons

31-50 AU na -0.1 -0.3 3.7 31 - 50 persons

51 - 200 AU n.a. 2.5 3.5 2.3 51 - 200 persons

111197 200 AU na. 2.7 52 4.9 More than 200 persons

e : (1) ‘Faavuiugdhal (2) na. fie hififeya ilesaniinsiAsunseuinedimsdisineenuiesielasuna n. 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

M dvenvienelasing we. 2568 dinauedfuind nsznTRdviaiewrsugiauazdseu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2 RETAIL QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuum In thousand baht)

nyjgeugnamns/ FUINEUUTZNBUNT/ yarsesunelasna Y 2568/ Quarterly tumover in 2025 Class of industry/
YUINYBEUUTENBUNTS Number of establishment U . . . Size of establishment
o o Q1 Q2 Q3 Q4
(@uAUYY) Total (Number of persons engaged)
W‘,jsiaﬂqﬂmwnisu 968,254 5,344,052,571.4 1,306,925,966.4 1,320,241,446.2 1,311,255,431.0 1,405,629,727.8 Class of industry
91113 Lﬂ%mﬁlu M%E)EI’WQUL{JM?NGETWME?’H 443,298 1,425,732,584.6 345,429,885.2 347,770,123.9 347,486,514.3 385,046,061.1 Non-specialized stores with food, beverages or
tobacco predominating
auﬁ’lﬁ"ﬂﬂsu 9 111,702 418,517,085.4 102,501,907.5 97,619,473.1 94,845,296.5 123,550,408.3 Other non-specialized stores
9113 47,616 320,462,773.1 70,012,500.5 81,636,802.3 83,854,683.6 84,958,786.8 Food in specialized stores
Lﬂ%adalu 8,231 42,346,653.8 10,293,604.5 10,449,256.8 10,478,206.7 11,125,585.9 Beverages in specialized stores
Nﬁmﬁmﬁﬂﬂgu 174 1,926,379.2 502,545.0 463,307.8 468,941.3 491,585.0 Products in specialized stores
PoNTNES QUNIRlENI Badws uazgunsnl 28,987 225,339,416.6 53,676,221.4 54,526,483.0 58,690,259.8 58,446,452.5 Computers, peripheral units, software and
Foansinsauuiey telecommunications equipment in specialized
stores
QUﬂiiﬁmWLLa%Lﬁm 2,415 18,035,198.4 4,680,325.7 4,432,136.7 4,288,034.2 4,634,701.8 Audio and video equipment in specialized stores
?iwm 6,553 26,933,932.4 6,778,883.9 6,527,702.0 6,697,304.4 6,930,042.1 Textiles in specialized stores
Lﬂ%aﬂa‘wz # uaznsyan 46,991 662,571,386.9 164,755,304.6 166,906,981.1 163,491,046.0 167,418,055.1 Hardware, paints and glass in specialized stores
WU ?iaﬂvﬁuu *?a@ﬂﬂwﬁa LLavaﬁ"u 1,751 5,872,764.7 1,442,206.9 1,483,898.3 1,472,215.9 1,474,443.6 Carpets, rugs, wall and floor coverings in
specialized stores
wdodldluih tostined qunsalluiil dwsuly 43,425 469,052,201.2 109,663,918.9 118,168,415.0 118,840,848.4 122,379,019.0 Electrical household appliances, fumniture, lighting
wasarhauazvedlddu o TuasuFou equipment and other household articles in
specialized stores
yilade wilsdefiun LLazLﬂ%mL%u 11,621 83,706,969.3 19,298,222.3 19,442,368.7 19,371,146.8 25,595,231.5 Books, newspapers and stationary in specialized
stores
ﬁaﬁuﬁmﬁm LAZAIN 408 476,957.0 106,680.8 135,765.0 111,064.6 123,446.5 Music and video recordings in specialized stores
Lﬂ%mﬁﬁ’l 7,984 46,831,142.2 11,851,495.1 10,993,120.9 11,136,392.7 12,850,133.5 Sporting equipment in specialized stores
NY LAZVDIEY 2,928 6,733,798.2 1,603,180.7 1,556,253.4 1,810,145.9 1,764,218.3 Games and toys in specialized stores
ﬁuﬁ’l?]lu‘] AUIAUSTIN hazdunuNIg 12,937 18,876,453.6 4,712,118.0 4,602,867.8 4,461,321.8 5,100,146.0 Other cultural and recreation goods in specialized
stores
L%ﬁ]ﬁﬂ o991 uazATo Ty 49,892 143,463,682.2 38,034,092.4 35,522,235.7 34,380,954.4 35,526,399.6 Clothing, footwear and leather articles in
specialized stores
AUANWNTVNTIY LAV N m‘i‘lawau way 41,581 258,948,418.2 60,726,911.6 65,908,770.6 64,411,893.4 67,900,842.6 Pharmaceutical and medical goods, perfumeries
iosUssiulau and toilet preparation in specialized stores
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TABLE 2 RETAIL QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)
(Wuum In thousand baht)

nyjgeugnamns/ uIUEUUTENBUNS/ gamiw%’umﬂmma ¥ 2568/ Quarterly turnover in 2025 Class of industry/
YUIAYDIANIUUILNDUNIT Number of establishment EieH] . . . Size of establishment
o o Q1 Q2 Q3 Q4
(MUIUAUNU) Total (Number of persons engaged)
ﬁuﬁﬂlﬂﬂau 9 79,403 767,772912.4 195,704,697.3 189,335,708.6 190,049,931.7 192,682,574.8 Other new goods in specialized stores
Fumlduan 7,319 15,076,568.0 3,925,378.4 3,745,464.1 3,668,129.3 3,737,596.3 Second-hand goods
msveUaniaenisudedudn malusveld nsvend 11,610 354,368,581.2 93,611,163.7 91,802,569.6 83,368,989.4 85,585,858.5 Retail sale via mail order houses or via internet

g nséwi wazmdunesiidn

msneUdnlaglifidudesdug (msvense) 1,428 31,006,712.8 7,614,722.0 7,211,742.0 7,872,109.7 8,308,139.0 Other retail sale not in stores, stalls or markets

(direct sales)

YUINVBIFNUUTENBUNIS 968,254 5,344,052,571.4 1,306,925,966.4 1,320,241,446.2 1,311,255,431.0 1,405,629,727.8 Size of establishment
1-15au 955,940 3,600,685,005.5 877,185,954.3 892,889,061.8 877,292,667.4 953,317,321.9 1 - 15 persons
16 - 25 AU 6,511 401,643,151.0 104,631,000.3 94,310,799.3 95,897,203.7 106,804,147.7 16 - 25 persons
26 - 30 AY 1,328 88,613,254.7 21,280,478.2 22,007,597.4 22,389,718.7 22,935,460.4 26 - 30 persons
31-50AY 2,156 289,750,795.8 72,596,250.2 72,199,874.9 71,843,882.1 73,110,788.7 31 - 50 persons
51 -200 AU 2,017 717,367,312.0 172,329,081.9 179,305,476.4 181,995,030.0 183,737,723.6 51 - 200 persons

11nN31 200 AY 302 245,993,052.5 58,903,201.6 59,528,636.3 61,836,929.1 65,724,285.5 More than 200 persons
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TABLE 2 RETAIL QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

nyjeosgnannnyiy/

IUNVBIANUUITTNBUNT

FegavnsAsuulaswesyarueaninsinaten/ A%QoQ

% Change of quarterly turnover (QoQ)

r

r

Class of industry/

Size of establishment

(AMUALTINIL) Q1 Q2 Q3 Q4 (Number of persons engaged)
nyjgasgnamnTsu n.a. 1.0 0.7 72 Class of industry

275 LSRN W%amqmﬂuﬁuﬁwﬁﬂ n.a 0.7 -0.1 10.8 Non-specialized stores with food, beverages
or tobacco predominating

Fudiialudy 9 n.a. 4.8 28 303 Other non-specialized stores

DIUNT n.a. 16.6 27 13 Food in specialized stores

EON G n.a 15 0.3 6.2 Beverages in specialized stores

Nﬁmﬁmﬁmqu n.a. 78 1.2 a8 Products in specialized stores

poufimes gunsalronds gevlduas uazgunsal na. 16 76 04 Computers, peripheral units, software and

foanslysaunau telecommunications equipment in specialized

stores

Q‘Uﬂmimwuau?{m n.a 53 33 8.1 Audio and video equipment in specialized stores

Fne n.a 37 26 35 Textiles in specialized stores

wisodlane & waznszan n.a. 13 21 24 Hardware, paints and glass in specialized stores

WU ?&yﬁu %QTJWN% LLasqﬁu n.a. 29 208 0.2 Carpets, rugs, wall and floor coverings in
specialized stores

wedldliih osiioes gunsallwilh dmsuliinasaing n.a. 78 0.6 3.0 Electrical household appliances, fumniture, lighting

wazvadlddy q Tunsudou equipment and other household articles in

specialized stores

wilsde wilsdofunt uaziaieadou n.a. 0.8 -0.4 321 Books, newspapers and stationary in specialized
stores

Fotuiindes waznm n.a 273 2182 11.2 Music and video recordings in specialized stores

Eorard n.a 72 13 15.4 Sporting equipment in specialized stores

1NN WAZUDALAY n.a 29 16.3 25 Games and toys in specialized stores

Aufdu 9 FuTUsTIN Lastunuinis n.a 23 31 14.3 Other cultural and recreation goods in specialized
stores

Horh seah wazASeamils na. 6.6 392 33 Clothing, footwear and leather articles in
specialized stores

Fufmandunssy wasiae W3eaen waa3es n.a. 8.5 23 54 Pharmaceutical and medical goods, perfumeries

Useiiulau

and toilet preparation in specialized stores
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TABLE 2 RETAIL QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

nyjgougnamnIy/

IUNVBIANUUITTNBUNT

%Iﬁ)ﬂaﬁﬂ'liLﬂﬁEILlLLUaﬂ‘llBﬂﬁﬂﬁﬁ’]%’]ﬂﬂ’]ﬂimiﬂ’]ﬂd@ﬂ/ A%QoQ

% Change of quarterly turnover (QoQ)

r

r

Class of industry/

Size of establishment

(AnuALineu) Q1 Q2 Q3 Q4 (Number of persons engaged)

Fudlvaid 4 na. 33 0.4 1.4 Other new goods in specialized stores

Fualdud na. 4.6 2.1 19 Second-hand goods

msveUaniaenissuddudn malusudls s n.a. -1.9 9.2 2.7 Retail sale via mail order houses or via internet

g Wnsdnil wazmedumesiiin

nsevanlnglafiuge3seu 9 (M3V1UAT9) na. 53 9.2 55 Other retail sale not in stores, stalls or markets

(direct sales)
YUINVBIFNIUUIENBUNIS n.a 1.0 -0.7 7.2 Size of establishment

1-15pauU n.a 1.8 -1.8 8.7 1 - 15 persons

16 - 25 AU n.a -9.9 1.7 11.4 16 - 25 persons

26 - 30 AU n.a 3.4 1.7 2.4 26 - 30 persons

31-50 Ay n.a -0.6 -0.5 1.8 31 - 50 persons

51 - 200 AU n.a 4.1 15 1.0 51 - 200 persons

111177 200 AU na. 1.1 3.9 6.3 More than 200 persons

ro ) ' o 1y A = = o ' o
e : (1) dnavuiudgdli ) na. Ao liiideya esndimadsunseudednsnsdrmasennesslasng wa. 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

fan cdageaveselasing we. 2568 dinnuaiiuiiend nsevsediviafiowrsugiuasdng

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 ACCOMMODATION QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(WWum In thousand baht)

TyjgeugnamnITY/ FINEUUTTNOUNNT/ gamﬁﬂ%’umﬂmma ¥ 2568/ Quarterly turnover in 2025 Class of industry/
YUIAVBIANIUUTENBUNNT Number of establishment 39U . . . Size of establishment
o o Q1 Q2 Q3 Q4
(FMUIUAUNTU) Total (Number of persons engaged)
‘ViS‘.:lEjaEJa‘ﬁﬁ’]Wﬂi‘JﬂJ 58,045 568,836,337.9 137,658,096.3 135,044,872.0 141,469,348.4 154,664,021.2 Class of industry
ﬁ vﬂLLiﬂJS%Elzgu 46,323 534,064,747.9 129,215,564.7 126,478,854.6 132,714,226.3 145,656,102.3 Short term accommodation
aukernenus fvensanae wasfideiinuuuadeud 77 137,587.6 35,444.1 32,126.8 33,856.3 36,160.5 Camping grounds, recreational vehicle parks and

trailer parks

ﬁﬁnLLiﬂUixLﬂVl’Suﬂ 11,645 34,634,002.5 8,407,087.6 8,533,890.5 8,721,265.9 8,971,758.5 Other accommodation
YUINVBIFNUUIENBUNS 58,045 568,836,337.9 137,658,096.3 135,044,872.0 141,469,348.4 154,664,021.2 Size of establishment

1-15au 52,181 128,851,711.1 34,643,772.8 30,342,351.5 29,104,906.7 34,760,680.1 1 - 15 persons

16 - 25 AU 2,451 38,116,604.6 9,121,544.6 9,292,086.9 9,647,080.5 10,055,892.6 16 - 25 persons

26 - 30 AU 610 27,069,051.8 6,365,098.7 7,076,799.2 6,365,744.6 7,261,409.3 26 - 30 persons

31-50 AU 1,192 40,060,489.3 9,615,168.9 9,706,456.9 9,430,120.9 11,308,742.6 31 - 50 persons

51 -200 Au 1,406 182,024,501.4 43,195,337.9 41,694,856.7 47,187,478.7 49,946,828.0 51 - 200 persons

111N 200 A 205 152,713,979.8 34,717,173.3 36,932,320.8 39,734,017.1 41,330,468.6 More than 200 persons
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TABLE 3 ACCOMMODATION QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

nyjgougnamnIy/

IUNVBIANUUITTNBUNT

%Iﬁ)ﬂaﬁﬂ'liLﬂﬁEILlLLUaﬂ‘llBﬂﬁﬂﬁﬁ’]%’]ﬂﬂ’]ﬂimiﬂ’]ﬂd@ﬂ/ A%QoQ

% Change of quarterly turnover (QoQ)

r r

Class of industry/

Size of establishment

(FMUIUAUITNG) 01 Q2 Q3 Q4 (Number of persons engaged)
MiigaygnaInTy n.a. -1.9 4.8 9.3 Class of industry

'ﬂaﬂlﬁml,imwzé.ju n.a 21 a9 9.8 Short term accommodation

AuRIETLS Tlensng wasRmsTvinuuULAdauT na. 94 5.4 6.8 Camping grounds, recreational vehicle parks and
trailer parks

57i “ﬂLLiuUisLﬂwauﬂ n.a. 15 22 29 Other accommodation

UNVBIENUUTZENBUNIT n.a -1.9 4.8 9.3 Size of establishment

1-15auU n.a. -12.4 -4.1 19.4 1 - 15 persons

16 - 25 A n.a. 1.9 3.8 4.2 16 - 25 persons

26 - 30 AU n.a. 11.2 -10.1 14.1 26 - 30 persons

31-50 Au n.a 1.0 -2.9 19.9 31 - 50 persons

51-200 AU n.a -3.5 13.2 59 51 - 200 persons

11NN 200 AU n.a. 6.4 7.6 4.0 More than 200 persons

wnewn : (1) Favdfuusdml (2) na. e lififeya ewiniinmswasunseusedienisdsasenueselnsuna e, 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

mn :dsgeaviesalasing we. 2568 dinnuadRuviend nsznsidradfiowsugiauasdiny

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 FOOD AND BEVERAGE SERVICE QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)
(Wuu ™ In thousand baht)

TyjgeugnamnITY/ FINEUUTTNOUNNT/ gamﬁﬂ%’umﬂmma ¥ 2568/ Quarterly turnover in 2025 Class of industry/
YUINVBIEANUUTTNBUNT Number of establishment bty . . . Size of establishment
o o Q1 Q2 Q3 Q4
(FMUIUAUNTU) Total (Number of persons engaged)
m\j&iasaﬁmawnssu 415,918 728,051,869.1 169,552,187.3 179,648,625.5 185,113,480.2 193,737,576.1 Class of industry
A1TUIN199IUT 343,688 606,205,351.7 143,863,230.8 149,496,659.2 153,782,361.2 159,063,100.6 Restaurants and mobile food service
miu%mﬁmgmuanamuﬁ 2,381 5,631,400.3 1,323,580.5 1,374,463.7 1,386,191.5 1,547,164.6 Event catering
ﬂ’]iU‘%ﬂ’]ia’M’]iﬂi:Lﬂ‘wsu 9 523 4,721,543.3 1,027,378.1 1,133,416.3 1,266,627.8 1,294,121.1 Other food service
miu%mim%‘mﬁ'u 69,326 111,493,573.8 23,337,997.8 27,644,086.4 28,678,299.7 31,833,189.9 Beverage serving
YUINVIIFNUUTTNOUNNS 415,918 728,051,869.1 169,552,187.3 179,648,625.5 185,113,480.2 193,737,576.1 Size of establishment
1-15au 409,705 536,250,200.9 123,341,697.7 133,280,217.5 137,105,901.3 142,522,384.4 1 - 15 persons
16 - 25 AU 3,761 53,019,841.3 12,673,153.8 12,446,875.9 13,170,191.7 14,729,619.9 16 - 25 persons
26 - 30 AU 695 13,571,584.7 3,313,645.8 3,302,163.2 3,335,209.2 3,620,566.6 26 - 30 persons
31-50 AU 1,109 32,158,958.1 8,021,258.4 7,776,381.0 7,971,825.9 8,389,492.8 31 - 50 persons
51-200 AU 537 30,277,009.9 7,256,797.1 7,605,389.3 7,507,737.1 7,907,086.4 51 - 200 persons

11nn31 200 A 111 62,774,274.2 14,945,634.5 15,237,598.6 16,022,615.1 16,568,426.0 More than 200 persons
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TABLE 4 FOOD AND BEVERAGE SERVICE QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Cont'd)

nyjgougnamns/

YUNVBIANUUTENBUNT

Jegavnsfsuulaswesyaruenlasnaten/ A%QoQ

% Change of quarterly turnover (QoQ)

r

r

Class of industry/

Size of establishment

(Furuauineu) 01 Q2 03 Q4 (Number of persons engaged)
nyjdapgnaunssa na 6.0 3.0 47 Class of industry
A5UINITBIMNT n.a. 3.9 29 3.4 Restaurants and mobile food service
nsUEmstaouenanui na. 38 0.9 116 Event catering
mMsuimsemsUszanay 9 n.a. 10.3 11.8 2.2 Other food service
miU%miLﬂ%;mﬁ'u n.a 18.5 3.7 11.0 Beverage serving
UINYBIFA1UYUTZNBUNS na 6.0 3.0 4.7 Size of establishment
1-15au n.a 8.1 29 4.0 1 - 15 persons
16 - 25 AU n.a -1.8 58 11.8 16 - 25 persons
26 - 30 AU n.a -0.4 1.0 8.6 26 - 30 persons
31-50 AU n.a -3.1 25 52 31 - 50 persons
51 - 200 Au n.a 4.8 -1.3 53 51 - 200 persons
111177 200 AU na. 2.0 5.2 3.4 More than 200 persons

159 o ' ' d E Y ' o
e : (1) duavuiulsdlnl (2) na. Ae lifiteya Wesmniinisideunseusieginsdisnsenmenelasua we. 2568

Note :(1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

M dvenvienelasing we. 2568 dinauadfuind nsenTRiviadiiewrsugiauazdseu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 MOTION PICTURE, VIDEO AND TELEVISION PROGRAMME PRODUCTION, SOUND RECORDING, RADIO BROADCASTING, TELEVISION PROGRAMMING AND BROADCASTING AND NEWS AGENCY ACTIVITIES

QUARTERLY TURNOVER BY CLASS OF INDUSTRY AND PERCENTAGE CHANGE OF TURNOVER AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuum In thousand baht)

TyjgeugnamnITY/ uIUEnUUTENBUNS/ gaﬂ'ﬁw%'uatwaimma ¥ 2568/ Quarterly turnover in 2025 Class of industry/
YUIAVDIANIUUTENBUNNT Number of establishment 94 . . . Size of establishment
Q1 Q2 Q3 Q4
(FMUIUAUYIN) Total (Number of persons engaged)
1yjdognaInITy 9,030 82,830,928.0 18,536,271.1 20,841,850.9 21,270,095.1 22,182,710.9 Class of industry
ASHARNINBUAS TAVIAY wazs1anIsingTiad 4,039 67,152,381.4 14,758,965.8 16,973,100.4 17,315,074.2 18,105,241.0 Video and television programme production
AINTIUNBNAINITHANNINEUAS TATIAY Lazs18n1T 613 5,088,169.0 1,256,342.3 1,255,040.7 1,282,908.7 1,293,877.3 Motion picture, video and television programme
Tnsviend post production activities
AMTHPLNIAIWIUAS IAVAT UaETIENTINTTIAY 200 990,396.5 236,882.8 238,718.1 254,228.7 260,566.8 Motion picture,video and television programme
distribtion
N15ABANUAS 389 2,469,090.4 559,530.4 632,768.9 608,167.4 668,623.8 Motion picture projection
mstufindesauudeuasnmsdnfunisming 1se 373 2,180,690.9 526,930.7 537,586.9 550,773.2 565,400.1 Sound recording and music publishing
HUUNTAURS
N1389NINANITINYN LB 3,076 3,615,597.4 867,011.9 873,878.5 924,241.2 950,465.7 Radio broadcasting
N15IARISINSWAZAITUNTAINNSE L EBINSINSViF 173 697,053.9 172,492.3 175,388.9 173,848.5 175,324.2 Television programming and broadcasting
Aanssudiingnn 167 637,548.6 158,114.9 155,368.5 160,853.1 163,212.1 News agency activities
VUIAVBIFIUUTENBUNS 9,030 82,830,928.0 18,536,271.1 20,841,850.9 21,270,095.1 22,182,710.9 Size of establishment
1-15 Ay 8,524 39,013,226.1 8,180,597.7 9,948,578.4 9,994,519.0 10,889,531.0 1 - 15 persons
16 - 25 AU 240 7,213,561.1 1,614,906.0 1,831,022.4 1,856,770.0 1,910,862.7 16 - 25 persons
26 - 30 AU 55 2,265,010.0 564,302.5 562,279.7 567,048.3 571,379.5 26 - 30 persons
31-50 Au 109 6,125,415.8 1,276,751.5 1,625,848.4 1,635,214.1 1,587,601.9 31 - 50 persons
51 - 200 AY 80 10,714,885.8 2,593,130.8 2,657,929.6 2,752,357.0 2,711,468.4 51 - 200 persons

11nN31 200 AY 22 17,498,829.2 4,306,582.5 4,216,192.6 4,464,186.7 4,511,867.3 More than 200 persons
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TABLE 5 MOTION PICTURE, VIDEO AND TELEVISION PROGRAMME PRODUCTION, SOUND RECORDING, RADIO BROADCASTING, TELEVISION PROGRAMMING AND BROADCASTING AND NEWS AGENCY ACTIVITIES

QUARTERLY TURNOVER BY CLASS OF INDUSTRY AND PERCENTAGE CHANGE OF TURNOVER AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

nyjgougnamna/

YUIAVBIANUYTENBUNT

SegavnsUAsuulasvesanvganlansnianew A%QoQ

% Change of quarterly turnover (QoQ)

r

r

Class of industry/

Size of establishment

(FuAuinew) Q1 Q2 Q3 Q4 (Number of persons engaged)
vyjgaggnanIsy na 12.4 2.1 43 Class of industry
AMSHARNINEUAS FRvTEd wags1ennsingIied na. 15.0 20 4.6 Video and television programme production
AanIsuNendININERNNEUAS Invia Lagsienisinsiiad na. 0.1 29 0.9 Motion picture, video and television programme post
production activities
AMTNYUNTATNEUAS IANTFY UarT18ASINTIAY na. 08 6.5 25 Motion picture,video and television programme distribtion
AN TNEUAS na 13.1 39 99 Motion picture projection
mstufindesasuudouazmsiafuisming wEowmeunsauad na. 20 25 27 Sound recording and music publishing
miaanmmﬂmﬁmﬂizmmﬁm n.a. 0.8 58 28 Radio broadcasting
ANTIREITIUNTLALATUNTAINNTEA B EEINSINSViA na 17 0.9 0.9 Television programming and broadcasting
Aanssudtingm na. 17 3.5 15 News agency activities
VUINVBIFDIUUTENBUNT n.a 12.4 2.1 4.3 Size of establishment
1-15au n.a 21.6 0.5 9.0 1 - 15 persons
16 - 25 AU n.a 13.4 1.4 29 16 - 25 persons
26 - 30 AU n.a -0.4 0.9 0.8 26 - 30 persons
31-50 AU n.a 273 0.6 -2.9 31 - 50 persons
51 - 200 AU n.a 25 3.6 -1.5 51 - 200 persons
111197 200 AU n.a -2.1 59 1.1 More than 200 persons

159 o ' 1= A = { o ' o
ey : duavuiuuslml/ na. Ae lulideys Wesnndimsndeunseudieduinsdrsveenaneselasing we. 2568

Note :'Revised/ n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

Mn :dsgenviesalasing we. 2568 dinnuadfuviend nssnsandvaiiowmsugiauasdinu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 RENTING AND LEASING OF PERSONAL AND HOUSEHOLD GOODS AND ACTIVITIES OF CASTING AGENCIES AND BUREAUS QUARTERLY TURNOVER AND PERCENTAGE CHANGE

OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuum In thousand baht)

nyjgergnamnTTy uIUEUUTENBUNS/ gaﬂ'ﬁw%'uatwaimma U 2568/ Quarterly turnover in 2025 Class of industry/
YUNRYBIANUUTENBUNNT Number of establishment 94 . . . Size of establishment
Q1 Q2 Q3 Q4
(FUIUAUYINL) Total (Number of persons engaged)

nyjgaggnanIsu 8,349 18,118,870.6 4,168,848.3 4,484,812.3 4,716,429.7 4,748,780.3 Class of industry
mﬂﬁmhLm‘%aqgﬂnamiLﬁamsﬁuwmmma:mﬁﬁm 511 1,026,644.0 235,090.8 249,374.2 272,223.8 269,955.2 Renting and leasing of recreational and sports goods
msbindevuiindoswaznm 221 2,909,049.0 684,787.8 706,760.5 739,278.9 778,221.8 Renting of video tapes and disks
nslitvedddnynnanasvediluniiFoudu q 7,047 9,622,526.9 2,266,374.0 2,399,694.1 2,393,087.4 2,563,371.4 Renting and leasing of other personal and household

goods

AanssunisAndentinuansnineuns Insvind way 570 4,560,650.7 982,595.7 1,128,983.5 1,311,839.7 1,137,231.8 Activities of casting agencies and bureaus

NITUARIDU 9)

YUINVBIFNUUTENBUNIS 8,349 18,118,870.6 4,168,848.3 4,484,812.3 4,716,429.7 4,748,780.3 Size of establishment
1-15au 8,281 16,180,887.7 3,728,177.8 3,995,106.4 4,216,729.4 4,240,874.1 1 - 15 persons
16 - 25 A 28 365,336.0 84,670.4 91,502.0 92,477.0 96,686.6 16 - 25 persons
26 - 30 AU 14 252,615.5 75,813.5 59,923.6 58,305.6 58,572.7 26 - 30 persons
31-50 AU 20 1,000,018.5 214,765.4 253,229.5 266,431.2 265,592.3 31 - 50 persons
51 - 200 AY 5 296,049.5 59,832.8 79,182.9 76,325.3 80,708.5 51 - 200 persons

111N 200 AY 1 @ @ C @ C More than 200 persons
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TABLE 6 RENTING AND LEASING OF PERSONAL AND HOUSEHOLD GOODS AND ACTIVITIES OF CASTING AGENCIES AND BUREAUS QUARTERLY TURNOVER AND PERCENTAGE CHANGE

OF TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

TyjgergnamnITy

IUNVBIANUUITTNBUNT

%aaazmsLﬂﬁauLLanmaﬂaﬂ'wsummﬂimmariau/ A%QoQ

% Change of quarterly turnover (QoQ)

r

r

Class of industry/

Size of establishment

(FUIUAUYINNIY) Q1 Q2 Q3 Q4 (Number of persons engaged)
nygesgnamnTsy na 7.6 5.2 0.7 Class of industry
mﬂﬁvﬁwLﬂ%aQQUﬂ3§1§Lﬁamiﬁwmmmazmsﬁm n.a. 6.1 9.2 0.8 Renting and leasing of recreational and sports goods
msliddeduiinduuazam n.a. 3.2 4.6 5.3 Renting of video tapes and disks
mﬂﬁvﬁwaﬂ%’d?uuﬂﬂaLLaz”uaﬂﬂuﬂ%’lﬁauﬁu 9 n.a 59 0.3 7.1 Renting and leasing of other personal and household goods
AanssunisAadentnuansnineuns Insviad Lay na. 14.9 16.2 -13.3 Activities of casting agencies and bureaus
Msuanady

VUIAVBIFIUUTENBUNS n.a 7.6 5.2 0.7 Size of establishment
1-15au n.a 72 5.6 0.6 1 - 15 persons
16 - 25 AU n.a 8.1 1.1 4.6 16 - 25 persons
26 - 30 AU n.a -21.0 -2.7 0.5 26 - 30 persons
31-50 AU n.a 17.9 52 -0.3 31 - 50 persons
51 - 200 AU n.a 32.3 -3.6 57 51 - 200 persons
111197 200 AU n.a. 5.0 5.0 3.0 More than 200 persons

Y] o ' ) 1= A = { o ' o
e (1) Fuavuiugslv (2) C degaunda (3) na. Ae hifiteya Weswniimsdsunseudiedinisdrsaseaneselasua we. 2568

Note : (1) Revised (2) C mean confidential data (3) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

o davenvienelasing we. 2568 dinauadAuind nsznTRiviadiiewrsugiakazdseu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 7 CREATIVE, ARTS AND ENTERTAINMENT ACTIVITIES, GAMBLING AND BETTING ACTIVITIES, SPORTS ACTIVITIES AND RECREATION ACTIVITIES QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF

TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuu™ In thousand baht)

MyjgeugnamnITy/ Fnuaaulsznoums/ yaseiunelasuna U 2568/ Quarterly turmover in 2025 Class of industry/
YUINVDIFNUUTTNBUNTS Number of establishment R . . . Size of establishment
Q1 Q2 Q3 Q4
(Fnunuinew) Total (Number of persons engaged)
Myjeivegna NI 27,547 94,838,345.9 23,447,977.2 23,426,864.8 23,830,151.4 24,133,352.5 Class of industry
Aanssumsasisassaradziasanuduii 10,960 17,840,840.1 4,300,969.5 4,572,496.6 4,319,219.2 4,648,154.7 Creative, arts and entertainment activities
Aanssunsnuaznindeden 3,407 8,941,271.0 2,209,189.2 2,346,046.3 2,331,386.9 2,054,648.6 Gambling and betting activities
msdfiumuiieafuasinemiuagnndiunsiva 6,638 46,592,564.5 11,889,474.9 11,481,479.2 11,844,412.9 11,377,197.4 Operation of sports facilities
Aanssualuasin a77 8,242,165.0 1,978,553.1 1,949,599.9 2,090,173.4 2,223,838.5 Activities of sports clubs
Aanssudu 9 Funsiun 1,101 4,891,539.3 1,030,939.5 1,038,117.8 1,226,276.4 1,596,205.7 Other sports activities
ﬁ%ﬂiiumuﬁuﬂ warsuuria 355 3,213,924.8 758,285.1 807,510.5 809,569.1 838,560.1 Activities of amusement parks and theme parks
ﬁﬂﬂiiuﬁ?umwﬁwﬁﬂLLasmiﬁuwmmigu 9 ﬁ'jﬁmﬁ 4,609 5116,041.4 1,280,565.9 1,231,614.5 1,209,113.5 1,394,747.5 Other amusement and recreation
Fausmanliluisu
YUAVBIFATIUYTENBUNIS 27,547 94,838,345.9 23,447,977.2 23,426,864.8 23,830,151.4 24,133,352.5 Size of establishment
1-150u 26,356 52,987,969.0 13,263,953.6 13,320,432.5 13,386,470.3 13,017,112.7 1- 15 persons
16 - 25 AY 629 54732375 1,358,971.9 1,385,342.7 1,336,730.0 1,392,192.9 16 - 25 persons
26 - 30 AY 150 1,917,238.8 463,180.3 482,876.9 476,638.7 494,542.9 26 - 30 persons
31-50 Au 173 3,557,584.7 817,033.0 854,717.6 1,021,977.0 863,857.1 31 - 50 persons
51-200 AuU 198 22,611,524.6 5,512,133.0 5,334,169.9 5,511,607.9 6,253,613.8 51 - 200 persons
11N 200 AY a1 8,290,791.3 2,032,705.4 2,049,325.3 2,096,727.5 2,112,033.1 More than 200 persons
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TABLE 7 CREATIVE, ARTS AND ENTERTAINMENT ACTIVITIES, GAMBLING AND BETTING ACTIVITIES, SPORTS ACTIVITIES AND RECREATION ACTIVITIES QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF

TURNOVER BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

niidognaImnIN/ SowaznsAsunasesyarmunanlasinaneu/ A%QoQ Class of industry/
YUIAVDIANIUUTENBUNNT % Change of quarterly turnover (QoQ) Size of establishment
(Fruruaurina) o1’ 02" 03 Q4 (Number of persons engaged)
nyjdoagnaunssy na. -0.1 17 13 Class of industry
AanssunsaseassAravziazAnU Ui na. 6.3 5.5 7.6 Creative, arts and entertainment activities
Avnssunmsniusasnisidedn na. 6.2 0.6 -11.9 Gambling and betting activities
mssunuieafudsiuseuaznindunisivn n.a. 3.4 3.2 3.9 Operation of sports facilities
Aanssualuasiun n.a. -1.5 7.2 6.4 Activities of sports clubs
Aanssudu 4 Frunnsfion n.a. 0.7 18.1 30.2 Other sports activities
ﬁﬂﬂﬁmmua‘l{ﬂ uazduunsa n.a. 6.5 0.3 3.6 Activities of amusement parks and theme parks
Aanssuduemutiufiauaznistmunnisiu q Sals n.a. 3.8 -18 15.4 Other amusement and recreation
Fauszanlilufisy
YUINYBIENIUUILNAUNTT n.a. -0.1 1.7 1.3 Size of establishment
1-15Au n.a. 0.4 0.5 -2.8 1 - 15 persons
16 - 25 AU n.a. 1.9 -3.5 4.2 16 - 25 persons
26 - 30 AY n.a. 4.3 -1.3 3.8 26 - 30 persons
31-50 AU n.a. 4.6 19.6 -15.5 31 - 50 persons
51 -200 AU n.a. -3.2 33 13.5 51 - 200 persons
111N 200 AY n.a. 0.8 23 0.7 More than 200 persons

o 9 ' E 1w 44' = < @ ' o
ynews) : (1) davuiudgalv (2) na. fe lififeya Wesmniinswdsunseuiedsmsdsagenuenelasng ne. 2568

Note : (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

fn dseweavieselasing we. 2568 dinnuadfuiend nsensRdvaiiersugiauazdn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 8 REPAIR OF PERSONAL AND HOUSEHOLD GOODS AND OTHER PERSONAL SERVICE ACTIVITIES QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY

AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)

(Wuum In thousand baht)

Nyjgougnamnsy/ g UUITNOUNNT/ yarswsuelasua U 2568/ Quarterly turnover in 2025 Class of industry/
UMV TUUTENBUNTT Number of establishment U . ; ; Size of establishment
Q1 Q2 Q3 Q4
(MUINAUNNU) Total (Number of persons engaged)
1yjdognaInITy 235,335 170,854,891.3 40,815,175.7 41,317,806.4 42,050,252.5 46,671,656.7 Class of industry
msdouatedddidnnseindluaiuiou 6,934 3,534,247.6 897,694.8 1,060,328.2 814,204.8 762,019.7 Repair of consumer electronics
nswouedadliluniriFeunaraunsaldmiuiuuasa 9,082 9,805,048.8 2,377,769.4 2,503,037.1 2,530,634.5 2,393,607.8 Repair of household appliances and home and

garden equipment

NNSTOUTOUTUALATOINITS T 397,759.0 115,780.6 111,508.3 101,478.0 68,992.2 Repair of footwear and leather goods
Yo esaes warvaInnuLAItU 378 372,375.6 85,260.5 83,879.7 100,188.9 103,046.6 Repair of furniture and home furnishings
mi*ﬁamaﬂ%’ﬁﬁuuﬂﬂaLLas“Uaﬂﬂuﬂ%Saugu bl 14,234 3,100,962.8 774,412.5 737,215.1 771,318.2 818,017.0 Repair of other personal and household goods
ﬁaﬂiiuu%mﬁl,ﬁaLfﬁm%aqmmwiwamﬂ (gniufanssy 143,526 108,641,485.0 26,283,999.6 26,051,517.4 26,862,052.7 29,443915.3 Personal services for wellness (except sport
FUNISAN) activities)
ASUSNSENSA Lazdnwie 39,623 31,725,589.0 7,305,246.7 7,519,719.2 7,540,862.2 9,359,760.9 Washing and (dry-) cleaning of textile and fur
products
ﬁaﬂiiuu%mﬁd'suuﬂﬂa?ju 9 %ﬂiiﬁﬁﬂﬂmnwmuﬁ?ﬁu 20,781 13,277,423.5 2,975,011.6 3,250,601.4 3,329,513.4 3,722,297.2 Other personal service activities n.e.c.
VUIAVBIFIUUTENBUNS 235,335 170,854,891.3 40,815,175.7 41,317,806.4 42,050,252.5 46,671,656.7 Size of establishment
1-15auU 234,388 143,642,864.4 34,358,152.0 34,691,179.7 35,267,271.9 39,326,260.7 1 - 15 persons
16 - 25 AU 547 8,510,142.1 1,985,712.7 1,949,746.7 2,047,946.9 2,526,735.8 16 - 25 persons
26 - 30 AU 110 2,060,973.8 478,513.6 497,188.8 522,108.0 563,163.4 26 - 30 persons
31-50 AU 160 3,993,656.9 971,014.5 989,343.0 987,268.9 1,046,030.5 31 - 50 persons
51 - 200 AU 118 11,467,277.8 2,727,740.4 2,892,593.0 2,930,413.1 2,916,531.3 51 - 200 persons

11nn31 200 A 12 1,179,976.4 294,042.4 297,755.2 295,243.7 292,935.0 More than 200 persons
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TABLE 8 REPAIR OF PERSONAL AND HOUSEHOLD GOODS AND OTHER PERSONAL SERVICE ACTIVITIES QUARTERLY TURNOVER AND PERCENTAGE CHANGE OF TURNOVER BY CLASS OF INDUSTRY

AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

nyjgougnamna/ Fovaznsiwdsuawesamuieanlasinanow/ A%QoQ Class of industry/
YUIAYVDIANIUUILNDUNIT % Change of quarterly turnover (QoQ) Size of establishment
(FUAUYINIL) o1 Q2 Q3 Q4 (Number of persons engaged)
nyjgeggnamnTsy n.a. 1.2 1.8 11.0 Class of industry
msdeupsadddidnnseindluntaiiou na. 18.1 232 6.4 Repair of consumer electronics
miﬂiamﬂéaﬂﬂuﬂ%";SauLLazQUﬂiiﬁﬁm%’uﬂ?uLLazmu na. 53 11 54 Repair of household appliances and home and garden
equipment
ﬂ’]iﬂiama%ﬁmauﬂ?amﬁd n.a. 37 9.0 -32.0 Repair of footwear and leather goods
Mstelinesiliaes wavvaannumastnu n.a. 16 19.4 29 Repair of furniture and home furnishings
mﬂiamaa‘lﬁ”la";uuﬂﬂaLLamaﬂﬂuﬂ%’;ﬁau?ju 9 n.a. 4.8 4.6 6.1 Repair of other personal and household goods
ﬁﬂﬂiiuﬁmﬂﬁaLﬁ%uﬁ%ﬂ&qmmwiﬁdﬂw (wniufanssuy n.a. 0.9 3.1 96 Personal services for wellness (except sport activities)
fun15An)
ASUSNSENIA Lasdnuwsa n.a. 29 0.3 24.1 Washing and (dry-) cleaning of textile and fur products
ﬁaﬂiiuu%ﬂﬂﬁdauuﬂﬂaﬁu 9 Falgaausuanidluiau na. 93 24 11.8 Other personal service activities n.e.c.
WNNVBIEAUYTTNBUNS n.a. 1.2 1.8 11.0 Size of establishment
1-15au n.a. 1.0 17 115 1 - 15 persons
16 - 25 AU n.a. -1.8 5.0 234 16 - 25 persons
26 - 30 AU n.a. 39 5.0 79 26 - 30 persons
31-50 Au n.a. 1.9 -0.2 6.0 31 - 50 persons
51-200 AU n.a. 6.0 1.3 -0.5 51 - 200 persons
11nn31 200 AU n.a. 13 -0.8 -0.8 More than 200 persons

e : (1) ‘$aavuiusdhal (2) na. fie hififeya ilesaniinsiAeunseusnedimsdisineenuiesiglasuna n. 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

aa v

Mn  :dvsgenviesalasing we. 2568 dinnuadifuviend nssnsidvaiiewsugiauasdinu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 9 VALUE OF STOCKS OF RETAIL TRADE QUARTERLY AND PERCENTAGE CHANGE OF STOCKS BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED)
(Wuu ™ In thousand baht)

gsfansMeddn/ vildesgnamnssy g ulIzneunIy/ yarduaavienelasina U 2568/ Value of stocks in 2025 Retail trade/ Class of industry
UMV UUTENOUNTT Number of establishment W . . . Size of establishment
. o Q1 Q2 Q3 Q4
(MUIUAUTINNU) Total (Number of prsons engaged)
gsfan1svIeUsEn 968,254 4,993,288,716.7 1,228,236,890.3 1,195,991,019.3 1,323,770,594.1 1,245,290,212.9 Retail trade
91913 1Adeshu vidouguiduaududn 443,298 674,267,993.4 187,733,954.0 182,715910.7 149,407,440.0 154,410,688.6  Non-specialized stores with food, beverages or

tobacco predominating

Gudnihludy 1 111,702 216,607,457.4 58,056,806.8 55,217,241.2 52,021,945.4 51,311,864.1  Other non-specialized stores
2% 47,616 64,883,277.6 13,077,380.9 14,836,397.6 18,853,163.1 18,116,336.0 Food in specialized stores
Lﬂ‘%adﬁlu 8,231 14,106,682.6 4,284,979.4 3,548,524.7 3,267,299.1 3,005,879.5 Beverages in specialized stores
nanSueiegu 174 108,609.2 343132 26,693.1 23,333.9 24,269.0 Products in specialized stores
pewfine gunsalroviag vevduas uavaunsal 28,987 380,549,190.6 80,158,148.5 98,165,041.1 91,789,041.8 110,436,959.3 Computers, peripheral units, software and
Foansinsauuiey telecommunications equipment in specialized
stores
QUﬂiiﬁmWLLa%Lﬁm 2,415 8,225,166.3 2,237,155.1 2,067,368.7 2,005,826.8 1,914,815.7 Audio and video equipment in specialized stores
ﬁawa 6,553 22,142917.4 5,614,039.7 5,970,648.2 5,764,430.9 4,793,798.7 Textiles in specialized stores
Lﬂ%aﬂa‘wz # uaznsyan 46,991 444,418,448.1 119,832,536.9 112,873,508.8 105,231,002.0 106,481,400.5 Hardware, paints and glass in specialized stores
WU ?iaﬂvﬁuu *?a@ﬂﬂwﬁa LLavaﬁ"u 1,751 2,672,845.6 620,694.2 783,568.3 650,912.9 617,670.1 Carpets, rugs, wall and floor coverings in specialized
stores
wdodldluih ostioes gunsallnindwsuly 43,425 261,878,343.0 64,789,865.2 65,171,476.4 67,048,692.8 64,868,308.5 Electrical household appliances, furniture, lighting
wasarhauazvedlddu 4 luasuFou equipment and other household articles in

specialized stores

yilade wilsdefiun LLazLﬂ%mL%u 11,621 41,169,418.7 10,933,906.1 9,422,232.7 9,809,526.5 11,003,753.4 Books, newspapers and stationary in specialized stores
?iaﬁuﬁmﬁm LAZAIN 408 296,366.4 86,426.5 72,830.4 73,018.1 64,091.5 Music and video recordings in specialized stores
Lﬂ%a&ﬁm 7,984 24,755,181.7 4777,192.8 5,118,809.1 7,002,418.6 7,856,761.2 Sporting equipment in specialized stores

N3 LATYBIEY 2,928 5,398,948.7 1,296,050.8 1,328,968.8 1,420,783.4 1,353,145.8 Games and toys in specialized stores

auﬁﬁ'u 9 AUIMUSTTY hazTunung 12,937 17,218,107.1 4,727,773.6 4,452,587.0 4,561,192.4 3,476,554.0 Other cultural and recreation goods in specialized

stores
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TABLE 9 VALUE OF STOCKS OF RETAIL TRADE QUARTERLY AND PERCENTAGE CHANGE OF STOCKS BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

