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 The establishments under the scope of the census were those engaged in wholesale trade, 
retail trade and services classified according to the Thailand Standard Industrial Classifications 
(TSIC-2009). 

 The census covered all the business establishments located in fixed premises in municipal 
areas and non-municipal areas throughout the country. 

2.2 Reference 

 All the information collected refers to the operation period of establishment during January 1 
to December 31, 2021. 

 2.3.1 Enumeration unit 
 In this census, the enumeration units are business trade and services establishments listed 

on the sampling frame. 

 2.3.2 Establishments 
 An establishment is defined as an economic unit which engages under the ownership or 
control of a single legal entity, in a kind of economic activity at a fixed location. 
 Considering; 
 1)  If operate more than one kind of business at the same place that can separate 
accounting system and can completely separate the number of persons engaged, specify each type 
of business as an individual establishment but cannot separate accounting system, specify as one 
establishment. 
 2) If the establishments located at different place, specify establishments as an individual 
establishment. 



 

 

 

 

 

 

 

 

 

Category   G :  Wholesale and retail trade; repair of motor vehicles and  
   Motorcycles (activities 45101-47991 except groups 478  
   and activities 47999) 

Category   I :  Accommodation and food service activities (except activities  
   56102, 56103, 56303-56304) 

Category   J :  Information and communication (divisions 56, 60,62-63) 
Category   L :  Real estate activities (activities 68101-68202) 
Category   M :  Professional, scientific and technical activities  

   (activities 69100-74909) 
Category   N :  Administrative and support service activities  

   (activities 77101-82990) 
Category   R :  Arts, entertainment and recreation (divisions 90, 92-93) 
Category   S :  Other service activities (activities 95110-96309) 

 

 

 

 

 

 

 

 

 

 

 

 

2.3.3 Business trade and services establishments 
 Refer to establishments which engaged in wholesale trade, retail trade, selling 
prepared food for immediate consumption and provision on a fee basis of lodging and camping facilities 
as well as in services, such as rendering in letting or operating real estate, in business services 
and in other business services. 

2.3.4 Business industry classification  
The 2022 Business and Industrial Census are classified business industry activities 

according to the Thailand Standard Industrial  Classification (TSIC-2009), categories G, I, J, L, M, N, R  
and S which the arrangement of the TSIC structure is as follows: 

 

 Divisions are the sub categories which identify by the two digits code. There are 27 
divisions, ranging from 45-47, 55-56, 59-60, 62-63, 68, 69-74, 77-82, 90, 92-93, 95-96. 

Groups are sub divisions which identify by first three digits code. There are 75 groups, 
ranging from 451-454, 461-469, 471-479, 551-559, 561-563, 591-592, 601-602, 620-639, 681-682,  
691-692, 701-702, 711-749, 771-799, 801-803, 811-829, 900, 920-932, 951-952, 961-963. 

Classes are sub groups which identify by first four digits code. There are 124 classes, ranging 
from 4510-4540, 4610-4690, 4711-4799, 5510-5590, 5610-5630, 5911-5920, 6010-6020, 6201-6399, 
6810-6820, 6910-6920, 7010-7020, 7110-7490, 7710-7990, 8010-8030, 8110-8299, 9000, 9200-9329. 
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 This division includes all activities (except 
manufacture and renting) related to motor vehicles 
and motorcycles, including lorries and trucks, such 
as the wholesale and retail sale of new and 
second-hand vehicles, the repair and maintenance 
of vehicles and the wholesale and retail sale of 
parts and accessories for motor vehicles and 
motorcycles. Also included are activities of 
commission agents involved in wholesale or retail 
sale of vehicles. This division also includes 
activities such as washing, polishing of vehicles 
etc. This division does not include the retail sale 
of automotive fuel and lubricating or cooling 
products or the renting of motor vehicles or 
motorcycles. 

Division 4 5  Wholesale and retail trade and 
repair of motor vehicles and motorcycles 

exporters, importers, and cooperative buying 
associations, sales branches and sales offices (but 
not retail stores) that are maintained by 
manufacturing or mining units apart from their 
plants or mines for the purpose of marketing their 
products and that do not merely take orders to be 
filled by direct shipments from the plants or mines. 
Also included are merchandise brokers, 
commission merchants and agents and assemblers, 
buyers and cooperative associations engaged in the 
marketing of farm products. Wholesalers frequently 
physically assemble, sort and grade goods in large 
lots, break bulk, repack and redistribute in smaller 
lots, for example pharmaceuticals; store, refrigerate, 
deliver and install goods, engage in sales promotion 
for their customers and label design. This division 
excludes the wholesale of motor vehicles, caravans 
and motorcycles, as well as motor vehicle 
accessories (see division 45), the renting and 
leasing of goods (see division 77) and the packing 
of solid goods and bottling of liquid or gaseous 
goods, including blending and filtering, for third 
parties (see class 8292). 

  This division includes wholesale trade on own 
account or on a fee or contract basis (commission 
trade) related to domestic wholesale trade as well 
as international wholesale trade (import/export). 
Wholesale is the resale (sale without 
transformation) of new and used goods to 
retailers, business-to-business trade, such as to 
industrial, commercial, institutional or professional 
users, or resale to other wholesalers, or involves 
acting as an agent or broker in buying goods for, 
or selling goods to, such persons or companies. 
The principal types of businesses included are 
merchant wholesalers, i.e. wholesalers who take 
title to the goods they sell, such as wholesale 
merchants or jobbers, industrial distributors, 
exporters, 

Division 46 Wholesale trade, except of motor 
vehicles and motorcycles 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Activities are the single industries which classify the classes and identify by five digits code. 
There are totally 309 activities, ranging from 45101-45405, 46101-46900, 47111-47749, 47911-47991, 
55101, 55102, 55103, 55109, 55200, 55901, 55909, 56101, 56210-56302, 59111-59203, 60101-60203,  
62011-63990, 68101-68202, 69100-74909, 77101-82990, 90001-90002, 92001-93299, 95110-96309. 
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 This division includes the provision of short-stay 
accommodation for visitors and other travelers.  
Also included is the provision of longer-term 
accommodation for students, workers and similar 
individuals. Some units may provide only 
accommodation while others provide a combination 
of accommodation, meals and/or recreational 
facilities. This division excludes activities related 
to the provision of long-term primary residences in 
facilities such as apartments typically leased on a 
monthly or annual basis classified in Real Estate 
(section L). 

Division 55 Accommodation 

This division includes the resale (sale 
without transformation) of new and used goods 
mainly to the general public for personal or 
household consumption or utilization, by shops, 
department stores, stalls, mail-order houses, 
hawkers and peddlers, consumer cooperatives 
etc. Retail trade is classified first by type of sale 
outlet (retail trade in stores: groups 471 to 477; 
retail trade not in stores: groups 478 and 479). 
Retail trade in stores includes the retail sale of 
used goods (class 4774). For retail sale in 
stores, there exists a further distinction between 
specialized retail sale (groups 472 to 477) and 
non-specialized retail sale (group 471). The above 
groups are further subdivided by the range of 
products sold. Sale not via stores is subdivided 
according to the forms of trade, such as retail 
sale via stalls and markets (group 478) and other 
non-store retail sale, e.g. mail order, door-to-door, 
by vending machines etc. (group 479). The goods 
sold in this division are limited to goods usually 
referred to as consumer goods or retail goods. 
Therefore goods not usually entering the retail 
trade, such as cereal grains, ores, industrial 
machinery etc., are excluded. This division also 
includes units engaged primarily in selling to the 
general public, from displayed goods, products 
such as personal computers, stationery, paint or 
timber, although these sales may not be for 
personal or household use. Some processing of 
goods may be involved, but only incidental to 
selling, e.g. sorting or repackaging of goods, 
installation of a domestic appliance etc. 
 