(Wuu ™ In thousand baht)

a

g3fanNsMeUdn/ ijdesgnamnssy

g UUITNOUNNT/

yarduAAaviesielasuna U 2568/ Value of stocks in 2025

R

Retail trade/ Class of industry

UMV UUTENBUNTT Number of establishment kR ; ] ] Size of establishment
Q1 Q2 Q3 Q4
@FMUUAUYINNIL) Total (Number of prsons engaged)
L%@ﬁﬁ FORRA LLaxLﬂ‘%awﬁﬁ 49,892 86,357,574.6 23,895,652.8 21,493,530.3 20,537,728.9 20,430,662.6 Clothing, footwear and leather articles in specialized
stores
FuAMUNdunssy wasiTiue iemen LAz 41,581 122,400,315.9 28,746,318.9 29,472,577.2 32,206,579.9 31,974,839.9 Pharmaceutical and medical goods, perfumeries
1n3oaUssiivla and toilet preparation in specialized stores
ﬁuﬁﬂwu’?iu 9 79,403 2,542,185,149.1 601,665,629.3 565,353,942.4 736,778,665.7 638,386,911.7 Other new goods in specialized stores
Fualduan 7,319 8,954,109.5 2,195,244.8 2,286,517.0 2,295,441.2 2,176,906.6 Second-hand goods
msweUanlnemssudddudn nlusudd Tnsvim 11,610 42,092,982.4 10,615,114.7 11,395,595.9 10,188,344.0 9,893,927.8 Retail sale via mail order houses or via internet
g Wnsdndt wazn1dumesiin
msneUanlaglifidudeisdu q (Msvensy 1,428 12,599,631.6 2,857,706.2 4,217,049.8 2,833,806.8 2,691,068.7 Other retail sale not in stores, stalls or markets
YUINYBIFAUUIETNAUNTT 968,254 4,993,288,716.7 1,228,236,890.3 1,195,991,019.3 1,323,770,594.1 1,245,290,212.9 Size of establishment
1-15pau 955,940 3,898,768,260.0 967,176,438.0 918,958,601.3 1,052,615,395.5 960,017,825.3 1 - 15 persons
16 - 25 AY 6,511 215,462,188.7 56,918,763.8 54,689,567.5 54,035,505.9 49,818,351.4 16 - 25 persons
26 - 30 AU 1,328 49,571,113.6 12,008,685.6 12,598,786.7 12,743,711.2 12,219,930.2 26 - 30 persons
31-50 AU 2,156 437,263,720.5 95,935,043.5 111,276,388.0 105,340,042.0 124,712,247.0 31 - 50 persons
51 -200 AU 2,017 298,335,716.1 74,965,168.5 75,233,892.8 75,785,337.9 72,351,317.0 51 - 200 persons
1NN21 200 AU 302 93,887,717.8 21,232,791.0 23,233,782.9 23,250,601.8 26,170,542.1 More than 200 persons
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TABLE 9 VALUE OF STOCKS OF RETAIL TRADE QUARTERLY AND PERCENTAGE CHANGE OF STOCKS BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

g3naNsneUdn/ ijdesgnamnssy

IUNVBIANUUITTNBUNT

Segavnsfsuulaswesyardudnuvdeaniamianeu/ A%QoQ

% Change of value of stocks (QoQ)

r

r

Retail trade/ Class of industry

Size of establishment

(Fuuauine) 01 Q2 Q3 Q4 (Number of prsons engaged)
gsnan1svIeUsEn na -26 10.7 5.9 Retail trade
273 LASRIAL w%amqmﬂuﬁuﬁwﬁﬂ n.a. -2.7 -18.2 3.4 Non-specialized stores with food, beverages or tobacco
predominating

Fudiialudy 9 n.a. -4.9 -5.8 -1.4 Other non-specialized stores
91T n.a. 135 27.1 -3.9 Food in specialized stores
EON Y n.a -17.2 -1.9 -8.0 Beverages in specialized stores
Nﬁmﬁmﬁmqu n.a. -22.2 -12.6 4.0 Products in specialized stores
poufiumes gunsalronas gevduas LLaxq‘dﬂiﬁﬂ?aaﬁ na. 225 -6.5 20.3 Computers, peripheral units, software and

Insauuay telecommunications equipment in specialized stores
E}UﬂiiﬁmWLLazLﬁ&N n.a. -1.6 -3.0 -4.5 Audio and video equipment in specialized stores
Gme n.a. 6.4 -3.5 -16.8 Textiles in specialized stores
wiodlane & waznszan n.a -5.8 -6.8 1.2 Hardware, paints and glass in specialized stores
WU émﬁu ’“J'ﬁ@ﬁﬂmﬁ'ﬂ LLalej“ﬁu n.a 26.2 -16.9 -5.1 Carpets, rugs, wall and floor coverings in specialized stores
wedldlih osiees gunsallvifindwiuliuasedng n.a 0.6 2.9 33 Electrical household appliances, fumniture, lighting

wazvadldsy 9 Tunsudou equipment and other household articles in specialized

stores

wilsde wilsdofunt uaniaieadou n.a -13.8 4.1 12.2 Books, newspapers and stationary in specialized stores
Fothufinides uaznw n.a -15.7 0.3 -12.2 Music and video recordings in specialized stores
w3eaiiin n.a 7.2 36.8 12.2 Sporting equipment in specialized stores
NI LASUDILEY n.a 2.5 6.9 -4.8 Games and toys in specialized stores
Aufdu 9 futmussTy waztunnns na 5.8 24 -23.8 Other cultural and recreation goods in specialized stores
L?;aﬁﬂ s wamaIamt n.a -10.1 -4.5 -0.5 Clothing, footwear and leather articles in specialized stores
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TABLE 9 VALUE OF STOCKS OF RETAIL TRADE QUARTERLY AND PERCENTAGE CHANGE OF STOCKS BY CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSONS ENGAGED) (Cont'd)

g3fansneUdn/ wijdesgnamnssy %aaazmiLﬂ?{ammawmgamﬁuﬁwmmﬁamﬂlmmaﬂ'au/ A%QoQ Retail trade/ Class of industry
YUIAYDIANIUUILNDUNIT % Change of value of stocks (QoQ) Size of establishment
(Fuuauineu) o1 Q2 Q3 Q4 (Number of prsons engaged)
Fufmandunsy wasniae L3eavion uay n.a. 2.5 9.3 -0.7 Pharmaceutical and medical goods, perfumeries and
wsesUseiiulay toilet preparation in specialized stores
Fudlvaid 4 n.a. 6.0 30.3 -13.4 Other new goods in specialized stores
Fuanldudn na. 42 0.4 5.2 Second-hand goods
mseUantaensudidun mlusuds nsviend Sng n.a. 7.4 -10.6 2.9 Retail sale via mail order houses or via internet

<

Tnséme uagnnsdumesiin

nsevanlnglafiuge3seu 9 (M3V1UATI) na. 476 -32.8 5.0 Other retail sale not in stores, stalls or markets (direct sales)
YUINVBIFNIUUIENBUNIS na. -2.2 10.2 -5.9 Size of establishment

1-15aU n.a. -5.0 14.5 -8.8 1 - 15 persons

16 - 25 AU n.a. -39 -1.2 -7.8 16 - 25 persons

26 - 30 AU n.a. 4.9 1.2 -4.1 26 - 30 persons

31-50 AU n.a. 16.0 -53 18.4 31 - 50 persons

51 -200 AU n.a. 0.4 0.7 -4.5 51 - 200 persons

11nn31 200 A n.a. 9.4 0.1 12.6 More than 200 persons

e : (1) ‘Faavuiusdal (2) na. fie hififeya ilesaniinsiAeunseuinedimsdisineenuiesielasuna n. 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

fan cdsageaveselasing we. 2568 diinnuaiiuiind nsevsediviafiowrsugiuasdang

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 10 AVERAGE DAY TO SALE OUT OF STOCKS OF RETAIL TRADE BY CLASS OF INDUSTRY

g3fiansvevdn/ wildesgnamnssu

U UUIENOUNNT/

Number of establishment

Funutuadeiinainzamsanedudiranionnnisveuinuddugalasinatlagiy

Average day to sale out of stocks of retail trade

r

r r

Retail trade/ Class of industry

Q1 Q2 Q3 Q4
gsnan1sveUsEn 968,254 68 65 64 62 Retail trade

91113 3oL W%amqmﬂuﬁuﬁwﬁﬂ 443,298 66 63 62 61 Non-specialized stores with food, beverages or
tobacco predominating

Fudiialuduy 9 111,702 78 64 65 64 Other non-specialized stores

2113 47,616 26 28 27 24 Food in specialized stores

EON 8,231 a1 39 36 39 Beverages in specialized stores

nansSueiegu 174 31 28 26 24 Products in specialized stores

poufimes gunsalionds gevlduas uazgunsal 28,987 69 67 71 71 Computers, peripheral units, software and

Hoansinsauuney telecommunications equipment in specialized

stores

E}UﬂiiﬁmWLLazLﬁ&N 2,415 66 64 67 66 Audio and video equipment in specialized stores

e 6,553 90 83 88 83 Textiles in specialized stores

wiodlane & waznszan 46,991 88 83 85 78 Hardware, paints and glass in specialized stores

Lk ?&y‘ﬁu TanUantls LLas‘tJu“ﬁu 1,751 75 68 59 67 Carpets, rugs, wall and floor coverings in
specialized stores

wedldlih wosiiees gunsailwii dwmsu 43,425 82 80 77 69 Electrical household appliances, furniture, lighting

Tuavahauazeadldau 4 luasauFou equipment and other household articles in

specialized stores

wilide wifsdoRun uasedoudeu 11,621 58 54 59 61 Books, newspapers and stationary in specialized
stores

Fotuiinides waznm 408 145 120 107 114 Music and video recordings in specialized stores

Eorard 7,984 75 76 79 71 Sporting equipment in specialized stores

NI LASUDIEY 2,928 82 82 82 84 Games and toys in specialized stores

Fufndu q Mufmusss uastunnnng 12,937 92 87 86 70 Other cultural and recreation goods in specialized

stores
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TABLE 10 AVERAGE DAY TO SALE OUT OF STOCKS OF RETAIL TRADE BY CLASS OF INDUSTRY (Cont'd)

FnnuanulsENaUNY/ ﬁ’hmu‘?uLaﬁ'&Jﬁ'ﬂﬂmfw:am1iam'1&1ﬁuﬁ"wﬂamﬁaﬂ1ﬂﬂ'ﬁﬁuWSﬂﬁﬂwﬁqéuqmlmiMWaﬂagﬁu/
§§ﬁ%ﬂ1§ﬁj18ﬂ§ﬂ/ m\jsjaaaqmamﬂﬁim Number of establishment Average day to sale out of stocks of retail trade Retail trade/ Class of industry
ar’ o2 03’ Q4
WAorh seaih uaziAdesmils 49,892 63 66 66 59 Clothing, footwear and leather articles in specialized
stores

AuAMUNFUNTY LasvA e LASe ey uay 41,581 61 58 56 59 Pharmaceutical and medical goods, perfumeries

\3eUszivlay and toilet preparation in specialized stores
Fudlvaidu 4 79,403 78 77 76 78 Other new goods in specialized stores
FuAnlduan 7,319 79 74 82 75 Second-hand goods
nseUanTaenssudedud mslusedd Tnsviemd 11,610 a1 42 39 39 Retail sale via mail order houses or via internet

g Wsdini wazn1dumesiia
nsevanlnglafiuge33eu 9 (M3V1UAT9) 1,428 66 69 66 58 Other retail sale not in stores, stalls or markets

(direct sales)

Mo @ ' ' § § o ' o
e : (1) duavuiulsdlml (2) na. Ae lilideya Wesmniinsidsunseusiegunsdissenanenelasia we. 2568

Note (1) Revised (2) n.a. mean not available due to a change in the sampling frame for The 2025 Quarterly Retail Survey.

aaw o

mn :dvngeaviesalasing we. 2568 dinnuadifuviend nsznsiddradfiowsugiauasdiny

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 1 MONTHY TURNOVER BY DIVISION OF INDUSTRY

71

(WWum In thousand baht)

oY mMseUan fivinusu NIUTS AINARAINGUAT TATIAY WAZTIBNTT msbidnvedlddiuymnanay Aanssunsadefaus nsvenvesldamyana
Total Retail Trade  Accommodation IMTUAE Tnsviend msduiindesasuude vadldlundudou uazfanssm wazANNUWe Mty wazvedldlundautou
N nseBneINIAINgNITANEdeT AIAAEDNTINLANININUAT wazn1sidealyn s HazAaNIINNITUING
Udou Food and AMTINRITIENITUAZNITUNININATZABLEES Tnsvien] wazn suansdun wazduNuINIg ﬁ"suwﬂaﬁuﬂ Year/Month
Beverage nalnsdiayd wasionssudiing Renting and leasing of Creative, arts and Repair of personal
Service Motion Picture, video and television personal and household entertainment activities, and household
programe production, sound recording, goods and activities of gambling and betting goods and other
radio broadcasting, television programming, casting agencies and bureaus activities, sports activities personal service
broadcasting and news agency activities and recreation activities activities
2568 2025
UNINAY 577,843,206.7 438,864,212.1 49,605,350.2 59,402,388.1 6,381,926.8 1,502,090.4 8,109,499.2 13,977,739.9 January
Qllﬂﬂ‘ﬁuﬁ( 572,569,545.3 446,072,645.0 44,807,666.8 53,791,178.6 5,898,380.7 1,272,277.5 7,579,080.7 13,148,316.1 February
flunaw 550,691,770.2 421,989,109.3 43,245,079.3 56,358,620.6 6,255,963.6 1,394,480.4 7,759,397.3 13,689,119.7 March
[SG Tl 590,936,067.3 452,570,643.1 45,931,898.5 62,295,275.3 6,781,766.3 1,384,268.2 8,126,676.4 13,845,539.5 April
NOYNIAL 562,681,196.0 432,195,726.4 42,547,366.4 58,118,566.2 6,861,595.4 1,548,524.7 7,585,178.9 13,824,238.0 May
ﬁquwu 571,389,014.7 435,475,076.7 46,565,607.0 59,234,784.1 7,198,489.2 1,552,019.4 7,715,009.5 13,648,028.9 June
nINHIAY 618,265,617.4 477,583,955.0 48,187,469.4 62,330,531.1 6,912,736.2 1,554,273.7 7,637,767.9 14,058,884.3 July
danmu 555,628,264.3 415,494,736.3 48,467,702.1 60,892,642.8 7,092,454.7 1,611,468.9 7,981,215.1 14,088,044.6 August
RPERED! 555,811,306.6 418,176,739.8 44,814,177.0 61,890,306.3 7,264,904.3 1,550,687.2 8,211,168.4 13,903,323.7 September
AanAy 614,103,734.1 471,766,057.3 48,470,706.3 62,977,731.8 6,850,466.2 1,488,319.3 7,632,597.6 14,917,855.6 October
wqﬂ%mau 592,025,504.1 445,301,527.4 50,960,369.5 63,463,983.7 7,336,755.7 1,608,869.8 8,046,703.9 15,307,294.1 November
Sunau 639,624,909.4 482,548,465.3 55,232,945.4 67,295,860.6 7,995,489.0 1,651,591.2 8,454,051.0 16,446,507.0 December
fan: msdsegeavienelaTg we. 2568 dinauaiRuieni nsnsRiviafiewrsugiauasdan

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 1.1 PERCENTAGE CHANGE OF TURNOVER FROM PREVIOUS MONTH BY DIVISION OF INDUSTRY

oY mMseUan fivinusu NIUTS AINARAINGUAT TATIAY WAZTIBNTT msbidnvedlddiuymnanay Aanssunsadefaus nsvenvesldamyana
Total Retail Trade Accommodation IMTUAE Tnsviend msduiindesasuude vadldlundudou uazfanssm wazANNUWe Mty wazvedldlundautou
N nseBneINIAINgNITANEdeT AIAAEDNTINLANININUAT wazn1sidealyn s HazAaNIINNITUING
Food and AMTINRITIENITUAZNITUNININATZABLEES Tnsvien] wazn suansdun wazduNuINIg ﬁ"suuﬂﬂaﬁuﬂ
U/iou Beverage nalnsdiayd wasionssudiing Renting and leasing of Creative, arts and Repair of personal Year/Month
Service Motion Picture, video and television personal and household entertainment activities, and household
programe production, sound recording, goods and activities of gambling and betting goods and other
radio broadcasting, television programming, casting agencies and bureaus activities, sports activities personal service
broadcasting and news agency activities and recreation activities activities
2568 2025
uNINAU -92.4 -92.5 -92.1 -92.5 -93.0 -92.4 -92.2 -92.5 January
AUATNUS -0.9 1.6 9.7 9.5 -7.6 -15.3 -6.5 -5.9 February
Ty 38 5.4 35 4.8 6.1 9.6 2.4 4.1 March
[SGURHM] 7.3 10.5 8.4 -0.7 4.7 1.1 April
73 6.2 pr
NHYNIAY -4.8 -4.5 -7.4 -6.7 1.2 11.9 -6.7 -0.2 May
le‘miJu 1.6 0.8 9.4 1.9 4.9 0.2 1.7 -1.3 June
n3NHIAA 8.2 9.7 35 52 -4.0 0.2 -1.0 3.0 July
demau -10.1 -13.0 0.6 -23 2.6 3.7 4.5 0.2 August
ey - 0.7 -1.5 1.6 24 -3.8 29 -1.3 September
faAL 10.5 12.8 8.2 1.8 -5.7 -4.0 -7.1 7.3 October
quﬁmau -3.6 -5.6 5.1 0.8 7.1 8.1 5.4 2.6 November
Sunau 8.0 8.4 8.4 6.0 9.0 2.7 5.1 7.4 December
fan msdeiagenmenelasing na. 2568 diinauaiiuieni nsensAivaiiewsugiouasda

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2 MONTHLY RETAIL TURNOVER BY CLASS OF INDUSTRY

73

(WU In thousand baht)

ERty 9113 10y Fudniludug 213 iedosiu Hansou Aoufiwmes gunsalierins  gunsalnm Favo wiedlane N
Total wieEngu Other Food Beverages #1gu FONALIT LAy wagldes Textiles & uaznszan ﬁa‘gﬁu
Wududman non-specialized in specialized in specialized ~ Tobacco QUﬂiﬂlﬁamﬂwiﬂumﬂu Audio in specialized Hardware, ”ar»ﬁﬂm i
Non-specialized stores stores stores products Computers, and video stores paints LLauJ‘WVu
Udou stores with food, in specialized peripheral units, equipment and glass Carpets, rugs, Year/Month
beverages or tobacco stores software and in specialized in specialized wall and floor
predominating telecommunications stores stores coverings
equipment in in specialized
specialized stores stores
2568 2025
EUARRIGHY 334,846,035.0 154,236,367.3 26,066,607.9  12,153,631.1 1,111,497.3 101,059.9 16,290,317.4 551,707.3 813,762.0 39,232,961.2 181,763.1 January
qumﬁué 293,150,419.6 118,532,540.2 25,765,667.8  11,388,286.7 1,189,794.6 102,801.7 15,004,585.2 553,595.5 719,413.4 39,562,778.9 138,156.5 February
fiumw 307,915,366.0 117,871,771.4 25,469,549.0  13,386,679.4 1,223,931.0 137,799.2 16,192,672.6 550,014.8 748,120.3 46,608,639.3 173,383.5 March
LEgU 331,653,301.7 142,821,715.4 25,695,134.7  12,287,717.2 1,440,125.1 118,820.0 15,611,613.6 549,979.4 1,017,254.3 45,803,286.9 181,147.3 April
NOYNIAL 336,398,216.5 146,499,966.7 24,981,600.8  14,825,508.6 1,379,824.2 137,640.3 14,851,396.2 566,233.0 813,512.8 45,199,792.4 181,395.9 May
iqmw 321,220,462.5 130,222,134.3 24,565,236.9  14,737,746.1 1,431,289.4 128,007.5 15,174,901.9 589,327.6 754,567.6 45,259,682.8 177,840.9 June
nInNIAY 334,059,367.6 147,276,058.2 25,219,916.6  13,043,376.3 1,649,369.7 128,065.1 15,574,439.1 565,851.8 804,496.9 47,818,756.8 170,619.4 July
GRRGH! 341,244,428.6 156,863,293.8 25,094,159.5  12,964,282.7 1,581,120.5 137,768.1 14,787,466.9 582,794.4 778,023.8 48,008,798.0 176,659.3 August
fugneu 331,283,196.3 142,140,639.8 25,791,655.7  15,598,379.3 1,516,797.4 160,467.3 15,757,724.0 596,430.4 781,396.0 48,096,525.2 177,784.7 September
RUGH 345,684,640.7 156,152,631.5 25,396,906.8  14,395,824.9 1,514,997.1 150,544.6 15,942,517.4 556,498.6 798,832.6 47,998,024.1 198,401.0 October
neAINU 357,515,023.7 167,310,494.6 25,839,073.0  13,466,004.2 1,589,880.1 146,906.1 14,926,474.0 573,310.8 811,869.7 48,245,317.3 161,756.8 November
Suau 369,809,557.0 164,267,988.5 28,255,090.2  15,447,982.1 1,628,797.0 178,260.7 17,024,929.4 643,159.8 839,788.6 53,331,278.2 204,673.2 December
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TABLE 2 MONTHLY RETAIL TURNOVER BY CLASS OF INDUSTRY (Cont'd)
(#uum In thousand baht)

w3adldluih wesiaes nilsdo Fotufinides ww3eaitn 1Ny Auddug ot AuAmandsnssy Fudlvaigug Aumlduan A1svBUEN A1svBUEN
gunsailnih nilsdeiun EERRT Sporting uay Fuimusssy 58N uagLIsinu Other Second-hand  Tmsmsiudsdud  Taglaifiiu
dmsuliiuasaing wazAvouTo Music equipment VDAY worthmuims  uasaSomls in3esmal new goods goods malusudld Fesiun
LLasmaﬂI%ﬁu‘] Tumszau Books, and video in specialized Games Other cultural Clothing, waziedasusziiulay in specialized nsviend ny (M3918A59)
Udou Electrical household newspapers recordings stores and and recreation  footwear and Pharmaceutical stores nsdndt waz Other Year/Month
appliances, furniture, and stationary in specialized toys in goods leather articles and medical goods, Maduwmesiin not in stores,
lighting equipment and in specialized stores specialized  in specialized  in specialized perfumeries and Via mail order stalls
other household articles stores stores stores stores toilet preparation houses or or markets
in specialized stores in specialized stores via internet (direct sales)

2568 2025
unsaa 18,681,010.9 3,453,372.8 33,105.8 1,983,608.9 369,986.4 774,374.7 13,122,562.3 14,697,110.7 29,575,781.1 474,873.0 126,630.2 813,944.0 January
qmmﬁué 18,107,062.6 3,277,014.2 36,922.5 1,902,040.3 399,589.5 712,280.5 12,386,809.6 14,129,135.1 27,894,452.3 428,387.9 128,520.6 790,584.2 February
fiumw 18,434,674.1 3,369,943.9 40,085.4 1,906,818.5 454,721.3 768,212.0 12,573,839.9 16,434,949.9 30,168,532.7 490,756.4 129,481.6 780,789.8 March
LEgU 20,485,505.8 3,461,250.8 40,153.9 2,060,987.5 274,080.7 837,943.8 8,403,755.9 18,158,841.7 31,030,415.0 489,413.0 134,259.0 749,900.9 April
NWOYNIAL 21,813,243.3 3,634,328.2 39,848.4 1,955,861.2 277,474.4 757,256.4 8,376,226.7 17,534,338.4 31,169,741.4 438,147.2 137,295.9 827,584.0 May
iqmau 20,956,663.9 3,710,255.2 40,085.9 2,006,245.2 276,439.5 767,716.0 7,761,766.7 18,606,771.1 32,666,156.4 414,680.5 148,312.5 824,634.8 June
nInNNIAY 16,469,869.0 3,706,382.4 43,432.1 2,074,217.7 282,109.1 868,570.1 7,379,023.4 19,293,722.9 30,196,099.7 451,284.6 150,062.2 893,644.4 July
GRRGH! 16,689,880.6 3,902,949.0 46,313.4 2,003,897.4 294,448.5 816,338.4 7,598,253.1 18,379,590.1 29,070,313.9 424,128.7 144,922.5 899,026.0 August
fugneu 16,829,149.8 3,935,577.6 46,514.1 2,038,878.0 308,538.2 800,645.0 7,378,021.2 18,553,259.0 29,293,847.8 438,767.9 153,109.0 889,089.2 September
RUGH 17,067,304.8 4,017,853.4 48,648.0 2,163,209.8 292,822.8 861,073.3 7,869,183.8 19,381,740.4 29,344,319.5 521,991.6 154,546.6 856,768.1 October
Wqﬂ?}mau 17,288,955.4 4,139,235.6 47,163.0 2,168,295.9 296,254.4 843,410.3 7,489,255.6 20,899,232.6 29,710,168.0 441,105.3 165,560.0 955,301.1 November
Suau 18,484,625.9 4,542,553.2 49,894.3 2,305,405.4 312,701.1 922,520.3 8,102,324.4 19,867,021.5 31,827,259.1 462,313.5 173,987.0 937,003.8 December

fan o nsdisasenuenelesing ne. 2568 dinvuadfuied nignsRiraiiiewmsugianaydenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2.1 PERCENTAGE CHANGE OF RETAIL TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

75

ERty 9113 10y Fudniludug 213 iedosiu Hansou Aoufiwmes gunsalierins  gunsalnm Favo wiedlane N
Total wieEngu Other Food Beverages #1gu FONALIT LAy wagldes Textiles & uaznszan ?a‘gﬁu
Wududman non-specialized in specialized in specialized ~ Tobacco QUﬂiﬂﬁamﬂwiﬂumﬂu Audio in specialized Hardware, ”ar»ﬁem i
Non-specialized stores stores stores products Computers, and video stores paints LLauJ‘WVu
Udou stores with food, in specialized peripheral units, equipment and glass Carpets, rugs, Year/Month
beverages or tobacco stores software and in specialized in specialized wall and floor
predominating telecommunications stores stores coverings
equipment in in specialized
specialized stores stores
2568 2025
EUARRIGHY -91.8 -91.9 -91.4 -92.3 -91.8 -91.4 -91.9 -91.3 -91.4 91.7 -91.8 January
qumﬁué 1.6 1.2 -8.9 9.3 -3.0 23 -8.3 -1.3 -35 -1.4 -8.7 February
fiumw -5.4 -3.9 24 0.9 23 -1.7 12.2 -0.3 -0.6 3.4 17.4 March
LEgU 7.3 7.2 21 27.0 3.7 -13.6 -5.8 -2.2 0.4 -2.1 -5.7 April
NOYNIAL -4.5 -3.7 -1.9 -11.1 -5.1 13.6 1.8 a7 -3.7 2.0 133 May
iqmw 0.8 -4.6 0.1 6.1 2.5 -5.1 5.0 -16.4 -0.2 1.0 -20.1 June
nInNIAY 9.7 4.0 1.0 79 -15 =33 0.8 10.3 3.2 -2.4 7.6 July
GRRGH! -13.0 0.7 -0.6 -8.7 0.2 5.6 -1.4 -2.1 21 -2.7 15.8 August
fugneu 0.7 -0.2 -2.1 3.6 5.4 0.8 11.3 -3.1 -1.6 24 -19.0 September
RUGH 12.8 6.5 26.6 -0.6 -15 -2.4 -11.8 6.5 1.9 0.9 0.2 October
neAINU -5.6 4.2 2.8 14 15 6.2 7.0 14 0.2 -0.2 215 November
Suau 8.4 3.5 7.8 52 9.0 23 3.3 10.1 52 29 -10.8 December
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31921 FesazniswAsuuUaaseiusinmsuiguinandioursy Suunatuvygssgasunssy (de)
TABLE 2.1 PERCENTAGE CHANGE OF RETAIL TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY (Cont'd)

w3adldluih wesiaes nilsdo Fotufinides ww3eaitn 1Ny Auddug ot AuAmandsnssy Fudlvaigug Aumlduan A1svBUEN A1svBUEN
gunsailnih nilsdeiun EERRT Sporting uay Fuimusssy 58N uagLIsinu Other Second-hand  Tmsmsiudsdud  Taglaifiiu
dmsuliiuasaing wazAvouTo Music equipment VDAY worthmuims  uasaSomls in3esmal new goods goods malusudld Fesiun
LLas‘uaﬂ%’ﬁu‘] Tumszau Books, and video in specialized Games Other cultural Clothing, waziedasusziiulay in specialized nsviend ny (M3918A59)
Udou Electrical household newspapers recordings stores and and recreation  footwear and Pharmaceutical stores nsdndt waz Other Year/Month
appliances, furniture, and stationary in specialized toys in goods leather articles and medical goods, Maduwmesiin not in stores,
lighting equipment and in specialized stores specialized  in specialized  in specialized perfumeries and Via mail order stalls
other household articles stores stores stores stores toilet preparation houses or or markets
in specialized stores in specialized stores via internet (direct sales)

2568 2025
unsaa -92.3 -91.6 -94.7 -92.1 -92.1 -90.2 -91.2 917 -91.9 -90.8 -91.0 -91.4 January
qumﬁué -1.2 -13.7 -10.5 10.4 -2.0 -23.0 -4.7 -8.5 29 -19.0 52.1 -7.8 February
fiumw 4.7 25 159.9 -1.9 3.4 1.7 12.4 2.2 8.7 27.1 -70.0 8.9 March
LEgU 6.2 -2.2 -34.8 -2.1 -53 17.6 -10.8 16.9 -12.0 -1.5 155.7 -5.1 April
NWOYNIAL -3.6 10.6 37.6 -1.6 24 -18.3 -2.8 -4.6 0.5 -8.0 -23.1 9.8 May
iqmw 39 -1.1 -15.2 -6.6 -1.9 9.1 1.2 0.8 8.4 0.4 -4.3 11.6 June
nInNNIAY -0.9 -6.5 -45.1 17.0 22.7 -2.6 -39 -1.4 -8.3 0.3 157.4 9.7 July
GRRGH! -1.2 4.1 136.7 -8.2 -3.2 2.0 2.5 0.5 7.0 0.8 -90.0 9.8 August
fugneu 3.0 3.4 -51.1 -4.3 -8.1 -1.8 -2.4 -0.4 -2.8 -1.1 1.9 79 September
RUGH -0.9 18.2 113.9 253 9.8 13.2 0.1 27 -4.8 -0.5 5735 -0.8 October
Wqﬂ?}mau 13 19.6 -47.7 -2.6 -6.6 -10.3 0.8 -0.3 7.0 0.4 -84.7 -8.1 November
Suau 4.5 -12.9 -2.9 -1.7 -2.0 28.0 10.3 8.9 4.4 79 252.2 3.4 December

fan o nsdisasenuenelesing ne. 2568 dinvuadfuied nignsRiraiiiewmsugianaydenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 MONTHLY ACCOMMODATION TURNOVER BY CLASS OF INDUSTRY

77

(WuU™ In thousand baht)

93 fvnususvezdu aumeinLsL flaensanas FvnusHUTEANELY
Total Short term wasfineiinuuuAdewd Other accommodation
Y/fou accommodation Camping grounds, Year/Month
recreational vehicle parks
and trailer parks
2568 2025
UNIIAY 49,605,350.2 46,720,011.2 8,043.7 2,877,295.3 January
qmmﬁué 44,807,666.8 42,030,079.2 11,898.6 2,765,688.9 February
fua 43,245,079.3 40,465,474.2 15,501.7 2,764,103.4 March
[SUCQIS] 45,931,898.5 42,997,335.8 6,534.8 2,928,027.9 April
WEBNIAU 42,547,366.4 39,737,193.0 10,267.3 2,799,906.1 May
i‘]qmau 46,565,607.0 43,744,325.8 15,324.7 2,805,956.5 June
N3INHIA 48,187,469.4 45,282,464.6 6,546.7 2,898,458.1 July
RN 48,467,702.1 45,593,252.6 10,848.0 2,863,601.5 August
fugeu 44,814,177.0 41,838,509.1 16,461.6 2,959,206.3 September
AAAY 48,470,706.3 45,488,431.9 11,577.7 2,970,696.7 October
NYFAINIU 50,960,369.5 47,996,863.3 11,703.6 2,951,802.7 November
SunAN 55,232,945.4 52,170,807.1 12,879.2 3,049,259.1 December
fan: msdisesenuenelasing n.a. 2568 driinanusiuiand nsenssidvialiteisugRiauasdany

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3.1 PERCENTAGE CHANGE OF ACCOMMODATION TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

93 fvnususvezdu aumeinLsL flaensanas FvnusHUTEANELY
Total Short term wasfineiinuuuAdewd Other accommodation
Y/fou accommodation Camping grounds, Year/Month
recreational vehicle parks
and trailer parks
2568 2025
unsnAu -91.3 -91.3 -94.2 -91.7 January
nuAUS -9.7 -10.0 47.9 -3.9 February
fuay -3.5 -3.7 303 -0.1 March
[SUCQIS] 6.2 6.3 -57.8 59 April
WEwNIAU -r.4 -1.6 57.1 -4.4 May
Tquigu 9.4 10.1 49.3 0.2 June
N3NNI 35 35 -57.3 33 July
RN 0.6 0.7 65.7 -1.2 August
fugeu 7.5 8.2 51.8 3.3 September
NG 8.2 8.7 -29.7 0.4 October
NeAINYY 5.1 5.5 1.1 -0.6 November
Sunay 8.4 8.7 10.0 33 December
fan: msdisesenuenelasing n.a. 2568 driinanusiuiand nsenssidvialiteisugRiauasdany

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 MONTHLY FOOD AND BEVERAGE SERVICE TURNOVER BY CLASS OF INDUSTRY

(WUU™ In thousand baht)

90 AFUINTOMIS nIUsNsdREes AMFUINTOIMS PN NECTGE BN
U/\dou Total Restaurants and wonaaui ﬂimﬂw%ue‘] Beverage serving Year/Month
mobile food service Event catering Other food service
2568 2025
uNIAL 59,402,388.1 50,373,212.9 472,171.3 355,969.5 8,201,034.4 January
qumv"v’ué 53,791,178.6 45,536,142.8 403,373.1 334,432.6 7,517,230.2 February
VLG 56,358,620.6 47,953,875.1 448,036.2 336,976.0 7,619,733.2 March
UL 62,295,275.3 51,885,668.3 461,391.1 386,732.9 9,561,483.0 April
WEBNIAN 58,118,566.2 48,346,642.2 458,953.9 361,715.3 8,951,254.8 May
ﬁqmsu 59,234,784.1 49,264,348.7 454,118.8 384,968.1 9,131,348.6 June
N3NHIAY 62,330,531.0 51,938,828.8 466,368.7 440,074.6 9,485,258.8 July
oAy 60,892,642.8 50,454,666.2 453,095.4 403,405.7 9,581,475.6 August
fugngy 61,890,306.3 51,388,866.1 466,727.4 423,147.5 9,611,565.3 September
faAY 62,977,731.8 51,550,018.1 488,161.4 437,650.2 10,501,902.1 October
NEARINU 63,463,983.7 52,178,772.3 500,417.9 412,068.5 10,372,725.0 November
UMY 67,295,860.6 55,334,310.2 558,585.3 444,402.4 10,958,562.8 December
fan o nsdsasenvenelasing e 2568 dtinauaiiuiend nssvsRdviailelrTugiaazdaey

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4.1 PERCENTAGE CHANGE OF FOOD AND BEVERAGE SERVICE TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

90 AFUINTOMIS nIUsNsdREes AMFUINTOIMS PN NECTGE BN
U/\dou Total Restaurants and wonaaui "dimﬂﬂ%u"] Beverage serving Year/Month
mobile food service Event catering Other food service
2568 2025
uNIIAU -91.8 917 -91.6 -92.5 -92.6 January
NUAMUS 9.5 9.6 -14.6 -6.1 -8.3 February
IREH 4.8 53 11.1 0.8 14 March
UL 10.5 8.2 3.0 14.8 255 April
WEBNIAN -6.7 -6.8 -0.5 -6.5 -6.4 May
Tquieu 1.9 1.9 -1.1 6.4 2.0 June
NINHIAA 5.2 5.4 2.7 14.3 3.9 July
Ay -2.3 -2.9 -2.9 -8.3 1.0 August
fugneu 1.6 1.9 3.0 4.9 0.3 September
faAY 1.8 0.3 4.6 3.4 9.3 October
WeAINYY 0.8 1.2 2.5 -5.9 -1.2 November
Suney 6.0 6.1 11.6 7.9 5.7 December
fan o nsdsasenvenelasing e 2568 dtinauaiiuiend nssvsRdviailelrTugiaazdaey

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 MONTHLY MOTION PICTURE, VIDEO AND TELEVISION PROGRAMME PRODUCTION, SOUND RECORDING, RADIO BROADCASTING, TELEVISION PROGRAMMING AND BROADCASTING AND NEWS AGENCY

ACTIVITIES TURNOVER BY CLASS OF INDUSTRY

(Wuu ™ In thousand baht)

7 AMINENNMNBURT  AINTINAMENAS NITLHELNT 15218 nstuiinides A1598NDINA NMIIARITIBNS Aanssy
Total EQULMTEE MSWARMNEURS  ANeuAs IaViAL Mneuns asuudeuasnts meing WAZNITUNIAN dtingina
snansTnsyied e waz wazseN1snIviad Motion SaRur e QRPAUIGEN QRPAUIGEN News
Y/sou Video and 1unsnsiie Motion picture, picture NTONUUNIAUANT Radio malnsiiend agency Year/Month
television Motion picture, video and projection Sound broadcasting Television activities
programme video and television recording programming
production programme post- programme and music and
production distribution publishing broadcasting
2568 2025
unIAY 6,381,926.8 5,133,469.5 416,233.1 71,774.4 190,526.3 156,008.3 302,258.0 57,131.5 54,525.8 January
qumﬁuﬁ' 5,898,380.7 4,604,802.3 420,585.4 77,945.5 179,268.4 217,543.0 290,224.3 56,851.8 51,160.2 February
Tueu 6,255,963.6 5,020,694.0 419,523.9 87,163.0 189,735.7 153,379.4 274,529.7 58,509.0 52,428.9 March
[SUCL)] 6,781,766.3 5,486,278.9 413,017.7 70,965.6 212,264.5 184,515.1 304,850.7 59,557.5 50,316.3 April
NEWNIAN 6,861,595.4 5,557,310.3 415,219.6 98,081.8 213,492.0 189,023.7 280,336.5 57,7355 50,395.9 May
ﬁqmau 7,198,489.2 5,929,511.1 426,803.4 69,670.6 207,012.3 164,048.1 288,691.3 58,096.0 54,656.3 June
n3NNIAU 6,912,736.2 5,546,312.8 4729415 74,913.8 240,437.5 189,991.3 277,906.2 58,039.2 52,194.0 July
Faan 7,092,454.7 5,746,685.0 412,922.6 100,710.0 197,340.5 186,425.7 337,504.5 57,602.3 53,264.1 August
fiugeu 7,264,904.2 6,022,076.5 397,044.5 78,605.0 170,389.5 174,356.2 308,830.6 58,207.0 55,395.1 September
AaAY 6,850,466.2 5,462,159.1 423,893.4 109,531.8 243,826.2 192,131.4 308,619.5 57,813.2 52,491.5 October
wqm%mau 7,336,755.7 6,047,938.7 427,668.2 75,143.3 196,119.0 181,858.1 296,350.9 58,292.2 53,385.3 November
Fuay 7,995,489.0 6,595,143.1 442,315.7 75,891.7 228,678.6 191,410.6 345,495.3 59,218.7 57,3353 December
fan: msdseseavenelasng wa. 2568 driinnuadiiuieni nasnsidvaioirsugRiauasdaay

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5.1 PERCENTAGE CHANGE OF MOTION PICTURE, VIDEO AND TELEVISION PROGRAMME PRODUCTION, SOUND RECORDING, RADIO BROADCASTING, TELEVISION PROGRAMMING AND BROADCASTING

AND NEWS AGENCY ACTIVITIES TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

7 AMINENNMNBURT  AINTINAMENAS NITLHELNT 15218 nstuiinides A1598NDINA NMIIARITIBNS Aanssy
Total EQULMTEE MSWARMNEURS  ANeuAs IaViAL Mneuns asuudeuasnts meing WAZNITUNIAN dtingina
snansTnsyied e waz wazseN1snIviad Motion SaRur e QRPAUIGEN QRPAUIGEN News
Y/sou Video and 1unsnsiie Motion picture, picture NTONUUNIAUANT Radio malnsiiend agency Year/Month
television Motion picture, video and projection Sound broadcasting Television activities
programme video and television recording programming
production programme post- programme and music and
production distribution publishing broadcasting
2568 2025
unIAY -92.3 -92.4 -91.8 -92.8 -92.3 -92.9 -91.6 -91.8 915 January
qumﬁuﬁ' -7.6 -10.3 1.1 8.6 -5.9 39.4 -4.0 -0.5 -6.2 February
Tueu 6.1 9.0 -0.3 11.8 58 -29.5 -5.4 29 25 March
[SUCL)] 8.4 9.3 -1.6 -18.6 11.9 20.3 11.0 1.8 -4.0 April
NEWNIAN 1.2 1.3 0.5 38.2 0.6 24 -8.0 -3.1 0.2 May
ﬁqmau 4.9 6.7 2.8 -29.0 -3.0 -13.2 3.0 0.6 8.5 June
n3NNIAU -4.0 -6.5 10.8 75 16.2 15.8 -3.7 -0.1 -4.5 July
Faan 2.6 3.6 -12.7 34.4 -17.9 -1.9 215 -0.8 2.1 August
fiugeu 24 4.8 -3.9 -22.0 -13.7 -6.5 -8.5 1.1 4.0 September
AaAY -5.7 -9.3 6.8 39.3 43.1 10.2 -0.1 -0.7 -5.2 October
wqm%mau 7.1 10.7 0.9 -31.4 -19.6 -5.4 -4.0 0.8 1.7 November
Sunau 9.0 9.1 3.4 1.0 16.6 53 16.6 1.6 7.4 December
fan: msdseseavenelasng wa. 2568 driinnuadiiuieni nasnsidvaioirsugRiauasdaay

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 MONTHLY RENTING AND LEASING OF PERSONAL AND HOUSEHOLD GOODS AND ACTIVITIES OF CASTING AGENCIES AND BUREAUS TURNOVER BY CLASS OF INDUSTRY

(WUU™ In thousand baht)

571 nsliiguaiesgunaliie  nisliindeduiindes nshigwedldduyana  Aanssunisddeniinuans
Total MSTUMUINTUAENNSHN WAZAN wazvasldlundifoudun AMEURS Ingviad Lay
V/fou Renting and leasing Renting of video tapes Renting and leasing ﬂﬁLLﬁ(ﬂﬂg‘u‘] Year/Month
of recreational and disks of other personal Activities of casting
and sports goods and household goods agencies and bureaus
2568 2025
UNIIAY 1,502,090.4 81,1423 203,097.0 893,184.4 324,666.7 January
qmmﬁué 1,272,277.5 78,793.4 213,039.2 653,595.1 326,849.8 February
fua 1,394,480.4 75,155.1 268,651.7 719,594.5 331,079.2 March
SUCAIM! 1,384,268.2 84,788.5 211,932.1 789,376.9 298,170.7 April
WEwNIAU 1,548,524.7 86,575.1 223,766.1 820,651.0 417,532.4 May
ﬁquwu 1,552,019.4 78,010.6 271,062.2 789,666.2 413,280.4 June
N3INHIA 1,554,273.7 94,042.7 226,813.1 797,076.5 436,341.3 July
RN 1,611,468.9 91,143.9 231,169.6 825,044.6 464,110.7 August
fugeu 1,550,687.2 87,037.2 281,296.1 770,966.3 411,387.6 September
AAAY 1,488,319.3 86,646.3 237,360.9 783,928.9 380,383.2 October
NYFAINIU 1,608,869.8 92,043.5 243,982.8 880,069.1 392,774.4 November
SunAN 1,651,591.2 91,265.5 296,878.1 899,373.4 364,074.2 December
fan: msdisesenvenelasing A, 2568 driinanusiuiand nsenssidviaiteisugRiauasdany

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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uunAUvgEaygnEmINT T

TABLE 6.1 PERCENTAGE CHANGE OF RENTING AND LEASING OF PERSONAL AND HOUSEHOLD GOODS AND ACTIVITIES OF CASTING AGENCIES AND BUREAUS TURNOVER

FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

v = &
nslidipsesaunsaliiie

DRI A S
s deTuiinides

PR TR
nshiigwedlddiuynna

ANTTUNISARLEDNTINLERS

EeEY
Total MSTUMUINTIUAENNSAN WAZAIN wazvadldlunduiouduy ameuns Nl wa
V/fou Renting and leasing Renting of video tapes Renting and leasing ﬂﬁLLﬁmgu‘] Year/Month
of recreational and disks of other personal Activities of casting
and sports goods and household goods agencies and bureaus
2568 2025
unIAu -91.7 -92.1 -93.0 -90.7 -92.9 January
qumﬁué -15.3 -2.9 4.9 -26.8 0.7 February
fway 9.6 -4.6 26.1 10.1 1.3 March
LHWIYY -0.7 12.8 -21.1 9.7 -9.9 April
W BNIAU 11.9 2.1 5.6 4.0 40.0 May
Tquigu 0.2 9.9 21.1 -3.8 -1.0 June
N3INHIAL 0.2 20.6 -16.3 0.9 5.6 July
AN 3.7 3.1 1.9 35 6.4 August
fugeu 3.8 -4.5 21.7 6.6 -11.4 September
AAAY -4.0 -0.5 -15.6 1.7 -7.5 October
NYFAINU 8.1 6.2 2.8 12.3 3.3 November
funau 2.7 -0.9 21.7 2.2 7.3 December
fan : msdisesenvenelasing n.a. 2568 driinausiauiand nsensshdviaiteisugRiauasdan

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 7 MONTHLY CREATIVE, ARTS AND ENTERTAINMENT ACTIVITIES, GAMBLING AND BETTING ACTIVITIES, SPORTS ACTIVITIES AND RECREATION ACTIVITIES TURNOVER BY CLASS OF INDUSTRY

(WuUM In thousand baht)

593 Aanssunisadeasss  Aanssunisniiy msdflunuientu Aanssy ﬁﬂﬂiimg‘u‘] Aanssuanuayn  Aanssusmuanudulie
Total AaUzuaraudiudis  uasnsdeslen  AsSnenuazean  aluasin  enunisthin uazduUgn wagnsThuNNTBUe
Idou Creative, arts and Gambling Fruns AT Activities Other Activities of Fanlasauszanliludisy Year/Month
entertainment and betting Operation of sports sports amusement parks ~ Other amusement
activities activities of sports facilities clubs activities  and theme parks and recreation
2568 2025
UNIAYU 8,109,499.3 1,494,207.9 741,306.3 4,176,261.7  635,075.0  339,995.2 281,325.2 441,328.1 January
qumv"v’ué 7,579,080.7 1,299,734.1 724,532.4 3,881,485.5  635,351.3  398,151.6 217,782.0 422,043.8 February
funay 7,759,397.3 1,507,027.6 743,350.6 3,831,727.7  708,126.9  292,792.7 259,177.9 417,194.0 March
SGCRLN] 8,126,676.4 1,610,809.9 778,530.6 3,991,195.3  640,280.9  379,261.8 298,023.7 428,574.2 April
WEBNIAN 7,585,178.9 1,398,699.2 785,990.0 3,641,902.7  753,656.7  329,499.8 269,905.3 405,525.3 May
ﬁqmsu 7,715,009.5 1,562,987.5 781,525.7 3,848,381.3  555,662.4  329,356.2 239,581.5 397,515.0 June
N3NHIAY 7,637,767.9 1,364,628.3 778,448.0 3,837,712.7  681,284.0  323,427.7 264,379.0 387,888.2 July
Auau 7,981,215.1 1,394,767.5 786,862.5 4,005,192.7  697,984.5  391,869.2 290,232.0 414,306.7 August
RPERED! 8,211,168.4 1,559,823.4 766,076.4 4,001,507.5  710,905.0  510,979.5 254,958.1 406,918.6 September
faAY 7,632,597.6 1,383,025.6 686,993.0 3,662,731.9  777,200.1 443,341.4 268,503.0 410,802.7 October
quﬁmsu 8,046,703.9 1,511,619.0 675,529.1 3,754,049.8  717,291.2  693,807.8 243,116.6 451,290.4 November
§uAL 8,454,051.0 1,753,510.2 692,126.4 3,960,415.8  729,347.2  459,056.5 326,940.5 532,654.5 December
fn: msdnavenvenelasing wa. 2568 drinnuadiiuiani nsnsisidviaitolrsugiiuasdey

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 7.1 PERCENTAGE CHANGE OF CREATIVE, ARTS AND ENTERTAINMENT ACTIVITIES, GAMBLING AND BETTING ACTIVITIES, SPORTS ACTIVITIES AND RECREATION ACTIVITIES TURNOVER

FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

593 Aanssunisadeasss  Aanssunisniiy msdflunuientu Aanssy ﬁﬂﬂiimg‘uﬂ Aanssuanuayn  Aanssusmuanudulie
Total AaUzuaraudiudis  uasnsdeslen  AsSnenuazean  aluasin  enunisthin uazduUgn wagnsThuNNTBUe
Idou Creative, arts and Gambling Fruns AT Activities Other Activities of Fanlasauszanliludisy Year/Month
entertainment and betting Operation of sports sports amusement parks ~ Other amusement
activities activities of sports facilities clubs activities  and theme parks and recreation
2568 2025
UNIAYU -91.5 -91.6 -91.7 -91.0 -92.3 -93.1 -91.3 -91.4 January
qumﬁué -6.54 -13.0 -2.3 -7.1 0.0 17.1 -22.6 -4.4 February
funay 2.38 16.0 2.6 -1.3 11.5 -26.5 19.0 -1.2 March
SGURLN) 4.73 6.9 4.7 4.2 -9.6 29.5 15.0 2.7 April
WEBNIAN -6.66 -13.2 1.0 -8.8 17.7 -13.1 -9.4 -5.4 May
ﬁqmsu 1.71 11.8 -0.6 5.7 -26.3 0.0 -11.2 -2.0 June
N3NHIAY -1.00 -12.7 -0.4 -0.3 22.6 -1.8 10.4 -2.4 July
A 4.50 2.2 1.1 4.4 2.5 21.2 9.8 6.8 August
RPERED! 2.88 11.8 -2.6 -0.1 1.9 30.4 -12.2 -1.8 September
faAY -7.05 -11.3 -10.3 -8.5 9.3 -13.2 53 1.0 October
quﬁmau 5.43 9.3 -1.7 2.5 -1.7 56.5 9.5 9.9 November
§uAL 5.06 16.0 2.5 5.5 1.7 -33.8 34.5 18.0 December
fn: msdnavenvenelasing wa. 2568 drinnuadiiuiani nsnsisidviaitolrsugiiuasdey

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 8 MONTHLY REPAIR OF PERSONAL AND HOUSEHOLD GOODS AND OTHER PERSONAL SERVICE ACTIVITIES TURNOVER BY CLASS OF INDUSTRY

(WUUM In thousand baht)

73 N19%03 nsdosiaTedly AUEL Y QMR nsgeuvedld  Aanssuuinig N5UINTT Aangsuuinig
Total indodld Tupdadounay  soaiuae woslwes druynna Wleasuaig #n3n duyAnaBLA
Sidnwselind  aunsaldwmdu \3oemils LAZYDY wazvodld  guamsnme  wasdnuwis  FefilgTaUsziam
Tup$deau TuLavaIu Repair of anudetiy Tuedufeuduq  (eniuRanssuy Washing Bludisy
U/hou Repair Repair of footwear Repair of Repair of AUN15AUI) and (dry-) Other Year/Month
of household and furniture other personal Personal cleaning personal
consumer  appliances and leather and and for wellness of textile service
electronics  1ome and garder goods home household (except sport and activities
equipment furnishings goods activities) fur products n.e.c.

2568 2025
UNIIAYU 13,977,739.9 297,829.1 769,324.6 40,019.9 39,660.0 265,081.5 9,170,106.1 2,438,214.5 957,504.3 January
qumﬁué 13,148,316.1 297,159.2 788,682.5 37,009.7 21,874.5 244.730.2 8,378,558.6 2,390,451.8 989,849.6 February
flupyl 13,689,119.7 302,706.5 819,762.3 38,751.0 23,726.1 264,600.8 8,735,334.8 2,476,580.5 1,027,657.7 March
LHWYY 13,845,539.5 352,601.8 810,594.3 38,083.9 18,609.5 255,511.7 8,790,044.3 2,467,471.3 1,112,622.8 April
WEWNIAU 13,824,238.0 355761.1 859,166.5 38,330.6 22,987.0 235,674.7 8,687,707.9 2,548,168.4 1,076,442.0 May
ﬁq‘mau 13,648,028.9 351,965.3 833,276.3 35,093.8 42,283.2 246,028.8 8,573,765.2 2,504,079.6 1,061,536.6 June
A3INHIAL 14,058,884.3 276,326.0 827,405.6 33,324.0 24,4243 268,905.6 8,982,398.9 2,490,330.2 1,155,769.7 July
Ay 14,088,044.6 276,651.5 862,736.6 34,596.6 40,181.8 243,518.6 9,011,243.9 2,527,292.7 1,091,823.0 August
Aueneu 13,903,323.7 261,227.3 840,492.3 33,557.3 35,582.8 258,894.0 8,868,409.9 2,523,239.3 1,081,920.6 September
AAAY 14,917,855.6 257,569.0 773,014.5 22,791.8 35,010.9 265,464.3 9,230,702.8 3,126,467.2 1,206,835.2 October
Wf]ﬂ?]ﬂ’lﬂu 15,307,294.1 251,542.3 782,966.3 21,850.0 37,190.6 275,059.0 9,660,271.1 3,082,983.3 1,195,431.6 November
ATeRICHY 16,446,507.0 252,908.5 837,627.0 24,350.4 30,845.2 277,493.7 10,552,941.3 3,150,310.4 1,320,030.4 December

M msdeesenvienglasing w.a. 2568 AinnuadRuiIR nsEnINATTalleLATygRaLardsaL

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 8.1 PERCENTAGE CHANGE OF REPAIR OF PERSONAL AND HOUSEHOLD GOODS AND OTHER PERSONAL SERVICE ACTIVITIES TURNOVER FROM PREVIOUS MONTH BY CLASS OF INDUSTRY

573 n3geu nsdeuAdodld n13geu n13geu nsgeNvedld  Aanssuuinis N13UINS AINTIUUING
Total indodld Tupdadounay  soaiuae woslwes druynna Wleasuaig #n3n duyAnaBLA
Sidnwselind  aunsaldwmdu \3oemils LAZYDY wazvodld  guamsnme  wasdnuwis  FefilgTaUsziam
Tup$deau TuLavaIu Repair of anudetiy Tuedufeuduq  (eniuRanssuy Washing Bludisy
U/hou Repair Repair of footwear Repair of Repair of AUN15AUI) and (dry-) Other Year/Month
of household and furniture other personal Personal cleaning personal
consumer  appliances and leather and and for wellness of textile service
electronics  1ome and garder goods home household (except sport and activities
equipment furnishings goods activities) fur products n.e.c.

2568 2025
unIAU -91.8 -91.6 -92.2 -89.9 -89.4 -91.5 -91.6 -92.3 -92.8 January
qumﬁué -5.9 -0.2 25 -7.5 -44.8 -1.7 -8.6 -2.0 3.4 February
funau 4.1 1.9 39 4.7 8.5 8.1 4.3 3.6 3.8 March
SUCAIM! 1.1 16.5 -1.1 -1.7 -21.6 -3.4 0.6 -0.4 8.3 April
WEWNIAU -0.2 0.9 6.0 0.7 235 -7.8 -1.2 3.3 -33 May
ﬁqmau -1.3 -1.1 -3.0 -8.4 83.9 4.4 -1.3 -1.7 -1.4 June
A3INHIAL 3.0 -21.5 -0.7 -5.0 -42.2 9.3 4.8 -0.6 8.9 July
Ay 0.2 0.1 4.3 38 64.5 9.4 0.3 1.5 -5.5 August
Aueneu -1.3 -5.6 -2.6 -3.0 -11.5 6.3 -1.6 -0.2 -0.9 September
AAAY 7.3 -1.4 -8.0 -32.1 -1.6 2.5 4.1 239 11.6 October
Wqﬂ%ﬂ’lﬂ‘u 2.6 -2.3 1.3 -4.1 6.2 3.6 4.7 -1.4 -0.9 November
SuUMAN 7.4 0.5 7.0 11.4 -17.1 0.9 9.2 2.2 10.4 December

M msdeesenvienglasing w.a. 2568 AinnuadRuiIR nsEnINATTalleLATygRaLardsaL
Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 1
nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(AMUAUVINNIU) Y Sovaz Taaeu qﬁu anas (Number of person engaged)
Number % Unchanged Increased Decreased
lasuna 1 1,722,478 100.0 57.6 11.0 31.4 Quarter 1
nMsv1eyan 968,254 100.0 59.2 11.2 29.6 Retail trade
93 LASRIAY w%amqmﬂuﬁuﬁmﬁﬂ 443,298 100.0 61.8 12.1 26.1 Non-specialized stores with food, beverages or tobacco
predominating

Fuhluay 9 111,702 100.0 59.8 6.2 34.0 Other non-specialized stores
21113 47,616 100.0 65.5 9.9 24.7 Food in specialized stores
m?aaﬁ'u 8,231 100.0 61.9 17.0 21.0 Beverages in specialized stores
wﬁmﬁmeﬁmqu 174 100.0 60.4 76 32.0 Products in specialized stores
AOLAIADS qﬂﬂsaﬁm‘ama FonALIs LLazqﬂﬂiﬂjﬁami 28,987 100.0 65.8 6.1 28.0 Computers, peripheral units, software and telecommunications

nsauuimw equipment in specialized stores
qﬂﬂmﬁmmamﬁaa 2,415 100.0 57.7 16.2 26.1 Audio and video equipment in specialized stores
dane 6,553 100.0 58.1 8.7 332 Textiles in specialized stores
wdodlans & uaznszan 46,991 100.0 49.0 12.8 38.2 Hardware, paints and glass in specialized stores
NIY ﬁ&yﬁu ’3’?161%%11’& u,axy‘ﬁuu 1,751 100.0 54.9 9.0 36.1 Carpets, rugs, wall and floor coverings in specialized stores
wdodldliih westiaes qﬂmm“lwﬁwﬁw%fulﬁumaiw 43,425 100.0 54.8 10.8 34.4 Electrical household appliances, furniture, lighting

wazvosldau 9 Tup$ai5eu equipment and other household articles in specialized

stores

yiladie yladoNus LLazm‘%“mL%u 11,621 100.0 51.1 14.6 34.3 Books, newspapers and stationary in specialized stores
dotuiinidos uazam 408 100.0 16.0 7.4 76.6 Music and video recordings in specialized stores
Lﬂ%mﬁﬁﬂ 7,984 100.0 51.9 3.9 4aq.2 Sporting equipment in specialized stores
WY LazURdlaU 2,928 100.0 34.8 20.3 44.9 Games and toys in specialized stores
auﬁ"ﬁuﬂ AUIAIUETIY hagunuInIg 12,937 100.0 61.8 17.9 20.3 Other cultural and recreation goods in specialized stores

L?:ab'h Jo09 uazLASeamils 49,892 100.0 418 19.6 38.6 Clothing, footwear and leather articles in specialized stores
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 1 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
Fumandunssy waznuia wieaey wazasesssivlay 41,581 100.0 66.2 123 215 Pharmaceutical and medical goods, perfumeries and
toilet preparation in specialized stores
Gudlmiay 9 79,403 100.0 58.3 73 34.3 Other new goods in specialized stores
Aumldua 7,319 100.0 49.0 10.5 40.6 Second-hand goods
msvedanlnenisudsdud malusedd Insvm g 11,610 100.0 475 15.1 374 Via mail order houses or via internet
Insfni uazmedumosiiin
mswevaniaglsifi¥useisa 9 (NMFVIRT) 1,428 100.0 45.2 14.9 399 Other not in stores, stalls or markets (direct sales)
sy 58,045 100.0 58.8 11.6 29.6 Accomodation
ﬁ ”ﬂLLim:EJS??u 46,323 100.0 56.0 13.1 30.9 Short term accommodation
a’mﬁy‘dmﬂﬁmﬁu flvonsaring LLaxﬁG{'\iﬁ inuuunAeud 77 100.0 51.1 10.8 38.1 Camping grounds, recreational vehicle parks and trailer parks
finusuussavsy 9 11,645 100.0 70.1 57 24.2 Other accommodation
MTU3NITIMNTHAZIASaIAY 415,918 100.0 51.1 12.0 37.0 Food and beverage service
N13U3NN99IS 343,688 100.0 51.6 10.6 378 Restaurants and mobile food service
miu‘%mﬁmﬁmuaﬂamuﬁ 2,381 100.0 536 9.4 371 Event catering
mMsusmMsamsUsELavay 9 523 100.0 64.5 17.0 18.5 Other food service
mMIusnsLASeshY 69,326 100.0 a8.4 18.7 329 Beverage serving
Asuann weuns Aaveml wazsrenisinsvied 1am nmsvuiindes 9,030 100.0 65.1 6.4 28.5 Motion picture, video and television programme production,
asuuds nsdakeTnents wasmsunsnmnszanesdes wazhanssudtingnn sound recording, programming and broadcasting and news
agency activities
AMSHANAMEURS IRVTEY warsrensinsiied 4,039 100.0 60.8 71 32,1 Video and television programme production
ANTTUNENES NISHARNNBUAS TnTiA Lagsrennsingviad 613 100.0 63.1 10.5 26.5 Motion picture, video and television programme post
production activities
ASWBUNT NNEUAS FnTiA wagsrensingeied 200 100.0 98.2 0.5 1.3 Motion picture, video and television programme distribution
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 1 (Cont'd)

mngey/myjdaugnannsiy

YUINYBIANUUTENBUNIS

FIWIUEUYTZNIUNITNG

Total number of establishments

)

du

nsdsulUasesgenyiy/ s1esuanlasunansu

The change of turnover from the previous quarter

)

Division/Class of industry

Size of establishment

(FUIUAUNIN) Y Sovaz Taaeu aeu anas (Number of person engaged)
Number % Unchanged Increased Decreased
ASAYAMYUNT 389 100.0 53.0 10.5 36.5 Motion picture projection
mstuiinidesamuudouarnsiafiuisming MEomeunsausd 373 100.0 62.1 20.1 17.8 Sound recording and music publishing
miaaﬂmmﬂmﬁwqmzmm?{m 3,076 100.0 70.7 3.0 26.4 Radio broadcasting
ASINAITIBAITUAZ ATUNTNINNTEAE el STIFL 173 100.0 798 27 175 Television programming and broadcasting
Aanssudringn 167 100.0 54.9 5.6 396 News agency activities
nslidnveslddruynnauazvadddluniaEeu uasiianssy 8,349 100.0 50.3 23.9 25.8 Renting and leasing of personal and household goods
asdadon dnuansnmeund siimd waznisuansau 9 and activities of casting agencies and bureaus
mi’LﬁLﬂhLﬂ?amﬂﬂmﬁLﬁamiﬁwmmmazmiﬁm 511 100.0 55.4 6.6 38.0 Renting and leasing of recreational and sports goods
mslidndetuiindewaram 221 100.0 58.0 13.7 28.3 Renting of video tapes and disks
mﬂﬁlﬂhfuaﬂ%ﬁauuﬂﬂaLLa:fuaa‘Lﬁ’fLuﬂ%’;Sau?ju 9 7,047 100.0 a8.7 27.2 24.1 Renting and leasing of other personal and household goods
AanssunmsAndentdnuansnineuns Inseimd LLasﬂ’liLLam?ju 9 570 100.0 63.4 1.9 34.7 Activities of casting agencies and bureaus
fAanssuRads anuvuie waztunuinis 27,547 100.0 67.6 9.4 230 Arts, entertainment and recreation activities
AanssunmsaseassArauriazAuTuLAs 10,960 100.0 70.4 11.3 18.4 Creative, arts and entertainment activities
Aanssumsniuuasnisideden 3,407 100.0 82.2 - 17.8 Gambling and betting activities
msiduemuietuasiuemuazan §1unsim 6,638 100.0 66.4 8.5 251 Operation of sports facilities
Aanssualuasin 477 100.0 76.7 233 - Activities of sports clubs
ﬁaﬂﬁm?ﬁu 9 USRI 1,101 100.0 65.7 12.2 221 Other sports activities
ﬁaﬂﬁmmuam warSuusa 355 100.0 a4.5 45.8 9.7 Activities of amusement parks and theme parks
Aonssudupnutufiaasnstiununisiu 9 Falle 4,609 100.0 53.4 8.3 38.3 Other amusement and recreation

Jauseanliluiou



94
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 1 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
nsgenvasldduynana uazvasldluaiaiBau uasianssu 235,335 100.0 61.2 7.9 30.8 Repair of personal and household goods and other
miu‘%n’ﬁd’mqaﬂagu q personal service activities
mstemaieddddnnsedndlunfadou 6,934 100.0 41.0 75 515 Repair of consumer electronics
miﬂiamﬂ%aﬂ‘i’ﬂuﬂ%’;ﬁauLLaszﬂimiﬁmi"UﬁwuLLa:mu 9,082 100.0 56.5 6.2 373 Repair of household appliances and home and garden
equipment
msgeusesinuaziAieml 777 100.0 72.8 10.3 16.9 Repair of footwear and leather goods
Msgeulesiiaes uavvosnnuastu 378 100.0 595 11.2 203 Repair of furniture and home furnishings
miﬂiamm‘lﬁﬁmuqmmaLLamaﬂ%‘luﬂ%’;Sauﬁu 9 14,234 100.0 74.9 37 21.4 Repair of other personal and household goods
ﬁaﬂﬁm%mﬂﬁaLa%m%'mffumwiwmﬂ (snviufanssu 143,526 100.0 56.1 8.4 35.4 Personal services for wellness (except sport activities)
FunsiuT)
ASUSNSTNTA wazdnuii 39,623 100.0 72.0 8.5 19.5 Washing and (dry-) cleaning of textile and fur products
ﬁﬁ)ﬂﬁmﬁmiﬁ’mwﬂﬂaau 9 ﬁaﬁlﬁﬁﬂﬂimwiﬁuﬁﬁu 20,781 100.0 75.0 71 17.9 Other personal service activities n.e.c.
YUINVBIFNUUTTNBUNNS 1,722,478 100.0 57.6 11.0 31.4 Size of establishment
1-15auU 1,695,375 100.0 57.7 10.8 31.5 1 -15 persons
16 - 25 AY 14,167 100.0 53.9 17.9 28.2 16 - 25 persons
26 - 30 AU 2,962 100.0 535 21.6 24.9 26 - 30 persons
31-50 Ay 4,919 100.0 54.3 19.4 26.3 31 - 50 persons
51 -200 AU 4,361 100.0 50.4 24.0 25.6 51 - 200 persons
111N 200 AY 694 100.0 555 256 19.0 More than 200 persons

1y & v a1 g o v o 2 v
e : - hififeya viedayafifidndu 0 viedeyalidnmantes
Note : - Nil or zero or negligible amount
an : dsnwesvienglasing wa. 2568 dinauaifuiend nssnsiiiviaiiersugauasdeay

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 2
nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(AMUAUVINNIU) Y Sovaz Taaeu qﬁu anas (Number of person engaged)
Number % Unchanged Increased Decreased
lasuna 2 1,722,478 100.0 19.6 46.7 33.7 Quarter 2
nsveUEn 968,254 100.0 19.3 46.4 34.3 Retail trade
93 LASRIAY w%amqmﬂuﬁuﬁmﬁﬂ 443,298 100.0 18.5 50.8 30.7 Non-specialized stores with food, beverages or tobacco
predominating

Fuhluay 9 111,702 100.0 25.4 353 39.3 Other non-specialized stores
21113 47,616 100.0 24.2 44.0 31.9 Food in specialized stores
m?aaﬁ'u 8,231 100.0 13.9 56.2 299 Beverages in specialized stores
wﬁmﬁmeﬁmqu 174 100.0 314 21.4 a7.2 Products in specialized stores
AOLAIADS qﬂﬂsaﬁm‘ama FonALIs LLazqﬂﬂiﬂjﬁami 28,987 100.0 20.8 46.9 324 Computers, peripheral units, software and telecommunications

nsauuimw equipment in specialized stores
qﬂﬂmﬁmmamﬁaa 2,415 100.0 12.2 58.8 29.0 Audio and video equipment in specialized stores
dane 6,553 100.0 17.6 41.4 4a1.0 Textiles in specialized stores
wdodlans & uaznszan 46,991 100.0 16.1 43.2 4a0.7 Hardware, paints and glass in specialized stores
NIY ﬁ&yﬁu ’3’?161%%11’& u,axy‘ﬁuu 1,751 100.0 16.0 493 34.7 Carpets, rugs, wall and floor coverings in specialized stores
wdodldliih westiaes qﬂmm“lwﬁwﬁw%fulﬁumaiw 43,425 100.0 19.8 43.8 36.4 Electrical household appliances, furniture, lighting

wazvosldau 9 Tup$ai5eu equipment and other household articles in specialized

stores

yiladie yladoNus LLazm‘%“mL%u 11,621 100.0 19.81 56.34 23.85 Books, newspapers and stationary in specialized stores
dotuiinidos uazam 408 100.0 7.2 34.6 58.1 Music and video recordings in specialized stores
Lﬂ%mﬁﬁﬂ 7,984 100.0 9.2 413 495 Sporting equipment in specialized stores
WY LazURdlaU 2,928 100.0 9.0 30.0 61.0 Games and toys in specialized stores
auﬁ"ﬁuﬂ AUIAIUETIY hagunuInIg 12,937 100.0 21.8 37.8 4a0.4 Other cultural and recreation goods in specialized stores

L?:ab'h Jo09 uazLASeamils 49,892 100.0 20.5 48.1 31.4 Clothing, footwear and leather articles in specialized stores
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M1319 1 Seeazvasdanulsznauntsfinenunsiasuwlaswessenreniesieiunnlasingdeu SuunauuIngas vigesgaa1unTsa uazruiavesaauUsEnauns @1uuauineu) : lasing 2 (de)

TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 2 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
Fumandunssy waznuia wieaey wazasesssivlay 41,581 100.0 13.8 47.9 383 Pharmaceutical and medical goods, perfumeries and
toilet preparation in specialized stores
Gudlmiay 9 79,403 100.0 16.5 a1.7 a1.9 Other new goods in specialized stores
Aumldua 7,319 100.0 173 37.6 45.0 Second-hand goods
msvedanlnenisudsdud malusedd Insvm g 11,610 100.0 214 46.1 325 Via mail order houses or via internet
Insfni uazmedumosiiin
msveUaniaglifiudeistu q (Msvense) 1,428 100.0 17.2 47.9 34.9 Other not in stores, stalls or markets (direct sales)
fivinusu 58,045 100.0 24.5 38.5 37.0 Accomodation
ﬁ ”ﬂLLim:EJS??u 46,323 100.0 21.7 29.7 38.6 Short term accommodation
a’mﬁy‘dmﬂﬁmﬁu flvonsaring LLaxﬁG{'\iﬁ inuuunAeud 77 100.0 a7.2 40.7 12.1 Camping grounds, recreational vehicle parks and trailer parks
finusuussavsy 9 11,645 100.0 356 338 30.6 Other accommodation
MTU3NITIMNTHAZIASaIAY 415,918 100.0 171 51.5 31.4 Food and beverage service
N13U3NN99IS 343,688 100.0 17.9 493 328 Restaurants and mobile food service
miu‘%mﬁmgﬂauaﬂamuﬁ 2,381 100.0 6.2 52.2 a1.7 Event catering
mMsusmMsamsUsELavay 9 523 100.0 378 39.4 229 Other food service
mMIusnsLASeshY 69,326 100.0 13.3 62.7 24.0 Beverage serving
Asuann weuns Aaveml wazsrenisinsvied 1am nmsvuiindes 9,030 100.0 25.0 42.5 32.5 Motion picture, video and television programme production,
asuuds nsdakeTnents wasmsunsnmnszanesdes wazhanssudtingnn sound recording, programming and broadcasting and news
agency activities
AswanNmeUns vl uazsienisingvied 4,039 100.0 26.2 43.8 30.0 Video and television programme production
ANTTUNENES NISHARNNBUAS TnTiA Lagsrennsingviad 613 100.0 20.8 30.7 48.5 Motion picture, video and television programme post
production activities
ASWBUNT NNEUAS FnTiA wagsrensingeied 200 100.0 45.6 30.5 24.0 Motion picture, video and television programme distribution
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 2 (Cont'd)

mngey/myjdaugnannsiy

YUINYBIANUUTENBUNIS

FIWIUEUYTZNIUNITNG

Total number of establishments

)

du

nsdsulUasesgenyiy/ s1esuanlasunansu

The change of turnover from the previous quarter

)

Division/Class of industry

Size of establishment

(FUIUAUNIN) Y Sovaz Taaeu aeu anas (Number of person engaged)
Number % Unchanged Increased Decreased
ASAYAMYUNT 389 100.0 229 a17 35.4 Motion picture projection
mstuiinidesamuudouarnsiafiuisming MEomeunsausd 373 100.0 173 60.8 220 Sound recording and music publishing
miaaﬂmmﬂmﬁwqmzmm?{m 3,076 100.0 25.2 40.6 34.2 Radio broadcasting
ASINAITIBAITUAZ ATUNTNINNTEAE el STIFL 173 100.0 18.0 52.4 297 Television programming and broadcasting
Aanssudringn 167 100.0 91 55.6 353 News agency activities
nslidnveslddruynnauazvadddluniaEeu uasiianssy 8,349 100.0 23.7 51.0 25.2 Renting and leasing of personal and household goods
asdadon dnuansnmeund siimd waznisuansau 9 and activities of casting agencies and bureaus
mi’LﬁLﬂhLﬂ?amﬂﬂmﬁLﬁamiﬁwmmmazmiﬁm 511 100.0 323 45.0 22.7 Renting and leasing of recreational and sports goods
mslidndetuiindewaram 221 100.0 14.2 7.7 14.2 Renting of video tapes and disks
mﬂﬁlﬂhfuaﬂ%ﬁauuﬂﬂaLLa:fuaa‘Lﬁ’fLuﬂ%’;Sau?ju 9 7,047 100.0 23.6 51.9 24.4 Renting and leasing of other personal and household goods
AanssunmsAndentdnuansnineuns Inseimd LLasﬂ’liLLam?ju 9 570 100.0 213 26.9 41.8 Activities of casting agencies and bureaus
fAanssuRads anuvuie waztunuinis 27,547 100.0 28.6 34.5 36.9 Arts, entertainment and recreation activities
AanssunmsaseassArauriazAuTuLAs 10,960 100.0 276 29.8 327 Creative, arts and entertainment activities
Aanssumsniuuasnisideden 3,407 100.0 64.1 18.4 17.6 Gambling and betting activities
msiduemuietuasiuemuazan §1unsim 6,638 100.0 19.5 23.4 57.1 Operation of sports facilities
Aanssualuasin 477 100.0 24.9 40.5 34.7 Activities of sports clubs
ﬁaﬂﬁm?ﬁu 9 USRI 1,101 100.0 18.8 376 43.6 Other sports activities
ﬁaﬂﬁmmuam warSuusa 355 100.0 2.9 78.0 19.1 Activities of amusement parks and theme parks
Aonssudupnutufiaasnstiununisiu 9 Falle 4,609 100.0 226 45.0 324 Other amusement and recreation

Jauseanliluiou
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 2 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
nsgenvasldduynana uazvasldluaiaiBau uasianssu 235,335 100.0 22,5 43.0 34.5 Repair of personal and household goods and other
miu‘%n’ﬁd’mqaﬂagu q personal service activities
mstemaieddddnnsedndlunfadou 6,934 100.0 39 a4.4 517 Repair of consumer electronics
miﬂiamﬂ%aﬂ‘i’ﬂuﬂ%’;ﬁauLLaszﬂimiﬁmi"UﬁwuLLa:mu 9,082 100.0 20.6 a1.7 377 Repair of household appliances and home and garden
equipment
msgeusesinuaziAieml 777 100.0 19.9 13.7 66.5 Repair of footwear and leather goods
Msgeulesiiaes uavvosnnuastu 378 100.0 173 49.2 33.5 Repair of furniture and home furnishings
miﬂiamm‘lﬁﬁmuqmmaLLamaﬂ%‘luﬂ%’;Sauﬁu 9 14,234 100.0 213 393 39.4 Repair of other personal and household goods
ﬁaﬂﬁm%mﬂﬁaLa%m%'mffumwiwmﬂ (snviufanssu 143,526 100.0 22.0 329.2 38.8 Personal services for wellness (except sport activities)
FunsiuT)
ASUSNSTNTA wazdnuii 39,623 100.0 19.4 60.9 19.7 Washing and (dry-) cleaning of textile and fur products
ﬁﬁ)ﬂﬁmﬁmiﬁ’mwﬂﬂaau 9 ﬁaﬁlﬁﬁﬂﬂimwiﬁuﬁﬁu 20,781 100.0 40.3 385 21.2 Other personal service activities n.e.c.
YUINVBIFNUUTTNBUNNS 1,722,478 100.0 19.6 46.7 337 Size of establishment
1-15auU 1,695,375 100.0 19.6 a6.7 33.7 1 -15 persons
16 - 25 AY 14,167 100.0 18.7 46.8 34.5 16 - 25 persons
26 - 30 AU 2,962 100.0 125 52.2 35.3 26 - 30 persons
31-50 Ay 4,919 100.0 14.2 53.0 32.8 31 - 50 persons
51 -200 AU 4,361 100.0 11.6 50.2 38.2 51 - 200 persons
111N 200 AY 694 100.0 13.0 56.0 31.0 More than 200 persons
fian . dsnseaniesislasing na. 2568 diineuadiuini nsensRdviadiorssgiauas i

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 3
nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(AMUAUVINNIU) Y Sovaz Taaeu qﬁu anas (Number of person engaged)
Number % Unchanged Increased Decreased
lasuna 3 1,722,478 100.0 16.6 46.6 36.9 Quarter 3
nsveUEn 968,254 100.0 13.7 a6.3 40.1 Retail trade
93 LASRIAY w%amqmﬂuﬁuﬁmﬁﬂ 443,298 100.0 7.2 495 43.3 Non-specialized stores with food, beverages or tobacco
predominating

Fuhluay 9 111,702 100.0 255 375 37.0 Other non-specialized stores
21113 47,616 100.0 24.6 37.7 378 Food in specialized stores
m?aaﬁ'u 8,231 100.0 26.3 32.1 41.6 Beverages in specialized stores
wﬁmﬁmeﬁmqu 174 100.0 15.2 51.8 33.0 Products in specialized stores
AOLAIADS qﬂﬂsaﬁm‘ama FonALIs LLazqﬂﬂiﬂjﬁami 28,987 100.0 17.2 a8.7 34.1 Computers, peripheral units, software and telecommunications

nsauuimw equipment in specialized stores
qﬂﬂmﬁmmamﬁaa 2,415 100.0 220 43.8 34.2 Audio and video equipment in specialized stores
dane 6,553 100.0 11.8 55.6 32.6 Textiles in specialized stores
wdodlans & uaznszan 46,991 100.0 15.6 46.6 378 Hardware, paints and glass in specialized stores
NIY ﬁ&yﬁu ’3’?161%%11’& u,axy‘ﬁuu 1,751 100.0 15.9 40.7 43.4 Carpets, rugs, wall and floor coverings in specialized stores
wdodldliih westiaes qﬂmm“lwﬁwﬁw%fulﬁumaiw 43,425 100.0 17.7 42.1 40.2 Electrical household appliances, furniture, lighting

wazvosldau 9 Tup$ai5eu equipment and other household articles in specialized

stores

yiladie yladoNus LLazm‘%“mL%u 11,621 100.0 236 a4.9 31.6 Books, newspapers and stationary in specialized stores
dotuiinidos uazam 408 100.0 385 15.1 46.3 Music and video recordings in specialized stores
Lﬂ%mﬁﬁﬂ 7,984 100.0 14.2 51.1 34.7 Sporting equipment in specialized stores
WY LazURdlaU 2,928 100.0 12.1 50.1 37.9 Games and toys in specialized stores
auﬁ"ﬁuﬂ AUIAIUETIY hagunuInIg 12,937 100.0 11.9 48.0 4a0.1 Other cultural and recreation goods in specialized stores

L?:ab'h Jo09 uazLASeamils 49,892 100.0 16.5 4a0.7 42.8 Clothing, footwear and leather articles in specialized stores
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TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 3 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
Fumandunssy waznuia wieaey wazasesssivlay 41,581 100.0 13.9 57.4 28.8 Pharmaceutical and medical goods, perfumeries and
toilet preparation in specialized stores
Gudlmiay 9 79,403 100.0 15.1 45.9 39.0 Other new goods in specialized stores
Aumldua 7,319 100.0 14.2 4a4.6 a1.2 Second-hand goods
msvedanlnenisudsdud malusedd Insvm g 11,610 100.0 28.1 42.0 299 Via mail order houses or via internet
Insfni uazmedumosiiin
msveUaniaglifiudeistu q (Msvense) 1,428 100.0 13.4 60.4 222 Other not in stores, stalls or markets (direct sales)
fivinusu 58,045 100.0 24.9 35.1 40.0 Accomodation
ﬁ ”ﬂLLim:EJS??u 46,323 100.0 255 33.0 415 Short term accommodation
a’mﬁy‘dmﬂﬁmﬁu flvonsaring LLaxﬁG{'\iﬁ inuuunAeud 77 100.0 23.6 65.6 10.8 Camping grounds, recreational vehicle parks and trailer parks
finusuussavsy 9 11,645 100.0 223 435 34.2 Other accommodation
MTU3NITIMNTHAZIASaIAY 415,918 100.0 17.9 50.0 32.1 Food and beverage service
N13U3NN99IS 343,688 100.0 17.9 495 326 Restaurants and mobile food service
Ui uenanui 2381 100.0 11.3 36.0 52.7 Event catering
mMsusmMsamsUsELavay 9 523 100.0 13.8 60.2 26.0 Other food service
mMIusnsLASeshY 69,326 100.0 18.2 53.0 28.8 Beverage serving
Asuann weuns Aaveml wazsrenisinsvied 1am nmsvuiindes 9,030 100.0 20.6 a6.3 331 Motion picture, video and television programme production,
asuude n133afesenis waznsunsnwnszantedes wazhanssudingn sound recording, programming and broadcasting and news
agency activities
AMSHANAMEURS IRVTEY warsrensinsiied 4,039 100.0 21.8 44.9 333 Video and television programme production
ANTTUNENES NISHARNNBUAS TnTiA Lagsrennsingviad 613 100.0 26.0 48.0 26.1 Motion picture, video and television programme post
production activities
ASWBUNT NNEUAS FnTiA wagsrensingeied 200 100.0 221 53.9 24.0 Motion picture, video and television programme distribution
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M1319 1 SeeazvasdanuusznaunisfinenunsiasuwUaswessenreniesieiunnlasingdeu SuunauuIngas vigesgad1unTsy uazruiavesaauUsEnauns @1uuauineu) : lasing 3 (de)

TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 3 (Cont'd)

mngey/myjdaugnannsiy

YUINYBIANUUTENBUNIS

FIWIUEUYTZNIUNITNG

Total number of establishments

)

du

nsdsulUasesgenyiy/ s1esuanlasunansu

The change of turnover from the previous quarter

)

Division/Class of industry

Size of establishment

(FUIUAUNIN) Y Sovaz Taaeu aeu anas (Number of person engaged)
Number % Unchanged Increased Decreased
ASAYAMYUNT 389 100.0 15.8 250 59.2 Motion picture projection
mstuiinidesamuudouarnsiafiuisming MEomeunsausd 373 100.0 28.2 a4.4 275 Sound recording and music publishing
miaaﬂmmﬂmﬁwqmzmm?{m 3,076 100.0 18.2 50.0 31.8 Radio broadcasting
ASINAITIBAITUAZ ATUNTNINNTEAE el STIFL 173 100.0 18.9 20.8 60.4 Television programming and broadcasting
Aanssudringn 167 100.0 6.9 81.2 11.9 News agency activities
nslidnveslddruynnauazvadddluniaEeu uasiianssy 8,349 100.0 33.1 35.9 30.9 Renting and leasing of personal and household goods
asdadon dnuansnmeund siimd waznisuansau 9 and activities of casting agencies and bureaus
mi’LﬁLﬂhLﬂ?amﬂﬂmﬁLﬁamiﬁwmmmazmiﬁm 511 100.0 226 43.0 34.4 Renting and leasing of recreational and sports goods
mslidndetuiindewaram 221 100.0 - 85.8 14.2 Renting of video tapes and disks
mﬂﬁlﬂhfuaﬂ%ﬁauuﬂﬂaLLa:fuaa‘Lﬁ’fLuﬂ%’;Sau?ju 9 7,047 100.0 35.4 33.4 31.1 Renting and leasing of other personal and household goods
AanssunmsAndentdnuansnineuns Inseimd LLasﬂ’liLLam?ju 9 570 100.0 27.0 a1.0 32.0 Activities of casting agencies and bureaus
fAanssuRads anuvuie waztunuinis 27,547 100.0 22.2 36.0 41.8 Arts, entertainment and recreation activities
AanssunmsaseassArauriazAuTuLAs 10,960 100.0 18.6 352 46.3 Creative, arts and entertainment activities
Aanssumsniuuasnisideden 3,407 100.0 36.0 39.4 24.6 Gambling and betting activities
msiduemuietuasiuemuazan §1unsim 6,638 100.0 20.8 378 414 Operation of sports facilities
Aanssualuasin 477 100.0 28.2 53.0 18.9 Activities of sports clubs
ﬁaﬂﬁm?ﬁu 9 USRI 1,101 100.0 24.1 350 40.9 Other sports activities
ﬁaﬂﬁmmuam warSuusa 355 100.0 5.7 37.1 57.2 Activities of amusement parks and theme parks
Aonssudupnutufiaasnstiununisiu 9 Falle 4,609 100.0 229 31.1 46.0 Other amusement and recreation

Jauseanliluiou
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a1 Fevazvesantuusznaunsiimenunisivdsuulasessenievienesuanlasunatey Suunnuvanges vygesanamnssa uazruavasEauUsEnauNs (S1uauaurine) : lasing 3 (de)
TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 3 (Cont'd)

nInges/MyteugnamnIy SauanuUssneunISIEY nmsdsuudasessene/ Mesuanlasunaney Division/Class of industry
YUINYBIANUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FUIUAUNIN) Y Sovaz Taaeu qﬁyu anas (Number of person engaged)
Number % Unchanged Increased Decreased
nsgenvasldduynana uazvasldluaiaiBau uasianssu 235,335 100.0 23.0 46.0 31.0 Repair of personal and household goods and other
miu‘%n’ﬁd’mqaﬂagu q personal service activities
mstemaieddddnnsedndlunfadou 6,934 100.0 78 48.1 a4.2 Repair of consumer electronics
miﬂiamﬂ%aﬂ‘i’ﬂuﬂ%’;ﬁauLLaszﬂimiﬁmi"UﬁwuLLa:mu 9,082 100.0 17.6 a1.7 407 Repair of household appliances and home and garden
equipment
msgeusesinuaziAieml 777 100.0 26.3 16.5 57.2 Repair of footwear and leather goods
Msgeulesiiaes uavvosnnuastu 378 100.0 22.0 375 40.5 Repair of furniture and home furnishings
miﬂiamm‘lﬁﬁmuqmmaLLamaﬂ%‘luﬂ%’;Sauﬁu 9 14,234 100.0 17.8 429 39.3 Repair of other personal and household goods
ﬁaﬂﬁm%mﬂﬁaLa%m%'mffumwiwmﬂ (snviufanssu 143,526 100.0 247 a7.4 279 Personal services for wellness (except sport activities)
FunsiuT)
ASUSNSTNTA wazdnuii 39,623 100.0 16.7 52.6 30.7 Washing and (dry-) cleaning of textile and fur products
ﬁﬁ)ﬂﬁmﬁmiﬁ’mwﬂﬂaau 9 ﬁaﬁlﬁﬁﬂﬂimwiﬁuﬁﬁu 20,781 100.0 33.6 287 377 Other personal service activities n.e.c.
YUINVBIFNUUTTNBUNNS 1,722,478 100.0 16.6 16.6 36.9 Size of establishment
1-15auU 1,695,375 100.0 16.6 46.5 36.8 1 -15 persons
16 - 25 AU 14,167 100.0 14.2 455 40.4 16 - 25 persons
26 - 30 AU 2,962 100.0 18.0 46.3 35.7 26 - 30 persons
31-50 Ay 4,919 100.0 15.7 49.3 35.0 31 - 50 persons
51 -200 AU 4,361 100.0 11.2 51.4 37.4 51 - 200 persons
111N 200 AY 694 100.0 10.3 64.5 252 More than 200 persons

1y & v a1 g o v o 2 v
e : - hififeya viedayafifidndu 0 viedeyalidnmantes
Note : - Nil or zero or negligible amount
an : dsnwesvienglasing wa. 2568 dinauaifuiend nssnsiiiviaiiersugauasdeay

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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A1319 1 Sewasvasdauusznaunmsiinenunisidsuuiasetganmerieseiuanlasundiau Suunaunuindes ydesana sy uazsunvassaulsznaunts (3nunuawinew) : lasud 4

TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 4
nInges/midaygnamnssy Sruuanudsznaunidu nsdsunlaswessenie/ sesuanlasinaney Division/Class of industry
YUINVBIFUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FMUIUAUTIIIU) g\ Vel Sovay liwaeu qq%u anas (Number of person engaged)
Number % Unchanged Increased Decreased
lasuna 4 1,722,478 100.0 17.4 57.1 25.6 Quarter 4
nsueddn 968,254 100.0 16.7 59.3 24.1 Retail trade
213 LSRR w%amqm@uauﬁmﬁﬂ 443,298 100.0 16.3 64.1 19.6 Non-specialized stores with food, beverages or tobacco
predominating