Division 4 7  Retail trade, except of motor 
vehicles and motorcycles 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This division also includes the retail sale by 
commission agents and activities of retail auctioning 
houses. 
This division excludes: 
 - sale of farmers' products by farmers, see division 01 
 - manufacture and sale of goods, which is 
generally classified as manufacturing in divisions  
10-32 
 - sale of motor vehicles, motorcycles and their 
parts, see division 45 
 - trade in cereal grains, ores, crude petroleum, 
industrial chemicals, iron and steel and industrial 
machinery and equipment, see division 46 
 - sale of food and drinks for consumption on the 
premises and sale of takeaway food, see division 56 
 - renting of personal and household goods to the 
general public, see group 772 
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 This division includes food and beverage 
serving activities providing complete meals or 
drinks fit for immediate consumption, whether in 
traditional restaurants, self-service or take-away 
restaurants, whether as permanent or temporary 
stands with or without seating. Decisive is the 
fact that meals fit for immediate consumption are 
offered, not the kind of facility providing them. 
Excluded is the production of meals not fit for 
immediate consumption or not planned to be 
consumed immediately or of prepared food which 
is not considered to be a meal (see divisions 10: 
Manufacture of food products and 11 : Manufacture 
of beverages). Also excluded is the sale of not 
self-manufactured food that is not considered  
to be a meal or of meals that are not fit for 
immediate consumption (see section G: Wholesale 
and retail trade; ...). 

Division 5 6  Food and beverage service 
activities 

 This division includes production of theatrical 
and non-theatrical motion pictures whether on 
film, videotape or disc for direct projection in 
theatres or for broadcasting on television; 
supporting activities such as film editing, cutting, 
dubbing etc.; distribution of motion pictures and 
other film productions to other industries; as 
well as motion picture or other film productions 
projection. Also included is the buying and 
selling of distribution rights for motion pictures 
or other film productions. This division also 
includes the sound recording activities, i.e. 
production of original sound master recordings, 
releasing, promoting and distributing them, 
publishing of music as well as sound recording 
service activities in a studio or elsewhere. 

Division 59 Motion picture, video and television 
programmer production, sound recording and 
music publishing activities 

 This division includes the activities of 
creating content or acquiring the right to 
distribute content and subsequently broadcasting 
that content, such as radio, television and data 
programs of entertainment, news, talk, and the 
like. Also included is data broadcasting, typically 
integrated with radio or TV broadcasting. The 
broadcasting can be performed using different 
technologies, over-the-air, via satellite, via a 
cable network or via Internet. This division also 
includes the production of programs that are 
typically narrowcast in nature (limited format, 
such as news, sports, education or youth-
oriented programming) on a subscription or  
fee basis, to a third party, for subsequent 
broadcasting to the public. This division excludes 
the distribution of cable and other subscription 
programming (see division 61). 
 

Division 6 0  Programming and broadcasting 
activities 

  This division includes the following activities 
of providing expertise in the field of information 
technologies: writing, modifying, testing and 
supporting software; planning and designing 
computer systems that integrate computer 
hardware, software and communication 
technologies; on-site management and operation 
of clients' computer systems and/or data 
processing facilities; and other professional and 
technical computer-related activities. 

Division 62 Computer programming, consultancy 
and related activities 
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  This division includes the activities of web search portals, 
data processing and hosting activities, as well as other activities 
that primarily supply information. 

Division 63 Information service activities 

 This section includes acting as lessons, agents and/or 
brokers in one or more of the following: selling or buying real 
estate, renting real estate, providing other real estate services 
such as appraising real estate or acting as real estate escrow 
agents. Activities in this section may be carried out on own or 
leased property and may be done on a fee or contract basis. 
Also included is the building of structures, combined with 
maintaining ownership or leasing of such structures. This 
section includes real estate property managers. 

Division 68 Real estate activities 

 This division includes legal representation of one party's 
interest against another party, whether or not before courts or 
other judicial bodies by, or under supervision of, persons who 
are members of the bar, such as advice and representation in 
civil cases, advice and representation in criminal actions, advice 
and representation in connection with labor    disputes. It also 
includes preparation of legal documents such as articles of 
incorporation, partnership agreements or similar documents in 
connection with company formation, patents and copyrights, 
preparation of deeds, wills, trusts, etc. as well as other activities 
of notaries public, civil law notaries, bailiffs, arbitrators, 
examiners and referees. It also includes accounting and 
bookkeeping services such as auditing of accounting records, 
preparing financial statements and bookkeeping. 

Division 69 Legal and accounting activities 
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 This division includes the provision of advice and assistance to 
businesses and other organizations on management issues, such 
as strategic and organizational planning; financial planning and 
budgeting; marketing objectives and policies; human resource 
policies, practices, and planning; production scheduling; and control 
planning. It also includes the overseeing and managing of other 
units of the same company or enterprise, i.e. the activities of head 
offices. 

Division 7 0  Activities of head offices; management 
consultancy activities 

 This division includes the provision of architectural services, 
engineering services, drafting services, building inspection services 
and surveying and mapping services. It also includes the 
performance of physical, chemical, and other analytical testing 
services. 

Division 71 Architectural and engineering activities; technical 
testing and analysis 

 This division includes the activities of three types of research 
and development:  
1 )  basic research: experimental or theoretical work undertaken 
primarily to acquire new knowledge of the underlying foundations 
of phenomena and observable facts, without particular application 
or use in view. 
2 )  applied research: original investigation undertaken in order to 
acquire new knowledge, directed primarily towards a specific 
practical aim or objective. 
3) experimental development: systematic work, drawing on 
existing knowledge gained from research and/or practical 
experience, directed to producing new materials, products and 
devices, to installing new processes, systems and services, and 
to improving substantially those already produced or installed. 
Research and experimental development activities in this division 
are subdivided into two categories: natural sciences and 
engineering; social sciences and the humanities. This division 
excludes market research (see class 7320). 

Division 72 Scientific research and development 
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 This class includes the provision of a full 
range of advertising services (i.e. through in-
house capabilities or subcontracting), including 
advice, creative services, production of 
advertising material, media planning and buying. 
 This class includes: 
 -  investigation into market potential, 
acceptance and familiarity of products and buying 
habits of consumers for the purpose of sales 
promotion and development of new products, 
including statistical analyses of the results 
 - investigation into collective opinions of the 
public about political, economic and social issues 
and statistical analysis thereof 

Division 73 Advertising and market research 
7310 Advertising 

 This division includes the provision of 
professional scientific and technical services 
(except legal and accounting activities; 
architecture and engineering activities; technical 
testing and analysis; management and 
management consultancy activities; research and 
development and advertising activities). 

Division 74  Other professional, scientific and 
technical activities 

 This division includes the renting and leasing of 
tangible and non-financial intangible assets, 
including a wide array of tangible goods, such as 
automobiles, computers, consumer goods and 
industrial machinery and equipment to customers in 
return for a periodic rental or lease payment. It is 
subdivided into:  
1) The renting of motor vehicles.  
2) The renting of recreational and sports equipment and 
personal and household equipment.  
3 )  The leasing of other machinery and equipment of 
the kind often used for business operations, 
including other transport equipment. 
4 )  The leasing of intellectual property products and 
similar products. Only the provision of operating 
leases is included in this division. This division 
excludes financial leasing activities (see class 6491), 
renting of real estate (see section L) and the renting 
of equipment with operator. The latter is classified 
according to the activities carried out with this 
equipment, e.g. construction (section F) or 
transportation (section H). 

Division 77 Rental and leasing activities 

 This division includes activities of listing 
employment vacancies and referring or placing 
applicants for employment, where the individuals 
referred or placed are not employees of the 
employment agencies, supplying workers to clients' 
businesses for limited periods of time to 
supplement the working force of the client, and the 
activities of providing human resources and human 
resource management services for others on a 
contract or fee basis. This division also includes 
executive search and placement activities and 
activities of theatrical casting agencies. This 
division excludes the activities of agents for 
individual artists (see class 7490). 