Fudnlusy 9 111,702 100.0 173 60.2 226 Other non-specialized stores
2IMT 47,616 100.0 15.5 56.9 275 Food in specialized stores
Lﬂ%aﬂam 8,231 100.0 17.2 57.7 251 Beverages in specialized stores
Naﬂﬁm‘ﬁmqu 174 100.0 24.2 524 23.4 Products in specialized stores
poufIAes qUNTalReNI YanduIs LLaquﬂmﬁ?aﬁﬁ 28987 100.0 14.6 500 334 Computers, peripheral units, software and

nsAuuA telecommunications equipment in specialized stores
QUﬂiaﬁmWLLaxLﬁm 2,415 100.0 16.6 62.0 215 Audio and video equipment in specialized stores
Fane 6,553 100.0 185 60.0 215 Textiles in specialized stores
widoslany & waznszan 46,991 100.0 17.0 50.9 321 Hardware, paints and glass in specialized stores
WU éagﬁu ﬁ'fa@fﬂmmﬁa LLavaﬁvu 1,751 100.0 13.1 56.8 30.1 Carpets, rugs, wall and floor coverings in specialized stores
widadldlih wiosiieed QUﬂimﬂWWﬂﬁm%’ﬂﬁLhmﬂ’i’m 43,425 100.0 21.0 49.0 30.0 Electrical household appliances, fumiture, lighting

wazvadlidy q Tups3ou equipment and other household articles in specialized

stores

yilade wiladeRu LLa%Lﬂ’%aﬂﬁ‘ﬂu 11,621 100.0 173 40.8 a2.0 Books, newspapers and stationary in specialized stores
Hotuitndos uazam 408 100.0 38.0 16.8 45.2 Music and video recordings in specialized stores
m%f'aaﬁm 7,984 100.0 19.8 53.8 26.5 Sporting equipment in specialized stores
N LAZUDILAY 2,928 100.0 5.0 69.9 252 Games and toys in specialized stores
ﬁuﬁﬂgu‘] PUIRIUGTIN LAz uNUINIg 12,937 100.0 14.1 63.9 22.0 Other cultural and recreation goods in specialized stores

L?;arﬂw 50991 waziASeanils 49,892 100.0 15.4 53.1 31.5 Clothing, footwear and leather articles in specialized stores
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A1319 1 SewasvasdaruusznaunsiinenunisiUfsuuiassseanmeiaseiumnlasngiau Suunaunuintes videsgnannisy uazsuiavesanulsznauns @wauawineu) : lasuna 4 (de)

TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 4 (Cont'd)

nInges/midaygnamnssy Sruuanudsznaunidu nsdsunlaswessenie/ sesuanlasinaney Division/Class of industry
YUINVBIFUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FMUIUAUTIIIU) g\ Vel Sovay liwaeu qa%u anas (Number of person engaged)
Number % Unchanged Increased Decreased
AU mandunssy waziusia wieaen waziessyiivlay 41,581 100.0 123 62.3 253 Pharmaceutical and medical goods, perfumeries and
toilet preparation in specialized stores
Fudlmiay 9 79,403 100.0 187 52.3 29.1 Other new goods in specialized stores
gualdua 7,319 100.0 16.3 46.6 37.1 Second-hand goods
msvevanlenissudeaud malusudld Insvmd ng 11,610 100.0 256 528 21.6 Via mail order houses or via internet
nsfing uaznedumesiin
nswevaniagliifiiugeieau 9 (N3VIAT) 1,428 100.0 12.9 64.1 23.1 Other not in stores, stalls or markets (direct sales)
sy 58,045 100.0 19.3 65.6 15.1 Accomodation
17‘ a’ﬂl,l,iiJis‘JEJxéi{u‘u 46,323 100.0 13.6 72.6 13.8 Short term accommodation
anudsreinusy flaemsarng wasiinsiinuuudeui 77 100.0 14.1 85.9 _ Camping grounds, recreational vehicle parks and trailer parks
finusuussanay 9 11,645 100.0 a1.8 376 20.6 Other accommodation
ATUSNSEMNTUAZIATEIRY 415,918 100.0 13.3 54.9 31.8 Food and beverage service
N13UIN199IU1T 343,688 100.0 123 55.4 323 Restaurants and mobile food service
msu%msﬁﬂl,ﬁyaauaﬂamuﬁ 2,381 100.0 8.2 743 17.6 Event catering
AsuInseIUsELAnay 9 523 100.0 315 50.2 184 Other food service
MsUSNISIASEAL 69,326 100.0 18.2 51.8 29.9 Beverage serving
NsHARNINEURS RNAYT wazsensinsiayd “aa nsduiindes 9,030 100.0 28.5 47.9 23.6 Motion picture, video and television programme production,
asuudo n133afesens waznsunsnwnszanedes wazhanssudingn sound recording, programming and broadcasting and news
agency activities
AMINARNNEURS FAVTFY WazS18nTINTIiFe 4,039 100.0 272 493 23.6 Video and television programme production
AanssuNends N1sHaRNNEURS IRviEd uagsensingviad 613 100.0 335 51.8 14.8 Motion picture, video and television programme post
production activities
AMTHBUNS NNEUAS InviE Lagsiensingviad 200 100.0 46.1 529 1.0 Motion picture, video and television programme distribution
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A1319 1 SewasvasdaruusznaunsiinenunisiUfsuuiassseanmeiaseiumnlasngiau Suunaunuintes videsgnannisy uazsuiavesanulsznauns @wauawineu) : lasuna 4 (de)

TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 4 (Cont'd)

mnAgey/Myjdagaanngy

YUINVBIFUUTENBUNIS

FUUENIUUTENBUNITII

Total number of establishments

]

au

mMalasuslaswesgentie/ sresuainlasuiansu

The change of turnover from the previous quarter

Division/Class of industry

Size of establishment

(FMUIUAUTIIIU) g\ Vel Sovay liwaeu qa%u anas (Number of person engaged)
Number % Unchanged Increased Decreased
ATAANBUAS 389 100.0 10.7 54.8 34.5 Motion picture projection
mstufindssasuudonasnsiafinisming Miowmeuninua’ 373 100.0 214 483 30.3 Sound recording and music publishing
maaaﬂmmﬂwﬁmﬂismmﬁm 3,076 100.0 327 aq.5 229 Radio broadcasting
ATIARITIENNTLAE NTUNI AN TEABLE Il STIFl 173 100.0 18.1 36.6 454 Television programming and broadcasting
Aanssudrinem 167 100.0 14.4 50.8 34.7 News agency activities
nsligveslddruynanauazvadldluniaEeu uazianssu 8,349 100.0 16.0 59.6 24.5 Renting and leasing of personal and household goods
nsdnden Tnuansnmeund nsiimd uaznisuaasty o and activities of casting agencies and bureaus
ms‘lﬁmLﬂ%aaqﬂﬂiﬂhﬁamiﬂuwmmma:miﬁm 511 100.0 21.2 60.9 17.9 Renting and leasing of recreational and sports goods
msbiendetuiindssuasnm 221 100.0 0.9 71.2 279 Renting of video tapes and disks
ms‘lﬁnﬁwaa‘lﬂﬁmuuﬂﬂaLLazmaa‘lﬂi’ﬂm%ﬁL%au?ﬁu 9 7,047 100.0 15.7 59.9 24.5 Renting and leasing of other personal and household goods
AanssunsAndendnuansnmeuns nsvied LLaxmsmmSu 9 570 100.0 213 49.8 29.0 Activities of casting agencies and bureaus
fanssuRayy AuTwdie wazdunuIns 27,547 100.0 19.5 54.0 26.5 Arts, entertainment and recreation activities
AanssunisadsassAfaUziazAu Ui 10,960 100.0 15.1 60.1 24.9 Creative, arts and entertainment activities
Aanssumsniiuuaznsidedan 3,407 100.0 43.2 320 24.6 Gambling and betting activities
MR gIR VA EANLEE AN Funnsin 6,638 100.0 125 55.1 304 Operation of sports facilities
Aanssualuasiun a77 100.0 23.0 55.2 21.8 Activities of sports clubs
ﬁaﬂisuﬁu 9 AUAITARN 1,101 100.0 20.9 50.9 28.2 Other sports activities
ﬁaﬂssumuauﬂ uagduunsa 355 100.0 13.8 55.4 30.8 Activities of amusement parks and theme parks
AanssusuanutuiiaasnstunuInsu 9 Faals 4,609 100.0 224 54.7 229 Other amusement and recreation

Inuszianlilunou



106

a1 Sewazvasanuusznaunsiimenunisvdsuulaweenvievienesuanlasinatoy Suunauinngdey vyjdagnamnsy uazruInvasEauUszNaUNs (S1uduaurem) : lasin 4 (o)
TABLE 1 PERCENTAGE OF ESTABLISHMENTS REPORTING THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED)

: QUARTER 4 (Cont'd)

nInges/midaygnamnssy Sruuanudsznaunidu nsdsunlaswessenie/ sesuanlasinaney Division/Class of industry
YUINVBIFUUTENBUNIS Total number of establishments The change of turnover from the previous quarter Size of establishment
(FMUIUAUTIIIU) g\ Vel Sovay liwaeu qa%u anas (Number of person engaged)
Number % Unchanged Increased Decreased
n1sdavasidduynna uazvadldluaiateu uasianssy 235,335 100.0 26.7 50.3 23.0 Repair of personal and household goods and other personal
nsU3nsdIuyARaBY 9 service activities
msgewasedldsdnnseiindluasaiou 6,934 100.0 4.1 48.0 47.9 Repair of consumer electronics
ﬂ7w’auLﬂ%’laﬂﬁ’f[.uﬂi"’;ﬁauLLaquﬂiaﬁﬁm%ﬂﬁmLLasmu 9,082 100.0 234 416 350 Repair of household appliances and home and garden
equipment
MsteusaTuaTIAS I 777 100.0 13.2 30.2 56.6 Repair of footwear and leather goods
Asgeuwlasiiaes uarvesmnuAItY 378 100.0 11.2 64.9 239 Repair of furniture and home furnishings
msﬂiamaﬁ%ﬁi'suuﬂﬂaLLazma&Iﬁ’ﬂuﬂ%ﬂL?au?ﬁu 9 14,234 100.0 14.2 57.2 28.6 Repair of other personal and household goods
ﬁaﬂﬁm%ﬂmﬁaLﬁ%mﬂ%ﬂaqmmwémma (snriufanssy 143,526 100.0 27.0 50.7 223 Personal services for wellness (except sport activities)
AIUN15TH)
ATUSNISINIA wazdnuie 39,623 100.0 276 50.2 222 Washing and (dry-) cleaning of textile and fur products
ﬁaﬂﬁm%miehuuﬂﬂa?iu 9 %aﬁlﬁﬁmﬂizmwlﬁuﬁﬁu 20,781 100.0 40.5 48.5 11.0 Other personal service activities n.e.c.
YUINVBIFNUYITNBUNIS 1,722,478 100.0 17.4 57.1 25.6 Size of establishment
1-15mAuU 1,695,375 100.0 17.5 57.0 25.6 1 - 15 persons
16 - 25 AU 14,167 100.0 13.2 61.1 25.7 16 - 25 persons
26 - 30 AU 2,962 100.0 13.3 60.9 25.8 26 - 30 persons
31-50 Au 4,919 100.0 10.9 65.7 234 31 - 50 persons
51-200 AU 4,361 100.0 10.4 68.7 20.9 51 - 200 persons
11NN 200 AU 694 100.0 8.6 79.7 11.8 More than 200 persons

ey & v a1 g & v o & v
ey : - bifideya vedeyanfianlu o viedeyalidnudnioy
Note .- Nil or zero or negligible amount
7131 o dsngenviesiglasung we. 2568 driineuadfuind nssvsisiaviaiiiersughanasdny

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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4 o & : o . & . ' o, o
AN 2 %aﬂaz*uaaamuUs:naumimﬂua’luﬂaﬂmw‘%asﬂusquumn“lmmanau ﬁ)munmu%ﬂua:wgwu WYY MYYBYYARIYNTIU wazvuIavesanuUsznaums (Sruauauingu) : lasuna 1

TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1

Fnuanulszneuns
mnagey/Myjdosgnamng sy ﬁﬁmmﬂamm/mguﬁﬁu i"aaaxﬁgwfuvu Division/Class of industry
UNAVBIANUYTINOUMS Total number of establishments The increase percentage Size of establishment
(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
lasuna 1 188,854 100.0 52.3 31.2 103 4.6 0.3 0.5 0.2 0.2 - - 0.5 - Quarter 1
msvgUdn 108,578 100.0 421 37.0 12.7 73 0.2 0.6 - 0.1 - - - - Retail trade
2719 IATesd w%amquﬂuﬁuﬁwﬁn 53,601 100.0 433 28.7 14.4 13.6 - - - - - - - - Non-specialized stores with food, beverages or tobacco
predominating
Audiiludu 9 6,888 100.0 6.1 935 0.2 - - - - - - - 0.2 - Other non-specialized stores
IS 4,688 100.0 4.5 915 38 0.2 - - - - - - - - Food in specialized stores
B 1,403 100.0 26.9 72.6 - 0.5 - - - - - - - - Beverages in specialized stores
nansfuriegu 13 100.0 100.0 R R R R R R R R R R , Products in specialized stores
RHRIEOH qﬂniﬂiﬁaWN gomduag LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 1,777 100.0 59.3 26.5 8.8 - - 2.7 - 24 - - 0.3 - Computers, peripheral units, software and telecommunications
equipment in specialized stores
qUﬂiEﬁmWLLamﬁm 390 100.0 31.2 38.2 30.5 - - - - - - - - - Audio and video equipment in specialized stores
Fwe 568 100.0 338 60.3 3.0 2.0 - - - 0.9 - - - - Textiles in specialized stores
wiodlany & uaznszan 6,024 100.0 50.0 26.8 15.7 0.5 25 a5 - - - - - - Hardware, paints and glass in specialized stores
WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 158 100.0 10.3 a7.4 423 R R R R R R R R - Carpets, rugs, wall and floor coverings in specialized stores
wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 4677 100.0 63.8 13.1 11.6 51 05 59 - - - - - - Electrical household appliances, furniture, lighting equipment and
Tunsieu other household articles in specialized stores
wilsde wilsdofius Lhaxlﬂ%u%u 1,700 100.0 64.3 12.6 16.4 2.0 1.9 - - 0.3 - 26 - - Books, newspapers and stationary in specialized stores
Hothuiniios uaznm 30 100.0 15.0 R R R 85.0 R R R R R R - Music and video recordings in specialized stores
e 313 100.0 19.7 75.1 52 - - - - - - - - - Sporting equipment in specialized stores
U LAZTDIEY 595 100.0 39.1 60.9 - - - - - - - - - - Games and toys in specialized stores
auﬁ’wﬁluq FuInusTIN astunuins 2,320 100.0 66.3 220 0.6 10.9 - 0.2 - - - - - - Other cultural and recreation goods in specialized stores
ot souih uauedounile 9,760 100.0 34.1 54.7 11.2 - - - - - 0.1 - - - Clothing, footwear and leather articles in specialized stores
Audandunssy waznviae nlewvou wazaesseiiulay 5,131 100.0 50.2 24.8 24.7 0.1 0.2 - - - - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlmidu 9 5817 100.0 57.6 18.9 22.7 0.4 0.1 0.1 - - - - 0.1 - Other new goods in specialized stores
Auldua 765 100.0 59.3 40.5 - - 0.2 - - - - - - - Second-hand goods
msvelantaenssudsdudn malusudd Tnsiad g s 1,752 100.0 714 25.4 25 0.8 , . , . , . , . Via mail order houses or via internet
warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 212 100.0 100.0 - - - - - - - - - - - Other not in stores, stalls or markets (direct sales)
s 6,736 100.0 37.9 32.7 17.3 0.9 3.9 2.7 3.9 0.7 - - - - Accomodation
ifnussszordu 6,065 100.0 40.3 36.3 9.9 1.0 4.3 3.0 43 0.8 - - - - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsane uazit %ﬁ fnuuuindeuil 8 100.0 88.0 12.0 - - - - - - - - - - Camping grounds, recreational vehicle parks and trailer parks

Finusuuszandu 9 663 100.0 14.9 0.2 85.0 - - - - - - - - - Other accommodation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

FunuanuUEneuNs
mnages/mygesgnamngN %mquﬂamm/m%;ﬁ?ﬂu %agax'ﬁﬁgéﬁu Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The increase percentage Size of establishment
(FMWIUAUNNLY) reporting the increase of turnover (Number of person engaged)
1w Sovay
<5 6 - 10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91 - 100 > 100
Number %
MIUIMIDIMTUAZLADIAN 49,705 100.0 68.0 26.8 3.6 0.3 - - - - - - 1.4 - Food and beverage service
NIUINITMT 36,399 100.0 62.7 30.8 43 0.4 - - - - - - 1.8 - Restaurants and mobile food service
msu%mﬁm?ﬂumuanamuﬁ 223 100.0 13.1 35.0 51.9 - - - - - - - - - Event catering
msuimsemsUssaniau 9 89 100.0 95.2 1.1 37 - - - - - - - - - Other food service
miu%mim%aaﬁu 12,994 100.0 835 15.6 0.9 0.1 - - - - - - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mstufindesasuude 575 100.0 435 143 8.4 26.4 4.9 10 _ R _ R 15 R Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszateides wazianssudingn sound recording, programming and broadcasting and news
agency activities
mMsnannweUAS Iaviey uazsrensinsvied 288 100.0 30.9 . 22 527 98 14 . . . . 30 . Video and television programme production
Aanssuaevds msnananeuns Iavad uazsrensinavied 64 100.0 8.8 754 159 . . . . . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 1 100.0 100.0 . . . . . . . . . . . Motion picture, video and television programme distribution
N1TALNINEUAS a1 100.0 69.9 15.0 15.0 - - - - - - - - - Motion picture projection
matuiindosasuuouazmstafuid e viemounsnuss 75 100.0 336 31.8 31.8 . . 27 B . B . B . Sound recording and music publishing
M300NINMANITINYNIEABLFL 92 100.0 98.4 R 16 R R R - R - R - R Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 5 100.0 100.0 R R R R R - R - R - R Television programming and broadcasting
Aanssudningn 9 100.0 60.7 393 - - - - - - - - - - News agency activities
nslidvadlddruyanauazvasldluaiatou uashanssunisdadion 1,094 100.0 414 28.6 138 147 _ 15 _ - _ 0.1 _ . Renting and leasing of personal and household goods and
fnuansnmeuns siamd uazmsuansdu q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmﬂLﬁamiﬂuwmmmazmﬁm 3 100.0 B 3.0 20.2 73.9 B . B . B 3.0 B . Renting and leasing of recreational and sports goods
mslidetuiindouaznin 30 100.0 B . B . B 100.0 B . B . B . Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁf‘iauﬁu 9 1,919 100.0 428 292 14.0 14.0 R R R R R R R R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns Insvied wagnisuansdy 1 100.0 230 77.0 B . B . B . B . B . Activities of casting agencies and bureaus
fanssufaus anuduiie uasiunuinig 2,587 100.0 27.2 24.4 42.0 1.0 0.3 2.0 2.1 0.1 - - 0.9 - Arts, entertainment and recreation activities
AanssumsadsassArauzuaznuiuiic 1,234 100.0 12.8 20.8 504 B . 0.2 3.0 B . B 19 B Creative, arts and entertainment activities
medifunufefuasiuneanuazmn fumsfim 563 100.0 16.5 13.8 60.0 4.1 . 5.8 B B B B B B Operation of sports facilities
Aanssualuasiun 111 100.0 528 aa.1 20 R R R R 1.1 R R R R Activities of sports clubs
Aanssudu q fumsfim 134 100.0 B 57.2 429 ) B . B . B . B ) Other sports activities
ﬁanﬁumumgn uazduusa 163 100.0 26.5 25.1 24.9 - 1.2 10.5 10.5 1.2 - - - - Activities of amusement parks and theme parks

Aunssuduauufisasnstununmsdu q Sdlddausaavliluiisy 382 100.0 92.1 49 0.8 0.8 14 Other amusement and recreation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

Fwuaaulszneums
ALY/ MYUoUgnAMNTTY fienusenuIe/Mesugetu

YUAVDIANUUTTNOUNS Total number of establishments

Sovaziiged

U

The increase percentage

Division/Class of industry

Size of establishment

(Fruaurininy) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
migenvadlddiuynana uazvadldluaiaiFou uasfanssumsuins 18,678 100.0 80.4 10.4 7.0 R B 0.1 B 14 B R 0.7 ) Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
msdeuaiadddidnvsetindluniaFeu 517 100.0 98.4 _ R 16 R R R R R R R . Repair of consumer electronics
mi-u‘aum?au’lﬂ'ﬂw%SauuaquﬂizﬁﬁﬂMi"UﬁﬂuLLa:adu 560 100.0 49.3 _ 5.1 _ R R R 45.6 R R R . Repair of household appliances and home and garden equipment
mMstousontuazaiammls 80 100.0 97.1 R 29 R R R R R R R R , Repair of footwear and leather goods
mM3geninesliaes uazvewmnusatu a2 100.0 520 48.0 - - - - - - - - - R Repair of furniture and home furnishings
msdosmadddyanauazveddlunsadeudu q 529 100.0 97.8 20 03 . . . . . . . . . Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (eniufanssusunsing) 12,109 100.0 96.7 0.8 13 R R 0.2 R R R R 11 - Personal services for wellness (except sport activities)
MIUINIINTA wazdnuis 3,362 100.0 34.4 333 323 . B , . , . . . . Washing and (dry-) cleaning of textile and fur products
Aanssuuinisduynnady q Fedlddauszannliluiidu 1,479 100.0 50.9 47.0 21 . . . . . . . . . Other personal service activities n.e.c.
wnvasanUlIENaUNS 188,854 100.0 523 31.2 10.3 4.6 0.3 0.5 0.2 0.2 - - 0.5 - Size of establishment
1-150u 183,498 100.0 52.5 31.4 10.1 4.5 0.3 0.4 0.2 0.2 - - 0.5 - 1 - 15 persons
16-25 AU 2,538 100.0 50.3 25.6 15.2 6.8 0.6 1.0 - - 0.2 - 0.3 - 16 - 25 persons
26 -30 A 639 100.0 30.2 316 12.7 7.7 - 10.6 - 5.3 - - 1.9 - 26 - 30 persons
31-50Au 954 100.0 475 28.1 17.0 2.9 2.7 12 - 0.5 - 0.1 - - 31 - 50 persons
51-200 Au 1,047 100.0 53.5 19.3 21.2 2.6 - 0.9 - 1.9 - - 0.6 - 51 -200 persons
wnndn 200 Ay 177 100.0 285 29.6 17.4 11.4 3.9 53 2.0 1.4 - - 0.6 - More than 200 persons

e : - lififoya viedeyaniidniu 0 viedeyalidwaudniios
Note  :- Nil or zero or negligible amount
tn + dsasgemnenelasing we. 2568 dinauaiiuiend nsensnAivaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2

FuuEaUUIINEUNS

mnagey/Myjdosgnamng sy

YUIAVBIFNUUTENBUNS

fienusenuIe/Mesugetu

Total number of establishments

Sovaiigaiu

The increase percentage

Division/Class of industry

Size of establishment

(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100
Number %
losuna 2 805,071 100.0 40.4 30.5 19.2 4.1 3.1 0.7 0.8 0.6 0.1 0.2 0.3 Quarter 2
msvgUdn 449,614 100.0 443 29.3 19.4 2.6 29 0.2 0.1 0.5 0.1 0.2 03 Retail trade

2719 IATesd w%amquﬂuﬁuﬁwﬁn 225,117 100.0 42.1 32.6 22.2 - 31 - - - - - - Non-specialized stores with food, beverages or tobacco
predominating

ﬁuﬁﬁ‘iﬁﬂﬂﬁu 9 39,421 100.0 26.7 40.6 322 0.2 - 0.3 - - - - - Other non-specialized stores

I 20,943 100.0 30.1 16.1 13.7 26.8 6.7 - - 6.7 - - - Food in specialized stores

B 4,628 100.0 61.4 8.6 15.4 14.6 - - - - - - - Beverages in specialized stores

nansfuriegu 37 100.0 59.9 40.1 R R R R R R R R R Products in specialized stores

AaiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 13,584 100.0 61.8 16.1 93 6.1 58 0.2 - 0.3 - 0.4 0.1 Computers, peripheral units, software and telecommunications
equipment in specialized stores

qUﬂiEﬁmWLLamﬁm 1,421 100.0 52.9 26.4 18.6 - 1.3 - - - - - 0.9 Audio and video equipment in specialized stores

dwne 2,714 100.0 52.5 25.3 157 0.4 3.0 0.1 - - - - 3.0 Textiles in specialized stores

wiodlany & uaznszan 20,316 100.0 50.1 30.5 13.9 3.0 0.9 0.1 0.1 - - 1.7 - Hardware, paints and glass in specialized stores

WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 862 100.0 496 253 9.6 15.5 R R R R R R R Carpets, rugs, wall and floor coverings in specialized stores

wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 19,030 100.0 56.4 21.9 126 27 3.6 0.5 1.3 - - - 1.2 Electrical household appliances, furniture, lighting equipment and

Tunsieu other household articles in specialized stores

wilsde wilsdofius Lhaxlﬂ%u%u 6,547 100.0 63.4 17.9 133 1.0 0.5 0.5 3.3 - - - - Books, newspapers and stationary in specialized stores

Hothuiniios uaznm 141 100.0 26.0 R 36.1 R 36.1 18 R R R R R Music and video recordings in specialized stores

m%"aqﬁm 3,295 100.0 50.8 28.7 13.8 6.7 - - - - - - - Sporting equipment in specialized stores

U LAZTDIEY 879 100.0 41.6 56.3 21 - - - - - - - - Games and toys in specialized stores

auﬁ’wﬁluq suTausssy waztunuims 4,890 100.0 325 20.8 31.1 51 10.2 0.2 - - - - - Other cultural and recreation goods in specialized stores

ot souih uauedounile 24,011 100.0 54.9 293 6.9 23 2.2 - - 22 - 22 - Clothing, footwear and leather articles in specialized stores

Audandunssy waznviae nlewvou wazaesseiiulay 19,898 100.0 58.4 19.6 16.0 0.1 0.1 - - - 2.9 - 2.9 Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores

uilmisy q 33,091 100.0 44.9 26.0 16.5 4.1 41 1.6 0.3 1.4 - - 1.3 Other new goods in specialized stores

Auldua 2,755 100.0 55.7 17.1 16.7 53 - 53 - - - - - Second-hand goods

msvelantaenssudsdudn malusudd Tnsiad g s 5350 100.0 64.1 17.9 18 9.0 73 , . , . , . Via mail order houses or via internet

warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 684 100.0 62.4 231 12.0 - 25 - - - - - - Other not in stores, stalls or markets (direct sales)
s 22,353 100.0 45.6 32.8 6.0 6.8 71 1.2 - 0.3 - - 0.2 Accomodation

inususeozdu 18,384 100.0 411 39.4 1.0 77 87 14 - 0.4 - B 0.3 Short term accommodation

muﬁ%ﬂﬁwﬁmﬁu foomsane uazit %ﬁ fnuuuindeuil 31 100.0 96.8 32 - - - - - - - - - Camping grounds, recreational vehicle parks and trailer parks

vnusuUszamay 9 3,938 100.0 66.4 22 29.1 24 - B - B - B - Other accommodation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

FunuanuUEneuNs
mnages/mygesgnamngN %mquﬂamm/m%;ﬁ?ﬂu %agax'ﬁﬁgéﬁu Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The increase percentage Size of establishment
(FMWIUAUNNLY) reporting the increase of turnover (Number of person engaged)
1w Sovay
<5 6 - 10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91 - 100 > 100
Number %
MIUIMIDIMTUAZLADIAN 214,365 100.0 25.1 38.9 21.6 7.9 4.4 0.1 0.8 0.8 - - 0.3 - Food and beverage service
A5UINIT0MIS 169,425 100.0 19.5 428 24.8 6.9 5.6 - - - - - 0.4 - Restaurants and mobile food service
msvimsdndemenaauil 1,242 100.0 417 24.5 223 0.4 18 1.9 36 - - 0.2 36 - Event catering
msuimsemsUssaniau 9 206 100.0 69.4 26.0 22 24 - - - - - - - - Other food service
msuinstaiesdiy 43,493 100.0 46.2 24.4 93 12.0 - 03 39 39 - - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mstufindesasuude 3,838 100.0 64.6 143 6.7 4.6 5.0 24 0.6 0.4 0.3 01 10 _ Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszateides wazianssudingn sound recording, programming and broadcasting and news
agency activities
mMsnannweUAS Iaviey uazsrensinsvied 1,768 100.0 731 114 33 22 9.0 . . 06 0.4 . . . Video and television programme production
Aanssuaevds msnananeuns Iavad uazsrensinavied 188 100.0 69.7 59 6.0 . 184 . . . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 61 100.0 142 115 726 16 . . . . . . . . Motion picture, video and television programme distribution
Msmenmeuns 162 100.0 52.0 13.1 8.5 3.8 - 4.9 139 3.8 - - - - Motion picture projection
matuiindosasuuouazmstafuid e viemounsnuss 227 100.0 441 29.7 171 . . B . B . 0.9 8.3 . Sound recording and music publishing
M300NINMANITINYNIEABLFL 1,249 100.0 62.9 15.6 70 6.8 R 6.8 R - 0.2 - 0.7 - Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 91 100.0 320 40.6 4.0 235 R - R - R - R - Television programming and broadcasting
Aanssudningn 93 100.0 531 79 1.6 249 - - - - - - 12.5 - News agency activities
nslidvadlddruyanauazvasldluaiatou uashanssunisdadion 4,259 100.0 36.0 23.1 26.6 6.4 0.7 6.3 0.1 _ - 0.8 - _ Renting and leasing of personal and household goods and
fnuansnmeuns siamd uazmsuansdu q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 230 100.0 38.2 36.9 236 14 . B . B . B . B Renting and leasing of recreational and sports goods
mslidetuiindouaznin 158 100.0 80.9 B . B 191 B . B . B . B Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 3,660 100.0 33.0 228 294 73 R 73 0.1 R R R R R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns Insvied wagnisuansdy 211 100.0 530 314 . B . B . B . 157 . B Activities of casting agencies and bureaus
fanssufaus anuduiie uasiunuinig 9,495 100.0 40.6 21.5 205 2.7 4.0 3.5 2.9 3.5 0.1 0.3 0.5 - Arts, entertainment and recreation activities
AanssumsadsassArauzuaznuiuiic 4,357 100.0 24.4 279 226 3.9 6.4 73 6.3 .01 0.6 0.6 . Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 627 100.0 424 38.2 191 0.3 B B B B B B B R Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 1,554 100.0 535 23.0 202 05 21 07 B B B B B R Operation of sports facilities
Aanssualuasiun 193 100.0 395 43.1 4.8 - 12.7 - - - - - - - Activities of sports clubs
Aanssudu 9 funsivn a14 100.0 36.3 19.5 271 13.5 15 21 - - - - - - Other sports activities
ﬁaﬂﬁumumgn uazduusa 277 100.0 37.9 220 216 6.2 6.2 - - - - - 6.2 - Activities of amusement parks and theme parks

Anssuduautufisasnstununmsdu q Sdlddausaavliluiisy 2,073 100.0 65.8 0.2 170 0.2 0.8 B . 16.1 . B . B Other amusement and recreation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

SrusuanUszneuns
mnagey/Myjdosgnamng sy ‘jﬁmmﬂamm/mgﬁﬁ:ﬁu %aﬂaxﬁﬁg%u Division/Class of industry
UNAVBIANUYTTNOUMS Total number of establishments The increase percentage Size of establishment
(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
migenvadlddiuynana uazvadldluaiaiFou uasfanssumsuins 101,146 100.0 538 193 16.0 22 R 39 3.8 0.5 0.3 0.3 R ; Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
mswoueiedddidnmsetindluaiaiou 3,079 100.0 66.2 17.1 0.3 8.2 . . . . 8.2 . . . Repair of consumer electronics
msveuirdediluniaFounasgunsaidmiuiunazaiu 3784 100.0 60.0 20.7 72 B . . 0.5 . . 6.8 0.5 . Repair of household appliances and home and garden equipment
mMstousontuazaiammls 106 100.0 763 237 R R R R R R R R R R Repair of footwear and leather goods
nMsgeueslieed uazvomnuastinu 186 100.0 50.0 39.1 10.9 - - - - - - - - - Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 5591 100.0 276 36.2 18.1 91 , . , 91 , . , , Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (snviuRanssusunsiug) 56,293 100.0 57.6 145 14.1 0.1 R 6.9 6.9 R R R R R Personal services for wellness (except sport activities)
M5USMIINTn wazdnuvia 24,111 100.0 59.1 182 227 R R R R R R R R R Washing and (dry-) cleaning of textile and fur products
Aanssuuinisduynnady q Fedlddauszannliluiidu 7,995 100.0 195 444 183 174 , 0.4 , , , , , , Other personal service activities n.e.c.
wnvasanUlIENaUNS 805,071 100.0 40.4 30.5 19.2 4.1 31 0.7 0.8 0.6 0.1 0.2 0.3 - Size of establishment
1-150u 791,705 100.0 40.2 30.6 19.3 4.1 3.1 0.7 0.8 0.6 0.1 0.2 0.3 - 1 - 15 persons
16-25 AU 6,634 100.0 51.8 23.9 20.7 1.8 0.4 0.5 0.3 0.1 0.3 0.1 0.1 - 16 - 25 persons
26-30 AU 1,546 100.0 53.1 29.8 104 1.1 0.7 2.9 12 - 0.4 0.2 0.3 - 26 - 30 persons
31-50 AU 2,608 100.0 58.5 26.3 8.9 2.1 1.0 0.4 0.2 0.4 - 0.2 2.0 - 31 - 50 persons
51-200 Au 2,189 100.0 59.6 22.7 6.5 4.9 1.7 0.5 - 3.4 0.3 0.1 0.4 - 51 -200 persons
1NN 200 AU 389 100.0 65.4 18.2 11.9 24 R 0.9 03 R R R 10 R More than 200 persons
o : - Liifoya wiedeyaiiiianiu o wiedeyaiisudntes
Note  :- Nil or zero or negligible amount
tn + dsasgemnenelasing we. 2568 dinauaiiuiend nsensnAivaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3

Fnuanulszneuns
mnagey/Myjdosgnamng sy ﬁﬁmmﬂamm/mguﬁﬁu i"aaaxﬁgwfuvu Division/Class of industry
UNAVBIANUYTINOUMS Total number of establishments The increase percentage Size of establishment
(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
losuna 3 801,936 100.0 50.3 28.5 121 55 0.6 1.5 0.5 0.2 0.6 0.1 0.2 - Quarter 3
msvgUdn 448,214 100.0 52.3 27.6 14.8 3.2 0.6 0.4 0.4 0.2 0.1 0.2 03 - Retail trade
2719 IATesd w%amquﬂuﬁuﬁwﬁn 219,274 100.0 53.1 33.2 13.2 0.4 - - - - - 0.2 - - Non-specialized stores with food, beverages or tobacco
predominating
Audiiludu 9 41,886 100.0 53.8 15.8 22.7 76 - - - - - - - - Other non-specialized stores
I 17,932 100.0 51.6 24.2 15.7 8.5 - - - - - - - - Food in specialized stores
B 2,639 100.0 58.2 13.5 28.3 0.1 - - - - - - - - Beverages in specialized stores
nansfuriegu 90 100.0 68.8 1.9 29.4 - - - - - - - - - Products in specialized stores
AaiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 14,129 100.0 56.0 14.2 17.0 6.1 0.4 28 0.1 - - - 3.3 - Computers, peripheral units, software and telecommunications
equipment in specialized stores
qUﬂiEﬁmWLLamﬁm 1,057 100.0 373 38.8 126 - 11.3 - - - - - - - Audio and video equipment in specialized stores
Fwe 3,642 100.0 53.1 326 11.6 24 - - - - - - 0.3 - Textiles in specialized stores
wiodlany & uaznszan 21,918 100.0 58.4 18.7 13.7 29 1.6 2.9 1.6 0.2 - - - - Hardware, paints and glass in specialized stores
WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 713 100.0 59.6 29.4 10.2 0.8 R R R R R R R R Carpets, rugs, wall and floor coverings in specialized stores
wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 18,269 100.0 60.7 19.9 126 3.4 0.1 0.3 03 1.2 1.2 - 03 - Electrical household appliances, furniture, lighting equipment and
Tunsieu other household articles in specialized stores
wilsde wilsdofius Lhaxlﬂ%u%u 5,213 100.0 479 19.2 13.1 9.3 53 a5 - 0.1 - 0.6 - - Books, newspapers and stationary in specialized stores
Hothuiniios uaznm 62 100.0 55.4 a4.6 R R R R R R R R R R Music and video recordings in specialized stores
m%"aqﬁm 4,081 100.0 65.5 23.4 56 - - - 0.1 - 54 - - - Sporting equipment in specialized stores
U LAZTDIEY 1,467 100.0 73.6 2.6 15.9 - - - - - - 7.9 - - Games and toys in specialized stores
auﬁ’wﬁluq FuInusTIN astunuins 6,209 100.0 45.7 175 24.4 12.3 - - - - 0.1 - - - Other cultural and recreation goods in specialized stores
ot souih uauedounile 20,319 100.0 44.0 265 13.4 8.3 2.6 - - 26 - - 2.6 - Clothing, footwear and leather articles in specialized stores
Audandunssy waznviae nlewvou wazaesseiiulay 23,848 100.0 46.9 268 17.8 8.0 0.4 - 0.1 - - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
uilmisy q 36,412 100.0 42.0 30.4 14.9 4.0 26 12 24 0.1 - 12 12 - Other new goods in specialized stores
Auldua 3,263 100.0 58.0 32.0 1.0 45 45 - - - - - - - Second-hand goods
n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insitend ?mq Tnséwi 4,873 100.0 553 173 18.0 0.4 1.0 - 8.0 - - - - - Via mail order houses or via internet
warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 920 100.0 69.9 226 - - 75 - - - - - - - Other not in stores, stalls or markets (direct sales)
s 20,388 100.0 46.7 22.2 18.8 9.0 0.1 0.3 - 2.8 - 0.1 - - Accomodation
ifnussszordu 15,269 100.0 45.1 25.2 17.1 11.9 0.1 0.4 - - - 0.1 - - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsane uazit %ﬁ fnuuuindeuil 50 100.0 475 - - 14.5 - 6.9 - 2.0 - 14.5 14.5 - Camping grounds, recreational vehicle parks and trailer parks

Finusuuszandu 9 5,068 100.0 51.4 13.4 24.1 - - - - 11.1 - - - - Other accommodation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

FunuanuUEneuNs
mnages/mygesgnamngN %mquﬂamm/m%;ﬁ?ﬂu %agax'ﬁﬁgéﬁu Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The increase percentage Size of establishment
(FMWIUAUNNLY) reporting the increase of turnover (Number of person engaged)
1w Sovay
<5 6 - 10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91 - 100 > 100
Number %
MIUIMIDIMTUAZLADIAN 207,962 100.0 40.3 36.8 6.8 10.2 0.1 4.9 0.8 - 0.1 - - - Food and beverage service
NIUINITMT 170,059 100.0 40.0 36.6 59 113 0.1 6.0 - - 0.1 - - - Restaurants and mobile food service
miﬁmﬁmgﬂauanamuﬁ 858 100.0 46.3 21.7 183 4.1 16 28 - - - - 52 - Event catering
msuimsemsUssaniau 9 315 100.0 48.9 53 293 15.0 - - 1.4 - - - - - Other food service
msvimsieiesiy 36,731 100.0 417 38.4 10.4 4.9 - - 4.6 - - - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mstufindesasuude 4,184 100.0 69.8 100 73 9.7 0.5 23 0.3 01 0.1 01 R _ Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszateides wazianssudingn sound recording, programming and broadcasting and news
agency activities
mMsnannweUAS Iaviey uazsrensinsvied 1,812 100.0 69.4 111 22 16.8 . 04 . . . . . . Video and television programme production
Aanssuaevds msnananeuns Iavad uazsrensinavied 204 100.0 44.0 397 136 08 19 . . . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 108 100.0 55.6 435 . . . 0.9 . . . . . . Motion picture, video and television programme distribution
Msmenmeuns 97 100.0 53.6 3.5 6.3 14.2 4.1 - 14.2 4.1 - - - - Motion picture projection
matuiindosasuuouazmstafuid e viemounsnuss 165 100.0 69.9 2.6 43 . . B . B . 12 . . Sound recording and music publishing
M300NINMANITINYNIEABLFL 1,536 100.0 77.4 0.2 112 56 R 56 R - 0.1 - R - Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 36 100.0 90.0 10.0 R R R - R - R - R - Television programming and broadcasting
Aanssudningn 136 100.0 61.8 15 283 - 8.5 - - - - - - - News agency activities
nslidvadlddruyanauazvasldluaiatou uashanssunisdadion 3,000 100.0 89.3 4.9 32 _ . 07 10 0.8 - _ - _ Renting and leasing of personal and household goods and
fnuansnmeuns siamd uazmsuansdu q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 220 100.0 50.6 2.7 134 B . B . 13 . B . B Renting and leasing of recreational and sports goods
mslidetuiindouaznin 190 100.0 68.1 16.0 . B . B 16.0 B . B . B Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 2,357 100.0 96.4 1.2 1.4 R R 0.9 R R R R R R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns Insvied wagnisuansdy 934 100.0 713 141 14.6 B . B . B . B . B Activities of casting agencies and bureaus
fanssufaus anuduiie uasiunuinig 9,906 100.0 59.2 173 13.6 3.5 1.3 0.1 1.4 0.2 0.1 0.1 3.3 - Arts, entertainment and recreation activities
AanssumsadsassArauzuaznuiuiic 3853 100.0 36.0 232 24.4 8.1 B . 11 . B . 73 . Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 1,343 100.0 637 18.4 18.0 . B B B B B B B R Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 2507 100.0 87.4 4.9 36 . 05 0.2 15 B 05 B 15 R Operation of sports facilities
Aanssualuasiun 253 100.0 50.7 11.5 4.7 9.7 19.4 - - 1.9 - - 22 - Activities of sports clubs
Aonssuu q drumsin 386 100.0 358 16.8 155 - 14.6 0.6 14.6 - - 22 - - Other sports activities
ﬁaﬂﬁumumgn uazduusa 132 100.0 85.8 9.4 - 33 - - - 15 - - - - Activities of amusement parks and theme parks

Anssuduautufisasnstununmsdu q Sdlddausaavliluiisy 1,433 100.0 73.7 241 0.5 0.4 0.5 0.1 0.1 0.5 . B . B Other amusement and recreation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

SrusuanUszneuns
mnagey/Myjdosgnamng sy ‘jﬁmmﬂamm/mgﬁﬁ:ﬁu %aﬂaxﬁﬁg%u Division/Class of industry
wnavesEnuUIzNeUNIs Total number of establishments The increase percentage Size of establishment
(Fruaurininy) reporting the increase of turnover (Number of person engaged)
1w Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
migenvadlddiuynana uazvadldluaiaiFou uasfanssumsuins 108,281 100.0 59.4 19.8 9.9 5.6 13 0.2 0.2 B 36 B R ; Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
mswoueiedddidnmsetindluaiaiou 3,333 100.0 61.5 76 7.9 0.3 76 76 76 . . . . . Repair of consumer electronics
msveuirdediluniaFounasgunsaidmiuiunazaiu 3,785 100.0 443 27.9 21.0 6.8 . . . . . . . . Repair of household appliances and home and garden equipment
mMstousontuazaiammls 128 100.0 60.6 19.7 R 19.7 R R R R R R R R Repair of footwear and leather goods
nMsgeueslieed uazvomnuastinu 142 100.0 37.0 326 0.7 298 - - - - - - - - Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 6111 100.0 418 24.9 16.6 B 167 . , . , . , , Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (eniufanssusunsing) 67,982 100.0 704 1.9 6.2 5.7 0.2 R R R 57 R R R Personal services for wellness (except sport activities)
M5USMIINTn wazdnuvia 20,842 100.0 372 36.5 20.9 5.4 R R R R R R R R Washing and (dry-) cleaning of textile and fur products
Aanssuuinisduynnady q Fedlddauszannliluiidu 5958 100.0 385 483 1.0 122 . . . . . . . . Other personal service activities n.e.c.
wnvasanUlIENaUNS 801,936 100.0 50.3 28.5 12.1 55 0.6 1.5 0.5 0.2 0.6 0.1 0.2 - Size of establishment
1-150u 789,009 100.0 50.2 285 12.1 55 0.6 1.6 0.5 0.2 0.6 0.1 0.2 - 1 - 15 persons
16-25 AU 6,440 100.0 47.8 30.5 13.9 25 1.1 1.5 0.4 0.2 2.1 - 0.3 - 16 - 25 persons
26-30 AU 1,373 100.0 64.4 19.6 11.2 2.0 1.2 0.1 11 0.3 - - 0.1 - 26 - 30 persons
31-50 AU 2,425 100.0 51.7 275 13.9 4.9 0.6 0.8 - 0.3 - 0.2 0.2 - 31 - 50 persons
51-200 Au 2,242 100.0 716 16.0 6.2 3.1 0.5 0.3 1.1 0.5 - 0.5 - - 51 -200 persons
1NN 200 AU 447 100.0 60.4 18.4 9.4 a4 24 0.4 R R R 0.8 R R More than 200 persons
o : - Liifoya wiedeyaiiiianiu o wiedeyaiisudntes
Note  :- Nil or zero or negligible amount
tn + dsasgemnenelasing we. 2568 dinauaiiuiend nsensnAivaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4