Division 78 Employment activities 
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 This division includes the activity of selling 
travel, tour, transportation and accommodation 
services to the general public and commercial 
clients and the activity of arranging and 
assembling tours that are sold through travel 
agencies or directly by agents such as tour 
operators, as well as other travel-related services 
including reservation services. The activities of 
tourist guides and tourism promotion activities are 
also included. 

Division 7 9  Travel agency, tour operator, 
reservation service and related activities 

 This division includes security-related services 
such as: investigation and detective services; 
guard and patrol services; picking up and 
delivering money, receipts, or other valuable items 
with personnel and equipment to protect such 
properties while in transit; operation of electronic 
security alarm systems, such as burglar and fire 
alarms, where the activity focuses on remote 
monitoring these systems, but often involves also 
sale, installation and repair services. If the latter 
components are provided separate, they are 
excluded from this division and classified in retail 
sale, construction etc. 

Division 80 Security and investigation activities 

 This division includes the provision of a number 
of general support services, such as the provision 
of a combination of support services within a 
client's facilities, the interior and exterior cleaning 
of buildings of all types, cleaning of industrial 
machinery, cleaning of trains, buses, planes, etc., 
cleaning of the inside of road and sea tankers, 
disinfecting and exterminating activities for 
buildings, ships, trains, etc., bottle cleaning, street 
sweeping, snow and ice removal, provision of 
landscape care and maintenance services and 
provision of these services along with the design 
of landscape plans and/or the construction (i.e. 
installation) of walkways, retaining walls, decks, 
fences, ponds, and similar structures. 

Division 8 1  Services to buildings and 
landscape activities 

 This division includes the provision of a range 
of day-to-day office administrative services, as well 
as ongoing routine business support functions for 
others, on a contract or fee basis. This division 
also includes all support service activities typically 
provided to businesses not elsewhere classified. 
Units classified in this division do not provide 
operating staff to carry out the complete operations 
of a business. 

Division 82 Office administrative, office support 
and other business support activities  

 This section includes a wide range of activities 
to meet varied cultural, entertainment and 
recreational interests of the general public, including 
live performances, operation of museum sites, 
gambling, sports and recreation activities. 

Division 90 Creative, arts and entertainment activities 
Arts, entertainment and recreation 
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 This division includes the operation of gambling facilities such 
as casinos, bingo halls and video gaming terminals and the 
provision of gambling services, such as lotteries and off-track 
betting. 

Division 92 Gambling and betting activities 

 This division includes the provision of recreational, amusement 
and sports activities (except museums activities, preservation of 
historical sites, botanical and zoological gardens and nature 
reserves activities; and gambling and betting activities). Excluded 
from this division are dramatic arts, music and other arts and 
entertainment such as the production of live theatrical 
presentations, concerts and opera or dance productions and other 
stage productions, see division 90. 

Division 93 Sports activities and amusement and recreation 
activities 

 This division includes the repair and maintenance of 
computers peripheral equipment such as desktops, laptops, 
computer terminals, storage devices and printers. It also includes 
the repair of communications equipment such as fax machines, 
two-way radios and consumer electronics such as radios and 
TVs, home and garden equipment such as lawn-mowers and 
blowers, footwear and leather goods, furniture and home 
furnishings, clothing and clothing accessories, sporting goods, 
musical instruments, hobby articles and other personal and 
household goods. Excluded from this division is the repair of 
medical and diagnostic imaging equipment, measuring and 
surveying instruments, laboratory instruments, radar and sonar 
equipment, see 3313. 

Division 9 5  Repair of computers and personal and 
household goods 

 This division includes all service activities not mentioned 
elsewhere in the classification. Notably it includes types of 
services such as washing and (dry-)cleaning of textiles and fur 
products, hairdressing and other beauty treatment, funeral and 
related activities. 

Division 96 Other personal service activities 
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2.3.5 Form of legal organization classified to 10 types as follow  

1) Individual proprietor 
Refers to a privately-owned establishment 
or an establishment owned by organized 
in the form of partnership, but not registered. 

2) Juristic partnership  
Refers to an establishment which was 
legally registered by at least 2 persons 
who were bound together to form and 
share their responsibilities in a business. 

3) Company limited or public 
company limited 
-  Company limited refers to an 
establishment which was established and 
legally registered by an initiative group of 
at least 2 persons. 
- Public company limited refer to an 
establishment which was established and 
legally registered by an initiative group of 
at least 15 persons. 

 7) Association  
Refers to an association created for conducting 
any activity which, according to its nature, is 
to be done continuously and collectively by 
persons other than that of sharing profits or 
incomes earned, must have its regulations and 
must be registered according to the provisions 
of this Code by an initiative group of at least 
3 persons. 

8) Foundation 
Refers to a foundation consists of property 
specially appropriated to public charity, 
religious, art, scientific, education or other 
purposes for the public benefit and not for 
sharing profit, and has been registered under 
the provisions of this Code. The property of a 
foundation must be managed for implementing 
the objects of that foundation, and not for 
seeking interest for any person. 

9) Community Enterprise 
Refers to a group is established by the needs 
of the members who work for the group in order 
to enhance their well-being and quality of life 
including the development in economic, social 
and environment in the community same as 
community group, but community enterprise has 
registered with department of agricultural 
extension to get the financial support. 

The group encourages women to bring about 
change in their own lives and their 
communities. Besides, the group connects 
women and supports them to participate in 
decision making and encourage each other, and 
learn new skills, which they can use to create 
an income. 

5) Cooperatives 
Refers to an establishment, which was 
organized on cooperative lines and 
registered under the Cooperation Act. 
With an initiative group of not less than 
10 persons. 

10) Others  
Refer to an establishment, which was other 
organized than those mentioned earlier, i.e. 
clubs, legal entities, etc. 

6) Community group 
A group is established by the needs of 
the members who work for the group in 
order to enhance their well-being and 
quality of life including the development in 
economic, social and environment in the 
community.  
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   4) Government or state enterprise 
Refers to an establishment, which is 
entirely owned by the government or 
more than 50 percent of its shares 
belonged to the government. 



 2.3.6 Form of economic organization classified to 4 types as follow 

 

 

 

 

 

 

 

   

 2.3.7 Registered capital 

 Refer to the registered capital of enterprises according to law, which represents  
the types of shares, the number of shares and values of registered shares. 

 2.3.8  Persons engaged 
 This refers to paid and unpaid workers working at the end of the pay period 

nearest to December of the year. It also included persons who normally worked in the establishments 
but were absent during the referred period due to illness or on leave with pay, but excluded those 
persons who were on leave for military services or one who had obtained long leave or were on 
strike. These including working proprietors, active business partners, unpaid workers and workers 
permanently worked outside the establishment, such as sales agents, repair and maintenance. 

 Persons engaged are classified as follows: 

 

 

 

 

 

 

 

 

1) Single unit  
 
refers to an establishment 
which was not a branch of 
any establishment or which 
had no Branch or subsidiary. 

2) Head office 
 

is a head quarter establishment 
which owned or controlled 
their branches or subsidiary 
units. 

3) Branch or subsidiary 
 
refers to an establishment, 
which was a branch or  
a subsidiary of another 
establishment. 

4) Other 
 
refers to an establishment, which was other organized than those mentioned earlier. 

1 )  Unpaid workers refer to the owners or 
business partners who managed or participated in 
the management of establishment; all persons living 
in the household of any proprietors of the owners 
and working in the establishment at least 20 hours 
a week without regular pay. The owners or the 
entrepreneur might provide them with money, foods, 
clothes and other subsidies, but were not 
responsible for the legal pay. 
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Exclude the following 

1)  Managers or directors paid solely for their attendance at meetings of the board of director. 
2)  Persons from other establishments working at this establishment. 
3) Home workers 

  

2 )  Employees refer to those persons who worked 
in the establishment and received regular pay in 
terms of wages or salaries or piecework. These 
included administrative, technical and clerical 
personnel such as salaried managers and directors, 
laboratory and research workers, salesmen and 
operative workers.  
 