Fnuanulszneuns
mnagey/Myjdosgnamng sy ﬁﬁmmﬂamm/mguﬁﬁu i"aaaxﬁgwfuvu Division/Class of industry
UNAVBIANUYTINOUMS Total number of establishments The increase percentage Size of establishment
(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
losuna 4 982,916 100.0 45.1 27.1 16.7 55 21 1.2 0.8 0.3 0.3 0.2 0.8 - Quarter 4
msvgUdn 573,781 100.0 54.0 21.6 14.0 5.1 2.3 14 0.8 0.1 0.2 0.1 0.4 - Retail trade
2719 IATesd w%amquﬂuﬁuﬁwﬁn 284,161 100.0 60.9 20.8 13.0 2.8 2.5 - - - - - - - Non-specialized stores with food, beverages or tobacco
predominating
Audiiludu 9 67,204 100.0 42.8 19.4 14.7 9.3 - 9.2 4.6 - - - - - Other non-specialized stores
813 27,110 100.0 39.6 17.0 16.7 16.3 5.1 - - - - - 53 - Food in specialized stores
B 4,748 100.0 31.4 37.6 9.6 14.4 71 - - - - - - - Beverages in specialized stores
nansfuriegu 91 100.0 50.2 30.9 14.5 a4 _ - - - - - - R Products in specialized stores
AaiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 15,074 100.0 54.8 16.3 13.6 6.8 3.2 2.6 0.2 2.6 - - - - Computers, peripheral units, software and telecommunications
equipment in specialized stores
qUﬂiEﬁmWLLamﬁm 1,497 100.0 44.6 20.2 16.8 16.9 - 0.9 0.7 - - - - - Audio and video equipment in specialized stores
dwne 3,934 100.0 38.8 26.4 19.3 4.5 a7 2.1 0.1 - 43 - - - Textiles in specialized stores
wiodlany & uaznszan 23,923 100.0 53.4 30.2 11.1 3.6 0.6 - - - 1.1 - - - Hardware, paints and glass in specialized stores
WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 994 100.0 63.8 21.0 8.4 6.7 R R R R R R R - Carpets, rugs, wall and floor coverings in specialized stores
wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 21,270 100.0 535 23.6 15.2 39 0.2 0.2 0.1 - 1.0 - 23 - Electrical household appliances, furniture, lighting equipment and
Tunsieu other household articles in specialized stores
wilsde wilsdofius Lhaxlﬂ%u%u 4,737 100.0 479 238 226 1.1 a4 - - - - 0.2 0.1 - Books, newspapers and stationary in specialized stores
Hothuiniios uaznm 68 100.0 91.0 24 - 37 2.9 - - - - - - - Music and video recordings in specialized stores
wiosiin 4,292 100.0 47.9 17.5 23.0 5.7 0.1 0.5 - 0.1 - 52 - - Sporting equipment in specialized stores
U LAZTDIEY 2,045 100.0 53.0 18.0 12.0 5.7 - 5.7 - - - - 57 - Games and toys in specialized stores
auﬁ’wﬁluq suTausssy waztunuims 8,270 100.0 43.6 12.9 19.1 15.3 - 3.0 0.1 - 30 3.0 - - Other cultural and recreation goods in specialized stores
ot souih uauedounile 26,485 100.0 52.1 29.1 14.5 0.2 - 2.0 2.0 - - - - - Clothing, footwear and leather articles in specialized stores
Audandunssy waznviae nlewvou wazaesseiiulay 25,921 100.0 52.9 18.2 12.7 7.2 6.8 - 23 - - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlmidu 9 41,501 100.0 44.1 254 175 6.7 4.2 1.0 1.0 - - - - - Other new goods in specialized stores
Auldua 3,408 100.0 38.1 31.9 17.2 8.5 - 43 - - - - - - Second-hand goods
n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insitend ?mq Tnséwi 6,132 100.0 58.1 276 78 0.1 0.1 - - - - - 6.3 - Via mail order houses or via internet
warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 915 100.0 513 243 16.8 76 - - - - - - - - Other not in stores, stalls or markets (direct sales)
s 38,095 100.0 37.5 19.8 19.6 1.1 0.3 4.0 4.1 49 4.1 1.0 3.7 - Accomodation
ﬁﬁmﬁuswzﬁyu 33,647 100.0 34.5 19.7 20.0 1.2 0.3 4.5 4.3 5.6 4.6 1.2 4.1 - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsane uazit %ﬁ fnuuuindeuil 66 100.0 141 38.5 - 252 - 11.1 - - - - 11.1 - Camping grounds, recreational vehicle parks and trailer parks

vnusuUszamay 9 4,383 100.0 60.9 20.0 16.8 - 0.1 - 21 - B - B - Other accommodation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

MNAYoY/MyjgaugmamMNT T

YUIAVBIFNUYTENBUNS

Fruudaulszneums
fieNusenuIe/Mesugety

Total number of establishments

Fovaziigaiu

The increase percentage

Division/Class of industry

Size of establishment

(FMWIUAUNNLY) reporting the increase of turnover (Number of person engaged)
1w Sovay
<5 6 - 10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91 - 100 > 100
Number %
MIUIMIDIMTUAZLADIAN 228,391 100.0 26.3 40.3 232 9.3 0.1 0.1 - - - - 0.8 - Food and beverage service
A5UINIT0MIS 190,437 100.0 25.0 4a2.2 226 10.1 0.1 0.1 - - - - - - Restaurants and mobile food service
msu%mﬁme‘;muanamuﬁ 1,768 100.0 238 234 26.0 43 32 0.6 27 2.7 1.3 4.5 7.5 - Event catering
msuimsemsUssaniau 9 262 100.0 61.2 227 16.1 - - - - - - - - - Other food service
msuinstaiesdiy 35,923 100.0 33.1 31.1 259 52 - - - - - - 4.7 - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mstufindesasuude 4323 100.0 64.4 16.0 8.9 3.0 17 0.6 0.7 20 22 R 0.6 R Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszateides wazianssudingn sound recording, programming and broadcasting and news
agency activities
mMsnannweUAS Iaviey uazsrensinsvied 1,989 100.0 85.0 123 0.2 18 0.4 . . . . . 0.4 . Video and television programme production
Aanssuaevds msnananeuns Iavad uazsrensinavied 317 100.0 44.0 410 51 . 0.7 . 9.2 . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 106 100.0 14.8 434 418 . . . . . . . . . Motion picture, video and television programme distribution
Msmenmeuns 213 100.0 41.0 14.1 6.5 1.9 23.5 10.2 - - 2.9 - - - Motion picture projection
matuiindosasuuouazmstafuid e viemounsnuss 180 100.0 516 133 21.9 . . 29 B . B . 104 . Sound recording and music publishing
M300NINMANITINYNIEABLFL 1,369 100.0 146.6 14.7 18.8 6.2 1.0 R - 6.2 6.0 R - R Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 63 100.0 89.0 53 57 R R R - R - R - R Television programming and broadcasting
Aanssudningn 85 100.0 73.4 17.9 43 a3 - - - - - - - - News agency activities
nslidvadlddruyanauazvasldluaiatou uashanssunisdadion 4,972 100.0 177 39.9 181 13 0.5 10 5.4 - _ 54 108 Renting and leasing of personal and household goods and
fnuansnmeuns siamd uazmsuansdu q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 311 100.0 514 178 a4 9.0 15 16.0 B . B . B . Renting and leasing of recreational and sports goods
mslidetuiindouaznin 157 100.0 80.8 . 190 . B . B . B . B . Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 4,220 100.0 93 452 195 R 0.5 R 6.0 R R 6.4 12.7 R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns Insvied wagnisuansdy 284 100.0 70.3 6.1 120 116 B . B . B . B . Activities of casting agencies and bureaus
fanssufaus anuduiie uasiunuinig 14,879 100.0 38.1 23.1 20.3 3.5 3.2 2.6 0.1 2.0 1.1 2.0 3.9 Arts, entertainment and recreation activities
AanssumsadsassArauzuaznuiuiic 6,582 100.0 30.1 15.1 200 43 6.2 55 03 a4 12 4.2 8.7 B Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 1,097 100.0 44.7 218 226 10.9 . B B B B B B B Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 3,657 100.0 a4.4 34.9 183 07 05 0.2 B B 0.9 0.1 B B Operation of sports facilities
Aanssualuasiun 263 100.0 47.4 231 4.7 14.1 - 93 - - - 15 - - Activities of sports clubs
Aonssuu q drumsin 561 100.0 56.6 9.5 103 0.6 10.0 - - 15 10.0 - 14 - Other sports activities
ﬁaﬂﬁumumgn uazduusa 197 100.0 27.0 45.6 10.9 15.5 - - - - - 1.0 - - Activities of amusement parks and theme parks
Anssuduautufisasnstununmsdu q Sdlddausaavliluiisy 2522 100.0 427 28.5 277 10 B 0.2 B . B . B ) Other amusement and recreation
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TABLE 2 PERCECTAGE OF ESTABLISHMENTS REPORTING THE INCREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE INCREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

FuuEaUUIINEUNS

mnagey/Myjdosgnamng sy

YUIAVBIFNUUTENBUNT

fienusenuIe/Mesugetu

Total number of establishments

Sovaziiged

U

The increase percentage

Division/Class of industry

Size of establishment

(FUAW) reporting the increase of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %

migenvadlddiuynana uazvadldluaiaiFou uasfanssumsuins 118,475 100.0 422 313 16.2 24 5.0 15 0.6 B R B 0.8 ; Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
mswoueiedddidnmsetindluaiaiou 3,327 100.0 61.6 15.3 8.0 76 B . . . . . 76 . Repair of consumer electronics
msveuirdediluniaFounasgunsaidmiuiunazaiu 3778 100.0 30.0 36.0 338 0.2 B . . . . . . . Repair of household appliances and home and garden equipment
mMstousontuazaiammls 235 100.0 66.8 R 24 R R R R R R R 10.7 , Repair of footwear and leather goods
nMsgeueslieed uazvomnuastinu 245 100.0 485 16.6 16.6 83 1.9 - - 83 - - - - Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 8,143 100.0 43.9 25.0 187 R 124 R R R R R R , Repair of other personal and household goods
ﬁaﬂiiuU“‘inmﬁma%ma%waq‘umwimma (sniiufanssUAMUMTAINN) 72,764 100.0 44.7 33.0 165 0.5 5.3 R R R R R R , Personal services for wellness (except sport activities)
ASUSMSENIA wazdnusis 19,903 100.0 446 27.6 5.9 10.9 55 54 R R R R 0.1 , Washing and (dry-) cleaning of textile and fur products
Aanssuuinisduynnady q Fedlddauszannliluiidu 10,080 100.0 153 354 28.6 . 01 6.9 6.9 . . . 6.9 . Other personal service activities n.e.c.

YUIAVBIENUUTENBUNIS 982,916 100.0 45.1 271 16.7 55 21 1.2 0.8 0.3 0.3 0.2 0.8 - Size of establishment

1-150u 965,680 100.0 45.0 27.2 16.8 5.6 2.0 1.2 0.8 03 0.3 0.1 0.8 - 1-15 persons
16-25au 8,652 100.0 53.7 24.5 11.7 13 33 24 1.0 0.2 0.0 0.9 11 - 16 - 25 persons
26 -30 AU 1,804 100.0 50.5 25.2 16.3 2.0 15 0.9 - 03 0.3 03 2.7 - 26 - 30 persons
31-50 Ay 3,233 100.0 49.6 227 14.1 8.2 29 - 0.4 - - 1.6 0.6 - 31 - 50 persons
51-200 Au 2,994 100.0 54.1 29.7 9.7 28 1.4 0.5 0.9 0.5 - 0.2 0.4 - 51 -200 persons
wNAiY 200 AU 553 100.0 56.2 14.4 14.5 5.7 4.2 0.6 0.2 1.6 0.6 0.6 13 - More than 200 persons

o : - Liifoya wiedeyaiiiianiu o wiedeyaiisudntes

Note  :- Nil or zero or negligible amount

tn + dsasgemnenelasing we. 2568 dinauaiiuiend nsensnAivaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1

Fnuanulszneuns
mnAgey/Myjdosgnavng sy Fsenugenme/seduanas ovaziianas Division/Class of industry
UNAVBIANUYTTNOUMS Total number of establishments The decrease percentage Size of establishment
(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
lasuna 1 541,328 100.0 232 324 19.6 7.0 5.4 9.3 1.0 13 0.7 - 0.2 - Quarter 1
msveddEn 286,736 100.0 26.6 30.9 22.1 7.9 1.9 6.6 1.0 24 0.4 N 0.2 - Retail trade

213 LpReIR M%amgmﬂuﬁuﬁwﬁﬂ 115,628 100.0 313 325 243 6.0 - 6.0 - - - - - - Non-specialized stores with food, beverages or tobacco
predominating

udnialudu 38,001 100.0 17.5 49.6 16.3 8.3 0.1 0.1 - 8.1 - - - - Other non-specialized stores

I 11,758 100.0 35.7 37.7 24.8 1.0 0.8 - - 0.1 - - - - Food in specialized stores

\Posu 1,730 100.0 38.9 0.6 23 19.4 - 19.4 19.4 - - - - - Beverages in specialized stores

nansfuriegu 56 100.0 97.0 3.0 R R R R R R R R R R Products in specialized stores

AowiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 8,127 100.0 14.6 35.4 37.4 6.8 5.0 0.1 0.7 0.1 0.1 - - - Computers, peripheral units, software and telecommunications
equipment in specialized stores

qUﬂiEﬁmWLLamﬁm 631 100.0 38.1 21.1 23 19.3 - 19.3 - - - - - - Audio and video equipment in specialized stores

dwne 2,176 100.0 25.1 158 19.0 24.1 8.0 3.9 3.8 0.2 - - - - Textiles in specialized stores

wwioddany & uaznszan 17,933 100.0 222 29.8 223 6.2 38 6.5 0.1 76 15 - - - Hardware, paints and glass in specialized stores

WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 632 100.0 11.5 248 R 10.8 10.6 10.6 212 10.6 R R R R Carpets, rugs, wall and floor coverings in specialized stores

wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 14,936 100.0 275 34.5 17.4 8.7 0.7 7.4 3.4 0.6 - - - - Electrical household appliances, furniture, lighting equipment and

Tunsieu other household articles in specialized stores

wilsdle wilsdoRust uaziaToudou 3,985 100.0 5.8 30.3 36.4 73 5.1 5.1 5.1 - 5.1 - 0.1 - Books, newspapers and stationary in specialized stores

Hothuiniios uaznm 313 100.0 16.3 8.8 327 05 - 16.3 - 0.8 8.2 16.3 - - Music and video recordings in specialized stores

m%"aqﬁm 3,527 100.0 26.4 8.3 26.8 0.8 - 31.4 - 6.3 - - - - Sporting equipment in specialized stores

U LAZTDIEY 1,315 100.0 37.7 9.2 8.8 26.5 17.7 - - - - - - - Games and toys in specialized stores

auﬁ’wﬁluq suTausssy waztunuims 2,628 100.0 19.2 20.5 39.6 0.6 10.0 9.6 0.5 - - - - - Other cultural and recreation goods in specialized stores

Lé’aﬁﬂ s uazASowile 19,273 100.0 233 17.0 20.0 8.8 8.6 11.3 28 55 - - 28 - Clothing, footwear and leather articles in specialized stores

Audandunssy waznviae nlewvon wasaesseiiulay 8,936 100.0 34.6 14.8 15.4 14.4 0.7 135 - - 6.5 - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores

Fudilmidu q 27,271 100.0 25.2 224 19.1 11.9 18 14.4 1.8 3.2 0.2 - - - Other new goods in specialized stores

AuAnldud 2,969 100.0 20.2 15.6 153 245 9.8 4.9 4.9 4.9 - - - - Second-hand goods

n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insiend ?mq Tnséwi 4,340 100.0 232 0.2 293 19.2 19.2 - 9.0 - - - - - Via mail order houses or via internet

warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 570 100.0 35.7 393 243 08 - - - - - - - - Other not in stores, stalls or markets (direct sales)
s 17,167 100.0 46.7 25.5 15.0 10.9 0.7 0.3 0.4 0.4 - - 0.1 - Accomodation
ifnussszordu 14,317 100.0 50.3 21.8 14.0 118 0.8 0.4 0.5 0.5 - - - - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsanae uazit %ﬁ fnuuuindeuil 29 100.0 - - 25.0 - 25.0 - - - - - 50.0 - Camping grounds, recreational vehicle parks and trailer parks

vnusuUszamay 9 2,820 100.0 28.7 a4.7 20.0 6.7 R B B B B B B - Other accommodation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

FuuanuUEneus
MNAYoY/MyjgauguAmMNT T Fsenugenme/seduanas ovaziianas Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The decrease percentage Size of establishment
(FMWIUAULY) reporting the decrease of turnover (Number of person engaged)
1w Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91 -100 > 100
Number %
MIUIMIDIMTUAZLASDIAN 153,836 100.0 14.6 41.9 11.4 2.8 12.3 14.6 1.1 0.2 1.1 - 0.1 - Food and beverage service
A5UINTOINIS 130,065 100.0 17.0 453 78 0.6 14.6 14.6 - 0.2 - - - - Restaurants and mobile food service
miﬁmﬁmgﬂauanamuﬁ 883 100.0 31.9 5.6 32.0 5.1 1.3 13.5 - 0.6 - - 10.1 - Event catering
MsusmMIemsUszanu 9 97 100.0 3.4 90.1 6.6 - - - - - - - - - Other food service
msu%mm%aaﬁu 22,792 100.0 0.5 237 30.7 15.2 - 14.9 7.5 - 7.5 - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mastufindesasuude 2,575 100.0 211 137 26.8 159 13 4.5 0.8 0.5 71 01 8.2 R Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszaeides wazianssudinga sound recording, programming and broadcasting and news
agency activities
mMsnannNeUAS Iaviey uazsrensinsvied 1,295 100.0 252 15.0 6.0 273 16 06 08 . 118 . 118 . Video and television programme production
Aanssuaevds msnannneuns Iavad uazsrensinavied 162 100.0 214 196 18.0 18.0 . 51 . . . . 18.0 . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 3 100.0 375 . . . . . 62.6 . . . . . Motion picture, video and television programme distribution
MIBANEURS 142 100.0 257 9.7 28.2 19.5 - 9.7 - - 7.2 - - - Motion picture projection
matuiindosasuuouazmstafusid e viemounsnuss 67 100.0 33.1 . 28.1 . . B 77 B 3.0 B 28.1 . Sound recording and music publishing
M300NINANITINYNITABFL 811 100.0 14.1 10.7 64.3 R 0.2 10.5 - - - 03 - - Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 30 100.0 28.2 R 13.2 R R - - - 58.6 - - - Television programming and broadcasting
fanssudiin1y 66 100.0 - 405 - - 175 15 56 175 - - 175 - News agency activities
nslidvaslddauyanauazvasldluaiaGou uashanssunisdadion 2,150 100.0 25.1 28.0 18.0 . 0.1 276 - - - - 12 . Renting and leasing of personal and household goods and
fnuansnmeuns siam uazmsuansdy q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 194 100.0 53.6 34 175 B B 128 B B B B 128 B Renting and leasing of recreational and sports goods
mslidetuiindouaznin 63 100.0 516 B 48.4 B B B B B B B B B Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 1,699 100.0 18.0 332 17.1 R 0.1 316 R R R R R R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns nsvied warnisuansdy 198 100.0 50.0 167 167 B B 167 B B B B B B Activities of casting agencies and bureaus
fanssufaus anuduiie wasiunuinig 6,332 100.0 20.8 333 20.1 7.7 6.7 105 0.1 0.1 - - 0.9 - Arts, entertainment and recreation activities
AanssumsadisassArauzuaznuiuiic 2015 100.0 18.0 49.8 17.8 6.1 3.7 4.1 0.3 0.3 . . . . Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 606 100.0 39.5 40.8 19.7 . . B B B B B B R Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 1,668 100.0 220 20.9 221 03 . 34.7 B B B B B R Operation of sports facilities
Aanssudu 9 funsivn 243 100.0 25 51.3 231 - - - - - - - 231 - Other sports activities
ﬁaﬂﬁumumgn uazduusa 34 100.0 - 58 320 55.4 6.8 - - - - - - - Activities of amusement parks and theme parks

Aunssuduautufisasnstununmsdy q Sdlddausaavliluiisy 1,765 100.0 193 218 20.2 191 196 B B B B B B B Other amusement and recreation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

mnAgey/Myjdosgnavng sy

YUIAVBIFNNUTENBUNT

FuuEaUUIINEUNS

ﬁiﬁﬂﬂ?uﬁﬂﬂ%"\ﬂ/i'\ﬁ%"uﬁﬂaﬂ

Total number of establishments

Sovaziiana

The decrease percentage

Division/Class of industry

Size of establishment

(Fruaurininy) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91-100 > 100
Number %

migenvadlddiuynana uazvadldluaiibou uazfanssumsuins 72,527 100.0 225 20.9 28.1 115 54 10.2 0.7 R 0.7 R R R Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
msdeuaiadddidnvsetindluniaFeu 3573 100.0 75 14.4 28.6 21.2 R 21.2 71 R R R R R Repair of consumer electronics
msveuirdediluniaFounazgunsaidmiuiunazaiu 3,391 100.0 46.4 37.7 78 0.1 B . 8.1 . . . . . Repair of household appliances and home and garden equipment
mMatousouTuazadamls 132 100.0 39.1 418 R R 19.2 R R R R R R Repair of footwear and leather goods
nMsgeunesiiaed uazvomnuastinu 111 100.0 19.8 4.2 19.2 - - 385 - - 183 - - - Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 3,040 100.0 16.7 16.6 16.7 16.6 B 16.6 . . 16.6 . . , Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (snviuRanssusunsiug) 50,843 100.0 23.0 229 31.4 76 76 76 R R R R R R Personal services for wellness (except sport activities)
M5USMIINTN wazdnuia 7,720 100.0 28.8 14.2 147 14.2 R 28.2 R R R R R R Washing and (dry-) cleaning of textile and fur products
Aanssuuiniseuynnady q Fedlidausznnliluiidu 3,719 100.0 12 24 378 57.0 15 . 01 . . . . . Other personal service activities n.e.c.

wnvasanUlIENaUNS 541,328 100.0 23.2 324 19.6 7.0 5.4 9.3 1.0 1.3 0.7 - 0.2 - Size of establishment

1-150u 534,048 100.0 23.1 325 19.5 7.0 5.4 9.4 1.0 13 0.7 - 0.2 - 1 - 15 persons
16-25 AU 4,000 100.0 27.9 21.7 26.9 9.6 1.2 1.7 2.2 2.4 0.5 0.1 - - 16 - 25 persons
26 -30 A 738 100.0 25.9 39.4 23.7 3.4 19 3.4 0.8 1.5 - - - - 26 - 30 persons
31-50 AU 1,294 100.0 36.1 30.4 189 6.2 2.4 4.4 0.8 0.5 0.4 - - - 31 - 50 persons
51-200 Au 1,118 100.0 42.4 29.3 165 5.6 25 1.2 1.5 0.9 - - 0.1 - 51 -200 persons
wnndn 200 Ay 132 100.0 25.5 43.1 159 11.0 18 1.9 - - - - 1.0 - More than 200 persons

o : - Liiifoya wiedeyaiiiianiu o wiedeyaiidudntes

Note  :- Nil or zero or negligible amount

tn : dsasgemneelasing we. 2568 dinauaiiuiond nssnsnAiTaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2

Fnuanulszneuns
mnAgey/Myjdosgnavng sy Fsenugenme/seduanas ovaziianas Division/Class of industry
UNAVBIANUYTTNOUMS Total number of establishments The decrease percentage Size of establishment
(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
losuna 2 580,625 100.0 49.7 15.2 17.2 3.7 5.2 3.4 4.2 0.6 0.4 0.1 0.4 - Quarter 2
msvgUdn 332,224 100.0 42.0 20.4 18.7 5.5 5.7 4.6 15 0.4 0.5 0.1 0.6 - Retail trade

213 LpReIR M%amgmﬂuﬁuﬁwﬁﬂ 135,992 100.0 428 16.5 25.4 5.1 5.1 5.1 - - - - - - Non-specialized stores with food, beverages or tobacco
predominating

udnialudu 43,866 100.0 43.1 7.2 14.4 71 14.1 7.0 7.0 - - - - - Other non-specialized stores

MY 15,174 100.0 68.3 19.2 27 0.3 - - 0.1 - - - 9.4 - Food in specialized stores

\Posu 2,458 100.0 32 54.8 14.4 0.1 13.8 13.7 - - - - - - Beverages in specialized stores

nansfuriegu 82 100.0 65.7 16.1 16.1 20 _ - - - - - - _ Products in specialized stores

RHRIEOH qﬂniﬂiﬁaWN oI LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 9,382 100.0 38.3 332 6.2 8.8 13.0 - 0.5 - - - - - Computers, peripheral units, software and telecommunications
equipment in specialized stores

qUﬂiEﬁmWLLamﬁm 700 100.0 21.4 19.5 38.0 2.0 17.0 - 1.8 0.3 - - - - Audio and video equipment in specialized stores

Fwe 2,687 100.0 459 18.7 225 9.7 3.1 - - 0.2 - - - - Textiles in specialized stores

wwioddany & uaznszan 19,107 100.0 40.5 28.5 16.4 6.7 0.2 2.9 0.1 32 14 - - - Hardware, paints and glass in specialized stores

WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 608 100.0 17.4 478 34.0 . 0.9 R R R R R R R Carpets, rugs, wall and floor coverings in specialized stores

wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 15,789 100.0 39.4 28.7 16.6 38 a5 a2 - 0.1 1.9 0.6 0.1 - Electrical household appliances, furniture, lighting equipment and

Tunsieu other household articles in specialized stores

wilsde wilsdofius Lhaxlﬂ%u%u 2,772 100.0 32.4 237 252 9.7 8.5 - - - - 0.2 0.4 - Books, newspapers and stationary in specialized stores

Hothuiniios uaznm 237 100.0 224 215 346 - 10.8 - - - - - 10.8 - Music and video recordings in specialized stores

wiosiin 3,952 100.0 413 15.8 7.1 12.3 0.6 11.8 56 56 - - - - Sporting equipment in specialized stores

U LAZTDIEY 1,786 100.0 39.9 7.2 13.8 13.0 6.5 - 13.0 - - 6.5 - - Games and toys in specialized stores

auﬁ’wﬁluq suTausssy waztunuims 5,222 100.0 4a8.5 25.1 10.5 5.6 5.0 - - 0.2 a8 0.2 - - Other cultural and recreation goods in specialized stores

ot souih uauedouile 15,661 100.0 24.8 324 17.9 4.2 35 71 3.4 - 3.4 - 3.4 - Clothing, footwear and leather articles in specialized stores

Audandunssy waznviae nlewvon wasaesseiiulay 15,936 100.0 535 16.1 15.4 38 75 37 - - - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores

Fudilmidu q 33,242 100.0 34.6 36.1 13.0 71 14 4.0 26 13 - - - - Other new goods in specialized stores

Auldua 3,297 100.0 325 36.1 9.4 8.8 13.2 - - - - - - - Second-hand goods

n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insiend ?mq Tnséwi 3,776 100.0 50.0 35 33.2 0.2 27 - 0.2 - 10.3 - - - Via mail order houses or via internet

warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 499 100.0 354 50.0 0.7 - - 13.9 - - - - - - Other not in stores, stalls or markets (direct sales)
s 21,455 100.0 53.0 7.9 18.7 35 4.8 7.9 0.3 1.9 0.9 1.2 - - Accomodation
ﬁﬁﬂuwswzﬁyu 17,879 100.0 55.2 52 19.3 3.6 2.6 9.0 0.3 22 1.0 1.4 - - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsanae uazit %ﬁ fnuuuindeuil 9 100.0 - - - 78.6 10.7 - - 10.7 - - - - Camping grounds, recreational vehicle parks and trailer parks

vnusuUszamay 9 3,566 100.0 a2.1 21.1 15.8 26 15.8 26 B B B B B - Other accommodation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

MNAYoY/MyjgauguAmMNT T

YUIAVBIFNNUTENBUNS

LA IUUIENBUNS

ﬁiﬁﬂﬂ?uﬁﬂﬂ%"\ﬂ/i'\ﬁ%"uﬁﬂaﬂ

Total number of establishments

Sovaziiana

The decrease percentage

Division/Class of industry

Size of establishment

(FMWIUAULY) reporting the decrease of turnover (Number of person engaged)
1w Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91 -100 > 100
Number %
MIUIMIDIMTUAZLASDIAN 130,567 100.0 67.2 3.7 12.5 0.2 1.4 0.3 14.6 - - - - - Food and beverage service
A5UINTOINIS 112,820 100.0 70.7 23 9.6 0.2 - 0.2 16.9 - - - - - Restaurants and mobile food service
msu%mﬁme‘;muanamuﬁ 992 100.0 30.0 20.2 22.2 5.6 11 8.1 3.0 5.0 0.2 - 4.5 - Event catering
MIviMIesUssandu 9 120 100.0 49.1 43.9 32 - 3.8 - - - - - - - Other food service
MsUimsiAResiy 16,635 100.0 45.9 11.9 315 0.3 10.5 - - - - - - - Beverage serving
mandanweuns Favemd uazsemsinaimd 1aq matufindesacuude 2,937 100.0 458 13.6 18.0 5.9 36 37 36 52 0.6 R 0.3 R Motion picture, video and television programme production,
MIIARIIIBNTS waznIsuwsnImnszaeides wazianssudingnn sound recording, programming and broadcasting and news
agency activities
mMInannNeURS Iavied uazsrenstnaviel 1,211 100.0 27.8 16.4 28.6 126 0.6 0.9 . 126 . . 0.6 . Video and television programme production
Aanssuniends mandnnmeuns Iavied uagsensineviad 207 100.0 50.0 368 10.7 08 1.7 . . . . . . . Motion picture, video and television programme post production
activities
MIHBUNT nmeuns Faviemd uagsrensinsvie a8 100.0 94.4 56 . . . . . . . . . . Motion picture, video and television programme distribution
MIEANEUNS 138 100.0 39.0 20.8 16.5 10.9 29 - 10.0 - - - - - Motion picture projection
mstuindesmsuudeuazmsdafasid g vieweunsnuss 82 100.0 37.0 315 253 . . . 63 . . . . . Sound recording and music publishing
miaanmmﬂmﬁquixmmﬁm 1,051 100.0 66.4 0.1 8.9 0.1 8.1 8.1 8.1 - - - - - Radio broadcasting
m3dafasenskaznsunsnmnszedeanansiiam 51 100.0 20.5 41.0 . . 3.9 . . . 34,5 . . . Television programming and broadcasting
Anssudning 59 100.0 36.2 196 23.0 . . 213 . . . . . . News agency activities
mislidvaslduyanauazvadddluaiibou uazhanssumsdadon 2,107 100.0 131 31.1 15.0 142 R 255 R 11 R R R Renting and leasing of personal and household goods and
Tnuanenmeuns nsiam! uaznsuansdu 9 activities of casting agencies and bureaus
mi‘[v”mhm‘s’laaajdﬂsnln?damsﬁuwuﬂmmﬁxmsﬁm 116 100.0 475 5.7 215 25.4 R R R R R R R _ Renting and leasing of recreational and sports goods
mslisdetuiindeaaznin 31 100.0 9.8 . 32 . . . . . . . . . Renting of video tapes and disks
mslismeddduyanauasvedilunsaFeudu q 1,722 100.0 34 316 16.9 157 . 31.2 . 13 . . . . Renting and leasing of other personal and household goods
Aanssumsdadentinuansnmeuns Tnsviemd wazmsuanddu 1 238 100.0 554 446 . . . . . . . . . . Activities of casting agencies and bureaus
fanssudauz anuduiis wazdunuins 10,174 100.0 41.0 30.7 74 5.4 4.0 37 0.3 0.6 0.7 29 33 Arts, entertainment and recreation activities
AanssunmsadisassAfaUzuazau i 3,580 100.0 157 28.1 132 102 101 101 08 12 17 . 9.0 . Creative, arts and entertainment activities
Aanssumaniiunasnisidodyn 598 100.0 60.0 20.0 20.0 - - - - - - - - - Gambling and betting activities
metifunufefuasineauagmn funsfim 3791 100.0 51.5 36.0 27 15 . . . 0.3 0.2 76 0.1 . Operation of sports facilities
Aansualuasiing 165 100.0 215 20 18.0 326 17.1 32 - - - - 58 - Activities of sports clubs
Aonsudu 9 fumsi 4so 100.0 385 a7.2 1.8 12.6 - - - - - - - - Other sports activities
AanssuaIuaun uazdutsa 68 100.0 37.4 16.2 31,1 30 9.4 - - 30 - - - - Activities of amusement parks and theme parks
Aonssusuastufisaenstununmsdu q Sdlddausanvliluiisy 1,492 100.0 703 265 0.2 06 07 10 . 05 03 . . Other amusement and recreation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

mnAgey/Myjdosgnavng sy

YUIAVBIFNNUTENBUNT

FuuEaUUIINEUNS

ﬁiﬁﬂﬂ?uﬁﬂﬂ%"\ﬂ/i'\ﬁ%"uﬁﬂaﬂ

Total number of establishments

Sovaziiana

The decrease percentage

Division/Class of industry

Size of establishment

(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91-100 > 100
Number %

migenvadlddiuynana uazvadldluaiibou uazfanssumsuins 81,161 100.0 54.0 121 195 16 9.6 16 R 15 B B R R Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
msdeuaiadddidnvsetindluniaFeu 3,584 100.0 14.9 35.4 35.5 R R R R 141 R R R R Repair of consumer electronics
mi-u‘aum?au’lﬂ'ﬂw%SauuaquﬂizﬁﬁﬂMi"UﬁﬂuLLa:adu 3,426 100.0 46.2 229 15.4 15.5 R R R R R R R R Repair of household appliances and home and garden equipment
mMatousouTuazadamls 516 100.0 60.1 24.4 R 5.3 R 5.3 R R R R 4.9 R Repair of footwear and leather goods
mM3geninesliaes uazvowmnusatu 126 100.0 - 176 13 329 16.1 - - 16.1 - 16.1 - - Repair of furniture and home furnishings
nsdosmadddyanauazveddlunsadeudu q 5607 100.0 36.5 36.3 . 9.0 . 18.0 . . 0.2 . . . Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (eniufanssusunsing) 55,673 100.0 63.3 0.9 21.2 0.3 13.9 0.5 R R R R R R Personal services for wellness (except sport activities)
M5USMIINTN wazdnuia 7813 100.0 429 55.9 0.7 0.2 01 R 0.2 R R R R R Washing and (dry-) cleaning of textile and fur products
Aanssuuiniseuynnady q Fedlidausznnliluiidu 4414 100.0 16.9 166 48.6 06 13 0.2 . 15.8 . . . . Other personal service activities n.e.c.

wnvasanUlIENaUNS 580,625 100.0 49.7 15.2 17.2 37 52 3.4 4.2 0.6 0.4 0.1 0.4 - Size of establishment

1-150u 571,204 100.0 49.8 15.1 17.3 3.6 5.2 3.4 4.2 0.6 0.3 0.1 0.4 - 1 - 15 persons
16-25 AU 4,882 100.0 453 23.0 121 122 0.9 0.9 3.5 0.4 1.4 - 0.3 - 16 - 25 persons
26 -30 A 1,045 100.0 403 32.0 14.6 6.6 0.3 0.9 3.7 13 0.2 - 0.1 - 26 - 30 persons
31-50 AU 1,611 100.0 46.3 223 8.6 109 73 1.2 1.0 0.3 - 1.6 0.6 - 31 - 50 persons
51-200 Au 1,667 100.0 37.6 218 11.9 6.3 7.6 9.0 23 2.0 1.0 0.3 0.3 - 51 -200 persons
wnndn 200 Ay 215 100.0 19.7 20.5 14.6 17.4 7.3 4.9 7.7 6.8 - 1.1 - - More than 200 persons

o : - Liiifoya wiedeyaiiiianiu o wiedeyaiidudntes

Note  :- Nil or zero or negligible amount

tn : dsasgemneelasing we. 2568 dinauaiiuiond nssnsnAiTaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3

Fnuanulszneuns
mnAgey/Myjdosgnavng sy Fsenugenme/seduanas ovaziianas Division/Class of industry
UNAVBIANUYTTNOUMS Total number of establishments The decrease percentage Size of establishment
(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
lsuna 3 634,685 100.0 46.1 26.0 16.4 3.5 3.7 2.6 0.7 0.4 0.1 - 0.5 - Quarter 3
msveddEn 387,799 100.0 47.9 27.0 13.8 35 5.6 1.1 0.6 0.4 0.1 N 0.1 - Retail trade

213 LpReIR M%amgmﬂuﬁuﬁwﬁﬂ 192,144 100.0 48.7 29.2 14.9 - 7.2 - - - - - - - Non-specialized stores with food, beverages or tobacco
predominating

Audaludu 9 41,345 100.0 38.6 457 8.0 76 - - - - - - - - Other non-specialized stores

M3 17,983 100.0 51.6 16.9 15.6 15.5 0.5 - - - - - - - Food in specialized stores

\Posu 3,427 100.0 59.4 1.1 19.8 - 9.8 9.8 - - - - - - Beverages in specialized stores

nansfuriegu 57 100.0 278 _ 46.2 29 _ - 231 - - - - _ Products in specialized stores

AowiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 9,881 100.0 57.1 175 10.0 23 8.3 0.1 - 0.8 0.1 - 4.0 - Computers, peripheral units, software and telecommunications
equipment in specialized stores

qUﬂiEﬁmWLLamﬁm 826 100.0 332 35.2 29.2 0.3 22 - - - - - - - Audio and video equipment in specialized stores

dwne 2,136 100.0 34.0 183 31.4 7.8 0.5 3.8 - - - 3.8 0.2 - Textiles in specialized stores

wwioddany & uaznszan 17,763 100.0 49.6 14.2 18.1 8.9 a7 26 0.4 - 15 - - - Hardware, paints and glass in specialized stores

WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 759 100.0 425 9.6 18.4 10.2 9.1 10.2 R R R R R R Carpets, rugs, wall and floor coverings in specialized stores

wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 17,453 100.0 50.3 17.8 14.5 52 28 52 13 28 - 0.1 0.1 - Electrical household appliances, furniture, lighting equipment and

Tunsieu other household articles in specialized stores

wilsdle wilsdoRust uaziaToudou 3,671 100.0 37.8 145 34.7 11.2 1.2 0.2 - - - 0.3 0.1 - Books, newspapers and stationary in specialized stores

Hothuiniios uaznm 189 100.0 292 416 14.4 - 1.3 - - - 13.5 - - - Music and video recordings in specialized stores

wiosiin 2,768 100.0 4238 19.7 18.1 1.0 8.0 9.6 - 0.8 - - - - Sporting equipment in specialized stores

U LAZTDIEY 1,109 100.0 75.2 1.5 1.2 1.2 - 10.5 - 10.5 - - - - Games and toys in specialized stores

auﬁ’wﬁluq suTausssy waztunuims 5,189 100.0 59.2 15.7 10.4 - 9.6 a8 - - - 0.2 - - Other cultural and recreation goods in specialized stores

ot souih uauedouile 21,328 100.0 56.3 258 77 26 5.0 0.1 25 - - - - - Clothing, footwear and leather articles in specialized stores

Audandunssy waznviae nlewvon wasaesseiiulay 11,975 100.0 573 16.3 11.2 0.2 a9 a9 - 5.4 - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores

Audnlmidu 9 30,987 100.0 4a1.0 26.5 13.9 71 7.2 15 28 - - - - - Other new goods in specialized stores

AuAnldud 3,017 100.0 1.7 207 145 145 24.1 a9 a8 a8 - - - - Second-hand goods

n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insiend ?mq Tnséwi 3,475 100.0 43.8 6.6 3.4 238 - 11.2 11.2 - - - - - Via mail order houses or via internet

warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 316 100.0 63.2 15.0 - - - 219 - - - - - - Other not in stores, stalls or markets (direct sales)
s 23,218 100.0 51.7 19.5 13.8 8.2 1.5 0.8 1.1 1.1 - - 2.2 - Accomodation
inususzesdu 19,230 100.0 49.1 20.1 13.1 9.4 1.9 1.0 1.4 13 - - 27 - Short term accommodation
muﬁ%ﬂﬁwﬁmﬁu foomsanae uazit %ﬁ fnuuuindeuil 8 100.0 - 100.0 - - - - - - - - - - Camping grounds, recreational vehicle parks and trailer parks

vnusuUszamay 9 3,980 100.0 64.1 16.5 17.1 24 R B B B B B B - Other accommodation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

FuuanuUEneus
MNAYoY/MyjgauguAmMNT T Fsenugenme/seduanas ovaziianas Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The decrease percentage Size of establishment
(FMWIUAULY) reporting the decrease of turnover (Number of person engaged)
1w Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91 -100 > 100
Number %
MIUIMIDIMTUAZLASDIAN 133,551 100.0 44.6 28.4 18.5 0.6 0.6 7.2 0.1 - - - - - Food and beverage service
A5UINTOINIS 112,184 100.0 443 273 18.7 0.6 0.7 8.4 - - - - - - Restaurants and mobile food service
msu%mﬁme‘;muanamuﬁ 1,254 100.0 27.3 13.8 20.9 10.8 2.3 58 8.3 1.9 3.6 0.9 4.5 - Event catering
msu%mimwwixmwﬁlu‘] 136 100.0 97.2 1.0 1.8 - - - - - - - - - Other food services
miu%mim%aaﬁu 19,977 100.0 46.6 36.2 173 - - - - - - - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mastufindesasuude 2,990 100.0 42.2 26.5 132 0.5 9.1 4.6 0.5 3.2 R R 0.4 R Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszaeides wazianssudinga sound recording, programming and broadcasting and news
agency activities
mMsnannNeUAS Iaviey uazsrensinsvied 1,305 100.0 027 28.0 172 . 113 08 . . . . . . Video and television programme production
Aanssuaevds msnannneuns Iavad uazsrensinavied 160 100.0 732 182 51 . 35 . . . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad a8 100.0 21 56 923 . . . . . . . . . Motion picture, video and television programme distribution
Msmenmeuns 230 100.0 37.0 174 7.5 6.0 6.0 175 6.0 2.7 - - - - Motion picture projection
matuiindosasuuouazmstafusid e viemounsnuss 103 100.0 72.9 25.2 20 . . B B B B B B . Sound recording and music publishing
M300NINANITINYNITABFL 979 100.0 373 26.2 8.9 R 10.2 8.7 - 8.7 - - - - Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 104 100.0 a2.1 57.9 R R R - - - - - - - Television programming and broadcasting
Aanssudningn 20 100.0 - - 18.5 5.0 - - - 185 - - 58.1 - News agency activities
nslidvaslddauyanauazvasldluaiaGou uashanssunisdadion 2,583 100.0 51.9 118 133 0.3 10 105 - 10 - - 104 . Renting and leasing of personal and household goods and
fnuansnmeuns siam uazmsuansdy q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 176 100.0 46.3 179 31 39 141 0.6 B 141 B B B B Renting and leasing of recreational and sports goods
mslidetuiindouaznin 31 100.0 9.8 B 32 B B B B B B B B B Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 2,194 100.0 50.7 125 123 R R 123 R R R R 12.2 R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns nsvied warnisuansdy 182 100.0 63.8 B 36.2 B B B B B B B B B Activities of Casting Agencies and Bureaus
fanssufaus anuduiie wasiunuinig 11,519 100.0 26.1 30.1 253 4.1 1.7 1.0 3.3 0.4 2.9 0.4 4.7 - Arts, entertainment and recreation activities
AanssumsadisassArauzuaznuiuiic 5070 100.0 15.6 233 29.7 73 3.0 15 70 10 05 10 10.2 . Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 837 100.0 571 143 28.6 . . B B B B B B R Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 2750 100.0 26.6 46.4 15.4 0.2 07 02 B 10.5 B B R Operation of sports facilities
Aanssualuasiun 90 100.0 52.7 53 58 - - 273 a5 - - - a5 - Activities of sports clubs
Aanssudu 9 funsivn 450 100.0 40.2 31.2 12.5 14.4 0.4 - - - - - 1.3 - Other sports activities
ﬁaﬂﬁumumgn uazduusa 203 100.0 39.0 15.8 - 11.5 8.4 - 8.4 - 8.4 - 8.4 - Activities of amusement parks and theme parks

Aunssuduautufisasnstununmsdy q Sdlddausaavliluiisy 21120 100.0 328 33.6 324 0.2 01 0.9 B B 01 B B B Other amusement and recreation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

mnAgey/Myjdosgnavng sy

YUIAVBIFNNUTENBUNT

FuuEaUUIINEUNS

ﬁiﬁﬂﬂ?uﬁﬂﬂ%"\ﬂ/i'\ﬁ%"uﬁﬂaﬂ

Total number of establishments

Sovaziiana

The decrease percentage

Division/Class of industry

Size of establishment

(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91-100 > 100
Number %

migenvadlddiuynana uazvadldluaiibou uazfanssumsuins 73,025 100.0 411 178 258 74 0.2 31 22 0.8 R R 17 R Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
mswoueiedddidnmsetindluniaiou 3,062 100.0 332 33.1 2.8 8.6 B 0.3 . . . . . . Repair of consumer electronics
msveuirdediluniaFounazgunsaidmiuiunazaiu 3,695 100.0 37.1 277 20.9 13.8 B . . 0.1 . 0.5 . . Repair of household appliances and home and garden equipment
mMatousouTuazadamls 444 100.0 24.2 35.1 6.2 113 11.9 R R 113 R R R R Repair of footwear and leather goods
nsgouesiiaes wazvewmnuastiiu 153 100.0 439 - 428 133 - - - - - - - - Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 5591 100.0 273 91 18.1 9.2 0.2 9.0 9.0 9.0 R R 9.0 R Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (sniiufanssUAMUMTAINN) 40,082 100.0 50.2 10.2 205 10.0 0.1 _ _ _ - _ _ _ Personal services for wellness (except sport activities)
ASUSMSENIA wazdnusis 12,158 100.0 187 44.9 185 R R 8.9 9.0 R R R R R Washing and (dry-) cleaning of textile and fur products
Aanssuuiniseuynnady q Fedlidausznnliluiidu 7,839 100.0 452 94 274 0.2 . 8.9 . . . . 8.9 . Other personal service activities n.e.c.

YUIAVBIENUUTENBUNIS 634,685 100.0 46.1 26.0 16.4 35 37 2.6 0.7 0.4 0.1 - 0.5 - Size of establishment

1-150u 624,384 100.0 46.1 26.1 16.3 3.4 37 2.7 0.7 0.4 0.1 - 0.5 - 1-15 persons
16-25au 5,720 100.0 49.5 203 21.0 4.9 1.7 0.8 03 0.2 - 0.1 13 - 16 - 25 persons
26 -30 AU 1,056 100.0 458 273 9.2 8.6 3.8 16 0.6 11 0.6 0.6 1.0 - 26 - 30 persons
31-50 AU 1,720 100.0 46.5 185 159 11.0 4.7 1.2 - 0.7 1.5 - - - 31 - 50 persons
51-200 A 1,629 100.0 49.0 21.1 15.6 73 0.9 a7 0.8 - - 0.5 0.2 - 51 - 200 persons
wNAiY 200 AU 175 100.0 50.9 21.3 5.4 10.3 0.6 6.0 2.0 - 1.4 - 2.2 - More than 200 persons

o : - Liiifoya wiedeyaiiiianiu o wiedeyaiidudntes

Note  :- Nil or zero or negligible amount

tn : dsasgemneelasing we. 2568 dinauaiiuiond nssnsnAiTaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4

Fnuanulszneuns
mnAgey/Myjdosgnavng sy Fsenugenme/seduanas ovaziianas Division/Class of industry
UNAVBIANUYTTNOUMS Total number of establishments The decrease percentage Size of establishment
(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41 - 50 51-60 61-70 71-80 81-90 91-100 > 100
Number %
losuna 4 440,055 100.0 40.3 16.7 17.6 6.8 8.8 6.7 0.5 1.4 0.4 - 0.8 - Quarter 4
msveddEn 233,295 100.0 46.3 17.6 19.0 6.5 6.4 1.5 0.8 0.5 0.5 0.1 0.9 - Retail trade

I3 Lﬂ%aaﬁu M%amgmﬂuﬁuﬁwﬁﬂ 86,974 100.0 51.4 16.2 16.0 8.0 8.0 - - - - - 0.4 - Non-specialized stores with food, beverages or tobacco
predominating

Audildu 9 25,192 100.0 37.7 123 254 123 123 - - - - - - - Other non-specialized stores

I 13,108 100.0 55.1 219 21.2 - 0.7 - - - 0.3 0.7 - - Food in specialized stores

\Posu 2,068 100.0 99.7 0.2 0.1 - - - - - - - - - Beverages in specialized stores

nansfuriegu a1 100.0 35.0 325 R R 325 R R R R R R R Products in specialized stores

AowiImes qﬂniﬂiﬁaWN govlfuas LLaaqUﬂmiﬁaﬁﬂﬂmmumﬂu 9,685 100.0 31.4 20.0 30.3 4.4 12.0 - 1.4 0.4 - - - - Computers, peripheral units, software and telecommunications
equipment in specialized stores

qUﬂiEﬁmWLLamﬁm 518 100.0 49.1 48.9 1.0 0.5 - 0.5 - - - - - - Audio and video equipment in specialized stores

Fwe 1,408 100.0 213 314 18.3 58 58 11.6 - - - - 58 - Textiles in specialized stores

wwioddany & uaznszan 15,087 100.0 40.4 229 13.3 9.3 75 3.0 - 37 - - - - Hardware, paints and glass in specialized stores

WU %J‘tﬁJ‘ﬁ‘u JanUanila Lhazﬂv*ﬁu 527 100.0 455 26 13.8 25.4 R R R R R R 12.7 R Carpets, rugs, wall and floor coverings in specialized stores

wiadldlnih wesines qﬂﬂimﬂlwmﬁwiﬁmuﬁdaiw wazvdlddu 9 13,028 100.0 a4a.5 143 17.4 10.7 1.7 59 5.4 - - - 0.1 - Electrical household appliances, furniture, lighting equipment and

Tunsieu other household articles in specialized stores

wilsdle wilsdoRust uaziaToudou 4,875 100.0 374 18.9 16.9 18.0 a1 a4 0.1 0.2 - - - - Books, newspapers and stationary in specialized stores

Hothuiniios uaznm 184 100.0 57.6 R 13.9 0.9 13.9 R R R R 13.9 R R Music and video recordings in specialized stores

m%"aqﬁm 2,112 100.0 55.0 123 11.6 0.2 10.5 - - - 10.5 - - - Sporting equipment in specialized stores

U LAZTDIEY 737 100.0 18.0 18.8 31.6 15.8 - 15.8 - - - - - - Games and toys in specialized stores

auﬁ’wﬁluq FuInusTIN astunuins 2,850 100.0 455 19.0 26.4 9.1 - - - - - - - - Other cultural and recreation goods in specialized stores

ot souih uauedouile 15,732 100.0 445 245 24.0 0.1 3.4 - 0.1 - 3.4 - - - Clothing, footwear and leather articles in specialized stores

Aufmandunssy uasvias wdewey uanaiessyiulay 10,528 100.0 534 236 17.3 0.2 - - - 56 - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores

uilmisy q 23,001 100.0 a1.4 124 239 0.7 4.2 76 4.0 0.2 19 - 38 - Other new goods in specialized stores

AuAnldud 2,717 100.0 233 39.1 - 5.4 5.4 - 5.4 - - - 215 - Second-hand goods

n?imaﬂﬁﬂ‘[ﬂaﬂ‘ﬁi"uﬁﬁuﬁ’l yslusudld Insiend ?mq Tnséwi 2,502 100.0 42.1 36.6 175 - 26 - - - - - 1.2 - Via mail order houses or via internet

warnadumeiiin
msvelantagliiisudeisau 9 (M5U18ATI) 329 100.0 916 39 4.6 - - - - - - - - - Other not in stores, stalls or markets (direct sales)
s 8,767 100.0 21.5 45 41.4 28.1 - 23 0.9 1.4 - - - - Accomodation
inususeozdu 6,367 100.0 14.1 32 55.5 21.0 R 31 1.2 1.9 B B B - Short term accommodation

ifnusuussamsu 9 2,399 100.0 413 78 3.9 a7.0 - - - - - - - - Other accommodation
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TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

Fmuanulszneuns
MNAYoY/MyjgauguAmMNT T Fsenugenme/seduanas ovaziianas Division/Class of industry
YUIAYBIENUYTZNOUNIT Total number of establishments The decrease percentage Size of establishment
(FMWIUAULY) reporting the decrease of turnover (Number of person engaged)
1w Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91 -100 > 100
Number %
MIUIMIDIMTUAZLASDIAN 132,423 100.0 38.3 9.1 16.1 3.9 16.1 16.3 0.2 0.1 - - - - Food and beverage service
A5UINTOINIS 111,152 100.0 36.1 9.2 19.1 - 17.6 17.9 0.2 0.1 - - - - Restaurants and mobile food service
miﬁmﬁmgﬂauanamuﬁ 418 100.0 275 238 115 7.4 - 58 13.4 10.7 - - - - Event catering
MsusmMIemsUszanu 9 96 100.0 932 - 6.8 - - - - - - - - - Other food service
msuinstaiesdiy 20,756 100.0 50.5 8.2 - 24.6 83 8.2 0.2 - - - - - Beverage serving
mskBanweuns Favied uassemsinsiiad 1an mastufindesasuude 2,131 100.0 52.2 226 217 10 03 0.4 0.5 0.9 R 0.4 R R Motion picture, video and television programme production,
MITARIIILNTT waznIswsnImnszaeides wazianssudinga sound recording, programming and broadcasting and news
agency activities
mMsnannNeUAS Iaviey uazsrensinsvied 952 100.0 07 222 353 . . 08 . . . . . . Video and television programme production
Aanssuaevds msnannneuns Iavad uazsrensinavied 91 100.0 84.7 31 29 31 6.2 . . . . . . . Motion picture, video and television programme post production
activities
MINBUNT ANEURS FnTied wazsronsinsiiad 2 100.0 50.0 . . 50.0 . . . . . . . . Motion picture, video and television programme distribution
MIBANEURS 134 100.0 50.5 27.0 3.0 a6 - - - 14.9 - - - - Motion picture projection
matuiindosasuuouazmstafusid e viemounsnuss 113 100.0 73.6 183 18 6.3 . B B B B B B . Sound recording and music publishing
M300NINANITINYNITABFL 703 100.0 60.8 245 135 R R - - - - 1.2 - - Radio broadcasting
msdafesenisuaznisunsnmnszedeamansiim 78 100.0 523 477 R R R - - - - - - - Television programming and broadcasting
Aanssudningn 58 100.0 314 26 39.8 6.3 - - 19.9 - - - - - News agency activities
nslidvaslddauyanauazvasldluaiaGou uashanssunisdadion 2,082 100.0 334 76 28 28.6 131 134 - - 11 - - . Renting and leasing of personal and household goods and
fnuansnmeuns siam uazmsuansdy q activities of casting agencies and bureaus
ms'Lv"wdwm?aJqﬂﬂmfLﬁamiﬂuwmmmazmﬁm 91 100.0 204 10.0 28.3 273 B 50 B B B B B B Renting and leasing of recreational and sports goods
mslidetuiindouaznin 62 100.0 49.2 16 49.2 B B B B B B B B B Renting of video tapes and disks
nwi'Lv"wdw'uaq‘l’ﬂahuummau,awml‘ﬂ'luﬂ%ﬁﬁauﬁu 9 1,724 100.0 324 27 R 324 15.6 15.6 R R 13 R R R Renting and leasing of other personal and household goods
Anssumsdaidentinuansnimeuns nsvied warnisuansdy 165 100.0 40.0 60.0 B B B B B B B B B B Activities of Casting Agencies and Bureaus
fanssufaus anuduiie wasiunuinig 7,293 100.0 37.4 17.9 135 8.2 6.4 2.0 0.6 4.3 0.3 0.1 9.4 - Arts, entertainment and recreation activities
AanssumsadisassArauzuaznuiuiic 2725 100.0 343 23.6 45 4.0 0.9 . 0.3 11.4 0.2 0.2 20.7 . Creative, arts and entertainment activities
Aanssumsniunazmadsdyn 338 100.0 28.7 143 143 . 143 143 B B B B 143 R Gambling and betting activities
medifunufefuasiuneanuazmn fumsfim 2153 100.0 49.7 17.8 15.4 2.1 13.5 B 15 B B B B R Operation of sports facilities
Aanssualuasiun 104 100.0 375 a7 a6 257 - 236 - - - - 39 - Activities of sports clubs
Aanssudu 9 funsivn 311 100.0 2042 389 18.1 18.1 - - - 0.8 - - - - Other sports activities
ﬁaﬂﬁumumgn uazduusa 109 100.0 238 43 15.6 17.4 233 - - - 15.6 - - - Activities of amusement parks and theme parks

Aunssuduautufisasnstununmsdy q Sdlddausaavliluiisy 1,053 100.0 324 27 31.9 321 0.5 0.2 B 0.3 B B B B Other amusement and recreation



130

o > . o o . ' o o N
M9 3 SewarvesdauUsznaunsineaugenvieieeiuanasanlasundieu duunmudeuaziianas viuaades WYaygAaNIIU uazyuAvasaauUsznauMs (Sruuawiew) : lasund 4 (de)

TABLE 3 PERCECTAGE OF ESTABLISHMENTS REPORTING THE DECREASE OF TURNOVER FROM THE CHANGE OF TURNOVER FROM THE PREVIOUS QUARTER BY THE DECREASE PERCENTAGE, DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

mnAgey/Myjdosgnavng sy

YUIAVBIFNNUTENBUNT

FuuEaUUIINEUNS

ﬁiﬁﬂﬂ?uﬁﬂﬂ%"\ﬂ/i'\ﬁ%"uﬁﬂaﬂ

Total number of establishments

Sovaziiana

The decrease percentage

Division/Class of industry

Size of establishment

(FuAWI) reporting the decrease of turnover (Number of person engaged)
1u Sovay
<5 6-10 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91-100 > 100
Number %

migenvadlddiuynana uazvadldluaiibou uazfanssumsuins 54,105 100.0 227 330 128 114 3.0 7.2 R 8.1 0.5 R 15 R Repair of personal and household goods and other personal
Ei';u'qaﬁa?)'u q service activities
mswoueiedddidnmsetindluniaiou 3,323 100.0 53.8 22.8 0.3 15.5 B . . . 76 . . . Repair of consumer electronics
msveuirdediluniaFounazgunsaidmiuiunazaiu 3,176 100.0 50.6 2.8 8.4 16.1 0.1 . . . . . . . Repair of household appliances and home and garden equipment
mMatousouTuazadamls 440 100.0 5.7 28.7 5.7 R R R R R R R 59.9 R Repair of footwear and leather goods
msgeumaiiines uazvewmnueaitu 90 100.0 471 8.0 22.4 224 . . . . . . . . Repair of furniture and home furnishings
ms-ﬂawaﬂﬁduuuﬂﬂaua:maﬂl‘ﬂ‘luﬂ%ﬁauﬁu q 4,064 100.0 24.9 127 126 124 124 . . 124 . . 124 , Repair of other personal and household goods
ﬁanﬁw“inwitﬁmﬁ%ma%waawmws‘mmu (snviuRanssusunsiug) 31,945 100.0 137 37.7 12.1 12.1 0.1 12.1 0.1 12.1 R R R R Personal services for wellness (except sport activities)
ASUSMSENIA wazdnusis 8,787 100.0 37.7 24.9 24.7 R 123 0.2 R R R R 0.2 R Washing and (dry-) cleaning of textile and fur products
Aanssuuiniseuynnady q Fedlidausznnliluiidu 2278 100.0 03 61.8 19 319 . . 0.2 . . . . . Other personal service activities n.e.c.

YUIAVBIENUUTENBUNIS 440,055 100.0 40.3 16.7 17.6 6.8 8.8 6.7 0.5 1.4 0.4 - 0.8 - Size of establishment

1-150u 433,499 100.0 40.2 16.5 17.7 6.9 8.9 6.8 0.5 1.4 0.4 - 0.8 - 1-15 persons
16-25au 3,646 100.0 51.1 26.1 7.9 4.0 1.2 0.5 8.1 0.7 - - 0.5 - 16 - 25 persons
26 -30 AU 765 100.0 53.1 17.6 18.3 6.6 - - 1.7 - 1.4 0.8 0.6 - 26 - 30 persons
31-50 AU 1,150 100.0 46.1 29.0 13.3 2.9 1.8 0.6 - 5.9 - 0.4 - 31 - 50 persons
51-200 Au 912 100.0 32.9 26.7 17.7 3.6 13 10.2 4.7 13 0.4 - 13 - 51 -200 persons
11n31 200 AY 82 100.0 238 30.0 222 12.1 3.1 43 a5 B B B R R More than 200 persons

o : - Liiifoya wiedeyaiiiianiu o wiedeyaiidudntes

Note  :- Nil or zero or negligible amount

tn : dsasgemneelasing we. 2568 dinauaiiuiond nssnsnAiTaiiomsugRanasdenn

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FUWIUANIUYTZNOUNS

fimeanueenne/seiugalu
Total number of establishments

reporting the increase of turnover

Yadedifinavinliisesugedu

The factors effecting the increase of turnover

Division/Class of industry

Size of establishment

(@rwnuauriieu) uiu Sovaz gan1a wAna  Adsde fun/ fus nsUsulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lnsuna 1 188,854 100.0 43.5 38.2 0.4 0.6 4.5 11.8 0.3 0.3 0.1 0.5 Quarter 1
msveUaEn 108,578 100.0 30.1 41.1 0.7 0.9 7.6 18.4 0.5 0.1 0.1 0.5 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 53,601 100.0 26.7 33.1 - - 13.0 272 - - - - Non-specialized stores with food, beverages or tobacco
predominating

ﬁuﬁﬂﬁﬂuﬁ‘u Nl 6,888 100.0 47.6 50.4 0.2 - 1.4 0.3 0.2 - - - Other non-specialized stores
213 4,688 100.0 63.0 322 2.7 - - 1.9 - - - 0.2 Food in specialized stores
30N 1,403 100.0 24.7 514 - - - 24.0 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 13 100.0 - 100.0 - - - - - - - - Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 1,777 100.0 0.5 85.2 1.0 - - 10.1 24 0.8 - - Computers, peripheral units, software and telecommunications

FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 390 100.0 0.6 95.4 - - - 4.0 - - - - Audio and video equipment in specialized stores
BRI 568 100.0 208 62.1 - - - 17.1 - - - - Textiles in specialized stores
wieslavy  uaznsean 6,024 100.0 16.7 70.6 13 0.2 4.7 53 - - - 1.2 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 158 100.0 438 56.2 - - - - - - - - Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliuasaing 4,677 100.0 18.1 555 - 9.4 - 15.1 - 1.1 - 0.9 Electrical household appliances, fumiture, lighting equipment

wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdedun uazinieadou 1,700 100.0 16.0 80.1 19 0.9 - 1.0 - - - - Books, newspapers and stationary in specialized stores
Fetuiindes wazam 30 100.0 8.3 6.7 - - - 85.0 - - - - Music and video recordings in specialized stores
\p30efun 313 100.0 11.1 84.8 24 - - 1.7 - - - - Sporting equipment in specialized stores
U UATTBIAY 595 100.0 217 783 - - - - - - - - Games and toys in specialized stores
Auddug Mutansssa waztumns 2,320 100.0 776 225 - - - - - - - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 9,760 100.0 54.8 28.2 0.1 - 5.4 11.4 - 0.1 - - Clothing, footwear and leather articles in specialized stores
Aufmandunssu wazavie inieavieu uay 5,131 100.0 235 49.2 - 0.1 0.4 25.2 0.1 0.3 13 - Pharmaceutical and medical goods, perfumeries and

w3esusziiulan toilet preparation in specialized stores
Audnlvidu 9 5,817 100.0 16.6 44.3 8.0 7.5 - 8.6 7.6 - - 75 Other new goods in specialized stores
Furlduan 765 100.0 0.2 61.7 - - - 38.1 - - - - Second-hand goods
msmevantaenisfudedud maluswdd Tnsvad Iy 1,752 100.0 13 50.0 - - 229 225 - 3.2 - - Via mail order houses or via internet

Insémi uazyedumesiin
msvevanlaglifiEudeissu LEGRERRIED)] 212 100.0 22 97.8 - - - - - - - - Other not in stores, stalls or markets (direct sales)

ﬁﬁﬂtkiﬂ 6,736 100.0 59.6 34.2 - - 11 2.6 11 - 1.0 0.5 Accomodation

ﬁﬁﬂuimsa:éﬁu 6,065 100.0 56.8 36.3 - - 1.2 29 1.2 - 1.1 0.6 Short term accommodation
anudarneiinusy Meeasavhe uaziineriinuuuiadeuf 8 100.0 12.0 88.0 - - - - - - - - Camping grounds, recreational vehicle parks and trailer parks
fivnusuussnndy q 663 100.0 85.7 141 - - - 0.2 - - - - Other accommodation
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

FWIUANIUYTZNOUNT

fimeanueenne/seiugalu Yadedifinavinliisesugedu

MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry

WWINVBENIUUTTNBUNIS reporting the increase of turnover Size of establishment

(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsTEINsUaZIASE IR 49,705 100.0 702 27.6 - - - 20 - - - 02  Food and beverage service
N13UIN150I13 36,399 100.0 89.7 7.8 - - 0.1 2.6 - - - - Restaurants and mobile food service
mw%msﬂ"mﬁymuanamuﬁ 223 100.0 59.9 20.0 - - - 20.0 - - - - Event catering
MIUsNseWISUsTIANEY 9 89 100.0 476 513 - - - 1.1 - - - - Other food service
ms'u%msm‘%aaﬁ 12,994 100.0 159 83.0 - - - 0.2 - - - 0.9 Beverage serving
msnann weuns FaTad wazsenisinsied qan 575 100.0 28.7 28.8 - 1.3 0.3 9.6 - 4.9 - 26.4  Motion picture, video and television programme
mstufindesasuude medadesents uasnisuwsam production, sound recording, programming and
nszaedes wazianssudunga broadcasting and news agency activities
nsHARNNEURS FaviAd wazsienisinsyied 288 100.0 153 9.8 - 26 - 9.8 - 9.8 - 527 Video and television programme production
Anssuniends Mmsuannmewns Favied wassens 64 100.0 8.8 83.2 - - - 8.0 - - - - Motion picture, video and television programme post
Tnsviend production activities
AISHEUNS AMNBUAS IAVAT LasiennsinsTiad 1 100.0 - - - - - 100.0 - - - - Motion picture, video and television programme distribution
ATABATNEUNS 41 100.0 36.7 63.3 - - - - - - - - Motion picture projection
mstufinidesasuudouasnisdafaniswiing viewmeuniaund 75 100.0 8.6 63.7 - - - 217 - - - - Sound recording and music publishing
N1598NNIANIINGNTEBFe 92 100.0 98.4 - - - 1.6 - - - - - Radio broadcasting
NM39ARISIBNITHAEANSUNT NN TEABLEBINNS N TTIAY 5 100.0 285 715 - - - - - - - - Television programming and broadcasting
Aanssuding 9 100.0 214 78.6 - - - - - - - - News agency activities
nsliiinvasldduyanauasvadldluaiaGou uazfianssu 1,994 100.0 85.8 13.8 - - - 0.4 - - - - Renting and leasing of personal and household goods
msfmdantnuanenneuns naviad uagnisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬂhm‘%mQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 34 100.0 83.5 16.5 - - - - - - - - Renting and leasing of recreational and sports goods
msliddetuiindeuazam 30 100.0 100.0 - - - - - - - - - Renting and video tapes and disks
mﬂﬁnﬁwaﬂ%ﬁauummmmwaﬂﬂum%ﬁﬁauﬁu 9 1,919 100.0 85.9 14.1 - - - - - - - - Renting and leasing of other personal and household goods
Aanssunsdndentinuansnmeuns Insviend uazn1suansdu 1 100.0 23.0 - - - - 77.0 - - - - Activities of clasting agencies and bureaus
fanssuRaus auduiis wazdunuinis 2,587 100.0 66.3 9.5 - 5.2 0.2 5.9 - 12.9 - - Arts, entertainment and recreation activities
fanssunsadrsassAralsiwarauduiia 1,234 100.0 91.0 24 - 3.0 - 36 - - - - Creative, arts and entertainment activities
assulunuRefuisiuaaynn funsi 563 100.0 72.9 18.2 - - - 89 - - - - Operation of sports facilities
Aanssualuasinm 111 100.0 30.6 221 - 22.1 3.3 22.1 - - - - Activities of sports clubs
Aanssudu q Fumsiiven 134 100.0 78 49.4 - 41.7 - 1.1 - - - - Other sports activities
Aanssuaiuayn uayduiia 163 100.0 64.4 119 - 105 12 119 - - - - Activities of amusement parks and theme parks
Aanssudunnuufsuazmstununisdu 1 Fald 382 100.0 8.9 0.8 - - - 2.9 - 87.5 - - Other amusement and recreation
Fausznnliluiidu
nsdenvaslddiuynna uazvasldluaiaBou uaziianssu 18,678 100.0 36.9 57.8 0.2 - 0.1 5.0 - - - - Repair of personal and household goods and other
n’]iﬁn’]ia":ut_lﬂﬂa?l.u 9 personal service activities
mateuedesliBidnnsedndluniaiou 517 100.0 - 49.5 - - - 50.6 - - - - Repair of consumer electronics
ﬂﬁ‘n‘amﬂ%dl‘ﬁ‘luﬂ%ﬁauuaxQﬂﬂsfﬁﬁwﬁuﬁﬂutmsaw 560 100.0 456 456 0.6 - 3.1 5.1 - - - - Repair of household appliances and home and garden

equipment
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

A UTZNOUNT
ﬁiwmuaamma/sm‘%qﬁu Uaﬁ”nﬁiwaﬁw‘lﬁﬁﬁu@ﬁu
MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry
WWINVBENIUUTTNBUNIS reporting the increase of turnover Size of establishment
(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nMsgousenuazIATDIm 80 100.0 29 - - - - 97.1 - - - - Repair of footwear and leather goods
n3geumlpstiiaes Lazvewnnusstinu a2 100.0 - 96.1 4.0 - - - - - - - Repair of furniture and home furnishings
mstosmesliduyanauazvedliluniadousu q 529 100.0 20 23 - - - 95.8 - - - - Repair of other personal and household goods
ﬁaﬂﬁmﬁnmﬁam’%ua%wqq&umwémmﬂ (snviufanssu 12,109 100.0 33.7 66.1 - - - 0.2 - - - - Personal services for wellness (except sport activities)
funsiin)
AMTUSANSENSA LazdnuAe 3,362 100.0 34.1 65.3 - 0.1 - 0.5 - - - - Washing and (dry-) cleaning of textile and fur products
Avnssuuimsdauyanadu q Sedlddaussanliluiidu 1,479 100.0 94.1 1.9 1.9 - - 1.9 0.1 - - - Other personal service activities n.e.c.
YUINVBIFAIUUTENBUNNS 243,055 100.0 34.4 44.3 5.7 4.1 2.1 8.7 0.2 - 0.1 0.3 Size of establishment
1-15auU 238,154 100.0 343 44.4 58 4.2 2.1 8.7 0.2 - 0.1 0.3 1- 15 persons
16 - 25 AU 2,657 100.0 35.6 451 0.8 1.7 3.6 12.2 0.5 - 0.6 - 16 - 25 persons
26 - 30 AU 579 100.0 417 38.1 12 - 4.2 8.1 0.7 - - - 26 - 30 persons
31-50Au 724 100.0 30.1 41.7 15 - 5.6 16.8 - 1.2 3.1 - 31 - 50 persons
51-200 Au 823 100.0 38.9 39.7 26 0.8 1.2 14.8 0.6 - 0.3 1.1 51 - 200 persons
11NN 200 AY 119 100.0 58.1 26.9 20 - - 9.4 2.0 1.7 - - More than 200 persons
e : - Lififoya viedeyeiifidniu 0 viedeyaiidnudnlies
Note : - Nil or zero or negligible amount
i . drssenmienelasina we. 2568 dinnuadifuiend nssnsAdvadieirsygRiauasdnm

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2

FuanuUsENauNs
ﬁimmuaamw/sw%@ﬁu ﬂaﬁ”nﬁﬂwaﬁw‘lﬁsm‘?u@qﬁu
mnngo/ MyjgengmnamnI Ty Total number of establishments The factors effecting the increase of turnover Division/Class of industry
VWNVBIENUUTTNBUNT reporting the increase of turnover Size of establishment
(@rwnuauriieu) uiu Sovaz ggna wAma e fun/ fus nsUsulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasang 2 805,071 100.0 28.5 54.7 3.1 0.8 2.2 9.8 0.3 0.4 0.2 0.1 Quarter 2
msveUaEn 449,614 100.0 30.0 57.8 3.0 0.5 0.7 6.8 0.5 0.4 0.4 - Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 225,117 100.0 34.7 55.4 34 - - 6.5 - - - - Non-specialized stores with food, beverages or tobacco
predominating

Aufludu q 39,421 100.0 33.2 65.6 - 0.3 - 0.9 - - - - Other non-specialized stores
213 20,943 100.0 288 56.8 7.2 - - 7.2 - - - - Food in specialized stores
Lﬂ%a&ﬁu 4,628 100.0 45.4 38.7 0.4 0.9 73 73 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 37 100.0 - 58.1 - 357 - 6.3 - - - - Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 13,584 100.0 6.4 733 29 0.5 5.7 7.3 - 38 - - Computers, peripheral units, software and telecommunications

FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 1,421 100.0 9.8 56.6 0.1 8.4 - 16.8 - 8.4 - - Audio and video equipment in specialized stores
BRI 2,714 100.0 17.1 68.9 0.1 0.4 0.2 13.0 - 0.4 - - Textiles in specialized stores
wieslavy  uaznsean 20,316 100.0 11.8 64.1 38 33 3.0 13.9 0.1 0.1 - - Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 862 100.0 8.3 66.5 7.8 0.7 0.3 8.7 - 7.8 - - Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliuasaing 19,030 100.0 175 61.7 26 13 1.6 12.7 1.2 1.2 - 0.2 Electrical household appliances, furniture, lighting equipment

wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdedun uazinieadou 6,547 100.0 35.1 59.1 0.2 0.3 0.1 a6 0.5 - - 0.1 Books, newspapers and stationary in specialized stores
Fetuiindes wazam 141 100.0 18.1 419 0.7 1.8 0.7 18.8 - 18.1 - - Music and video recordings in specialized stores
\p30efun 3,295 100.0 13.7 713 0.8 0.2 - 7.2 - 6.9 - - Sporting equipment in specialized stores
U UATTBIAY 879 100.0 265 59.3 13.7 0.4 0.1 - - - - - Games and toys in specialized stores
Auddug Mutansssa waztumns 4,890 100.0 722 221 0.2 - 0.2 53 - - - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 24,011 100.0 34.0 59.2 2.2 - 2.2 23 - - - - Clothing, footwear and leather articles in specialized stores
Aumandunsu wazvioe iwiemeu wasieiossyilay 19,898 100.0 16.4 61.0 0.4 3.0 0.1 9.8 - - 9.2 - Pharmaceutical and medical goods, perfumeries and toilet

wazmedumesiin preparation in specialized stores
Audnlvidu 9 33,091 100.0 26.7 54.8 4.1 0.1 0.1 9.0 53 - - - Other new goods in specialized stores
Fuanldud 2,755 100.0 10.6 771 0.6 0.8 - 11.0 - - - - Second-hand goods
msmevantaenisfudedud maluswdd Tnsvad Iy 5,350 100.0 237 51.6 8.0 0.3 76 1.4 - 74 - - Via mail order houses or via internet

Insémi uazyedumesiin
msvevanlaglifiEudeissu LEGRERRIED)] 684 100.0 29 62.0 1.1 11.0 0.5 22.1 - 0.5 - - Other not in stores, stalls or markets (direct sales)

ﬁﬁﬂtkiﬂ 22,353 100.0 44.7 30.2 0.1 0.9 1.2 22.9 - - - - Accomodation

ﬁﬁﬂuimsa:éﬁu 18,384 100.0 43.0 34.7 - 1.0 0.9 20.3 - - - - Short term accommodation
anusreinusy fvensarhs wasdidainuuuiedeuit 31 100.0 234 50.0 26.6 - - - - - - - Camping grounds, recreational vehicle parks and trailer parks

fivnusuussnndy q 3938 100.0 526 9.1 03 02 27 351 B - - - Other accommodation
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

FuanuUsENauNs
ﬁimmuaamw/sm‘%@ﬁu ﬂﬁaﬁﬂwaﬁw‘lﬁsm%@ﬁu
MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry
WWINVBENIUUTTNBUNIS reporting the increase of turnover Size of establishment
(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsTEINsUaZIASE IR 214,365 100.0 282 50.6 45 0.1 5.0 116 - - - - Food and beverage service
N13UIN150I13 169,425 100.0 30.7 44.9 5.6 - 6.4 124 - - - - Restaurants and mobile food service
mmsindswenanuil 1,242 100.0 553 213 09 63 09 9.3 - - - - Event catering
MIUsNseWISUsTIANEY 9 206 100.0 246 66.3 - 3.6 - 55 - - - - Other food service
ms'u%msm‘%aaﬁ 43,493 100.0 17.8 73.6 0.3 - - 83 - - - - Beverage serving
nMsuaANTWEURS TavieYd wazsiensinsdieyd 28 3,838 100.0 19.0 46.7 1.9 1.7 14.8 5.9 0.1 9.7 - 0.2 Motion picture, video and television programme
mstufindesasuude medadesents uasnisuwsam production, sound recording, programming and
nszaedes wazianssudunga broadcasting and news agency activities
nsHARNNEURS FaviAd wazsienisinsyied 1,768 100.0 18 52.8 18 26 19.9 19 - 19.2 - - Video and television programme production
Aanssunends msudanmewns Favied wassenisinsviel 188 100.0 49.5 235 25 - 0.5 8.5 - 155 - - Motion picture, video and television programme post
production activities
AISHEUNS AMNBUAS IAVAT LasiennsinsTiad 61 100.0 - 88.5 6.6 33 - 1.6 - - - - Motion picture, video and television programme distribution
ATABATNEUNS 162 100.0 46.8 33.0 5.6 4.9 - 9.7 - - - - Motion picture projection
mstuiindeauudewaznisdafiuisiming vseweunsauss 227 100.0 17.4 55.2 9.6 0.9 8.3 8.7 - - - - Sound recording and music publishing
mi@aﬂEJ’Wﬂ‘IWV!’IﬁWJ‘ﬂis"ﬂ’IFJLﬁUﬂ 1,249 100.0 35.6 419 0.2 0.2 13.8 7.6 0.2 - - 0.7 Radio broadcasting
NM39ARISIBNITHAEANSUNT NN TEABLEBINNS N TTIAY 91 100.0 235 46.1 - 3.0 19.5 4.0 - 4.0 - - Television programming and broadcasting
Aanssuding 93 100.0 24.9 20.0 1.6 1.1 5.6 46.9 - - - - News agency activities
nsliiinvasldduyanauasvadldluaiaGou uazfianssu 4,259 100.0 54.4 28.5 0.7 13.5 0.5 23 - - - - Renting and leasing of personal and household goods
msfmdantnuanenneuns naviad uagnisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬁhLméaaQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 230 100.0 67.8 17.6 13.2 13 - - - - - - Renting and leasing of recreational and sports goods
mslidndetuiindsuazam 158 100.0 19.1 40.1 0.6 0.6 - 39.5 - - - - Renting of video tapes and disks
mﬂﬁlﬂhmaﬂ%ﬁdauummaLLawm'Lﬁh‘Lum%ﬁﬁ'auﬁu 9 3,660 100.0 53.9 29.9 - 15.4 0.6 0.1 - - - - Renting and leasing of other personal and household goods
mstuiindesasuudewaznisdafiuisimine vieweunsauns 211 100.0 744 59 - 35 0.5 157 - - - - Activities of casting agencies and bureaus
AanssunsadsassAaalzuazanutuLie 4,357 100.0 80.1 3.8 0.6 13.1 0.2 22 - - 0.1 - Creative, arts and entertainment activities
Aanssumantiusaznisideden 627 100.0 19.1 61.2 - 0.3 0.3 19.1 - - - - Gambling and betting activities
assulunuRefuisiuaaynn funsi 1,554 100.0 14.0 40.2 0.4 0.4 223 21.8 0.8 - - - Operation of sports facilities
Aanssualuasinm 193 100.0 48.5 38.1 1.0 21 0.8 7.0 2.5 - - - Activities of sports clubs
Aanssudu q Fumsiiven 414 100.0 46.7 18.1 0.4 0.9 138 16.0 - - - 4.1 Other sports activities
Aanssuaiuayn uayduiia 217 100.0 39.8 34.6 23 156 - 77 - - - - Activities of amusement parks and theme parks
Aanssuduanutuisazmstmunnissu  Fadilgt 2,073 100.0 17.7 329 0.1 0.1 16.1 0.9 - 322 - - Other amusement and recreation
Fausvanliluidu
nsdenvaslddiuynna uazvasldluaiaBou uaziianssu 101,146 100.0 16.5 59.3 1.1 25 2.2 17.2 0.7 0.3 - 0.3  Repair of personal and household goods and other
msu%ms&i':uuﬂﬂa?iu 9 personal service activities
msgeunieddtidnnseindluniaFou 3,079 100.0 83 74.9 - - 0.3 0.1 - 8.2 - 8.2 Repair of consumer electronics
msteuaiedliluniizousasgunsaidmiuthunazaiu 3,784 100.0 213 56.9 0.1 0.1 0.4 20.9 - 0.5 - - Repair of household appliances and home and garden

equipment
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

MnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

fimeanueenne/seiugalu
Total number of establishments

reporting the increase of turnover

Yadedifinavinliisesugedu

The factors effecting the increase of turnover

Division/Class of industry

Size of establishment

(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others

special Purchasing  Price of goods Competition  Innovation Economic Policy disease

occasion power business condition
nMsgousenuazIATDIm 106 100.0 - 517 0.9 237 - 237 - - - - Repair of footwear and leather goods
n3geumlpstiiaes Lazvewnnusstinu 186 100.0 - 84.3 3.9 109 0.9 - - - - - Repair of furniture and home furnishings
mstosmesliduyanauazvedliluniadousu q 5,591 100.0 9.1 726 0.1 9.1 - 9.1 - 0.2 - - Repair of other personal and household goods
ﬁaﬂﬁmﬁnmﬁam’%ua%mqmmwémma (snviuRanssuAUNNIAN 56,293 100.0 14.4 56.9 - 03 - 28.2 - - - 0.1 Personal services for wellness (except sport activities)
A15USNSENIA wazdnuske 24,111 100.0 228 59.0 45 45 9.1 0.1 - - - - Washing and (dry-) cleaning of textile and fur products
Avnssuudnsdauyanadu 4 Safilddaussanliluiidu 7,995 100.0 18.6 62.4 0.1 8.7 - 15 8.7 - - - Other personal service activities n.e.c.

YUIAVBIANUUTENBUNS 805,071 100.0 28.5 54.7 3.1 0.8 2.2 9.8 0.3 0.4 0.2 0.1 Size of establishment

1-15au 791,705 100.0 285 54.9 3.0 0.7 21 9.7 0.3 0.4 0.2 0.1 1 - 15 persons
16 -25 AU 6,634 100.0 32.8 425 1.9 2.0 6.4 13.4 0.4 0.4 0.2 0.2 16 - 25 persons
26 - 30 AU 1,546 100.0 24.2 38.7 54 1.2 9.9 19.1 0.3 0.7 - 0.5 26 - 30 persons
31-50 AU 2,608 100.0 28.0 48.6 39 29 4.9 11.4 - 0.2 - 0.1 31 - 50 persons
51 -200 Au 2,189 100.0 265 46.6 4.5 2.6 2.7 15.8 0.4 0.9 0.1 - 51 - 200 persons
11N 200 A 389 100.0 153 31.9 20.1 13.2 5.4 10.1 2.8 1.2 - - More than 200 persons

v : - Wifldoya viedeyanifidniu o viedeyaliduaudnies
Note : - Nil or zero or negligible amount
i

Source

dravenvieTelasng w.e. 2568 dtinnuaifuviend nsenssiiviaifiowrsugiuadeay

: The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3

FuanuUsENauNs
ﬁimmuaamw/sw%@ﬁu ﬂaﬁ”nﬁﬂwaﬁw‘lﬁsm‘?u@qﬁu
mnngo/ MyjgengmnamnI Ty Total number of establishments The factors effecting the increase of turnover Division/Class of industry
VWNVBIENUUTTNBUNT reporting the increase of turnover Size of establishment
(@rwnuauriieu) uiu Sovaz ggna wAma e fun/ fus nsUsulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasana 3 801,803 100.0 17.0 60.9 24 2.9 3.2 11.1 1.5 0.5 0.2 0.2 Quarter 3
msveUaEn 448,083 100.0 16.2 61.6 1.9 25 21 12.0 25 0.7 0.4 0.2 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 219,274 100.0 19.0 57.6 - 3.2 3.4 13.7 3.2 - - - Non-specialized stores with food, beverages or tobacco
predominating
ﬁuﬁﬂﬁﬂuﬁ‘u Nl 41,886 100.0 8.1 76.6 0.1 0.2 0.2 75 7.4 - - - Other non-specialized stores
213 17,843 100.0 16.3 59.6 15.7 - 0.5 0.1 - 7.8 - - Food in specialized stores
Lﬂ%a&ﬁu 2,639 100.0 3.0 83.2 0.4 0.3 12.8 0.4 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 90 100.0 15.8 66.9 14.7 - - - 2.6 - - - Products in specialized stores
poNfames Qﬂninlviavha gavdwas LLaza‘Uﬂiﬂl 14,087 100.0 9.1 71.0 0.1 0.3 0.4 12.8 0.1 59 - 0.4 Computers, peripheral units, software and telecommunications
FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 1,057 100.0 0.2 61.0 0.1 12.5 0.1 26.1 - - - - Audio and video equipment in specialized stores
BRI 3,642 100.0 19.4 67.4 4.5 - 0.4 8.0 - - - 0.3 Textiles in specialized stores
wieslavy  uaznsean 21,918 100.0 7.5 68.7 1.0 1.2 2.0 18.9 0.4 - - 0.3 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 713 100.0 1.1 971 - - - 0.7 1.1 - - - Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliuasaing 18,269 100.0 8.5 67.8 6.0 1.6 0.4 14.0 1.2 0.4 - 0.1 Electrical household appliances, furniture, lighting equipment
wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdedun uazinieadou 5213 100.0 26.4 67.4 0.1 0.2 0.3 55 - - - 0.1 Books, newspapers and stationary in specialized stores
Fetuiindes wazam 62 100.0 32 50.5 1.6 - 1.6 1.6 - 414 - - Music and video recordings in specialized stores
\p30efun 4,081 100.0 329 54.9 0.3 0.2 0.0 6.2 - 55 - - Sporting equipment in specialized stores
U UATTBIAY 1,467 100.0 15.9 60.0 0.3 - 0.1 15.9 - - - 7.9 Games and toys in specialized stores
Auddug Mutansssa waztumns 6,209 100.0 454 49.9 0.2 - 0.3 a1 0.1 - - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 20,319 100.0 19.5 61.9 2.6 53 2.6 55 - 2.6 - - Clothing, footwear and leather articles in specialized stores
Aumandunsu wazvioe iwiemeu wasieiossyilay 23,848 100.0 13.2 68.0 3.1 25 - 55 0.1 - 76 - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlvidu 9 36,412 100.0 16.7 56.2 4.2 38 - 15.5 24 - - 1.2 Other new goods in specialized stores
Fuanldud 3,263 100.0 9.4 5338 8.9 5.1 - 226 0.2 - - - Second-hand goods
msmevantaenisfudedud maluswdd Tnsvad Iy 4,873 100.0 0.4 38.6 16.6 0.1 12 34.0 - 13 - 8.0 Via mail order houses or via internet
Insémi uazyedumesiin
msvevanlaglifiEudeissu LEGRERRIED)] 920 100.0 14 72.2 0.8 23 03 23.1 - - - - Other not in stores, stalls or markets (direct sales)
‘ﬁﬁmkiﬂ 20,388 100.0 21.9 54.2 0.5 0.5 0.1 22.0 0.4 - - 0.3 Accomodation
ﬁﬁﬂuimsa:éﬁu 15,269 100.0 19.7 54.1 0.5 0.5 0.1 24.1 0.6 - - 0.4 Short term accommodation
anusreinusy fvensarhs wasdidainuuuiedeuit 50 100.0 215 475 16.5 - - 14.5 - - - - Camping grounds, recreational vehicle parks and trailer parks

fivnusuussnndy q 5068 100.0 288 54.8 02 04 B 157 B - - - Other accommodation
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