- General Manager and Department Heads e.g. director, general manager, resident 
manager, department heads.  
- Sub and Assistant Department Heads e.g. deputy, accounting, maintenance and chef etc. 
- Intermediate Skilled Staff e.g. receptionist, accountant, bar tender and chef etc. 
- Unskilled Staff e.g. cleaner, carrier, gardener, chauffeur etc. 
 

4) Persons who were employed to work 
occasionally such as laborers and sales agents 
who do not receive regular pay. 
5) Persons who were on leave for persons who 
were on leave for military services or one who 
had obtained long leave or were on strike. 
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2.3.9 Remuneration 
 
 
 
 
 
 
 
 
 
 
 
 
 

               
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Refer to all payments made by employers to all 
persons included in the count of employees 
during January - December 2021 (before 
deducting personal tax,  social insurance 
contributions and the like paid by employee and 
other expense of employee) the payments 
should be paid as a rule at regular intervals or 
piece work. Excluded from this item are overtime, 
bonus and fringe benefits. 

1) Wages/salaries 
 

refer to payments paid to employees rather than 
wages/salaries. 

2) Overtime, Bonus, Special payment, Cost 
of living allowance 

Refer to payments in a addition to wages or 
salaries paid to employees, such as payment in 
kind e.g. food, Beverages, lodging, medical care 
child care center, traveling and recreational 
facilities etc. excluded are uniforms for civilians 
or clothing which are not usually worn off-duty. 

3) Fringe benefits 

secur ity re fe r to a l l  payments made by 
employers in respect of their employees, to 
social security schemes for the benefits 
received by the employees, in respect of 
absence from work during employment, injury, 
accident disability, maternity and death. Those 
contributions are, for example, social security 
fund, additional social security insurance 
workmen's compensation fund and health 
insurance etc. 

4) Employer's contribution 
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2.3.10 Value of goods purchased for sales or rendering services 

                 Refer to value of goods purchased or get from establishment is not consider duration 
in payment value of goods to record with cost price and other expenses of purchasing such as 
transportation expense, etc. Materials purchase used in sales such as wrapping paper or product 
package for sale and service cost of purchase include equipment rental, etc. 
 

2.3.11 Others 
 Refer to other expenses in running the business rather than value of goods and 

components purchased for sales or rendering services and remuneration. It includes amounts paid 
for rent on land and on fixed assets, maintenance of fixed assets, fuels, electricity, water supply 
and other taxes and other expenses such as postal, telegram, telephone, stationery, accountancy, 
interest paid, losses of currency exchange, bad debt, advertising, insurance premium etc. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Refer to payment for used a variety of service 
about internet and others service such as 
sever rentals, web designer wage, web 
maintenance cost, etc. 

1) Internet services 
 

Refer to fabric expenses every type that gets 
used in business operations such as bed, 
pillow, bedsheet, pillowcase, blanket, towel, 
etc. 

2) Fabric expenses 
 

Refer to cleaning products expenses such as 
soap laundry detergents and other cleaners. 

3) Sanitary products 

Refer to payment for permission fee in 
business operations fol low the law was 
defined such as permission fee for license 
renewal, etc. 

4) Permission fee 
 

Refer to rent on building expenses for remuneration 
in used that building. 
 

5) Rent on building 

Refer to case of a business may enter into a 
transaction where it is scheduled to receive a 
payment from a customer that is denominated 
in a foreign currency, or to make a payment to 
a supplier in a foreign currency. If there is a 
change in the expected exchange rate between 
the functional currency of the entity and the 
currency in which a transaction is denominated, 
record again or loss in earnings in the period 
when the exchange rate changes. 

6) Loss of currency exchange 

Refer to amount of payment for financial institution 
by the interest rate on an account. As a borrower 
for interest payment. 

7) Interest paid 
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1) Transaction e.g. payment of goods and services 
to suppliers, operating expense, employee payroll 
and investment 

2) Payment channel 
   - e-Payment refer to paying for goods or 
services except cash and check such as Internet 
banking, Mobile banking, Mobile-wallet, ATM card, 
Debit card, Credit card, and e-Money card. 
    - Cryptocurrency refer to a digital currency in 
which transactions are verified and records maintained 
by Distributed Ledger Technology 
(DLT) or commonly known as Blockchain to record 
transactions. Those Cryptocurrency are, for 
example, Bitcoin and Ethereum. 
    - e-Money refer to the wallet that owner 
conduct payments online to consumers in advance 
by specific users or not and these be used 
for pay for goods, services, or any other fees 
instead of paying by cash and the prepaid value 
has been recorded in advance. That e-Money 
are, for example, true wallet and rabbit card. 
    - Supplier refer to a person or organization 
that provides something needed such as a product 
or service to establishment. 
 
 

2.3.13  stocks of goods 
Re fe r  t o  t he  va l ue  o f  goods  and 

components owned by the establishment, 
regardless of where they were kept. 

 Value of stocks at the beginning of the 
year refer to the value of goods and components 
as of January 1, 2021. 

Value of stocks at the end of the year refer to 
the value of goods and components as of 
December 31, 2021.                

    Stocks of goods for services business 

    Refer to the outstanding value of services 
have not been completed yet this year.  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2.3.12 Payment channel for expenditure 
transaction 
 

64 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

  2.3.14 Receipts from sales of goods 
and rendering services 

Refer to the total amount received for 
operating the business in 2013, such as receipts 
for sales of goods, for hotels and restaurants, 
for rendering services and commission, 
irrespective of time or method of payment. Hire-
purchase or installment contracts and value of 
goods sold by other establishments are 
included, as well as receipts for rent on land 
and on fixed assets, dividend, interest, gains 
from currency exchange and others. Excluded 
are goods for sales on the account of others 
and the discount given to customers.  

   2.3.15 Receipts from rent on land  

   Refer to the amount that an establishment 
permission to the other establishment use the 
land. 

 2.3.16 Receipts from rent on vehicle, 
machinery and equipment etc. 
     Refer to the amount that an establishment 
permission to the other establishment use 
vehicle, machinery and equipment etc. 

 2.3.17 Interest 
     Refer to the amount that earn from keeping 
your money in an account in a bank or other 
financial organization. 

 2.3.18 Dividend 
     Refer to the amount that received from 
investment with another business. 

 2.3.19 Gain from currency exchange 
       Refers to a foreign exchange gain/loss 
occurs when a company buys and/or sells 
goods and services in a foreign currency, and 
that currency fluctuates relative to their home 
currency. It can create differences in value in 
the monetary assets and liabilities. 

 2.3.20 Fixed assets 

Refer to assets with lifetime more than 1 year, 
e.g. buildings, equipment, and land owned etc. 

• Fixed assets divided into; 

 - Land 

 - Building and construction 

 - Machinery 

 - Vehicles e.g. car tractor truck etc. 

 - Office appliances  

 - Other equipment e.g. drill saw etc. 

 - Other fixed assets e.g. software (SAS, 
SPSS, MS-OFFICE,  DATABASE (ORACLE, 
DB2),  FOXPRO, AUTOWARE PHOTOSHOP, 
 ILLUSTRATOR, FLASH, INDESIGN)  and    
        accounting software  (MYACCOUNT, 
FORMULA) copy right, patent etc. 
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2.3.21 Book value of fixed assets 

 Refer to the net value of fixed assets after deducting the accumulated depreciation 
at the end of the year 2021.  Fixed Assets are land, building, machinery and equipments, 
vehicles and office appliances etc.  Included are major additions, alternations and improvements 
to fixed assets during the year in order to extend their normal life or raise their productivity. 

2.3.22 Value of new or cost producing of fixed assets 
 Refer to new fixed assets or used fixed assets that the establishment additionally purchased  
or produced for their own use during January - December 2021. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2.3.23 Value of disposal of fixed assets 

   The price that would be received to sell an asset or paid to transfer during January - 
December 2021, including the value of fixed assets that have been used and exchanged for 
new assets. 