FWIUANIUYTZNOUNT

fimeanueenne/seiugalu Yadedifinavinliisesugedu

MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry

VWNVBIENUUTTNBUNT

reporting the increase of turnover

Size of establishment

(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
n'\iu%n'ﬁa’m’litl,a:!,ﬁ%mﬁu 207,962 100.0 18.2 61.5 4.6 0.2 4.6 10.9 - - 0.1 - Food and beverage service
N13UIN150I13 170,059 100.0 19.6 57.0 5.6 - 5.6 12.1 - - 0.1 - Restaurants and mobile food service
msu%mﬁmﬁymuanamuﬁ 858 100.0 515 40.2 4.7 24 - 13 - - - - Event catering
MIUsNseWISUsTIANEY 9 315 100.0 17.3 62.7 1.6 134 - 3.6 - - - 1.4 Other food service
ms'u%msm‘%aaﬁ 36,731 100.0 11.2 82.6 - 0.9 - 54 - - - - Beverage serving
msnann weuns FaTad wazsenisinsied qan 4,184 100.0 21.5 355 1.2 4.6 7.7 18.4 0.7 8.2 - 2.1  Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuwinam sound recording, programming and broadcasting and news
nszaedes wazianssudunga agency activities
nsHARNNEURS FaviAd wazsienisinsyied 1,812 100.0 217 25.0 1.7 8.4 102 21.2 1.6 102 - - Video and television programme production
fanssunends n1swannmeuns Faviad uazsienistnsving 294 100.0 27 62.3 16 - 1.1 30.4 - 1.9 - - Motion picture, video and television programme post
production activities
AISHEUNS AMNBUAS IAVAT LasiennsinsTiad 108 100.0 0.9 525 37 1.9 - - - 41.0 - - Motion picture, video and television programme distribution
ATABATNEUNS 97 100.0 21.8 529 6.7 55 2.1 7.0 - - - 4.1 Motion picture projection
mstufinidesasuudouasnisdafaniswiing viewmeuniaund 165 100.0 121 84.3 18 12 - 0.6 - - - - Sound recording and music publishing
msaaﬂmmwmﬁm‘ﬂizmmﬁw 1,536 100.0 289 34.2 0.1 1.1 7.1 17.4 - 57 - 5.6 Radio broadcasting
NM39ARISIBNITHAEANSUNT NN TEABLEBINNS N TTIAY 36 100.0 - 332 - 74 493 10.0 - - - - Television programming and broadcasting
Aanssuding 136 100.0 85 48.0 1.1 9.3 38 123 - 17.0 - - News agency activities
nsliiinvasldduyanauasvadldluaiaGou uazfianssu 2,999 100.0 48.5 44.2 0.9 23 - 4.0 - - - - Renting and leasing of personal and household goods
msfmdantnuanenneuns naviad uagnisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬁhLméaaQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 219 100.0 35.0 61.5 0.5 0.5 - 25 - - - - Renting and leasing of recreational and sports goods
mslidndetuiindsuazam 190 100.0 a79 18.1 0.5 165 - 17.0 - - - - Renting of video tapes and disks
mﬂﬁlﬂhmaﬂ%ﬁdauummaLLawm'Lﬁh‘Lum%ﬁﬁ'auﬁu 9 2,357 100.0 51.2 46.9 1.0 0.2 - 0.7 - - - - Renting and leasing of other personal and household goods
msthuindesasuudenarnisdaiuisiming wioweuniaums 234 100.0 34.6 222 - 14.1 0.4 28.7 - - - - Activities of casting agencies and bureaus
AanssunsadsassAaalzuazanutuLie 3,853 100.0 49.2 272 - 8.1 - 153 0.2 - - - Creative, arts and entertainment activities
Aanssumantiusaznisideden 1,343 100.0 8.9 46.3 - 18.0 9.1 17.8 - - - - Gambling and betting activities
assulunuRefuisiuaaynn funsi 2,507 100.0 188 66.0 0.2 0.1 12.2 22 0.5 - - - Operation of sports facilities
Aanssualuasinm 253 100.0 41.5 12.1 0.8 10.5 0.6 13.2 11.6 - - 9.7 Activities of sports clubs
Aanssudu q Fumsiiven 386 100.0 318 323 0.4 2.1 0.3 29.7 - - - 3.4 Other sports activities
Aanssuaiuayn uayduiia 132 100.0 515 244 a8 18 13.0 a6 - - - - Activities of amusement parks and theme parks
Aanssuduanutuisazmstmunnissu  Fadilgt 1,433 100.0 24.6 49.0 0.2 0.1 0.1 22 0.2 235 - - Other amusement and recreation
Fausvanliluidu
nsdenvaslddiuynna uazvasldluaiaBou uaziianssu 108,281 100.0 14.9 61.6 1.3 10.3 5.6 52 0.6 0.3 - 0.3  Repair of personal and household goods and other
msu%ms&i':uuﬂﬂa?iu 9 personal service activities
mateuedesliBidnnsedndluniaiou 3,333 100.0 0.3 76.4 0.3 - - 7.9 - 7.6 - 76 Repair of consumer electronics
msteuaiedliluniizousasgunsaidmiuthunazaiu 3,785 100.0 7.1 64.1 7.1 73 - 14.0 - 0.5 - - Repair of household appliances and home and garden

equipment
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

A UTZNOUNT
ﬁiwmuaamma/sm‘%qﬁu Uaﬁ”nﬁiwaﬁw‘lﬁﬁﬁu@ﬁu
MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry
WWINVBENIUUTTNBUNIS reporting the increase of turnover Size of establishment
(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nMsgousenuazIATDIm 128 100.0 - 59.8 0.8 - - 19.7 - - - 19.7 Repair of footwear and leather goods
n3geumlpstiiaes Lazvewnnusstinu 142 100.0 - 87.7 0.7 - - 116 - - - - Repair of furniture and home furnishings
mstosmesliduyanauazvedliluniadousu q 6,111 100.0 16.6 83.2 - - 0.2 0.1 - - - - Repair of other personal and household goods
ﬁaﬂﬁmﬁnmﬁam’%ua%wqq&umwémmﬂ (snviufanssu 67,982 100.0 11.7 65.1 - 11.7 5.7 58 - - - - Personal services for wellness (except sport activities)
funsiin)
AMTUSANSENSA LazdnuAe 20,842 100.0 26.2 475 5.2 10.4 10.4 0.3 - - - - Washing and (dry-) cleaning of textile and fur products
Avnssuuimsdauyanadu q Sedlddaussanliluiidu 5,958 100.0 249 38.0 0.2 17 - 135 17 - - - Other personal service activities n.e.c.
YUINVBIFAIUUTENBUNNS 801,803 100.0 17.0 60.9 24 2.9 3.2 111 1.5 0.5 0.2 0.2 Size of establishment
1-15au 788,878 100.0 17.0 61.1 24 29 3.2 11.0 15 0.5 0.2 0.2 1 - 15 persons
16 - 25 AU 6,439 100.0 18.6 52.5 3.0 27 29 143 1.8 0.6 21 1.4 16 - 25 persons
26 - 30 AU 1,373 100.0 28.6 47.7 4.2 0.2 1.1 16.7 0.4 0.4 - 0.7 26 - 30 persons
31-50 AU 2,425 100.0 31.8 47.1 21 13 1.0 14.7 1.9 - - 0.2 31 - 50 persons
51 -200 AU 2,242 100.0 205 56.6 55 24 13 12.8 - 0.9 - - 51 - 200 persons
17NA91 200 AY 447 100.0 16.1 38.2 153 8.4 3.8 9.1 58 22 - 1.1 More than 200 persons
e : - Lififoya viedeyeiifidniu 0 viedeyaiidnudnlies
Note : - Nil or zero or negligible amount
i . drssenmienelasina we. 2568 dinnuadifuiend nssnsAdvadieirsygRiauasdnm

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4

FuanuUsENauNs
ﬁimmuaamw/sw%@ﬁu ﬂaﬁ”nﬁﬂwaﬁw‘lﬁsm‘?u@qﬁu
mnngo/ MyjgengmnamnI Ty Total number of establishments The factors effecting the increase of turnover Division/Class of industry
VWNVBIENUUTTNBUNT reporting the increase of turnover Size of establishment
(@rwnuauriieu) uiu Sovaz ggna wAma e fun/ fus nsUsulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasang 4 982,916 100.0 35.5 425 33 1.4 0.5 8.7 5.6 0.1 0.1 23 Quarter 4
msveUaEn 573,781 100.0 38.4 42.4 1.9 0.5 0.7 8.2 77 0.1 0.2 - Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 284,161 100.0 475 36.9 - - - 7.9 7.7 - - - Non-specialized stores with food, beverages or tobacco
predominating
ﬁuﬁﬂﬁﬂuﬁ‘u Nl 67,204 100.0 335 33.8 4.6 - 4.6 0.2 234 - - - Other non-specialized stores
213 27,110 100.0 549 237 51 0.3 0.2 104 55 - - - Food in specialized stores
Lﬂ%a&ﬁu 4,748 100.0 40.7 235 7.2 - 7.1 74 14.2 - - - Beverages in specialized stores
Namﬁmbﬁmqu 91 100.0 14.5 66.6 - 1.8 - 14.5 2.6 - - - Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 15,074 100.0 223 64.9 2.7 0.3 - 59 29 0.8 - 0.2 Computers, peripheral units, software and telecommunications
FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 1,497 100.0 12.2 61.0 0.1 0.9 0.1 25.6 0.3 - - - Audio and video equipment in specialized stores
BRI 3,934 100.0 337 438 25 - - 15.5 4.2 0.3 - - Textiles in specialized stores
wieslavy  uaznsean 23,923 100.0 12.2 68.5 23 0.7 0.1 15.8 0.1 - - 0.3 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 994 100.0 1.6 63.1 13.5 0.6 - 21.0 0.2 - - - Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliuasaing 21,270 100.0 270 55.7 24 - 0.1 137 1.1 - - - Electrical household appliances, fumiture, lighting equipment
wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdedun uazinieadou 4,737 100.0 335 55.6 0.1 - 0.1 107 - - - - Books, newspapers and stationary in specialized stores
Fetuiindes wazam 68 100.0 37.3 17.3 15 37 1.5 388 - - - - Music and video recordings in specialized stores
\p30efun 4,292 100.0 35.0 52.3 0.8 0.1 - 6.3 5.6 - - - Sporting equipment in specialized stores
U UATTBIAY 2,045 100.0 47.0 243 57 - 0.1 17.2 5.7 - - - Games and toys in specialized stores
Auddug Mutansssa waztumns 8,270 100.0 56.0 37.7 - 0.1 - 3.1 3.0 - - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 26,485 100.0 25.6 59.7 - 2.2 - 12.4 - - - - Clothing, footwear and leather articles in specialized stores
Aumandunsu wazvioe iwiemeu wasieiossyilay 25,921 100.0 17.8 60.7 28 23 - 71 46 0.2 45 0.1 Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlvidu 9 41,501 100.0 26.0 51.5 6.8 1.2 - 10.2 33 1.0 - - Other new goods in specialized stores
Fuanldud 3,408 100.0 12.8 69.4 - 8.7 - 9.1 - - - - Second-hand goods
msmevantaenisfudedud maluswdd Tnsvad Iy 6,132 100.0 14.9 43.4 6.3 6.9 6.4 155 6.5 - - 0.1 Via mail order houses or via internet
Insémi uazyedumesiin
msvevanlaglifiEudeissu LEGRERRIED)] 915 100.0 - 66.5 14 0.2 - 23.0 14 - - 76 Other not in stores, stalls or markets (direct sales)
‘ﬁﬁmkiﬂ 38,095 100.0 59.1 29.4 0.1 3.5 0.5 6.7 - - - 0.7 Accomodation
ﬁﬁﬂuimsa:éﬁu 33,647 100.0 63.7 29.3 0.1 4.0 0.3 2.0 - - - 0.8 Short term accommodation
anusreinusy fvensarhs wasdidainuuuiedeuit 66 100.0 65.2 237 11.1 - - - - - - - Camping grounds, recreational vehicle parks and trailer parks

fivnusuussnndy q 4,383 100.0 24.0 308 02 - 18 431 0.1 - - - Other accommodation
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

FWIUANIUYTZNOUNT

fimeanueenne/seiugalu Yadedifinavinliisesugedu

MnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the increase of turnover Division/Class of industry

VWNVBIENUUTTNBUNT

reporting the increase of turnover

Size of establishment

(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsTEINsUaZIASE IR 228,391 100.0 28.3 36.7 9.1 - - 118 4.9 - - 9.0  Food and beverage service
N13UIN150I13 190,437 100.0 26.0 36.9 10.0 - - 11.3 59 - - 10.0 Restaurants and mobile food service
mmsindswenanuil 1,768 100.0 776 16.6 03 42 0.2 02 09 - - - Event catering
MIUsNseWISUsTIANEY 9 262 100.0 223 559 1.9 - 16.1 35 0.4 - - - Other food service
ms'u%msm‘%aaﬁ 35,923 100.0 38.2 36.8 4.7 - - 155 - - - 4.7 Beverage serving
msnann weuns FaTad wazsenisinsied qan 4,323 100.0 40.1 42.1 1.6 0.8 4.3 9.4 0.3 1.0 - 0.3  Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuwinam sound recording, programming and broadcasting and news
nszaedes wazianssudunga agency activities
nsHARNNEURS FaviAd wazsienisinsyied 1,989 100.0 434 418 24 0.5 8.7 29 0.1 0.4 - - Video and television programme production
Aanssunends msudanmewns Favied wassenisinsviel 317 100.0 46.3 29.6 15 0.7 2.1 19.0 - 0.9 - - Motion picture, video and television programme post
production activities
NISHEUNT NTWEUAS FaviAY wagsen1singvial 106 100.0 25 48.4 38 1.9 - 434 - - - - Motion picture, video and television programme distribution
ATABATNEUNS 213 100.0 65.5 12.2 3.1 - - 12.8 - - - 6.5 Motion picture projection
mstufinidesasuudouasnisdafaniswiing viewmeuniaund 180 100.0 111 70.1 17 1.1 - 56 - 104 - - Sound recording and music publishing
mi@aﬂEJ’Wﬂ‘IWV!’IﬁWJ‘ﬂis"ﬂ’IFJLﬁEN 1,369 100.0 38.7 46.1 0.2 1.2 0.1 12.7 - 1.0 - - Radio broadcasting
NM39ARISIBNITHAEANSUNT NN TEABLEBINNS N TTIAY 63 100.0 411 21.0 - 42 - 337 - - - - Television programming and broadcasting
Aanssuding 85 100.0 43 57.7 1.8 1.2 6.1 15.4 13.6 - - - News agency activities
nsliiinvasldduyanauasvadldluaiaGou uazfianssu 4,972 100.0 70.6 24.4 - 0.8 0.7 3.6 - - - - Renting and leasing of personal and household goods
msfmdantnuanenneuns naviad uagnisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬁhLméaaQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 311 100.0 84.6 11.6 0.3 - - 35 - - - - Renting and leasing of recreational and sports goods
mslidndetuiindsuazam 157 100.0 385 19.9 0.6 - - 41.0 - - - - Renting of video tapes and disks
mﬂﬁlﬂhmaﬂ%ﬁdauummaLLawm'Lﬁh‘Lum%ﬁﬁ'auﬁu 9 4,220 100.0 729 26.8 - 0.1 - 0.1 - - - - Renting and leasing of other personal and household goods
msthuindesasuudenarnisdaiuisiming wioweuniaums 284 100.0 375 a1 - 116 12.0 34.9 - - - - Activities of casting agencies and bureaus
AanssunsadsassAaalzuazanutuLie 6,582 100.0 88.2 1.8 - 0.1 - 56 - - - 4.2 Creative, arts and entertainment activities
Aanssumantiusaznisideden 1,097 100.0 335 55.3 - 11.1 0.1 - 0.1 - - - Gambling and betting activities
madidunufefudasinearuazmn funsivn 3,657 100.0 49.6 39.4 - 0.1 8.0 2.5 - - - 0.3 Operation of sports facilities
Aanssualuasinm 263 100.0 61.9 11.6 0.8 10.1 1.8 12.0 1.8 - - - Activities of sports clubs
Aanssudu q Fumsiiven 561 100.0 48.3 34.1 - 23 17 10.6 - - - 3.0 Other sports activities
Aanssuaiuayn uayduiia 197 100.0 a4.1 25.0 - 121 3.2 156 - - - - Activities of amusement parks and theme parks
Aanssuduanutuisazmstmunnissu  Fadilgt 2,522 100.0 70.3 14.4 0.1 0.6 - 14.6 - - - - Other amusement and recreation
Fausvanliluidu
nsdenvaslddiuynna uazvasldluaiaBou uaziianssu 118,475 100.0 21.7 61.6 0.9 8.1 0.3 6.5 - - - 0.9  Repair of personal and household goods and other
msu%ms&i':uuﬂﬂa?iu 9 personal service activities
msgeunieddtidnnseindluniaFou 3,327 100.0 7.7 61.4 - 0.1 79 153 - - - 76 Repair of consumer electronics
msteuaiedliluniizousasgunsaidmiuthunazaiu 3,778 100.0 21.1 431 0.1 1.0 - 34.8 - - - - Repair of household appliances and home and garden

equipment
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TABLE 4 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE INCREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

MnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

IT8MULANE/T8TUFTY
Total number of establishments

reporting the increase of turnover

Yadedifinavinliisesugedu
The factors effecting the increase of turnover Division/Class of industry

Size of establishment

(@rwuauriieu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nMsgousenuazIATDIm 235 100.0 215 34.1 0.4 - - 3238 0.4 - - 10.7 Repair of footwear and leather goods
n3geumlpstiiaes Lazvewnnusstinu 245 100.0 16.6 78.2 23 - 0.7 23 - - - - Repair of furniture and home furnishings
mstosmesliduyanauazvedliluniadousu q 8,143 100.0 186 68.5 - - 0.1 127 - - - - Repair of other personal and household goods
ﬁaﬂﬁmﬁnmﬁam’%ua%wqq&umwémmﬂ (snviufanssu 72,764 100.0 224 61.3 - 10.7 - 55 - - - 0.1 Personal services for wellness (except sport activities)
funsin)
A15U3INSEN3A wazdnusi 19,903 100.0 225 66.2 5.4 55 0.1 0.2 - - - - Washing and (dry-) cleaning of textile and fur products
Avnssuuimsdauyanadu q Sedlddaussanliluiidu 10,080 100.0 224 563 - 6.9 - 74 - - - 69 Other personal service activities n.e.c.
YUINVBIFAIUUTENBUNNS 982,916 100.0 35.5 42.5 33 1.4 0.5 8.7 5.6 0.1 0.1 2.3 Size of establishment
1-15auU 965,680 100.0 35.2 42.6 33 14 0.5 8.7 57 0.1 0.1 23 1- 15 persons
16 - 25 AU 8,652 100.0 52.0 34.7 1.1 0.6 0.4 9.4 1.8 0.1 - 0.1 16 - 25 persons
26 - 30 AU 1,804 100.0 42.6 31.6 21 0.3 0.8 16.0 6.2 - - 0.3 26 - 30 persons
31-50 AU 3,233 100.0 513 33.4 1.7 0.9 0.2 9.2 3.0 0.2 - 0.1 31 - 50 persons
51-200 Au 2,994 100.0 44.0 38.7 29 20 1.7 9.5 1.0 0.3 - - 51 - 200 persons
11NN 200 AY 553 100.0 39.9 254 113 6.6 22 11.2 21 0.2 - 1.1 More than 200 persons
e : - Lififoya viedeyeiifidniu 0 viedeyaiidnudnlies
Note : - Nil or zero or negligible amount
i . drssenmienelasina we. 2568 dinnuadifuiend nssnsAdvadieirsygRiauasdnm
Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinailisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@ruuauriieu) uiu Sovaz ggna wAma e fun/ fus nsusulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, UVOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
Insuna 1 541,328 100.0 4.5 37.6 7.8 11.5 0.3 35.6 1.6 0.5 0.1 0.5 Quarter 1
msvevaEn 286,736 100.0 3.0 39.7 10.3 9.2 0.3 33.4 27 0.6 0.2 0.6 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 115,628 100.0 0.1 44.2 17.9 6.0 - 258 6.0 - - - Non-specialized stores with food, beverages or tobacco
predominating
Fudmhiludu 9 38,001 100.0 - 417 8.1 8.2 - a7 03 - - - Other non-specialized stores
213 11,758 100.0 12.4 24.7 24.4 0.1 - 384 - - - - Food in specialized stores
CEeNY 1,730 100.0 0.1 23 - 583 - 39.2 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 56 100.0 238 28.6 - - - 476 - - - - Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 8,127 100.0 54 37.8 0.2 255 4.8 215 - 4.8 - - Computers, peripheral units, software and telecommunications
FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 631 100.0 24 57.4 - - 0.2 21.1 - 18.9 - - Audio and video equipment in specialized stores
BRI 2,176 100.0 0.5 46.6 4.3 8.2 - 36.6 - - - 3.8 Textiles in specialized stores
wieslavy  uaznsean 17,933 100.0 0.4 35.0 1.1 12.5 - 50.7 0.1 0.3 - - Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 632 100.0 - 443 - 212 - 345 - - - - Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliiuasaing 14,936 100.0 0.6 40.0 19 11.4 0.3 45.8 0.1 - - - Electrical household appliances, furniture, lighting equipment
wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdefun uaznnieadou 3,985 100.0 12.0 131 6.7 16.6 - 30.6 - 16.0 - 5.1 Books, newspapers and stationary in specialized stores
Fetuiindes wazam 313 100.0 8.2 9.5 - - - 333 - 49.0 - - Music and video recordings in specialized stores
\p30efun 3,527 100.0 6.3 335 13 12.6 - 39.7 6.7 - - - Sporting equipment in specialized stores
U UATTBIAY 1,315 100.0 18.1 9.1 - 17.7 - 46.3 - 8.8 - - Games and toys in specialized stores
Auddug Mutansssa waztumns 2,628 100.0 208 30.5 0.2 95 - 29.5 - 9.5 - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 19,273 100.0 6.0 51.8 - 113 2.8 28.1 - - - - Clothing, footwear and leather articles in specialized stores
AuFmandunsu wazvioe iwiemeu wasieiossyilay 8,936 100.0 13.8 36.5 1.7 0.6 - 474 - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlvidu 9 27,271 100.0 8.6 30.7 6.7 15.0 - 32.6 1.6 - 1.6 3.2 Other new goods in specialized stores
Fuanldud 2,969 100.0 9.8 30.0 - 14.7 - 45.0 - 0.6 - - Second-hand goods
msnevantaenisfudedud malusudd Tnsvad Iy 4,340 100.0 0.5 36.8 - 11.0 - 427 - - - 9.0 Via mail order houses or via internet
Insémi uazyedumasiin
msvevanlaglifiEudeissu LEGRERRIED)] 570 100.0 - 46.4 12.1 12.1 - 17.3 - - - 12.1 Other not in stores, stalls or markets (direct sales)
‘ﬁﬁnu,iﬂ 17,167 100.0 328 21.5 - 7.3 0.1 36.9 - - - 1.5 Accomodation
ﬁﬁﬂuimsa:éﬁu 14,317 100.0 38.5 212 - - - 38.5 - - - 1.8 Short term accommodation
anudarneiinusy Meeasavhe uaziineriinuuuiAdeufl 29 100.0 50.0 - - - - 50.0 - - - - Camping grounds, recreational vehicle parks and trailer parks
fivnusuussnndy q 2820 100.0 35 233 - 44.1 06 285 B B - - Other accommodation
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

The factors effecting the decrease of turnover

HYadeiifinavilisesuanas

Division/Class of industry

Size of establishment

(Frauauineu) iy Sovay gan1a wAna  Adede fun/ fAu nsUsulge Ay ulguie walulad  Tsaszun Bu 9 (Number of person engaged)
Number % Seasonal, UVOIGNAN 39A1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsEINSIaZIASE TR 153,836 100.0 15 36.7 63 143 0.2 40.6 0.4 - - - Food and beverage service
N15UIN1501%1S 130,065 100.0 0.2 31.5 73 15.3 0.2 45.0 0.5 - - - Restaurants and mobile food service
nMsUinMsInisuenaauil 883 100.0 31.6 103 6.3 17.9 - 33.9 - - - - Event catering
MsUsNseWISUsTIANEY 9 97 100.0 - a9.7 26 - - ar.7 - - - - Other food service
miU%miLﬂé@ﬂﬁM 22,7192 100.0 8.0 67.5 0.1 8.2 0.1 16.2 - - - - Beverage serving
mMsuann weund el uazsensinsied e 2,575 100.0 5.8 171 7.0 9.9 - 26.6 - 21.3 - 123 Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuninam sound recording, programming and broadcasting and news
nszaedes wazianssudtnega agency activities
nsHARNNEURS SaviA wazsienisinsyiad 1,294 100.0 1.6 14.0 139 20 - 20.5 - 237 - 24.3 Video and television programme production
fanssunends nswannmeuns Favied uwazsenistnsving 162 100.0 - 57.2 - - - 39.4 - 35 - - Motion picture, video and television programme post
production activities
AISHEUNS ANBUAS IAVAT LagsiennsinsTiad 3 100.0 - 375 - - - 62.6 - - - - Motion picture, video and television programme distribution
ATABATNEUNS 142 100.0 29.2 16.7 - 28 - 29.2 - 22.1 - - Motion picture projection
mstuiindeauudewaznisdafiuisiming vioweunsauss 67 100.0 3.0 28.1 - 127 - 28.1 - 28.1 - - Sound recording and music publishing
N1598NDNIANIINGNTEBFeN 811 100.0 10.5 13.4 - 229 - 319 - 21.3 - - Radio broadcasting
AM39ARISIBNITHAEATSUNT NN TEABLEBINS N TTIA 30 100.0 - 11.0 - 705 - 11.9 - 6.6 - - Television programming and broadcasting
Aanssudinigm 66 100.0 - 17.5 - 175 - 46.0 - 175 - 15 News agency activities
mﬂﬁl,-u'waa’lﬁﬁquuﬂﬂauawm’l?’ﬂuﬂ%’aL“iau wazhanssu 2,154 100.0 18.8 18.4 12.5 28.2 - 21.0 - - - 1.2 Renting and leasing of personal and household goods
msfmdantnuanenmeuns navied uaznisuansdu 9 and activities of casting agencies and bureaus
ms‘b}fmhm‘%mQﬂnizﬁtﬁamiﬁuwmmmaxmsﬁm 194 100.0 a4.3 30.1 - - - 12.8 - - - 12.8 Renting and leasing of recreational and sports goods
msliddetuiindeuazam 63 100.0 - 484 - - - 516 - - - - Renting of video tapes and disks
mﬂﬁlﬂhmaﬂ%ﬁhuummmmwaﬂﬂum%ﬁﬁ'auﬁu 9 1,699 100.0 18.8 16.1 15.8 319 - 17.4 - - - - Renting and leasing of other personal and household goods
fanssumsAndendnuansnimeuns Insiemd LLam‘mhﬁmﬁu 9 198 100.0 - 16.7 - 33.3 - 50.0 - - - - Activities of casting agencies and bureaus
AanssuRals anuduiie waziunuinig 6,332 100.0 39.9 10.1 - 7.0 4.6 25.8 1.9 5.4 - 53 Arts, entertainment and recreation activities
Anssumsasisasshalsuazanutuiie 2,015 100.0 52.5 205 - 6.6 - 20.3 - - 0.1 - Creative, arts and entertainment activities
Aanssunantusaznisideden 606 100.0 - - - 39.5 - 395 19.7 1.4 - - Gambling and betting activities
mssifunuiefudsisamudzain funisiun 1,668 100.0 19.9 4.0 - 1.9 17.4 56.8 - - - - Operation of sports facilities
ﬁaniiugu 9 FUNISAMN 243 100.0 50.5 a47.0 - - - 25 - - - - Other sports activities
Aanssuaiuayn uazduisa 34 100.0 6.8 19.4 - 49.6 - 242 - - - - Activities of amusement parks and theme parks
Aanssudupuduiiuaznsdunnnssu 9 Sedld 1,765 100.0 57.4 23 - 13 - 1.2 - 18.9 - 18.9 Other amusement and recreation

Fauszamliluiiou
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

mnAgey/MiigargnamMnT Iy

VUNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

fisnenugonuIe/5185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Fl

Division/Class of industry

Size of establishment

(@rwnuauriinu) uu Souay g wAma e Fun/ fus mydiulge e wlevie  walulad  lsAszuim Bug (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nsdonvasiddiuyunna uazvasldluaiaBou uaziianssu 72,527 100.0 6.4 38.5 3.7 15.5 - 35.1 - 0.4 - 0.4  Repair of personal and household goods and other
n’]iu‘%mid’mqaﬂaﬁ'u 9 personal service activities
msdesadedliddnnseindluntaiteu 3,573 100.0 - 35.4 0.1 14.6 - 35.7 - 7.1 - 7.1 Repair of consumer electronics
nsteuaiedliluniiizounasgunsaidmiuthunazaiu 3,391 100.0 - 453 - 0.1 - 54.1 - 0.5 - - Repair of household appliances and home and garden
equipment
ms‘damauw"mam%;awﬁ& 132 100.0 - 209 - 0.8 19.2 59.2 - - - - Repair of footwear and leather goods
nsdouesiiaes warvosnnumstin 111 100.0 - 1.5 - 4.2 - 76.0 - - - 183 Repair of furniture and home furnishings
nsgouvedlidiuyanauasvedliluniadoudu 4 3,040 100.0 - 16.7 16.7 - - 66.6 - - - - Repair of other personal and household goods
ﬁimﬁimﬁmiLﬁaLﬁ?ua%’Nﬁ“un’wWi”wn’m (oniufianssu 50,843 100.0 77 46.0 - 15.4 - 30.9 - - - - Personal services for wellness (except sport activities)
funsiv)
A15USNSENIA wazdnusie 7,720 100.0 - 14.6 28.4 283 - 28.7 - - - - Washing and (dry-) cleaning of textile and fur products
Avnssuuinsdauyanadu 4 Safilddaussanliluiidu 3,719 100.0 188 30 - 188 - 59.4 - - - - Other personal service activities n.e.c.
YUIAVBIANIUUTENBUNS 541,328 100.0 4.5 37.6 7.8 11.5 0.3 35.6 1.6 0.5 0.1 0.5 Size of establishment
1-15nau 534,048 100.0 4.3 37.7 79 11.5 0.3 355 1.6 0.5 0.1 0.5 1 - 15 persons
16 - 25 AU 4,000 100.0 179 30.1 25 6.0 - 42.5 0.8 0.3 - - 16 - 25 persons
26 - 30 AU 738 100.0 14.6 215 2.0 6.8 - 54.7 - 0.4 - - 26 - 30 persons
31-50 AU 1,294 100.0 171 334 6.9 22 25 36.7 - 0.5 - 0.8 31 - 50 persons
51 -200 Ay 1,118 100.0 27.6 239 1.0 13.0 0.1 32.7 - 15 0.2 0.1 51 - 200 persons
17nA31 200 AU 132 100.0 259 12.2 3.1 55 - 45.9 2.7 - - a7 More than 200 persons
ey : - Wiildeya vietoyaiifiandu o wiedeyaiisnoudndon
Note ;- Nil or zero or negligible amount
an - drsremenelesina w.e. 2568 dninnuadifuiend nssnmEdvailairsygRiauasdenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinailisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@ruuauriieu) uiu Sovaz ggna wAma e fun/ fus nsusulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, UVOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasang 2 580,625 100.0 10.9 46.0 29 10.1 03 287 0.2 0.2 0.5 0.2 Quarter 2
msvevaEn 332,224 100.0 72 47.2 1.8 10.6 0.2 31.3 0.3 0.2 0.9 0.3 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 135,992 100.0 10.5 473 - 10.2 - 321 - - - - Non-specialized stores with food, beverages or tobacco
predominating
Fudmhiludu 9 43,866 100.0 - 64.0 7.1 14.1 - 75 - - 7.0 0.2 Other non-specialized stores
213 15,174 100.0 9.8 49.6 - 0.9 0.3 39.5 - - - - Food in specialized stores
CEeNY 2,458 100.0 14.1 1.9 - 411 - 429 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 82 100.0 16.1 335 - - - 50.4 - - - - Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 9,382 100.0 0.3 39.1 43 299 - 26.4 - - - - Computers, peripheral units, software and telecommunications
FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 700 100.0 17.0 235 0.4 - 0.2 58.9 - - - - Audio and video equipment in specialized stores
BRI 2,687 100.0 10.9 317 - 6.2 - 48.1 - - - 31 Textiles in specialized stores
wieslavy  uaznsean 19,107 100.0 3.1 40.5 0.1 9.1 0.1 46.8 - - - 0.4 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 608 100.0 11.9 217 - - - 494 - - - 11.0 Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliiuasaing 15,789 100.0 a5 38.4 1.7 8.8 0.3 46.0 0.3 - - - Electrical household appliances, furniture, lighting equipment
wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdefun uaznnieadou 2,772 100.0 15.1 49.4 - 149 - 11.0 - 8.5 - 12 Books, newspapers and stationary in specialized stores
Fetuiindes wazam 237 100.0 10.8 231 - - - 11.6 - 438 - 10.8 Music and video recordings in specialized stores
\p30efun 3,952 100.0 1.1 329 - 0.1 - 60.3 5.6 - - - Sporting equipment in specialized stores
U UATTBIAY 1,786 100.0 6.5 39.9 - 13.0 - 276 - - - 13.0 Games and toys in specialized stores
Auddug Mutansssa waztumns 5,222 100.0 30.3 34.5 - 0.2 - 30.0 0.2 a8 - - Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 15,661 100.0 10.5 36.3 0.3 10.4 34 38.8 0.3 - - - Clothing, footwear and leather articles in specialized stores
AuFmandunsu wazvioe iwiemeu wasieiossyilay 15,936 100.0 a1 64.2 0.4 38 - 276 - - - - Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlvidu 9 33,242 100.0 4.5 41.9 4.1 14.8 - 33.4 1.3 - - - Other new goods in specialized stores
Fuanldud 3,297 100.0 a7 275 a4 a5 - 457 a4 - - 8.8 Second-hand goods
msnevantaenisfudedud malusudd Tnsvad Iy 3,776 100.0 - 49.4 11.6 24 - 353 - 13 - - Via mail order houses or via internet
Insémi uazyedumasiin
msvevanlaglifiEudeissu LEGRERRIED)] 499 100.0 - 66.4 - - - 33.6 - - - - Other not in stores, stalls or markets (direct sales)
‘ﬁﬁnu,iﬂ 21,455 100.0 39.3 36.1 - 10.0 1.3 133 - - - - Accomodation
ﬁﬁﬂuimsa:éﬁu 17,879 100.0 46.6 35.7 - 8.3 15 79 - - - - Short term accommodation
anudarneiinusy Meeasavhe uaziineriinuuuiAdeufl 9 100.0 10.7 10.7 - - - 8.6 - - - - Camping grounds, recreational vehicle parks and trailer parks
fivnusuussnndy q 3,566 100.0 28 383 - 184 - 405 - - - - Other accommodation
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

FuanuUsENauNs
fiseusenme/sesuanas Yadvitinarhlisesuanas
mnAgey/MiigargnamMnT Iy Total number of establishments The factors effecting the decrease of turnover Division/Class of industry
YWAVOIFIUUTENOUNS reporting the decrease of turover Size of establishment
(Frauauineu) iy Sovay g9n1a WAN1a &ste fun/ fAu nsUsulge Ay ulguie walulad  Tsaszun Bu 9 (Number of person engaged)
Number % Seasonal, UVOIGNAN 39A1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsEINSIaZIASE TR 130,567 100.0 172 467 7.8 0.8 - 27.5 - - - - Food and beverage service
ATUINTO NS 112,820 100.0 18.2 44.0 9.0 0.7 - 28.1 - - - - Restaurants and mobile food service
nMsUinMsInisuenaauil 992 100.0 253 21.8 04 11.8 0.4 404 - - - - Event catering
MsUsNseWISUsTIANEY 9 120 100.0 6.3 79.3 - 4.8 - 59 - - - 3.8 Other food service
msu%msm%aﬁu 16,635 100.0 10.5 65.8 - 0.9 - 22.8 - - - - Beverage serving
mMsuann weund el uazsensinsied e 2,937 100.0 11.7 30.9 5.2 9.8 - 34.6 - 4.8 - 2.9 Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuninam sound recording, programming and broadcasting and news
nszaedes wazianssudtnega agency activities
nsHARNNEURS SaviA wazsienisinsyiad 1,211 100.0 13.9 29.5 12,6 45 - 39.3 - 0.2 - - Video and television programme production
fanssunends nswannmeuns Favied uwazsenistnsving 297 100.0 6.3 25.9 - 0.9 - 65.1 - 1.9 - - Motion picture, video and television programme post
production activities
ATHELNT ANEURs InviA agsiensingyiml 48 100.0 - 100.0 - - - - - - - - Motion picture, video and television programme distribution
ATABATNEUNS 138 100.0 50.9 19.0 - 29 - 27.2 - - - - Motion picture projection
mstuiindeauudewaznisdafiuisiming vioweunsauss 82 100.0 - 315 - 29.1 - 16.6 - 228 - - Sound recording and music publishing
msaaﬂmmwmﬁm‘ﬂizmmﬁw 1,051 100.0 8.1 339 - 16.3 0.1 25.4 - 8.1 - 8.1 Radio broadcasting
AM39ARISIBNITHAEATSUNT NN TEABLEBINS N TTIA 51 100.0 - 26 - 416 - 213 - 345 - - Television programming and broadcasting
Aanssudinigm 59 100.0 - 275 - 19.6 - 31.7 - 19.6 - 1.7 News agency activities
nsliidvaslddiuyanauasvadldluaiaGou uaziianssu 2,107 100.0 6.5 57.0 12.7 59 - 17.8 - - - - Renting and leasing of personal and household goods
msfmdantnuanenmeuns navied uaznisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬁhLméaaQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 116 100.0 51.4 aa.7 - - - 39 - - - - Renting and leasing of recreational and sports goods
msliddetuiindeuazam 31 100.0 - 96.8 B - B 32 - - - - Renting of video tapes and disks
nsliigmesdldduyanauasvasdiluntaFoudu 4 1,722 100.0 22 65.0 156 15 - 157 - - - - Renting and leasing of other personal and household goods
fanssumsAndendnuansnimeuns Insiemd LLam‘mhﬁmﬁu 9 238 100.0 16.9 - - 415 - 415 - - - - Activities of casting agencies and bureaus
fanssualz Anadudiie waztunuinis 10,174 100.0 41.6 27.6 - 55 - 224 - 2.8 - 0.2  Arts, entertainment and recreation activities
Anssumsasisasshalsuazanutuiie 3,580 100.0 65.4 14.0 - 8.6 - 4.5 - 7.6 - - Creative, arts and entertainment activities
Aanssunantusaznisideden 598 100.0 - 40.0 - 20.0 - 40.0 - - - - Gambling and betting activities
mssifunuiefudsisamudzain funisiun 3,791 100.0 36.0 279 - 1.2 - 35.1 - - - - Operation of sports facilities
Aanssualuasinn 165 100.0 34.6 36 - 14.8 - 44.5 - - - 24 Activities of sports clubs
Aansaudy q Frunisimn 480 100.0 12.1 58.5 - 129 - 14.2 - - - 23 Other sports activities
fanssuaIuaun uazBuunin 68 100.0 40.9 18.7 - - - 40.4 - - - - Activities of amusement parks and theme parks
Aanssuduaududfisuagmsdunnmsiu 4 Sedld 1,492 100.0 25.8 478 - - - 25.9 - 0.5 - - Other amusement and recreation

Fauszamliluiiou
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

mnAgey/MiigargnamMnT Iy

VUNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

fisnenugonuIe/5185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@rwnuauriinu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nsdonvasiddiuynna uazvasldluaiaGou uaziianssu 81,161 100.0 438 453 0.6 23.2 0.7 24.8 - 0.4 - 0.2 Repair of personal and household goods and other
n’]iu‘%mid’mqaﬂaﬁ'u 9 personal service activities
msdesadedliddnmseindluntaiteu 3,584 100.0 - 57.0 0.4 214 - 14.2 - 7.1 - - Repair of consumer electronics
nsteuaiedliluniiizounasgunsaidmiuthunazaiu 3,426 100.0 153 29.9 - 159 - 38.9 - - - - Repair of household appliances and home and garden
equipment
msgeuseauazIASDm 516 100.0 - 14.8 - 14.6 4.9 48.8 - - - 16.9 Repair of footwear and leather goods
nsgeumesiiaed wazvasmnusst 126 100.0 - 334 - - - 66.6 - - - - Repair of furniture and home furnishings
nsgouvedlidiuyanauazvadliluniadoudu 4 5,607 100.0 - 45.3 9.0 - 9.0 36.3 - - - 0.4 Repair of other personal and household goods
ﬁﬂniimﬁmnﬁma%ma%ma‘mmwiwmﬂ (sniufianssu 55,673 100.0 0.8 49.3 - 28.1 - 21.8 - - - - Personal services for wellness (except sport activities)
funsiv)
A15USNSENIA wazdnuske 7,813 100.0 28.1 28.4 - 14.3 - 29.0 - - - 0.2 Washing and (dry-) cleaning of textile and fur products
Avnssuuinsdauyanadu 4 Safilddaussanliluiidu 4,414 100.0 169 32.4 - 159 - 34.1 - 0.7 - - Other personal service activities n.e.c.
YUIAVBIANIUUTENBUNS 580,625 100.0 10.9 46.0 2.9 10.1 0.3 28.7 0.2 0.2 0.5 0.2 Size of establishment
1-15nau 571,204 100.0 10.7 46.3 29 10.1 0.3 28.6 0.2 0.2 0.5 0.2 1 - 15 persons
16 - 25 AU 4,882 100.0 20.5 31.7 15 75 0.4 38.4 - - - - 16 - 25 persons
26 - 30 AU 1,045 100.0 29.0 273 1.4 77 - 34.3 - 0.3 - - 26 - 30 persons
31-50 AU 1,611 100.0 19.4 33.1 25 3.0 0.3 41.5 - - - 0.1 31 - 50 persons
51 - 200 AW 1,667 100.0 34.7 28.7 1.5 4.6 0.8 29.4 - 0.4 - 0.1 51 - 200 persons
17nA31 200 AU 215 100.0 24.5 24.8 - 6.7 3.2 359 1.6 - - 3.2 More than 200 persons
ey : - Wiildeya vietoyaiifiandu o wiedeyaiisnoudndos
Note : - Nil or zero or negligible amount
an - drsremenelesina w.e. 2568 dinnuadifuiend nsenmEdvalairsygRiauasdenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinailisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@ruuauriieu) uiu Sovaz ggna wAma e fun/ fus nsusulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, UVOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasana 3 634,685 100.0 12.1 36.5 2.0 9.5 13 34.6 0.2 0.4 - 35 Quarter 3
msvevaEn 387,799 100.0 74 38.1 21 124 21 34.7 0.3 0.4 - 2.6 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 192,144 100.0 4.3 34.0 - 11.2 3.6 433 - - - 3.6 Non-specialized stores with food, beverages or tobacco
predominating

Fudmhiludu 9 41,345 100.0 157 45.6 7.8 155 - 15.5 - - - 0.1 Other non-specialized stores
213 17,983 100.0 15.8 43.6 0.5 7.8 - 322 - - - 0.1 Food in specialized stores
CEeNY 3,427 100.0 209 10.3 - 9.9 - 49.1 - - - 9.8 Beverages in specialized stores
Namﬁmbﬁmqu 57 100.0 278 - 26.0 - 46.2 - - - - Products in specialized stores
poNfames Qﬂninlviavha gavdwas LLaza‘Uﬂiﬂl 9,881 100.0 79 29.9 78 12.8 39 35.9 0.4 0.9 - 0.4 Computers, peripheral units, software and telecommunications

FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 826 100.0 16.0 20.5 0.3 0.6 - 48.2 - 14.4 - - Audio and video equipment in specialized stores
BRI 2,136 100.0 24.2 321 - 4.8 - 30.9 - - - 8.0 Textiles in specialized stores
wieslavy  uaznsean 17,763 100.0 4.4 43.6 26 14.4 1.5 33.1 - - - 0.4 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 759 100.0 15 56.4 0.3 14 - 316 - - - 8.8 Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliiuasaing 17,453 100.0 5.7 49.9 0.1 8.1 - 34.8 - - - 14 Electrical household appliances, fumiture, lighting equipment

wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdefun uaznnieadou 3,671 100.0 195 503 - 22.1 - 8.0 - 0.1 - - Books, newspapers and stationary in specialized stores
Fetuiindes wazam 189 100.0 13 22 - 13.5 - 416 - 219 - 13.5 Music and video recordings in specialized stores
\p30efun 2,768 100.0 12.0 375 - 8.9 - 337 - - - 8.0 Sporting equipment in specialized stores
U UATTBIAY 1,109 100.0 215 236 - - - 54.9 - - - - Games and toys in specialized stores
Auddug Mutansssa waztumns 5,189 100.0 40.0 29.4 a8 5.1 - 6.0 - a8 - 9.9 Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 21,328 100.0 7.8 51.4 25 10.0 25 234 - - - 25 Clothing, footwear and leather articles in specialized stores
Aufmandunssa wazviust nieavon 11,975 100.0 6.4 477 - 24.6 - 213 - - 0.1 - Pharmaceutical and medical goods, perfumeries and toilet

waziaSesUsziulay preparation in specialized stores
Audnlvidu 9 30,987 100.0 4.1 373 74 15.6 - 30.0 2.8 2.8 - - Other new goods in specialized stores
Fuanldud 3,017 100.0 9.9 35.7 - a8 - 20.6 a8 - - 24.1 Second-hand goods
msnevantaenisfudedud malusudd Tnsvad Iy 3,475 100.0 0.4 16.2 11.2 48.7 - 233 - 0.2 - - Via mail order houses or via internet

Insémi uazyedumasiin
msvevanlaglifiEudeissu LEGRERRIED)] 316 100.0 47 43.8 - 1.1 - 50.4 - - - - Other not in stores, stalls or markets (direct sales)

‘ﬁﬁnu,iﬂ 23,218 100.0 23.2 34.0 - 8.7 0.5 333 - - - 0.3 Accomodation

ﬁﬁﬂuimsa:éﬁu 19,230 100.0 26.6 37.7 - 7.6 0.7 27.2 - - - 0.4 Short term accommodation
anuseinusy flvensarhs uasdidaiinuuuiedeuit 8 100.0 12.0 - - - - 88.0 - - - - Camping grounds, recreational vehicle parks and trailer parks
fivnusuussnndy q 3,980 100.0 67 165 - 142 - 626 - - - - Other accommodation