New fixed assets 
  Refer to fixed assets that 
have never been used in 
domestic. 

Value of own-account fixed 
assets  
  Refer to the cost of all fixed 
assets, manufactured or built 
by the establishment for its 
own use as well as the costs 
of extensions, alterations, 
improvements and major repairs 
that are carried out by the 
estab l ishment itse lf  with 
its own labor force and that 
extend the service l ife or 
increase the productive capacity 
of existing fixed assets. 

Used fixed assets 
  Refer to the actual value of 
purchased fixed assets that 
have been used in domestic. 
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2.3.24 Value added 

   The value added is computed as follows: 

Value added = Income – Intermediate consumption  

 

 

 

 

 

 

 

 

 

 2.3.25 Ownership transfer fee 

  Refers to value of expenses in ownership asset transfer. 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Income = 
Total receipts of 
establishments 

Receipts for rent on land 
Dividend / Interest 
Gains from currency 
exchange 

Change in value of 
stocks 

Intermediate consumption =    

Value of goods 
and components  
Purchased for 
sales or rendering 
services 
   

Other operating 
expenses 

Interest paid 
Bad debt 
losses of currency 
exchange 

2.4.1 Establishments with 1 - 10 
persons engaged 

The stratified systematic sampling was 
adopted for the survey. Each province was 
constituted a stratum. Each Thailand Standard 
Industr ia l Classificat ion (TSIC 2009) and  
sub-size of establishment was constituted a  
sub - s t ra t um .  The  s amp l i n g  un i t s  we re 
establishments. 

Stratification Each province was constituted 
a stratum. There were altogether 77 strata. Each 
stratum was classified by TSIC 2009 into 618 
sub-stratums at 309 activity levels and in each 
sub-stratum was divided into 2 sub-sizes 
according to number of persons engaged: 1 -5  
and 6-10. 

 

 

 

 

2.4.2 Establishments with 11 
persons engaged and over  

All the establishments with 11 persons 
e nga ge d  a nd  ove r  we re  comp l e t e l y 
enumerated. Which were divided into 10 
sub-sizes according to number of persons 
engaged (11 – 15, 16 – 20, 21 – 25, 26 – 30, 
31 – 50, 51 – 100, 101 – 200, 201 – 500, 
501 – 1,000 and >1,000) 
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 2.6.1 Collection method The interviewing method was employed in data 
collection. The enumerators of the National Statistical Office were sent out to interview the 
owners or the entrepreneurs or optional online questionnaires for the owners. 

 2.6.2  Period of operation Collecting data between May - July 2022 

 

 

                 The information of establishment in provincial areas was processed at the provincial 
statistical offices (PSO) with the technical support from the central office, e.g. preparation 
programs for data entry, tabulation and drafting form of the report. Those data are presented 
aggregates to regions and the whole kingdom, as well as the detailed information of the 
establishments were processed at the central office. 

 

 

 

 

 

 

 

 

Results of the basic information of establishment are presented into 3 levels of publication. 
1) Preliminary results 
2) Reports of the Provincial level consist of 76 Provincial. 
3) Report of Regional and Whole Kingdom report consists of 7 volumes, i.e. Bangkok and 

Vicinity, Central region, Northern region, Northeastern region, Southern region and Whole kingdom. 
 

 

2.5.1 General information of business establishment 
 2.5.2 Persons engaged and remuneration. 
 2.5.3 Expenses of establishment. 
 2.5.4 Inventory of establishment. 
 2.5.5 Receipts of establishment. 
 2.5.6 Fixed assets        
 2.5.7 International trade in goods and services 
 2.5.8 The impact of the situation of the pandemic of COVID-19 
 2.5.9 Opinion and recommendations of establishment. 
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          Data presented in this report might be subject to sampling and non-sampling errors. For 
instance, errors from the imputation for missing values and non-response, intentional misreporting 
and errors arising at coding and data entry stages. However, the NSO tried its best to minimize 
such errors, thus the data should be used with appropriate cautions. 

 

 

      The summation of each amount may not equal to the total due to rounding. 
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 The census results showed that there were a total of 4.8 hundred thousand 
establishments in the Northeastern region. Considering structure from the size of 
establishment, it was found that most of them (about 4.6 hundred thousand establishments 
or 95.1 percent) engaged in establishments with 1-5 persons. The rest were establishment 
with 6 persons or more (about 2.4 ten thousand establishments). 

         Considering by division of the business industry, it showed that most of the 
establishments (about 49.7 percent) engaged in retail trade (except of motor vehicles and 
motorcycles). This was followed by those engaged in food and beverage service activities , 
wholesale and retail trade; repair of motor vehicles and motorcycles and other personal 
service activities were about 15.8 percent 10.0 percent, and 9.1 percent respectively.  
The other divisions of the business industry not mentioned above had a rather low 
proportion; each division had less than 5.0 percent of the total (Table A). 

  The data presented in this publication was detailed information on business operation of 
the business trade and services establishments located in the Northeastern region. Can be 
summarized as follows; 



 

 

 

 

Size of establishment/ 
Division of business industry 

Number Percentage 

Total 483,441 100.0 
Size of establishment (Persons engaged)   

1 – 5  persons  459,430  95.1 
6 – 15  persons 20,317 4.2 
16 – 25  persons  2,019  0.4 
26 – 30  persons  433  0.1 
31 – 50  persons  675  0.1 
51 – 200  persons  515  0.1 
More than 200 persons  52  - 

Division of business industry   
Wholesale and retail trade; repair of motor vehicles and motorcycles 48,104 10.0 
Wholesale trade (except of motor vehicles and motorcycles) 23,098 4.8 
Retail trade (except of motor vehicles and motorcycles) 240,336 49.7 
Accommodation 7,458 1.5 
Food and beverage service activities 76,493 15.8 
Motion picture, video and television programming production,  
sound recording and music publishing activities 

356 0.1 

Programming and broadcasting activities 621 0.1 
Computer programming, consultancy and related activities   127 - 
Information service activities 20 - 
Real estate activities 20,045 4.1 
Legal and accounting activities 1,533 0.3 
Activities of head offices; management consultancy activities 241 - 
Architectural and engineering activities; technical testing and analysis 698 0.1 
Scientific research and development 12 - 
Advertising and market research 1,082 0.2 
Other professional, scientific and technical activities 1,147 0.2 
Rental and leasing activities 2,836 0.6 
Employment activities 114 - 
Travel agency, tour operator, reservation service and related activities 432 0.1 
Security and investigation activities 299 0.1 
Services to buildings and landscape activities 211 - 
Office administrative, office support and other business support activities 3,573 0.7 
Creative, arts and entertainment activities 2,902 0.6 
Gambling and betting activities 484 0.1 
Sports activities and amusement and recreation activities 1,096 0.3 
Repair of computers and personal and household goods 6,725 1.5 
Other personal service activities 43,398 9.1 

Table A Number and percentage of business establishments by size of establishment    
             and division of business industry   
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Note: - Nil or zero or negligible amount 
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Form of legal organization   

 Most establishments (about 78.7 percent) were in the form of 
individual proprietor. The establishments were in the form of community 
group, company limited or public company limited Community enterprise had 
proportions, of about 5.3 percent 5.1 percent and 5.0 percent, respectively. 
The other divisions of the business industry not mentioned above had a 
rather low proportion; each division had less than 6.0 percent. 

The majority of business establishments in the Northeastern region 
were single unit, of about 97.2 percent. The rest of about 2.1 percent, 
0.6 percent and 0.1 percent were an office branch subsidiary, head office 
and others e.g. franchise, respectively. 

Form of economic organization 

 Most establishments, approximately 30.9 percent had been in 
operation for 10-19 years. This was followed by those who operated their 
business for 5-9 years and less than 5 years, which had proportions of 
about 30.7 percent and 21.1 percent, respectively. The establishments 
operated their business for 20-29 years and 30 years or more had the 
proportion of about 13.1 percent and 4.2 percent, respectively. 

 

Period of operation  



 

Type of establishment Number 
(Unit) 

Percentage 

Total 483,441 100.0 
Form of legal organization   

Individual proprietor 380,320 78.7 
Juristic partnership 21,445 4.4 
Company limited or public company limited  24,857 5.1 
Cooperatives 5,795 1.2 
Community group 25,475 5.3 
Community enterprise 24,191 5.0 
Others e.g. government or state enterprise, association, foundation 1,358 0.3 

Form of economic organization   
Single unit refers 469,731 97.2 
Head office 3,006 0.6 
Branch or subsidiary 10,341 2.1 
Others e.g. franchise 363 0.1 

Period of operation   
Less than 5 years 102,153 21.1 
5 – 9  years  148,439 30.7 
10 – 19  years  149,405 30.9 
20 – 29  years 63,031 13.1 
30 years or more 20,413 4.2 

Table B Number and percentage of business establishments by type of establishment 
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3.2.1  Persons engaged and remuneration 

 Focus ing on the number o f pe rsons 
engaged, table C shows that, there were a total of 
1.4 mil lion persons engaged in the business 
establishments in the Northeastern region. Most of 
them (about 1.1 million persons or 77.4 percent) 
engaged in establishments with 1-5 persons. 
 Considering by division of the business 
industry, it was found that most of the persons 
engaged (about 6.8 hundred thousand persons or 
47.9 percent) engaged in retail trade (except of  
motor vehicles and motorcycles). This was followed 
by those engaged in food and beverage service 
activities and wholesale and retail trade; repair of 
motor vehicles and motorcycles, which had the 
proportions of about 16.0 and 10.3 percent , 
respectively. The establishments engaged in 
wholesale trade (except of motor vehicles and 
motorcycles) had proportions of about 8.3 percent. 
The other divisions of the business industry not 
mentioned above had a rather low proportion of 
persons engaged, of which each one had less than 
5.0 percent of the total. 
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Number of persons engaged 

 In terms of employment, the number of 
employees amounted to 6.3 hundred thousand 
persons. About 3.5 hundred thousand persons  
o r  55 .7 pe rcen t  o f  emp loyees worked in 
establishments with 1-5 persons.  
 Consider ing by div is ion of business 
industry, most of the employees (about 39.2 
percent) engaged in retail trade (except of motor 
vehicles and motorcycles). This was followed by 
those engaged in wholesale and retail trade; repair 
of motor vehicles and motorcycles, wholesale trade 
(except of motor vehicles and motorcycles and 
food and beverage service activit ies those  
engaged in had proportions of about 14.7 percent,  
13.8 percent and 13.7 percent respectively.  

Number of employees 

 The employees engaged in business 
establishments in the Northeastern region received 
a total remuneration of about 82.0 billion baht or 
about 131.2 thousand baht per person per annum. 
The employees engaged in establishments with 
more than 200 persons received the highest 
annual remuneration, of about 203.3 thousand baht 
per annum. While those employees engaged in 
establishments with 1-5 persons received the 
lowest annual remuneration, of about 118.4 
thousand baht per annum. 
 Considering by division of the business 
industry, it was found that the employees engaged 
in Information service activities had the highest 
annual remuneration, of about 248.1 thousand baht 
per annum. This was followed by those engaged 
in office administrative and legal and accounting 
activities received annual remuneration of about 
219.8 thousand baht and 206.5 thousand baht 
respectively. The employees engaged in other 
divisions of the business industry not mentioned 
above received annual remuneration of less than 
200.0 thousand baht per annum. 

Remuneration 

13.8 percent and 13.7 percent, respectively. The 
other divisions of the business industry not 
mentioned above had a rather low proportion of 
employees, of which each one had less than 5.0 
percent. 



 

 

Size of establishment/ 
Division of business industry 

Number of 
establishments 

(Unit) 

Persons engaged Employees Remuneration 
Number 
(Person) 

% Number 
(Person) 

% Value 
(Thousand 

baht) 

Average 
annual 

remuneration 
per employee 

(Baht) 
Total 483,441 1,425,387  100.0 625,038 100.0 82,030,805.6 131,241.3 

Size of establishment (Persons engaged) 
1 – 5  persons  459,430  1,103,243 77.4 347,886 55.7 41,189,194.8  118,398.5  
6 – 15  persons 20,317 178,427 12.5 142,911 22.9 19,397,789.6  135,733.4  
16 – 25  persons  2,019  39,126 2.8 35,334 5.7 4,987,606.2  141,156.0  
26 – 30  persons  433  12,100 0.8 11,027 1.8 1,616,912.6  146,632.1  
31 – 50  persons  675  25,989 1.8 24,693 4.0 3,799,169.9  153,856.1  
51 – 200  persons  515  48,410 3.4 45,103 7.1 7,363,644.6  163,262.9  
More than 200 persons  52  18,092 1.3 18,084 2.8 3,676,487.9  203,300.6  
Division of business industry        
Wholesale and retail trade; repair of motor 
vehicles and motorcycles 

48,104 146,683 10.3 81,295 14.7 12,067,450.1 148,438.4 

Wholesale trade (except of motor vehicles and 
motorcycles) 

23,098 118,513 8.3 78,042 13.8 11,316,798.5 145,009.1 

Retail trade (except of motor vehicles and 
motorcycles) 

240,336 682,497 47.9 260,613 39.2 3,2128,340.2 123,279.9 

Accommodation 7,458 37,653 2.6 25,577 4.0 3,257,883.8 127,375.5 
Food and beverage service activities 76,493 228,691 16.0 92,365 13.7 11,299,075.7 122,330.7 
Motion picture, video and television 
programming production, sound recording and 
music publishing activities 

356 1,719 0.1 683 0.1 100,407.1 147,008.9 

Programming and broadcasting activities 621 1,884 0.1 1,121 0.2 131,009.9 116,868.7 
Computer programming, consultancy and 
related activities   

127 622 - 445 0.1 86,336.3 194,014.2 

Information service activities 20 193 - 174 0.1 43,172.2 248,116.1 
Real estate activities 20,045 57,790 4.0 25,342 4.5 3,660,396.5 144,439.9 
Legal and accounting activities 1,533 5,337 0.4 3,477 0.9 718,080.4 206,523.0 
Activities of head offices; management 
consultancy activities 

241 1,362 0.1 1,129 0.2 184,823.1 163,705.1 

Architectural and engineering activities; 
technical testing and analysis 

698 3,284 0.2 2,576 0.5 409,745.1 159,062.5 

Scientific research and development 12 70 - 59 - 10,868.7 184,214.6 
Advertising and market research 1,082 3,767 0.3 2,271 0.4 349,962.9 154,100.8 
Other professional, scientific and technical 
activities 

1,147 3,124 0.2 1,163 0.2 162,632.3 139,838.6 

Rental and leasing activities 2,836 8,171 0.6 2,752 0.4 300,124.6 109,056.9 
Employment activities 114 2,160 0.2 2,021 0.4 320,430.0 158,550.2 
Travel agency, tour operator, reservation 
service and related activities 

432 1,482 0.1 898 0.1 109,826.1 122,300.8 

Security and investigation activities 299 5,936 0.4 5,618 1.0 805,940.6 143,456.8 
Services to buildings and landscape activities 211 3,668 0.3 3,360 0.5 421,939.6 125,577.3 
Office administrative, office support and other 
business support activities 

3,573 11,191 0.8 5,704 1.5 1,253,489.8 219,756.3 

Creative, arts and entertainment activities 2,902 13,845 1.0 7,785 0.4 311,250.8 39,980.8 
Gambling and betting activities 484 999 0.1 304 - 36,998.2 121,704.6 
Sports activities and amusement and 
recreation activities 

1,096 4,018 0.3 2,359 0.5 407,100.3 172,573.2 

Repair of computers and personal and 
household goods 

6,725 11,465 0.8 2,778 0.5 402,569.7 144,913.5 

Other personal service activities 43,398 69,263 4.9 15,127 2.1 1,734,153.2 114,639.6 

Table C Persons engaged, employees, remuneration and average annual remuneration per   
           employee by size of establishment and division of business industry 
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Note: - Nil or zero or negligible amount 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3.2.2 Income, intermediate consumption and value added 
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 Table D shows the value of income, intermediate consumption, and value added of 
business establishments in the Northeastern region, it was found that there was a total of 1.7 
trillion baht of income, 1.3 trillion baht of intermediate consumption, and 0.4 trillion baht of 
value added. The ratio of the value added to the income was about 25.3 percent. Considering 
by size of the establishment, it showed that the establishments with 1-5 persons had the 
highest proportion of income, intermediate consumption and value added, of about 45.8 percent, 
42.9 percent, and 54.4 percent respectively.  