71519 5 Fewvazvassaulsznaumsiinenuiedeivhliveaamevieseivanasainlasunanau Suunaamianages vigosgaaunssy uazuInvesanuUsznauns (S1uauauine) : lasuna 3 (de)

150

TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(Frauauineu) iy Sovay gan1a wAna  Adede fun/ fAu nsUsulge Ay ulguie walulad  Tsaszun Bu 9 (Number of person engaged)
Number % Seasonal, UVOIGNAN 39A1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsEINSIaZIASE TR 133,551 100.0 12.1 31.9 1.0 1.4 - 46.5 - - - 71 Food and beverage service
ATUINTOMNT 112,184 100.0 10.2 283 1.2 - - 51.9 - - - 8.4 Restaurants and mobile food service
nMsUinMsInisuenaauil 1,254 100.0 74.7 7.1 28 7.0 - 8.2 - - - 0.2 Event catering
maﬁmimwwimﬂwﬁuq 136 100.0 - 64.6 - - - 354 - - - - Other food service
miU%miW’ﬁ;@ﬂﬁ‘M 19,977 100.0 19.0 53.1 - 8.6 - 18.9 0.2 - - 0.2 Beverage serving
mMsuann weund el uazsensinsied e 2,990 100.0 6.8 39.0 0.3 6.1 0.5 30.5 - 14.0 - 2.9 Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuninam sound recording, programming and broadcasting and news
nszaedes wazianssudtnega agency activities
nsHARNNEURS SaviA wazsienisinsyiad 1,345 100.0 1.1 28.5 0.6 1.9 - 454 - 22,6 - - Video and television programme production
Aanssunends nMswannmeuns vl uarsenisinsvied 160 100.0 26.6 24.7 - - - 41.6 - 7.0 - - Motion picture, video and television programme post
production activities
ATHELNT ANEURs InviA agsiensingyiml a8 100.0 - 7.7 - - - 923 - - - - Motion picture, video and television programme distribution
AsANENTNEUNS 230 100.0 55.7 18.2 - 9.8 6.0 10.3 - - - - Motion picture projection
mstuiindeauudewaznisdafiuisiming vioweunsauss 103 100.0 - 59.7 - 182 - 22.1 - - - - Sound recording and music publishing
N1598NDNIANIINGNTEBFeN 979 100.0 1.5 62.6 - 9.6 - 8.9 - 8.7 - 8.7 Radio broadcasting
AM39ARISIBNITHAEATSUNT NN TEABLEBINS N TTIA 104 100.0 35 18.2 - 20.4 - 41.0 - 17.0 - - Television programming and broadcasting
Aanssudinigm 20 100.0 - 185 - 5.0 - 76.5 - - - - News agency activities
nsliidvaslddiuyanauasvadldluaiaGou uaziianssu 2,583 100.0 69.9 2.4 - 12.6 - 15.1 - - - - Renting and leasing of personal and household goods
msfmdantnuanenmeuns navied uaznisuansdu 9 and activities of casting agencies and bureaus
mﬂﬁlﬂhm‘%mQUnizﬁtﬁamaﬁuwmmﬂmzmsﬁm 176 100.0 66.2 18.4 - 14.1 - 1.3 - - - - Renting and leasing of recreational and sports goods
msliddetuiindeuazam 31 100.0 96.8 - - - - 32 - - - - Renting of video tapes and disks
mﬂﬁnﬁwaﬂ%ﬁauummmmwaﬂﬂum%ﬁﬁauﬁu 9 2,194 100.0 74.0 1.3 - 12.2 - 12.5 - - - - Renting and leasing of other personal and household goods
fanssumsAndendnuansnimeuns Insiemd LLam‘mhﬁmﬁu 9 182 100.0 195 - - 18.1 - 62.4 - - - - Activities of casting agencies and bureaus
fanssuRaly Anududis waziunuins 11,519 100.0 46.9 22.1 - 16.2 - 6.9 - 5.3 - 2.5 Arts, entertainment and recreation activities
Anssumsasisasshalsuazanutuiie 5,070 100.0 56.9 11.4 - 187 - 2.1 - 5.4 - 5.4 Creative, arts and entertainment activities
Aanssunantusaznisideden 837 100.0 - 14.3 - 71.4 - 14.3 - - - - Gambling and betting activities
mssifunuiefudsisamudzain funisiun 2,750 100.0 39.2 a7.1 - 11.0 - 28 - - - - Operation of sports facilities
Aanssualuasinn 90 100.0 51.0 28.7 - - 45 159 - - - - Activities of sports clubs
Aansaudy q Frunisimn 450 100.0 53.1 21.3 - 13 - 15.1 - - - 33 Other sports activities
fanssuaIuaun uazBuunin 203 100.0 60.1 23.1 - - - 16.8 - - - - Activities of amusement parks and theme parks
Aanssuduaududfisuagmsdunnmsiu 4 Sedld 2,120 100.0 49.0 16.7 - 0.5 - 176 - 16.1 - - Other amusement and recreation

Jauszamlilufiau
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

mnAgey/MiigargnamMnT Iy

VUNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

fisnenugonuIe/5185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@rwnuauriinu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nsdonvasiddiuyunna uazvasldluaiaBou uaziianssu 73,025 100.0 26.3 403 4.0 8.0 - 17.7 - 0.4 - 32  Repair of personal and household goods and other personal
nsUmsdauyaradu 4 service activities
msdesadedliddnnseindluntaiteu 3,062 100.0 0.2 58.5 - 165 - 8.3 - 83 - 8.3 Repair of consumer electronics
nsteuaiedliluniiizounasgunsaidmiuthunazaiu 3,695 100.0 - 28.8 6.9 14.4 - 425 - 0.5 - 6.9 Repair of household appliances and home and garden
equipment
msgeuseauazIAtDm 444 100.0 0.5 6.2 5.7 - 5.7 17.0 - - - 65.0 Repair of footwear and leather goods
nsdouesiiaes warvosnnumstin 153 100.0 16.3 42.8 - - - 40.9 - - - - Repair of furniture and home furnishings
nsgouvedlidiuyanauasvedliluniadoudu 4 5,591 100.0 9.0 36.3 9.0 - - 18.1 - - - 27.5 Repair of other personal and household goods
ﬁimﬁimﬁmiLﬁaLﬁ?ua%’Nﬁ“umwf’wn’m (oniufianssu 40,082 100.0 29.6 49.2 - 0.3 - 20.9 - - - - Personal services for wellness (except sport activities)
funsiv)
A15USNSENIA wazdnusie 12,158 100.0 27.1 27.4 17.8 269 - 0.6 - - - 0.1 Washing and (dry-) cleaning of textile and fur products
ﬁmﬁuﬁmiﬁauuﬂﬂaﬁu 9 FaalasausmanlAluiiou 7,839 100.0 45.0 17.8 - 17.8 - 19.1 - 0.4 - - Other personal service activities n.e.c.
WUINYVBIFNUYUTZNBUNNS 634,685 100.0 12.1 36.5 2.0 9.5 1.3 34.6 0.2 0.4 - 35 Size of establishment
1-15nau 624,384 100.0 11.8 36.5 2.0 9.6 13 34.7 0.2 0.4 - 35 1 - 15 persons
16 - 25 AU 5,720 100.0 26.6 39.3 0.6 4.0 0.1 27.1 0.7 - 0.1 1.6 16 - 25 persons
26 - 30 AU 1,056 100.0 38.6 24.2 1.8 27 - 31.1 - 0.5 - 1.2 26 - 30 persons
31-50 AU 1,720 100.0 34.8 34.0 13 4.1 - 25.8 - - - - 31 - 50 persons
51 - 200 AW 1,629 100.0 236 263 1.2 838 1.2 36.9 0.4 0.3 0.1 1.1 51 - 200 persons
17nA31 200 AU 175 100.0 a37 20.1 - a1 2.0 30.0 - - - - More than 200 persons
ey : - Wiildeya vietoyaiifiandu o wiedeyaiisnoudndon
Note ;- Nil or zero or negligible amount
an - drsremenelesina w.e. 2568 dninnuadifuiend nssnmEdvailairsygRiauasdenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinailisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@ruuauriieu) uiu Sovaz gan1a wAna  Adsde fun/ fus nsusulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, UVOIGNAN 3IA1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
lasang 4 440,055 100.0 8.5 43.4 1.7 6.6 1.8 26.7 0.4 0.5 - 10.5 Quarter 3
msvevaEn 233,295 100.0 10.9 42.1 3.0 72 3.2 29.0 0.4 0.1 - 4.2 Retail trade
213 1ATesAy w%amqm@uﬁuﬁwa"ﬂ 86,974 100.0 0.9 49.1 - 0.9 8.0 39.8 0.5 - - 0.9 Non-specialized stores with food, beverages or tobacco
predominating
Fudmhiludu 9 25,192 100.0 369 125 123 12,6 - 252 - - - 0.4 Other non-specialized stores
213 13,108 100.0 222 33.0 10.6 - 0.7 218 - - - 11.7 Food in specialized stores
CEeNY 2,068 100.0 32.5 2.2 - 16.4 - 489 - - - - Beverages in specialized stores
Namﬁmbﬁmqu 41 100.0 25 325 325 - - - - - - 325 Products in specialized stores
AouRImDs Qﬂninlviavha FonALIS LLaza‘Uﬂiﬂl 9,685 100.0 4.7 50.4 - 209 - 19.5 0.4 - - 4.0 Computers, peripheral units, software and telecommunications
FoansTnsauunu equipment in specialized stores
QUnizﬁmWLLazL?m 518 100.0 0.3 51.4 - 24.0 - 24.4 - - - - Audio and video equipment in specialized stores
BRI 1,408 100.0 6.1 435 - 6.6 - 26.4 - - - 17.4 Textiles in specialized stores
wieslavy  uaznsean 15,087 100.0 0.9 54.2 4.4 9.6 - 279 0.5 - - 2.5 Hardware, paints and glass in specialized stores
Wi ﬁay*ﬁu YanUneils LLazy‘*ﬁu 527 100.0 11 545 0.4 13 - 173 - - - 254 Carpets, rugs, wall and floor coverings in specialized stores
wiadldluih iwleslians gunsailnihdmiuliiuasaing 13,028 100.0 8.0 40.4 20 16.5 - 272 0.1 - - 59 Electrical household appliances, furniture, lighting equipment
wazvesliau 9 lunsiseu and other household articles in specialized stores
nifede wisdefun uaznnieadou 4,875 100.0 116 485 - 20.7 - 137 0.7 - - a8 Books, newspapers and stationary in specialized stores
Fetuiindes wazam 184 100.0 13.8 415 - - - 15.8 - 2838 - - Music and video recordings in specialized stores
\p30efun 2,112 100.0 10.7 67.5 - 0.2 - 21.6 - - - - Sporting equipment in specialized stores
U UATTBIAY 737 100.0 15.8 34.9 - - - 17.7 - 15.8 - 15.8 Games and toys in specialized stores
Auddu 9 Mutausss wazdunnns 2,850 100.0 26.4 449 0.1 9.2 - 10.1 - - - 9.3 Other cultural and recreation goods in specialized stores
Lgaﬁ’l 999N u,azm%awﬁa 15,732 100.0 17.0 48.5 - 10.3 34 14.1 - - - 6.8 Clothing, footwear and leather articles in specialized stores
AuFmandunsu wazvioe iwiemeu wasieiossyilay 10,528 100.0 5.8 51.4 0.2 6.1 0.1 30.3 - - 0.1 6.2 Pharmaceutical and medical goods, perfumeries and toilet
preparation in specialized stores
Audnlvidu 9 23,091 100.0 19.1 337 58 9.8 - 19.9 1.9 - - 9.7 Other new goods in specialized stores
Fuanldud 2,717 100.0 21.4 34.7 5.4 - - 11.1 - - - 275 Second-hand goods
msnevantaenisfudedud malusudd Tnsvad Iy 2,502 100.0 2.0 39.3 2.0 323 0.1 223 - - - 2.0 Via mail order houses or via internet
Insémi uazyedumasiin
msneuanlagliii$udeizeu q (Msvens) 329 100.0 - 85.3 - 5.6 - 9.1 - - - - Other not in stores, stalls or markets
‘ﬁﬁnu,iﬂ 8,767 100.0 35.6 23.6 - 4.8 - 16.6 - - - 19.4 Accomodation
ﬁﬁﬂuimsa:éﬁu 6,367 100.0 a7.6 119 - 5.1 - 10.2 - - - 252 Short term accommodation
fiusuuszand q 2,399 100.0 39 54.8 - 39 - 335 - - - 39 Other accommodation
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TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

mnAgey/MiigargnamMnT Iy

VWNVBIENUUTTNBUNT

FWIUANIUYTZNOUNS

fisnenugonue/s185Uana

Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(Frauauineu) iy Sovay gan1a wAna  Adede fun/ fAu nsUsulge Ay ulguie walulad  Tsaszun Bu 9 (Number of person engaged)
Number % Seasonal, UVOIGNAN 39A1EUA IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
MsUdNsEINSIaZIASE TR 132,423 100.0 1.4 523 0.1 43 - 23.4 - - - 187  Food and beverage service
ATUINTO NS 111,152 100.0 1.5 53.0 0.1 1.7 - 26.2 - - - 17.6 Restaurants and mobile food service
nMsUinMsInisuenaauil 418 100.0 25.1 24.9 - 13.4 - 176 5.8 - - 13.4 Event catering
MsUsNseWISUsTIANEY 9 96 100.0 - 46.1 - 44.0 - 52 - - - a7 Other food service
MsUsNsIASeaRY 20,756 100.0 - 49.2 - 175 - 86 - - - 247 Beverage serving
nMsuaANTWEURS TaTiAd wazsiensinsaiayd 28 2,131 100.0 18.9 16.5 - 12.4 0.8 31.8 - 10.3 - 9.1  Motion picture, video and television programme production,
mstufinidusasuuie mssadenens uasnisuninam sound recording, programming and broadcasting and news
nszaedes wazianssudtnega agency activities
nsHARNNEURS SaviA wazsienisinsyiad 952 100.0 34.8 7.8 - 1.8 - 53.4 - 15 - 0.8 Video and television programme production
fanssunends nswannmeuns Favied uwazsenistnsving 91 100.0 - 46.2 - 3.1 - 445 - 6.2 - - Motion picture, video and television programme post
production activities
ATHELNT ANEURs InviA agsiensingyiml 2 100.0 - 50.0 - - - 50.0 - - - - Motion picture, video and television programme distribution
ATABATNEUNS 134 100.0 33.8 29.8 - 13.3 - 16.7 - 6.5 - - Motion picture projection
mstuiindeauudewaznisdafiuisiming vioweunsauss 113 100.0 16.5 612 - 165 - 57 - - - - Sound recording and music publishing
N1598NDNIANIINGNTEBFeN 703 100.0 1.2 135 - 24.3 - 122 - 24.5 - 24.3 Radio broadcasting
AM39ARISIBNITHAEATSUNT NN TEABLEBINS N TTIA 78 100.0 - 226 - 272 226 26 - 25.1 - - Television programming and broadcasting
Aanssudinigm 58 100.0 - 234 - 28.8 - 19.9 - - - 279 News agency activities
n‘]ﬂ‘ﬁ!,'u"]“uElﬂ'l'fﬁ']uuﬂﬂau,a:“uaﬂ'l'ﬂuﬂ%L“iau wazhanssu 2,042 100.0 16.1 26.6 - 33.4 - 5.9 14.2 - - 3.8 Renting and leasing of personal and household goods
msfmden dhuansnmeuns Insviad waznisuansau o and activities of casting agencies and bureaus
mﬂﬁlﬁhm‘%mQUnizﬁtﬁamiﬁuwmmﬂmzmiﬁm 91 100.0 39.4 50 - 273 - 11 - - - 273 Renting and leasing of recreational and sports goods
msliddetuiindeuazam 62 100.0 - - - - - 50.8 - - - 492 Renting of video tapes and disks
nsliigmesdldduyanauasvasdiluntaFoudu 4 1,724 100.0 169 31.2 - 324 - 13 169 - - 13 Renting and leasing of other personal and household goods
Aanssunsdndentinuansnmeuns Insviend uazn1suansdu 165 100.0 - - - 60.0 - 40.0 - - - - Activities of casting agencies and bureaus
fanssualz Anadudiie waztunuinis 7,293 100.0 13.9 24.9 - 24.9 4.6 8.8 23 13.8 - 6.7  Arts, entertainment and recreation activities
Anssumsasisasshalsuazanutuiie 2,725 100.0 27.2 34.7 - 142 10.9 0.9 19 - - 103 Creative, arts and entertainment activities
Aanssunantusaznisideden 838 100.0 - 0.1 - 57.1 - 14.3 14.3 - - 14.3 Gambling and betting activities
mssifunuiefudsisamudzain funisiun 2,153 100.0 39 34.2 - 423 0.6 16.4 - - - 26 Operation of sports facilities
Aanssualuasinn 104 100.0 24.2 28.7 - - 236 236 - - - - Activities of sports clubs
Aansaudy q Frunisimn 311 100.0 36.1 214 - - - 38.9 - - - 35 Other sports activities
fanssuaIuaun uazBuunin 109 100.0 42.8 10.4 - 312 - - - - - 15.6 Activities of amusement parks and theme parks
Aanssuduaududfisuagmsdunnmsiu 4 Sedld 1,053 100.0 0.4 29 - 0.3 - 0.2 - 95.8 - 0.5 Other amusement and recreation

Jauszamlilufiau



71519 5 Fewvazvassaulsznaumsiinenuiedeivhliveaamevieseivanasainlasunanau Suunaamianages vigosgaaunssy uazuInvesanuUsznauns (S1uauauiney) : lasund 4 (de)

154

TABLE 5 PERCENTAGE OF ESTABLISHMENTS REPORTING THE FACTORS EFFECTING THE DECREASE OF TURNOVER FROM THE PREVIOUS QUARTER BY DIVISION, CLASS OF INDUSTRY AND SIZE OF ESTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

mnAgey/MiigargnamMnT Iy

VUNVBIENUUTTNBUNT

FWIUANIUYTZNOUNT

fisnenugonuIe/5185Uana
Total number of establishments

reporting the decrease of turnover

HYadeiifinavilisesuanas

The factors effecting the decrease of turnover

Division/Class of industry

Size of establishment

(@rwnuauriinu) uu Souay g wAma e Fun/ fus mydiulge e ulovs  welulad  Tsessum Buq (Number of person engaged)
Number % Seasonal, VOIGNAN ERGREIT IS fians iisugia ¥y Techonlogy Epidemic  Others
special Purchasing  Price of goods Competition  Innovation Economic Policy disease
occasion power business condition
nsdonvasiddiuyunna uazvasldluaiaBou uaziianssu 54,105 100.0 10.2 34.9 0.5 6.3 - 29.9 - 1.3 - 16.9  Repair of personal and household goods and other
n’]iu‘%mid’mqaﬂaﬁ'u 9 personal service activities
msdesadedliddnnseindluntaiteu 3,323 100.0 79 385 76 153 - 30.5 - - - 0.3 Repair of consumer electronics
nsteuaiedliluniiizounasgunsaidmiuthunazaiu 3,176 100.0 24.2 24.9 - 16.7 0.5 32.8 - - - 0.9 Repair of household appliances and home and garden
equipment
msgeuseauazIAtDm 440 100.0 5.7 17.2 - 5.7 - 115 - - - 59.9 Repair of footwear and leather goods
nsdouesiiaes warvosnnumstin 90 100.0 - 1.9 5.1 - - 70.6 - - - 224 Repair of furniture and home furnishings
nsgouvedlidiuyanauasvedliluniadoudu 4 4,064 100.0 25.2 24.9 - - - 25.0 - - - 24.9 Repair of other personal and household goods
ﬁansmﬁﬂwsLﬁaLa%ua%mqmmwiwanw (oniufianssu 31,945 100.0 0.4 37.9 - 0.4 - 36.9 - - - 24.3 Personal services for wellness (except sport activities)
funsiv)
A15USNSENIA wazdnusie 8,787 100.0 37.1 25.1 - 249 - 12.7 - - - 0.2 Washing and (dry-) cleaning of textile and fur products
Avnssuuinsdauyanadu 4 Safilddaussanliluiidu 2,278 100.0 18 61.7 - 0.6 - 39 - 319 - - Other personal service activities n.e.c.
YUIAVBIANIUUTENBUNS 440,055 100.0 8.5 43.4 1.7 6.6 1.8 26.7 0.4 0.5 - 10.5 Size of establishment
1-15nau 433,499 100.0 85 435 1.7 6.6 1.8 26.7 0.3 0.5 - 10.5 1 - 15 persons
16 - 25 AU 3,646 100.0 12.0 38.9 32 6.8 0.4 24.6 0.3 0.6 - 13.1 16 - 25 persons
26 - 30 AU 765 100.0 14.0 223 0.6 29.4 - 23.7 8.6 0.2 - 1.2 26 - 30 persons
31-50 AU 1,150 100.0 9.5 40.6 0.2 51 0.4 33.1 0.5 - - 10.6 31 - 50 persons
51 - 200 AW 912 100.0 17.1 37.1 21 6.2 13 26.8 1.1 - 0.7 7.8 51 - 200 persons
1NN 200 AU 82 100.0 29 40.9 3.0 25 93 a1.5 - - - - More than 200 persons
ey : - Wiildeya vietoyaiifiandu o wiedeyaiisnoudndon
Note ;- Nil or zero or negligible amount
an - drsremenelesina w.e. 2568 dninnuadifuiend nssnmEdvailairsygRiauasdenu

Source : The 2025 Quarterly Retail Survey, National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1

PNUANUUTZNOUNITYINEY

'17iwmwummﬁmﬁum'aqu‘;ﬁa

mwmﬁwﬁamazﬁjﬁﬁ]

Business tendency

=
AN

S g v
ALaNUBY

N
Lgtanuey

wmmaﬂqmawmim/ Total number of establishments N396 weuIn Division of industry/
YUINVBIFNUUITENBUNIS reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
@uauaurhau) $1nu Soway Soway Soway Sovay Soway Sovay (Number of person engaged)
Number % % % % % %
et 1,722,474 100.0 1.2 19.8 61.6 13.3 4.1 Total
msvedin 968,250 100.0 1.2 20.2 60.2 15.2 3.1 Retail trade
- lsanad 968,250 100.0 0.4 14.0 54.8 256 52 - The current quarter
- lnsunadaly 968,250 100.0 1.0 123 64.9 16.6 53 - The next quarter
fivinusy 58,045 100.0 1.9 29.0 59.2 4.4 55 Accomodation
- Ipsanail 58,045 100.0 11 175 64.9 109 56 - The current quarter
- lnswnadaly 58,045 100.0 0.9 17.6 63.0 7.8 10.7 - The next quarter
ASUENI5EMITHAZIASDIRY 415,918 100.0 1.3 18.3 61.5 11.4 7.5 Food and Beverage Service
- lmiﬂﬁﬁ‘ﬁ 415,918 100.0 0.5 14.0 53.2 19.6 12.7 - The current quarter
- laswnadinly 415918 100.0 12 9.9 66.2 12.7 10.1 - The next quarter
mMswann weuns IavAd uazsenisinsiiad aa 9,030 100.0 4.3 17.9 55.9 17.8 4.1 Motion picture, video and television programme
mstufindesasuudio nsdafesnents wasmsunsan production, sound recording, programming and
nszaneLdes wazfanssuatinng broadcasting and news agency activities
~nsana] 9,030 100.0 2.5 8.2 58.8 22.9 7.5 - The current quarter
- lnswnadaly 9,030 100.0 4.2 15.2 57.5 14.1 9.0 - The next quarter
mi‘lﬁmj’waﬂ’ﬁd'zuqmaLLawanluﬂ%"aﬁau wazfanssy 8,349 100.0 4.2 271 56.2 8.8 38 Renting and leasing of personal and household goods
mafadantnuansnineuns Insia uazn1suanddu o and activities of casting agencies and bureaus
- 15\5“75‘5 8,349 100.0 0.5 18.5 57.1 19.7 4.1 - The current quarter
- lnswnadaly 8,349 100.0 4.1 16.5 60.3 12.0 7.1 - The next quarter
fAanssuAals AnuduLie wasiiunuinis 27,547 100.0 0.6 16.5 68.4 11.8 2.8 Arts, entertainment and recreation activities
- lmilnﬁﬁ 27,547 100.0 0.4 10.8 61.6 20.8 6.5 - The current quarter
- laswnacinly 27,547 100.0 04 93 674 198 3.1 - The next quarter
n’liﬂﬁauﬂlaﬂ%’d?uuﬂﬂa wazvasldluniqBeu uazianssu 235,335 100.0 0.5 18.7 67.9 11.2 1.8 Repair of personal and household goods and other
msu%msd'auqnﬂa?iu 9 personal service activities
- 15\331’155 235,335 100.0 0.4 9.6 66.7 213 2.0 - The current quarter
- lnswnadaly 235,335 100.0 0.5 10.9 73.0 129 29 - The next quarter
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 1 (Cont'd)

v

SrunuguUsEnoUNSTIAY ANALiUREN1IZIN
'17iwmwummﬁmﬁum'aqu‘;ﬁa Business tendency
MAYYRNAMINTIL/ Total number of establishments funn fidntes 7596 ueidnies ugann Division of industry/
WNYRIANUYTENBUNT reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
(Frwauauvham) Fuau Sovay Sovay Sovay Sovay Sovay Sovay (Number of person engaged)
Number % % % % % %
YUIAVBIHAIUYTENBUNT 1,722,474 100.0 1.2 19.8 61.6 13.3 4.1 Size of establishment

1-15au 1,695,375 100.0 1.1 19.6 61.8 13.4 4.1 1- 15 Persons

- 15\3&1735 1,695,375 100.0 0.4 13.3 56.6 23.0 6.7 - The current quarter

- laswnadinly 1,695,375 100.0 10 115 66.4 14.9 6.3 - The next quarter
16 - 25 AU 14,167 100.0 4.4 36.7 48.4 7.4 3.0 16 - 25 Persons

- lnsana] 14,167 100.0 33 255 51.2 156 a4 - The current quarter

- lnsanadaly 14,167 100.0 1.8 26.2 56.0 12.1 39 - The next quarter
26 - 30 AY 2,962 100.0 7.2 28.6 53.3 6.5 4.4 26 - 30 Persons

- lmsma‘ﬁ 2,962 100.0 6.2 21.9 50.3 16.1 5.6 - The current quarter

- lnsunadaly 2,962 100.0 2.8 24.0 56.9 9.1 7.2 - The next quarter
31-50 A 4,919 100.0 8.7 28.3 52.1 10.0 1.0 31 - 50 Persons

~lnsana] 4,919 100.0 5.8 233 48.7 20.2 2.0 - The current quarter

- lnsanadaly 4,919 100.0 6.5 18.3 56.4 17.0 1.9 - The next quarter
51 - 200 Au 4,361 100.0 5.4 31.4 53.6 7.6 2.0 51 - 200 Persons

- lmﬂm‘ﬁ 4,361 100.0 4.1 239 51.3 17.7 3.0 - The current quarter

- losanadaly 4,361 100.0 19 19.4 62.1 137 29 - The next quarter
41nn31 200 AU 690 100.0 7.5 33.9 46.9 10.3 1.4 More than 200 Persons

-~ losynaid 690 100.0 6.4 22.8 53.3 15.6 1.9 - The current quarter

- lnsanadaly 690 100.0 23 22.1 50.1 18.4 7.0 - The next quarter
fan : dsgesnieselasing wa. 2568 dinuaiiuiend nssnsAitaiiowrsygivasdeny

Source : The 2025 Quarterly Retail Survey : National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2

PNUANUUTZNOUNITYINEY
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Business tendency

NUINYDHYAAMNTT/ Total number of establishments fun fidntiey NI ueidnile LEIN Division of industry/
YUINVBIFNUUTTNBUNS reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
@uuaurhau) $1nu Sovay Sovay Soway Sovay Soway Sovay (Number of person engaged)
Number % % % % % %
ket 1,722,478 100.0 1.9 29.1 52.0 13.0 4.0 Total
msveyaEn 968,254 100.0 1.0 32.4 49.8 13.3 35 Retail trade
- 16\33.176‘5 968,254 100.0 0.7 29.3 42.6 222 5.4 - The current quarter
- laswnadinly 968,254 100.0 0.6 14.0 652 153 5.0 - The next quarter
fivinusy 58,045 100.0 4.1 25.1 58.1 117 1.0 Accomodation
- lmsmaﬂ‘j 58,045 100.0 0.7 23.6 48.6 23.0 4.0 - The current quarter
- lnswnadaly 58,045 100.0 3.5 12.5 63.9 15.5 4.6 - The next quarter
ATUBEMIIINIUALIATIAY 415,918 100.0 1.7 24.9 53.7 14.5 53 Food and Beverage Service
- 15\33.1’155 415,918 100.0 1.1 214 46.8 18.4 12.2 - The current quarter
- lnsunadaly 415,918 100.0 1.0 9.4 66.2 15.1 8.4 - The next quarter
mMswann weuns IavAd uazsenisingiiad aa 9,030 100.0 23 25.4 52.5 15.2 4.6 Motion picture, video and television programme
mstufindesasuugio nsdafesnents wasmsunsan production, sound recording, programming and
nszaneLdes wazfanssuatinng broadcasting and news agency activities
- lsynaid 9,030 100.0 13 22.3 44.4 25.8 6.3 - The current quarter
- lnswnadaly 9,030 100.0 1.7 15.7 59.2 16.4 7.0 - The next quarter
mi‘lﬁmj’waﬂ’ﬁd'zuqmaLLawanluﬂ%"aﬁau wazfangsy 8,349 100.0 0.9 32.3 51.3 8.3 73 Renting and leasing of personal and household goods
msfndeninudnnneund Wsimd uaznisuansdy and activities of casting agencies and bureaus
-~ losynaid 8,309 100.0 0.5 318 4713 12.8 7.7 - The current quarter
- lnswnadaly 8,349 100.0 0.4 17.2 60.0 15.2 73 - The next quarter
fanssuAads anududis wazdunuinis 27,547 100.0 1.8 29.2 53.7 12.3 29 Arts, entertainment and recreation activities
- lmima‘f’: 27,547 100.0 1.8 24.2 49.6 17.5 6.9 - The current quarter
- lnswnadaly 27,547 100.0 0.1 159 63.9 13.9 6.3 - The next quarter
n’liﬂﬁauﬂlaﬂ%’d?uuﬂﬂa warvasldluasaSou uavhanssu 235,335 100.0 54 24.3 56.1 9.7 4.5 Repair of personal and household goods and other
msu%msd'auqnﬂa?iu 9 personal service activities
- lmmaﬁ 235,335 100.0 5.4 219 4a7.3 20.5 5.0 - The current quarter
- lnsunadaly 235,335 100.0 37 8.4 72.9 9.8 5.2 - The next quarter
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 2 (Cont'd)

v

SrunuguUsEnoUNSTIAY ANALiUREN1IZIN
'17iwmwummﬁmﬁum'aqu‘;ﬁa Business tendency
MAYYRNAMINTIL/ Total number of establishments funn fidntes 7596 ueidnies ugann Division of industry/
WNYRIANUYTENBUNT reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
(Frwauauvham) Fuau Sovay Sovay Sovay Sovay Sovay Sovay (Number of person engaged)
Number % % % % % %
YUIAVBIHAIUYTENBUNT 1,722,478 100.0 1.9 29.1 52.0 13.0 4.0 Size of establishment

1-15au 1,695,375 100.0 1.9 29.0 52.1 13.1 4.0 1- 15 Persons

- 15‘3“735 1,695,375 100.0 1.4 26.0 a4.7 21.0 7.0 - The current quarter

- laswnadinly 1,695,375 100.0 12 120 665 14.5 59 - The next quarter
16 - 25 Ay 14,167 100.0 3.2 35.3 48.1 11.0 2.4 16 - 25 Persons

- lnswnadl 14,167 100.0 2.4 30.2 40.8 22.2 4.5 - The current quarter

- lnsanadaly 14,167 100.0 1.5 21.2 61.8 11.4 4.1 - The next quarter
26 - 30 AY 2,962 100.0 2.1 36.0 46.5 13.5 1.9 26 - 30 Persons

- lmimaﬁ 2,962 100.0 1.2 32.4 41.1 215 3.8 - The current quarter

- laswnadinly 2,962 100.0 14 20.4 595 15.1 36 - The next quarter
31-50 A 4,919 100.0 3.4 38.1 49.5 6.8 2.2 31 - 50 Persons

~lnsana] 4,919 100.0 3.1 34.2 42.5 16.4 3.8 - The current quarter

- lnsanadaly 4,919 100.0 1.8 21.0 61.2 13.4 2.6 - The next quarter
51 - 200 Au 4,361 100.0 3.9 40.5 45.6 7.8 2.1 51 - 200 Persons

- 15\31”5‘5 4,361 100.0 2.7 33.8 38.3 18.1 7.2 - The current quarter

- losanadaly 4,361 100.0 19 223 62.7 101 31 - The next quarter
41nn31 200 AU 694 100.0 4.7 37.9 41.5 13.1 29 More than 200 Persons

-~ losynaid 694 100.0 22 26.9 44.1 18.0 8.9 - The current quarter

- lnsanadaly 694 100.0 3.0 24.8 53.9 11.9 6.3 - The next quarter
fan : dsgesnieselasing wa. 2568 dinuaiiuiend nssnsAitaiiowrsygivasdeny

Source : The 2025 Quarterly Retail Survey : National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3
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Business tendency

NUINYDHYAAMNTT/ Total number of establishments fun fidntiey NI ueidnile LEIN Division of industry/
YUINVBIFNUUTTNBUNS reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
@uuaurhau) $1nu Sovay Sovay Soway Sovay Soway Sovay (Number of person engaged)
Number % % % % % %
ket 1,722,478 100.0 2.4 32.0 52,5 9.2 3.9 Total
msveyaEn 968,254 100.0 23 34.6 49.9 9.9 34 Retail trade
- 15\53735 968,254 100.0 0.7 28.2 39.8 26.3 5.1 - The current quarter
- laswnadinly 968,254 100.0 19 17.9 638 12.7 37 - The next quarter
fivinusy 58,045 100.0 5.1 25.7 535 10.1 56 Accomodation
- lmmaﬁ 58,045 100.0 0.5 18.3 46.2 28.1 6.9 - The current quarter
- lnsunadinly 58,045 100.0 a9 153 60.1 11.9 79 - The next quarter
MIU3NTEWNINAzATasRY 415,918 100.0 14 255 59.5 8.3 5.4 Food and Beverage Service
- 15\33.1’155 415,918 100.0 0.4 19.3 50.9 23.0 6.4 - The current quarter
- lnsunadaly 415,918 100.0 13 135 63.6 15.7 58 - The next quarter
mMswann weuns IavAd uazsenisingiiad aa 9,030 100.0 1.7 23.9 58.1 11.4 4.9 Motion picture, video and television programme
mstufindesasuugio nsdafesnents wasmsunsan production, sound recording, programming and
nszaneLdes wazfanssuatinng broadcasting and news agency activities
~lnswnail 9,030 100.0 0.7 21.0 45.9 25.3 73 - The current quarter
- lnswnadaly 9,030 100.0 1.4 15.7 63.1 14.9 4.9 - The next quarter
nsliveslddiuynnanazvasldluaiitou uasiianssu 8,349 100.0 0.4 23.0 70.9 4.0 1.7 Renting and leasing of personal and household goods
msfndeninudnnneund Wsimd uaznisuansdy and activities of casting agencies and bureaus
-~ losynaid 8,349 100.0 04 14.7 64.8 15.0 5.2 - The current quarter
- lnswnadaly 8,349 100.0 0.4 174 70.2 10.0 2.1 - The next quarter
fanssuAads anududis wazdunuinis 27,547 100.0 5.9 237 57.8 8.0 4.6 Arts, entertainment and recreation activities
- imima‘f’: 27,547 100.0 0.5 19.1 437 28.2 8.6 - The current quarter
- lnswnadaly 27,547 100.0 5.6 15.2 63.0 10.5 5.7 - The next quarter
n’liﬂﬁauﬂlaﬂ%’d?uuﬂﬂa warvasldluasaSou uavhanssu 235,335 100.0 3.6 36.4 49.0 7.8 3.2 Repair of personal and household goods and other
msu%msd'auqnﬂa?iu 9 personal service activities
- 16\33J’]ﬁﬁ 235,335 100.0 3.5 26.0 42.7 221 5.7 - The current quarter
- lnsunadaly 235,335 100.0 35 19.1 66.1 8.0 34 - The next quarter
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 3 (Cont'd)

v v
7

FuUANUYIZNOUNISTINEY ANALiUREN1IZIN
'17iwmwummﬁmﬁum'aqu‘;ﬁa Business tendency
MAYYRNAMINTIL/ Total number of establishments funn fidntes 7596 ueidnies ugann Division of industry/
WNYRIANUYTENBUNT reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
(Frwauauvham) Fuau Sovay Sovay Sovay Sovay Sovay Sovay (Number of person engaged)
Number % % % % % %
YUIAVBIHAIUYTENBUNT 1,722,478 100.0 24 320 52.5 9.2 39 Size of establishment

1-15au 1,695,375 100.0 2.3 31.9 52.6 9.2 4.0 1- 15 Persons

- 15\3&1735 1,695,375 100.0 1.0 25.0 433 25.0 5.6 - The current quarter

- lnsunadaly 1,695,375 100.0 21 166 64.1 128 44 - The next quarter
16 - 25 Ay 14,167 100.0 3.2 43.6 43.9 7.5 1.8 16 - 25 Persons

- lnswnadl 14,167 100.0 2.1 31.7 38.9 219 5.4 - The current quarter

- lnsanadaly 14,167 100.0 25 31.4 55.4 8.6 21 - The next quarter
26 - 30 AY 2,962 100.0 4.8 437 44.5 6.2 0.8 26 - 30 Persons

- lmia.naﬁ 2,962 100.0 4.2 27.8 48.5 16.6 29 - The current quarter

- laswnadinly 2,962 100.0 28 331 55.0 8.4 08 - The next quarter
31-50 A 4,919 100.0 7.0 40.4 46.2 5.5 1.0 31 - 50 Persons

~lnsana] 4,919 100.0 24 32.3 41.2 20.4 3.7 - The current quarter

- lnsanadaly 4,919 100.0 6.5 29.6 53.8 8.9 1.2 - The next quarter
51 - 200 Au 4,361 100.0 3.3 46.4 42.0 7.4 0.9 51 - 200 Persons

- lmlnﬁ‘ﬁ 4,361 100.0 1.3 335 38.7 21.6 49 - The current quarter

- losanadaly 4,361 100.0 22 322 55.9 8.4 13 - The next quarter
41nn31 200 AU 694 100.0 6.6 45.0 39.9 6.8 1.7 More than 200 Persons

-~ losynaid 694 100.0 13 36.4 44.0 12.4 5.9 - The current quarter

- lnsanadaly 694 100.0 5.8 29.5 54.0 8.4 23 - The next quarter
fan : dsgesnieselasing wa. 2568 dinuaiiuiend nssnsAitaiiowrsygivasdeny

Source : The 2025 Quarterly Retail Survey : National Statistical Office, Ministry of Digital Economy and Society.
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4

PNUANUUTZNOUNITYINEY
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Business tendency

NUINYDHYAAMNTT/ Total number of establishments fun fidntiey NI ueidnile LEIN Division of industry/
YUINVBIFNUUTTNBUNS reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
@uuaurhau) $1nu Sovay Sovay Soway Sovay Soway Sovay (Number of person engaged)
Number % % % % % %
ket 1,722,478 100.0 4.1 42.0 42.4 8.6 29 Total
msveyaEn 968,254 100.0 4.5 42.5 43.1 7.7 2.2 Retail trade
- 1msmaﬁ 968,254 100.0 4.0 39.2 37.1 16.0 3.8 - The current quarter
- laswnadinly 968,254 100.0 15 17.5 68.1 97 32 - The next quarter
fivinusy 58,045 100.0 12.9 45.1 40.0 05 16 Accomodation
- lmsmaﬂ‘j 58,045 100.0 10.1 415 34.6 11.9 1.9 - The current quarter
- lnsunadinly 58,045 100.0 8.4 263 63.1 07 16 - The next quarter
ATUBEMIIINIUALIATIAY 415,918 100.0 1.6 42.2 40.3 10.9 5.1 Food and Beverage Service
- 16\32.1’155 415,918 100.0 1.2 41.3 29.1 20.5 7.8 - The current quarter
- laswnadinly 415918 100.0 10 59 769 11.1 5.1 - The next quarter
mMswann weuns IavAd uazsenisingiiad aa 9,030 100.0 5.0 28.2 473 12.8 6.7 Motion picture, video and television programme
mstufindesasuugio nsdafesnents wasmsunsan production, sound recording, programming and
nszaneLdes wazfanssuatinng broadcasting and news agency activities
~lnswnail 9,030 100.0 18 26.8 48.1 12.8 105 - The current quarter
- lnswnadaly 9,030 100.0 4.3 16.8 59.2 12.0 7.7 - The next quarter
nsliveslddiuynnanazvasldluaiitou uasiianssu 8,349 100.0 7.0 37.2 46.9 4.4 45 Renting and leasing of personal and household goods
msfndeninudnnneund Wsimd uaznisuansdy and activities of casting agencies and bureaus
-~ losynaid 8,349 100.0 6.5 36.5 437 55 78 - The current quarter
- lnswnadaly 8,349 100.0 3.7 11.6 71.8 5.2 7.7 - The next quarter
fanssuAads anududis wazdunuinis 27,547 100.0 4.2 34.4 54.2 57 1.5 Arts, entertainment and recreation activities
- lmimaﬁ 27,547 100.0 3.8 31.2 44.2 139 6.8 - The current quarter
- lnswnadaly 27,547 100.0 1.5 159 73.6 6.2 2.8 - The next quarter
n’liﬂﬁauﬂlaﬂ%’d?uuﬂﬂa warvasldluasaSou uavhanssu 235,335 100.0 a7 40.7 41.9 10.3 24 Repair of personal and household goods and other
msu%msd'auqnﬂa?iu 9 personal service activities
- 15\31"‘55 235,335 100.0 4.6 34.8 42.8 11.4 6.4 - The current quarter
- lnsunadaly 235,335 100.0 3.7 27.7 53.1 12.8 2.7 - The next quarter
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TABLE 6 PERCENTAGE OF ESTABLISHMENTS REPORTING BUSINESS TENDENCY BY DIVISION OF INDUSTRY AND SIZE OF EASTABLISHMENT (NUMBER OF PERSON ENGAGED) : QUARTER 4 (Cont'd)

v

SrunuguUsEnoUNSTIAY ANALiUREN1IZIN
'17iwmwummﬁmﬁum'aqu‘;ﬁa Business tendency
MAYYRNAMINTIL/ Total number of establishments funn fidntes 7596 ueidnies ugann Division of industry/
WNYRIANUYTENBUNT reporting business tendency Very good Somewhat good Stable Somewhat bad Bad Size of establishment
(Frwauauvham) Fuau Sovay Sovay Sovay Sovay Sovay Sovay (Number of person engaged)
Number % % % % % %
YUIAVBIHAIUYTENBUNT 1,722,478 100.0 4.1 42.0 42.4 8.6 29 Size of establishment

1-15au 1,695,375 100.0 4.1 42.0 42.4 8.6 2.9 1- 15 Persons

- 15\33173‘5 1,695,375 100.0 3.6 38.9 36.1 16.2 5.2 - The current quarter

- laswnadinly 1,695,375 100.0 19 16.2 68.2 10.1 36 - The next quarter
16 - 25 Ay 14,167 100.0 8.8 43.6 41.0 5.2 1.4 16 - 25 Persons

- lnsana] 14,167 100.0 74 402 336 16.6 22 - The current quarter

- lnswnadaly 14,167 100.0 4.4 254 62.6 48 28 - The next quarter
26 - 30 AY 2,962 100.0 7.5 38.3 44.9 73 2.0 26 - 30 Persons

- lmﬂqaﬁ 2,962 100.0 5.6 36.6 41.0 14.4 25 - The current quarter

- laswnadinly 2,962 100.0 32 228 62.7 9.4 20 - The next quarter
31-50 A 4,919 100.0 9.0 47.5 36.5 5.1 2.0 31 - 50 Persons

~lnsana] 4,919 100.0 4.8 47.6 34.3 9.4 3.9 - The current quarter

- lnswnadaly 4,919 100.0 7.1 20.7 60.1 9.7 24 - The next quarter
51 - 200 Au 4,361 100.0 9.1 48.3 37.8 3.1 1.8 51 - 200 Persons

- Imiﬂﬁ‘ﬁ 4,361 100.0 6.8 45.0 315 14.2 2.6 - The current quarter

- losanadaly 4,361 100.0 a1 3138 58.2 40 19 - The next quarter
41nn31 200 AU 694 100.0 10.1 49.0 34.7 6.1 0.1 More than 200 Persons

-~ losynaid 694 100.0 75 37.1 44.1 8.9 23 - The current quarter

- lnsanadaly 694 100.0 55 29.3 54.6 9.2 1.5 - The next quarter
fan : dsgesnieselasing wa. 2568 dinuaiiuiend nssnsAitaiiowrsygivasdeny

Source : The 2025 Quarterly Retail Survey : National Statistical Office, Ministry of Digital Economy and Society.
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