 Considering by division of the business industry, it showed that most of the income 
and intermediate consumption were from retail trade (except of motor vehicles and 
motorcycles), which had proportions, of about 47.6 percent and 46.5 percent respectively. This 
was followed by those engaged in wholesale trade (except of motor vehicles and motorcycles), 
which had proportions, of income and intermediate consumption, of about 23.8 percent and 
27.3 percent, respectively. The most of the value added consumption was from retail trade 
(except of motor vehicles and motorcycles), which had proportions, of about 50.9 percent. The 
other divisions of the business industry not mentioned above had the proportion of value added 
less than 15.0 percent. 

 Considering the ratio of the value added to the income by division of the business 
industry, it was found that the establishments engaged in legal and accounting activities 
contributed the highest proportion of value added to income of about 81.0 percent. Followed by 
those engaged in scientific research and development had a proportion of value added to 
income, of about 65.2 percent. Meanwhile, the establishments engaged in wholesale trade 
(except of motor vehicles and motorcycles) had the lowest proportio n of value added to 
income, of about 14.4 percent. 



 

 

Size of establishment/ 

Division of business industry 

income intermediate 
consumption 

Value added Value 
added per 
income 

Value 
(million 
baht) 

% Value 
(million 
baht) 

% Value 
(million 
baht) 

% % 

Total 1,722,560.3 100.0 1,287,303.5 100.0 435,256.8 100.0 25.3 
Size of establishment (Persons engaged) 
1 – 5 persons 788,566.2 45.8 551,791.6 42.9 236,774.5 54.4 30.0 
6 – 15 persons 374,702.0 21.8 281,688.1 21.9 93,014.0 21.4 24.8 
16 – 25 persons 146,091.4 8.5 107,968.5 8.4 38,122.9 8.8 26.1 
26 – 30 persons 69,725.5 4.0 57,317.6 4.5 12,407.9 2.9 17.8 
31 – 50 persons 96,442.9 5.6 78,021.5 6.0 18,421.4 4.2 19.1 
51 – 200 persons 204,012.7 11.8 174,699.1 13.6 29,313.6 6.7 14.4 
More than 200 persons 43,019.6 2.5 35,817.1 2.7 7,202.5 1.6 16.7 
Division of business industry        
Wholesale and retail trade; repair of 
motor vehicles and motorcycles 

 297,607.3  17.3  238,543.9  18.5  59,063.3  13.6  19.8  

Wholesale trade (except of motor 
vehicles and motorcycles) 

 410,319.4  23.8  351,282.8  27.3  59,036.6  13.6  14.4  

Retail trade (except of motor vehicles 
and motorcycles) 

 819,990.7  47.6  598,566.1  46.5  221,424.7  50.9  27.0  

Accommodation  14,871.4  0.9  5,260.6  0.4  9,610.8  2.2  64.6  
Food and beverage service activities  89,789.1  5.2  49,471.1  3.8  40,318.0  9.3  44.9  
Motion picture, video and television 
programming production, sound recording 
and music publishing activities 

 578.4  -  318.1  -  260.3  0.1  45.0  

Programming and broadcasting activities  313.0  -  111.1  -  201.9  -  64.5  
Computer programming, consultancy and 
related activities   

 382.5  -  212.7  -  169.8  -  44.4  

Information service activities  395.5  -  304.1  -  91.4  -  23.1  
Real estate activities  46,386.6  2.7  23,558.1  1.8  22,828.5  5.2  49.2  
Legal and accounting activities  1,660.9  0.1  315.8  -  1,345.1  0.3  81.0  
Activities of head offices; management 
consultancy activities 

 706.3  -  277.7  -  428.7  0.1  60.7  

Architectural and engineering activities; 
technical testing and analysis 

 3,284.7  0.2  1,635.3  0.1  1,649.3  0.4  50.2  

Scientific research and development  27.3  -  9.5  -  17.8  -  65.2  
Advertising and market research  1,993.6  0.1  891.4  0.1  1,102.2  0.3  55.3  
Other professional, scientific and 
technical activities 

 1,191.1  0.1  510.9  -  680.2  0.2  57.1  

Rental and leasing activities  2,042.7  0.1  905.0  0.1  1,137.7  0.3  55.7  
Employment activities  652.5  -  277.6  -  374.9  0.1  57.5  
Travel agency, tour operator, reservation 
service and related activities 

 469.1  -  239.1  -  230.0  0.1  49.0  

Security and investigation activities  2,560.1  0.2  1,023.3  0.1  1,536.8  0.4  60.0  
Services to buildings and landscape 
activities 

 1,552.2  0.1  765.7  0.1  786.5  0.1  50.7  

Office administrative, office support and 
other business support activities 

 6,121.5  0.4  3,742.5  0.3  2,379.0  0.5  38.9  

Creative, arts and entertainment 
activities 

 958.7  0.1  413.4  -  545.3  0.1  56.9  

Gambling and betting activities  649.9  -  442.9  -  207.0  -  31.9  
Sports activities and amusement and 
recreation activities 

 1,896.2  0.1  972.8  0.2  923.3  0.2  48.7  

Repair of computers and personal and 
household goods 

 2,817.4  0.2  1,522.0  0.2  1,295.4  0.3  46.0  

Other personal service activities  13,342.3  0.8  5,730.2  0.5  7,612.1  1.7  57.1  
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Table D Income, intermediate consumption, value added and value added per income by  
          size of establishment and division of business industry 

 

Note: - Nil or zero or negligible amount 
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3 . 2 . 3  Average value of income and 
average value added per establishment 
 

 Table E shows that the business 
establishments in the Northeastern region had 
average value of income and average value added 
per establishment, of about 3.6 million baht and 9.0 
hundred thousand baht, respectively. Considering 
by size of the establishment, it was found that the 
establishments with more than 2 0 0  persons had 
the highest average value of income and average 
value added, of about 827.3 million baht and 138.5 
million baht per establishment, respectively. 
Meanwhile, the establishments with 1 - 5  persons 
had the lowest average value of income and 
average value added, of about 1.7 million baht and 
515.4 thousand baht per establishment, 
respectively.  

Considering by division of the business 
industry, it was found that the establishments 
engaged in information service activities had the 
highest average value of income per establishment, 
of about 19.8 million baht. The establishments 
engaged in other personal service activities had the 
lowest average value of income per establishment, 
of about 307.4 thousand baht. Meanwhile,  
the establishments engaged in security and 
investigation activities had the highest average 
value added per establishment, of about 5.1 million 
baht. The establishments engaged in other personal 
service activities had the lowest average value 
added per establishment, of about 175.4 thousand 
baht. 

 As a result, the average value of income 
and average value added per person engaged of 
business establishments in the Northeastern 
region amounted to 1.2 million baht and 305.4 
thousand baht, respectively. Considering by size of 
the establishment, it was found that the 
establishments with 26-30 persons had the 
highest average value of income per person 
engaged and average value added per person 
engaged, of about 5.8 million baht and 1.0 million 
baht, respectively. Meanwhile, the establishments 
with 1-5 persons had the lowest average value of 
income and average value added per person 
engaged of about 714.8 thousand baht and 214.6 
thousand baht, respectively. 
 For the average value of income and 
average value added per person engaged by 
division of the business industry, it showed that 
the establishments engaged in wholesale trade 
(except of motor vehicles and motorcycles) had the 
highest average value of income per person 
engaged, of about 3.5 million baht. Those engaged 
in architectural and engineering activities; technical 
testing and analysis had the highest average value 
added per person engaged, of about 502.2 
thousand baht. While the establishments engaged 
in creative, arts and entertainment activities had 
the lowest average value of income and average 
value added per person engaged, of about 69.2 
thousand baht and 39.4 thousand baht, 
respectively. 

3.2.4 Average value of income and 
average value added per person engaged     
 



 

 

 

 

 

 

Size of establishment/ 
Division of business industry 

Average value of income Average value added 

Per 
establishment 

Per person 
engaged 

Per 
establishment 

Per person 
engaged 

Total 3,563.1 1,208.5 900.3 305.4 
Size of establishment (Persons engaged)     
1 – 5 persons 1,716.4 714.8 515.4 214.6 
6 – 15 persons 18,442.8 2,100.0 4,578.1 521.3 
16 – 25 persons 72,358.3 3,733.9 18,882.1 974.4 
26 – 30 persons 161,028.9 5,762.4 28,655.6 1,025.4 
31 – 50 persons 142,878.3 3,710.9 27,291.0 708.8 
51 – 200 persons 396,141.2 4,214.3 56,919.6 605.5 
More than 200 persons 827,299.4 2,377.7 138,508.8 398.1 
Division of business industry     
Wholesale and retail trade; repair of motor vehicles and 
motorcycles 

 6,186.7   2,028.9   1,227.8   402.7  

Wholesale trade (except of motor vehicles and 
motorcycles) 

 17,764.3   3,462.2   2,555.9   498.1  

Retail trade (except of motor vehicles and motorcycles)  3,411.9   1,201.5   921.3   324.4  
Accommodation  1,994.0   395.0   1,288.7   255.2  
Food and beverage service activities  1,173.8   392.6   527.1   176.3  
Motion picture, video and television programming 
production, sound recording and music publishing 
activities 

 1,624.8   336.5   731.1   151.4  

Programming and broadcasting activities  504.0   166.1   325.2   107.2  
Computer programming, consultancy and related 
activities   

 3,011.9   615.0   1,336.9   273.0  

Information service activities  19,774.7   2,049.2   4,568.5   473.4  
Real estate activities  2,314.1   802.7   1,138.9   395.0  
Legal and accounting activities  1,083.4   311.2   877.4   252.0  
Activities of head offices; management consultancy 
activities 

 2,930.9   518.6   1,778.7   314.7  

Architectural and engineering activities; technical testing 
and analysis 

 4,705.8   1,000.2   2,362.9   502.2  

Scientific research and development  2,276.8   390.3   1,484.3   254.4  
Advertising and market research  1,842.5   529.2   1,018.7   292.6  
Other professional, scientific and technical activities  1,038.5   381.3   593.0   217.7  
Rental and leasing activities  720.3   250.0   401.1   139.2  
Employment activities  5,723.7   302.1   3,289.0   173.6  
Travel agency, tour operator, reservation service and 
related activities 

 1,085.8   316.5   532.3   155.2  

Security and investigation activities  8,562.2   431.3   5,139.8   258.9  
Services to buildings and landscape activities  7,356.5   423.2   3,727.7   214.4  
Office administrative, office support and other business 
support activities 

 1,713.3   547.0   665.8   212.6  

Creative, arts and entertainment activities  330.4   69.2   187.9   39.4  
Gambling and betting activities  1,342.8   650.5   427.7   207.2  
Sports activities and amusement and recreation 

activities 
 1,730.1   471.9   842.5   229.8  

Repair of computers and personal and household goods  418.9   245.7   192.6   113.0  
Other personal service activities  307.4   192.6   175.4   109.9  

Table E Average value of income and average value added per establishment and average value of 
  income and average value added per person engaged by size of establishment and  
  division of business industry 
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(In thousand baht) 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Impact 

Level of effectiveness 

2021 2022 

Not 

effect 

Lowest 

effect 

 Low 

effect 

Medium 

effect 

High 

effect 

Highest 

effect 

Not 

effect 

Lowest 

effect 

 Low 

effect 

Medium 

effect 

High 

effect 

Highest 

effect 

Decrease in revenue 2.7 2.2 8.1 26.0 36.1 24.9 3.8 3.9 10.4 33.5 28.2 20.2 

Decrease in customers 3.5 3.0 9.0 27.1 33.8 23.6 4.4 5.0 11.6 33.7 26.7 18.6 

High production cost 3.4 2.0 7.6 25.1 38.1 23.8 3.9 3.7 9.1 25.7 32.0 25.6 
Decreasing of financial 
liquidity 5.7 3.5 10.6 30.7 30.8 18.7 6.7 5.3 12.1 33.4 25.5 17.0 

Decreasing of new 
employees hired 66.8 6.3 5.1 7.9 8.1 5.8 68.0 5.8 5.1 8.6 7.3 5.2 

Dismissal of employees 70.6 6.2 6.3 6.5 6.6 3.8 72.4 5.7 5.1 6.9 6.2 3.7 

Delay in shipping 62.8 6.7 7.9 11.7 8.1 2.8 66.6 6.4 6.8 11.5 5.7 3.0 

3.3.1 The level of impact from the pandemic of COVID-19 

 The census results showed that in 2021, most business operators were affected at the 
highest effect from the decrease in revenue. Followed by the decrease in customers, the high 
production cost and the decrease of financial liquidity, respectively. Meanwhile, the decrease of 
new employees hired, the dismissal of employees and the delay in shipping found that most 
business operators were not affected in this regard. 

 And in 2022, most of the levels of impact on enterprises from the situation of pandemic 
of COVID-19 have been reduced to moderate levels of severity. But in terms of high production 
cost, it still has an increasing impact on the operations of the establishments at the highest 
effect. For the decrease of new employees hired, dismissal of employees and delay in shipping 
are not the main impact which affected the operation of the establishment. 

 

Table F Percentage of business establishments by the level of impact from the pandemic of  
      COVID-19 in 2021 and 2022 
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3.4.1 the operations management problem of 
establishment 

      About 90.3 percent of business establishments 
in the Northeastern region reported their problems 
and obstacles. The main issues were the 
increasing of economic crisis, the high production 
cost, the pandemic of COVID-19, the lower of 
purchasing power and the business competitors, 
etc.  

 

 

 

 

3.4.2 Needed by government assistance 

     About 84.7 percent of business establishments 
expressed their opinion on aid needed from the 
government. The main need were for goods price 
control, support of funding, tax reduction scheme, 
lower rate interest and moratorium, etc. 

 

 

 

 

 
Yes 

90.3% 

 
No 

9.7% 

1.  Economic crisis 
2.  High production cost 
3.  The pandemic of COVID-19  
4.  Lower purchasing  
5.  Competition  
6.  Lack of loan  
7.  Political instability 
8.  Marketing skills and capabilities shortage 
9.  Natural disaster 
10. Labor shortages  
 

Lower rate interest 

Support of funding 

Moratorium 

Increase credit limit 
for entrepreneurs 

Tax reduction scheme 

Goods prices control 

Amending law 

55.0% 

39.5% 

35.1% 

34.6% 

19.7% 

17.1% 

13.6% 

15.3% 

No 
84.7% 

Yes 
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1 2 3 4 5 6 7 8 9 10

73.9% 

15.4% 

28.7% 

34.6% 

61.1% 
55.5% 

2.1% 4.2% 6.2% 
2.3% 

Figure 3 Percentage of business establishments  
reported their problems and obstacles    

Figure 4 Percentage of business establishments 
reported their opinion on aid needed from the 
government 
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